NOVEMBER, 1939 


The 36th Annual National Business Show—Page 24¢ When Selling Talk Backfires—Page 13 ¢ Fluorescent 
Lighting—Page 15 © Dealer Converts Own Office Into Sales Laboratory—Page 16 ¢ Gift Ideas Used by 
Office Machine and Other Dealers—Page 17 © Advantages of Open Display Selling—Page 18 ¢ Office 
Windows and Furniture Salesmen—Page 21 ® Christmas Appeal in Office Furniture Department—Page 22 











‘Was 


| worried!” 





“You'd worry too if you overheard 





your typing was 


office 
terrible. | had the jitters all that morning 


I couldn't seem to reason a way out 


the manager say 





At lunch I happened to meet Ruth 
Wetmore. Before I knew it, I told her all 
my troubles. She just laughed, then said 
seriously, ‘What you need in your office is 


Micrometric carbon paper.’ 


[eon 
( } 








“I took Ruth's advice and got some sam- 
ple sheets at the stationer's. And was I sur- 
prised! I found the numbered scale was use- 
ful in so many ways! In almost a jiffy it 
helped me to improve the spacing of my 
letters, and I found I was wasting less time 
re-typing. I discovered how easily the car- 
bon paper could be removed by the scale, 
too. No wonder the office manager agreed 
to try Micrometric in every department.’ 


Ask your dealer to show you sam- 
ples cf Micrometric Carbon Paper 











ROUNDING OUT OUR 
20th ANNIVERSARY WITH 





, aa Here’s your advertisement in the Nov. llth 
Saturday Evening Post 


Millions of Sales Messages in these Magazines 





Another great advertising barrage! 
Again we are telling your customers 
about Micrometric, MulttKopy, Star 
Brand those famous Webster names 
that are continually speeding up car 
bon paper and typewriter ribbon sales 
and profits for hundreds of Webster 
dealers from coast to coast. These 
powerful messages in the Saturday 
Evening Post, Newsweek, Purchasing, 


and in school and insurance publica- 


tions are consistent with the help 
Webster has been giving its dealers 
for more than 25 years. Take advan- 
tage of this advertising by featuring 
and displaying Webster products. 
Webster's new Anniversary Window 
Display is now available for dealers, 
too. It’s another valuable aid to push 
products of the Webster line. If you 
haven't already written for it, why not 


do so today. It’s a knockout! 


F.S. WEBSTER CO. 


13 Amherst Street, 


— 


‘ 


Cambridge, Mass. 


{OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire in- 
dustry of office equipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office devices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Its compre- 
hensive news reports of the 
industry and its valuable spe- 
cial articles upon subjects 
germane to its field have 
given it unusual prestige. It 
serves a clientele composed 
of managers and agents for 
the various office machines, 
devices and supplies, com- 
mercial furniture, commer- 
cial stationery dealers and 
many of the largest corpora- 
tions in the United States. 
It also reaches some dealers 
in fifty-four other countries 
who deal in American office 
equipment. 


[No person, firm or corpo- 
ration, either directly or in- 
directly connected with the 
industry the journal repre- 
sents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best in- 
terests of the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 
fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it asks 
its readers in all parts of the 
world to aid it with inquiries 
and suggestions to which it 
will give prompt and earnest 
consideration. 
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THE ADVERTISE 


These advertisements present the products of the leading manufacturers in each division of the industry 

for honest differences of opinion, the publishers obviously cannot undertake to guuranter transactions 

customers, They do, however, offer their services in resolving any disagreements which result from relations established 
through the journal. 
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For the benefit of the subscribers the lines advertised are here classified 


Vany of the requirements of the modern business office 


are represented. Should subscribers he interested in any article of office equipment not listed here, they are cordially invited to 
communicate with the service bureau, through which the information will be promptly and cheerfully furnished by letter, without 


Adding Machine Parts 


Amer. Writing M 
Ames Supply (<« 

Cloyes Gear Works 
Shipman-Ward Mfg 
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Webster-Chica 
Webster Ele 
Knives, Office 

Autopoint (¢ 

Leads for Mechanical Pencils 

Autopolr ( 
Faber, A. W., In 
Sheaffer, W \ 1 ( 

Leather Goods 
Nat Brief ¢ e Mf ( 

Stein Br Mf { s 
Varat Murra ( 
“Leather Upholstered Furniture 


Bright Chair Ce 


Kehr ho Uy ery Work 

Jasper Chair Ce 

New Indiana Chair (« 
Letter Openers 

Mu g 4 Ir 





Oakville ¢ 1 Ser l 
Letter Trays (See Desk Tray 
Letterheads 

Coe Lithograp { 

Wigglt John B or 
Library Equipment 


All Steel- Equip ( 

Art Metal Cor ruction ¢ 
Art Steel ¢ 
Corry-Jamestown Mf Cory 
General Fireproot ‘ 
Globe-Wernicke Co 
Peerless Steel Equip. ¢ 


Shaw-Walker (« 
Yawman and Erbe Mf ‘ 
Lockers and Storage Cabinets 


All-Steel-Equip ‘ 
Anderson-Hickey ¢ 

Art Metal Construction ¢ 8 
Art Steel (x > 
Krowne-Morse ¢ 

Corry -J estowr Mir ( 

G ral Fireproof ‘ 

Globe-Wer ke ¢ 

Invincible Metal Furn, (« 


Metal Office Furt ( 
Shaw-Walker ¢ 
Yawmar ind Erbe Mf Co 

Loose Leaf Books & Systems 
Adams, Henry Mf i 
National Blank Book ¢ 
Sheppard, The ¢ t ( 
Stationers Loose Leaf ( 
Trussell Mf ‘ 

Loose Leaf Envelopes, Celluloid 
Markilo ¢ 

Loose Leaf Metals and Devices 
Adams, Henry T Me ( 


Sta mers Loose Leaf ¢ 
Loose Leaf Binders, Used 

Farmers A ince J ( 
Mail Distributors 

Brist Stanley BR 

Ga e-Wernick ‘ 

\ w Safe & Eq nt ¢ 
Map Tacks 

Graff, G B., ¢ 


Matched Office Suites ( vn Rib. & € ( 
Art Metal Construction ¢ ! eria Mie. Co 
General Fireproofing (*« lanifold Supplie ‘ 
Globe-Wernick ( = % I 
Leopold Ihe 0 1 R & ¢ 
Royal Metal Mf ‘ ‘ & KR If 
Sloane, W. & J | 1 M 
s & DD | ‘ I ( 

1 ~ { K I 
Memorandum Books I ‘ I 
Nationa B k Book ¢ MW Mf ‘ 

Rockwe I ( I ‘ 
1 el M ‘ i M ( 
I I 

Memorandum Devices 
Bates Mfg. ¢ I a R Mt 
Br s ‘ K 
i , re ( 

Ma \it ( I 
\ Met x ¢ Rib. & Car. Testing Machine 
Mending Tape . . 
Ml : MI &M Rubber Bands 
W Mi ‘ I A. W I 
We K 


Moisteners 


B ; Pack | Rubber Stamps 
LN A > > ( M «x W 
Me Sry Mi ( Rubber Type Outfits 
Rive o-Mf ( I ad | ‘ 
Numbering Machines Safes 
Amer. Number. M ‘ M : : , 
Bates Mfg. ¢ Firepro 
( \W i. ‘ 
Office Partitions and Railings P eee Pe ‘ 
Globe-Wernicke ¢ t R ! 
Pads, Figuring ~ Wall ( 
National B ! } s & 3 
Rockwe B ( j I Ml 
Paper Scrapbooks 
ir I I Pay ( { W } ( 
Katon Paper Corp \ M r 
Rockwell- Barnes ¢ Secretary Desks 
Paper Clamp \ M ( ‘ 
\ Product I G | ‘ ‘ 
Cushman & Det M ‘ ( \ ‘ 
} I « I’ ‘ ~ ( 
Oak ( t) s Shelving 
Paper Clips s I ( 
\ I I M ( ( 
( k il ( ‘ ( 
‘ n& DD ’ ( M ( 
! Sy ‘ M ‘ 
‘ T q ] ‘ I ( 
Oak ‘ I) s ( \ I ( 
\ 1 Ma fa i ‘ Sians 
Paper Fastening Machines Mf ( | 
Ace J tes Cos Smoking Stands, Office 
Amer Autr Klectr Ss ( M Mf ( 
Bate Mf ( I Sorting Devices 
Hotehk s ( ! y f I 
Markw Mf ‘ \\ & S Mf ( 
Nig ‘ ict I Stamp Affixers, Postage 
Sil ! l Mi ( \ ( l 
Speed P Co Stamp Pads 
Victor Safe & Equi ( Mf ( 
Paste See Inks Acihe SI ( 
Pencil Sharpeners Ml & W 
Graft Ge e B ( P ( 
Pencils, Wood Cased Kk O-Mf ‘ 
n lell Pens ( tock I ‘ 
Fal A.W Ir Saf & kq ( 
Penciis, Mechanical Stands for Office Machines 
Autor ( x \ s I ( 
I ert ok S Pen ¢ ~ ( 
Norma M k t I Hick ( 
Sheaffer W \ Pen ¢ \ s ( 
Pencils, Paper Wound M ( 
itl lell Per ‘ { \l ‘ 
Pen & Pencil Clips ( I ( 
Oak ( D Sco ( W I ‘ 
Pens ( 
Esterbrook S ‘ ( Stee I ( 
Picture Hooks ‘ [ 
Moore P Pin ¢ Q I ( 
Pins and Pin Containers n-Ma M ‘ 
Oak ( I> s s War \l ( 
\ Mr ‘ Mie l 
Platens, Typewriter r Spe Mf ( 
Amer \W ! M ( Staple Extractors 
Ames S I ‘ g \ I t ( 
Shipt War Mit ( Mark Mr ( 
Postal Seales Staples and Stapling Machines 
Ilansor Ss ( \ I r ( 
r Mi ( M { I 
s man-War Mf ( I I Ss ( 
rriner S «& Mf ‘ Mark Mf ( 
Price Card Holders \ ( Pr I 
Oak ( I> s Oak ( ID Ss 
Publishers s Pr ( 
British S ‘ M ‘ 
Punches Stenographers’ Note Books 
Acco P T N " B k Book ¢ 
Bates Mfg. ¢ I Kock BR ( 
(lo We ke ¢ Mf ( 
M Spe s Mf Storage and Transfer Cases 
M B ( ‘ H Yr. Mf ‘ 
N B I k ¢ \ s i ‘ 
New Ex ! iu ( \ M ( ‘ 
Push Pins \ S ( 
Moore * I { Box ¢ 
Oakville ¢ D s | ‘ I & 
Renting Agencies, Office Mi ( 
( ss & Brow ‘ M ( 
Ribbons and Carbons S | 
Allen & ¢ Mi ( 
\ 1 ¢ & KR ( } t ( 
\ r Wr M ‘ . ( 
Ames Sup { s ( W b ( 
( Mf ‘ s & Ss 
( ma oe a M ( s M ‘ 











OFFICE APPLIANCES 
Ir Cy 
Me o 
Peer ‘ 
r to | ( ‘ 
Rockwe B ¢ ‘ 
= Walk ‘ 
\\ ike ‘ 
\ Me ‘ HN ; 
\ I Mer ‘ 
Swinging Typewriter Stands 
\ \\ ‘I ' i 
(; W } ‘ 
\V Mi ‘ 68 
Tables 
\ Met ‘ ( s 
\ Steal ¢ ” 
| M ( 
‘ lar Mi ( 
( ! , ‘ 2 
( We 7 ‘ 
I Ste ! ( 
Ss Walker Co 0 
s Jol Table ¢ 
\ r Safe & Equipment ¢ 
Tabulating & Statistic Machines 
K ngtor Rand Ir 
Telephone Accessories 
I \if Co he ' 
Victor Safe & Equipment ¢ 4 
Telephone Stands 
\ Stee « » 
\ Mi ( ( s 
( } pro ( 2 
( W in ( 
s i] ‘ 
: Walk { 
\ I I ir ( 
Thumb Tacks 
( T q I ( 
Mi Pr ( 
Onah ‘ 1) s 
\ Manufa ‘ 
Ticket Holders 
Oral le ¢ I) s 
Trin ming Boards 
\ Phe I 
Type, Typewriter 
\ r Writi M ( 
\ Sup ‘ S 
s man-War Mi ( 
Typewriter Cleaning Material 
\ r. W Ma % f 
\ s ‘ . 
e ( 
M & \ I 
n Oo-Mf ( 
S Dr ( ( l 
s pma W Mr ( 
We ‘ KF. S.. ( 
Typewriter Cushion Keys 
Amer. Writing Ma ( 
Supply ¢ ~ 
1 on Supply ¢ 
i ess Key-Imperial Mf ( 
s Ward Mf ( 
Spee Key Mf a 
Typewriter Cushion Knobs and Bases 
Amer. Writing M ( f 
\ Supt ( x 
Bickett L M ‘ 
Peerless Ke Imperial Mfg. ¢ 
Shir in-Ward Mf ‘ 
Typewriter Parts and Tools 
Amer. Writi Ma ‘ 
Ame Supp ( x 
Shipr Ward Mf ( 
Typewriters, Mfrs. of 
( i Type er 
KR ! Ka l 
R T" r ( . 
Ss L. ¢ & ( I 
1 |} t I ( 
Back ¢ 
Typewriters Rebuilt and Used 
\ Writ Ma ( 
M .- I r. ¢ 
1’ ‘ | 
Re ! rw & A M. ¢ 
s W Mi ( 
W sale I'y \ er ( 
Venetian Blinds 
( o Ve i B ( 
Visible Systems Equipmen 
Acme Visible Records, It 
\ Mie 1 ¢ t ‘ s 
I «& I x 7 
{ W i ‘ 
N I h Book ( 
t R I 
Walk ( 
S ( BE 
\ - A } t ‘ 
) t ui ( 
Wardrobes 
) I ( 
\ ’ , ( 
Waste Baskets 
\ { i xs 
S ( 
‘ ] Mf ( 
| ( 
( \W k ( 
M W I i ( 
Ml of } ( 
\ i } ‘ 
S I ( 
Ss Walk ‘ 





WANTS AND tOR SALE | 


The rate for classified advertisements is eight cents a word, minimum charge, $1.60. 


SITUATIONS WANTED 














CAPABLE SALESMAN with unusually attractive background is open for 
new connection either with dealer or al turer Has covered posi 
tions up to sales manager leading sta ry manufacturer and has 
had excellent record as manager of office equi nt and supply Foot 
loose now and available for new connection in any part of the country 
Well acquainted with principal dealers rhoroughl whole 
sale and retail merchandising Expert se le systems 
Excellent references from men well know! ss L-147 
care Office Appliances, Chicago 
REAL SALES PRODUCER with 11 years’ experience in steel equipment 
is salesman and district manager, 2% years with retail office furniture 
dealer and 4 years selling duplicators is been ont of the industry for 
one vear and prefers t re ri t it Prepared to tackle nv office 
specialty line whether it be files, duplicators or other mecha al equiy 
ment furniture, et Ex perience nelndes botl lirect and de er selling 
Has the ability to do justice to any e ow il merit Connected 
»w but in position to l ge aunickly High grade references Address 


1.-149, care Office Appliances 


SALESMAN who has called upo ealers throughout the Middle West 











ind also has operated own office supply store s open for a new con 
nection either as salesman calling o lealer for a manufacturer or & 
suitable opening vit so estal she entle W esale experience in- 
udes per s and loos ‘ As rf is sol full commercial 
Stationery ine Informed es and ture L-144, care 
Office 


Appliances, Chicago 


PTRAINED ROYAL MECHANIC seeks new connection as sales 





FACTORY ) 

ind serviceman wit progress dealer Fifteer experience 01 
Royal and Underwoods Excellent rew@rd as f ind mechanic 
Age 34 References Address I tf i Office Ay ces, Chicago 
MECHANI 20 years’ experience t i ng and ability or 
ALI adding bookkeeping lat } es and typewriters At 
present am foreman of large shop, f par ars first letter Address 
1.-148, care Office Appliances, ¢ cage 


ADDING MACHINE MECHANIC wit KI edge makes and den 





nstrated sales ability wants make permanent connection with dealer 
r branch in middle west or est Expert Burr ghs, N.C.R Address 
1-153, eare Office Appliances, Chicago 
SALESMEN WANTED 
SELL QUALITY here's the most profitable sideline in the 
Ames filing ind n ng supplies dire te banks lawvers ’ 
ints, offices, ¢ Liberal I ve erritor Our 
esentativ hose i ] irs ibou irself 
fe I elope ¢ Bost Mass 
A REAL OPPORTUNITY for few good salesme oO sell 
line of brief ises, ring binders t reasonal ced rhis 
1 comy . se f ‘ ! M ga 
1 s« Ste ] | v <sS s he < wl iv 
lepress d 1 sing J J rhis is y 
ake l £ \ s 7-1 r Off Apr 
" es, { igé 


SALESMAN te sale America most popular line of 


rPRAVELING 


Simplified Bookkeeping Syste s and Re rd Books te stationers 
We prepay delivery nat ' rry dealers acco sand 4 

nitial and repeat commissions wee ! porti » Tree Rush season 
ipproa ng Hurry Ide syste ( | $24 Sk Broadway Los 
(Angeles 


4 NEW OFFICE FURNITURE LINI de by house established eightee 
ears open for enterpris salesme t establishe ollowing. Give 

formation when ye vrite. please B 7-187 are Office Ay 
inces, 100° F 


WANTED EXPERIENCED Ribbor , Paper Salesmen to ca 


on City Retail s ( s Only ‘ sted 1! 
selling QUALITY eed Dy Giive f part irs first letter Ad 
dress Z-182 re Office AD eS im) | 2nd Street New York 


FULL OR PART-TIME COMMISSION SALESMEN to represent ma 





turer of } h grade hi i + iper Several 
territories open, presenting nusual Opportunities for experienced mel 
Write Z-185, care Office Ay nees, C)} ig 


WANTED rFRAINED MIMBPOGRAPH Com! ation Salesmar Ohio Dealer 





i xeell t ‘ init se i sales experience 
personnel record. Address Z-186, care Office Appliances, Chicago 
SALESMAN Los Ang ‘ 8 k g Ca ts and 
Supplies Splendid dea ¢ " d er No née 1 he sidere 

vith 1 \ g , Pa Te Cor 
pany 1031 S. H Stree I Ang ( 
DISTRIBUTORS Amazing tent ‘ es ‘ Seals 3.006 our 
Retails $2.95: defies compe , Big profits I sive territories Free 
trial! Red-} 1040) Jour Bldg Bost Ma 
WANTED YOUNG INSIDE SALESMA)? oO established 0} Reta 
Stor Must be aggressive i ive t ete nowledge of retail st 
tionery and furniture field. Send detailed experience Address 7-1 
are Office Appliances, Chicag 


REPRESENTATIVES AVAILABLE 


BRAUSE DESK CO IN¢ I 1 é York s desire 








ontacting manuf rers t sel he 
prodncts in metrope 
SALESMAN TRAVELIN¢ PACIFIC COAS ‘ g I ir 1 per 
and certain specialt I sent one lit i 
manufacturer ‘ ‘ : i re r \ lesale stationer 
houses or hot We ace d among t e through four years ¢o 
tact in present 4 oft \ Cr iZ 
SALESMAN ering far ester . rye for addit al static 
6 S We <ing Has 
“ i ne ! Addres I 2 
r of ADT ( gy 





CANADIAN DISTRIBUTOR of office 
made abroad would like to switch to 


selling goods 
Principal of 


specialties now 
American products 


business has sold office devices for thirty years. Capable of doing good 
sales job with any meritorious office utility Accustomed to intensive 
cultivation Addr i 


ess L-150, care Office Appliances, Chicago. 

“ICE EQUIPMENT and appliance salesman, well 
w York, wants exclusive sales rights, machine or 
Crower, 120 Gaylor Ave., Syracuse, N. Y 


EXPERIENCED OFF 
requ ted Centra N 


excellent Worldwide Dealer Distribution, seeks 


SALES ORGANIZATION 
ritorio office equipment line. Address L-145, 


one additional mer 
ire Office Appl es 


us specialty, 
Chicago 
REPRESENTATIVES WANTED 

wanted various open territories coast to coast by 


REPRESENTATIVES 
! ie line fast-moving office appliances that sell daily at 


manufacturer 





big unit profits: thousands of nationally known corporations and smaller 
firms already tomers Prefer financially responsible established 
Specialt Men 1 rs now selling similar article direct to consumer 
Write for ful teresting details and please state present sales setup 


Address Z-184 re Office Appliances, Chicago 

ESTABLISHED LINE of leather office furniture open for salesmen with 
established following in the trade Protected territory Address Z-189 
care Office Appliances, 100 I} f2nd Street, New York 

WHOLESALE DISTRIBUTORS WANTED for typewriter ribbons, carbon 
papers, mimeographing inks and stencils Advertised products. Exclusive 
territories Address Z-188, care Office Appliances, Chicago 

MEN NOW SELLING direct to s can do well with our 2 specialties 
and 2 necessities for use in typing and stenographic departments, These 
items added to your indled exclusively should prove 
fitable Write for details Address Z-183, care Office Appliances, 





present lines or 


MECHANICS WANTED 


WANTED typewriter adding 
Pruitt Corporation, 425 N. La Salle Street, Chicago. 


mechanic also 


ECHANICS machine 


} 
ar 


M 
COMBINATION MECHANIC-SALESMAN WANTED 


COMBINATION TYPEWRITER SALES AND SERVICE MAN wanted by 


established office 1ipment and supply house Location is one of the 
smaller cities in © Salary and commission basis Must be capable 
ind have top references Send particulars to Z-195, care Office Appli 
ances Chicago 


OFFICE MACHINE SERVICE MANAGER WANTED 


SERVICE MANAGER Progressive firm needs services of energetic man 
capable of managing shop and making detailed 
experience ot ur is office machines, also complete record of employ 
ment Address Z-191, care Office Appliances 


sales contacts Give 
Chicago 


RETAIL BUSINESS FOR SALE 


FOR SALE lf terest n profitabl office supply and printing business 
on Pacific Coast One partner wishes to sell out (on inventory basis) 
and retire Busines ets al t $12,000 annually Applicant must have 


care Office Appliances, Chicago 


Adding Ma 


established 25 ears dealing in Typewriters 
re Office Equipment wing good profit For Sale 
\ t £5,000 Write Z-194, care Office Appliances, 





rYPEWRITER STORE witl vel 


equipped shop 


Store 16x50 ‘ ! ! euarters Renta $25 


Good stock of 
Must sell soon A 
isl Address Z-192, care 


parts 
good 
Office 


start and |} ‘ Ca rnia S87 


Appliances, ¢ 


MACHINE 


PROSPEROUS OFFICE BUSINESS in Seuthern City. 100,000 








t \ i for sale is a whole or part Established by 
present ¢ er 912 ly operating Aggressive advertising 
methods d independent Office Machine Business 
] est in this s leading Standard and Portable type 
vriters viding ma ne l ‘hbuilts, rental and repairs Owner over 
0, wants younger in with executive and sales ability to gradually take 
ver managen { r g under well known trade name Must have 
A-1 references, |} t ind good health Experienced in line and make 
substantial investment in business Wil corporate and sell 245% to 49% 
Send full informat ibout self for past several years and amount able 
to invest \ matters treated private Address Z-197 care Office Ap 
es. ( g 

rd 


SALES LETTERS 


LETTERS WILL BUILD SALES—For years I have built letters that 
il sal Y 


' ales eed them more than ever now Send me your data 
for new letters r ns essful letters for reshaping Particulars on 
request Addres if M Goldthwait 1659 Broadway Denver, Colo 

e es 


FOUNTAIN PEN REPAIRING 


usually 12 to 24 


ALL MAKES Ilr Per «. Desk Sets. etc Repaired 
hour ser ‘ Standard prices Welt Pen & tepair Co., 38 8S. State 
Street, ig 
ADDING MACHINE PARTS, TYPE, ETC. 
Marchar parts fF ¥ available New low prices 


NEW PRICE LIST 
' ddir n ¢ feed rolls 1} the 
I \ De} Ir 4 liit«at Avenue 


DICTATING MACHINE PARTS 


dozer Write for 
Oakland, Calif 


prices now 


IMPLETE When you need 





oe ANI ARIED STOCK No order too small 
parts ite Cer Dhictat g Ser ‘ 2632 N Western Avenue, Chicago 
Management G 

DUPLICATOR SUPPLIES 
DUPLICATOR §& s and Inks Guaranteed quality Larger profits 
Dealers write f ‘ price st Midwest Specialties, 4854 Reading Road 
pe ne —— a 








WANTS AND FOR SALE —-Continued on page 8. 








WANTS AND FOR SALE—Contir 


wed 


FOR SALE AND WANTED TO BUY 





ELLLOT'! 


chines Cale 


FISHER MACHINES 
ilatir \ } eR bought ind s 
Wells Street, Chicago 


Co 520 8S 


FISHER Mas 


y 
> 
r 


ELLIOT 
and Monroe Cal lators rypewriters and a 
so'd Teeter-Warsh Co 840 Nortl rd Stre 


BU RROUGHS— Dup 


All types of office ma ines bought 
G44 Libert Avenue Pittsburg! I’a 
BURKROUGIIS MOON-HOPKINS Elliott-Fis 
Machines and everything in the ifice ma 
serial number ind ‘ “ ote highest 
Office Appliances, I 4} Broadway, New 





ELLLOTI 
office equipment 
Bldg M 


FISHER machines, calculating mac 





Iwaukee 


Export Statistics by United States Department of Commerce 


Hoy ns Add M 
ig oft \] \ 
RDEXN 
| 
e ma 8 y ' 


ADDRESSOGRAPHS ‘ 
| rite Adding M 





MULTIGR 
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Ar 


AVHONES 


EDIPHONES 


Vholesale 


We 


DIPHO 


\ 


Street 


| es 
g M 
i nakes 
net panels 
8 | 1dwa 
W t 
ial Card 8S 
Duy it 


RIBI 


Pr 


IONS rer 


il she 


Re 


Sl 


Pri 
Wr 


IES 


and 


trond way 


quotati 


lip 


headquarters 


Dictati 


equipment 


d Specia 


iffer ful 


New Yor 


Multigraphs 
FREE 


good 


Senler 


Money 


conditio 


type 
cooperation 


Fold 


Making 


The statistics here presented are preliminary and subject to revision in thg annual published reports. 
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NEW TRADE LITERATURE 





(Catalogues, pamphlets, broadsides, foldere and other publicity 
material recently released) 


Acme Visible Records, tnc.-Two new 8% by Il-inch booklet de 
scribing and illustrating two well-known lines of visible card equipment 
have just been published by Acme Visible Records, Inc., 8 South Michigar 
ivenue, Chicago, One of them, ‘“‘Time Saver Systems for Business Record 
Keeping,”’ (No. 44), deals exclusively with Acme’s line of Insite recor 
products covering both tray cabinets and visible card books The othe 

Acme Visible Records for Instant Eye Control’? (No. 45), feature Acme 
visible card cabinets and books Each of these two types of visible 
ecard equipment has a different kind of visible card holder and ha 
distinctly different features and record applications Both {f these 
booklets have many exceptionally large illustrations dealing with visible 


equipment in connection with a number of vitally important 


They contain merchandising points for successfully and profitably selling 
visible record systems Copies of either or both booklets are iVailable 
to dealers on request 

Central Office Equipment Company. -A catalogue, all done on the Mime 


the 


problem, and improved sale r 
Columbia, Mo. Use of the 


simplified the sales 


Equipment Company, of 


graph, greatly 


Central Office ital if 


was made possible by the acquisition of a greatly enlarged territory for 
the Mimeograph materials carried by the firm The catalogue i thich 
volume with many of the items of merchandise illustrated by drawings 
enables out-of-the-city distribution and contact that promises well for the 


firm reported BART 
Illustrating and describing seven 
catalogue, listed under 


future, J. O. Robnett of the Columbia 


Clemco Desk Manufacturing Company. 


new lines of Clemeco fine office furniture, a new 

the designation of “R’, has been issued by The Clemco Desk Manufacturing 
Company, 4405 West North avenue, Chicago, Ill. Each piece of the seve! 
new groups is shown on large pages and the book is produced by _ the 
gravure process to bring out the beauty of design of the various number 
hown. In many instances both the back and front of desks are shown a 
vell as the attractively figured tops of desks and tables. The fifty-four 
pages of the Clemco R catalogue are printed on one side only and the 
book is conveniently spiral bound, permitting the pages to lie perfectly 
flat A special feature is the back page printed in four-color proce te 
represent in eolor the various finishe of the Clemeco groups Copies are 


ivailable to dealer on request 


Ehrlich Upholstery Works. 


Forty-eight pages, illustrated with ext 


large pictures, form the new catalogue of the Ehrlich Upholstery Work 
20-528 West Forty-third street, New York, N. Y. Each 13 by 10 inch page, of 
high-grade paper, contains not more than two or three illustrations of 
size to enable each individual detail of construction and design to stan 
out clearly Among other numbers the book features the company’s Cer 
tury Period Ne 5 which is described and illustrated elsewhere in tl 
issue 

Hoosier Desk Company. Containing nearly ninety page ind dressed i 
in unusually ittractive ind dignified cover of gold and brow: 1 me 


listed as the No. 50, has been issued to the trade by The 


catalogue 


Hoosier Desk Company, Jasper, Ind The book is printed on high-grade 
glossy paper held by Wire-O binding so that no matter where openes 
the pages lie flat Single and double pages are amply illustrated witt 
large pictures of the Hoosicr lines including the Moderne, Georgian, Hartford 
Chieftain, Columbia, Mercury, Puritan and Economy suites and the wel 
known 8000, 2000, 7000, 4000 and 3000 series Additional pages in the bach 
ire devoted to pictures showing close-ups of the construction features ane 
decorations of the Hoosier furniture The catalogue is accompanied by 
wholesale price list 
The Johnson Chair Company.§ One of a series of four-page folders, mea 
uring St. by 11 inche printed in three colors and covering their line 
Chief and Super-Chief Poschairs, has recently been issued by the Johnsor 
* Chair Company, 4401 West North avenue, Chicago, Ill. The folder illustrate 
and describes the two chair numbers and stresses their posture and cor 
truction features, and was designed to aid in customer selling Conpie 
ire available to dealers on request 


Following out the firm's usual fine style anc 
listed as the No. 67, has 
issued to the trade by the Murphy Chair Company 
Beneath a large picture of the Murphy plant there 
reiteration of the company’s strict for deale 


Murphy Chair Company. 
excellent presentation, a new 
been published and 
Ince., Owensboro, Ky 


recent 


catalogue 


ippears on page 1, a rules 


which the firm has maintained through three generations of management 
They are: A “‘one-price’’ policy; quality chairs at reasonable cost; protect 

f dealers against direct sales, and constant integrity and fair dealing 
There are forty-four pages, each amply illustrated with large pictures of 
the Murphy lines of chairs, ottomans, hassocks, costumers, tables an: 
full line of posture chairs. Copies of the catalogue, which was featured i: 
the October 2 issue of the Evansville Courier with a story and large il 
tration, are available to dealers on request 

Royal Metal Manufacturing Company. Containing eighty pages and 
formed into one of the most beautiful and impressive books ever publishe 
by the firm, a new catalogue has been issued to the trade by the Rova 
Metal Manufacturing Company, 1138-40 South Michigan avenue, Chicage 


Ill. Listed as the Royvalchrome 1940 Catalogue the book has a front cover 





COVER OF NEW ROYAL METAL 
CATALOGUE 








f artist heavy halftone paper, about three times the thicknes I 
nary covers with a color scheme of blue, black and gold. Pages one t 
eight show beautiful four-color illustrations depicting Royalchrome f 
ture in various types of interiors Then follows a 16-page section in tl 
colors and the balance in two colors. The catalogue features a redesigne 
line of office desks including a standard size secretarial desk with a type 
writer compartment at the left 1 new posture chair and an impr 
executive chair, 





OFFICE APPLIANCES 


The Steck Company.— Published by The Steck Company, Austin, Tex., 
and christened the Steckalog, a new house organ of the stationery and 
ffice equipment industry has just made its appearance in the field. Printed 
n high-grade glossy paper and replete with interesting pictures, the book 
et contains four pages which illustrate various items carried in the com 
pany’s stockrooms. Page One also included a portrait and brief history 
f KE. L. Steck, president of the company, and a message to the firm’s 
customers which read in part Phe Steckalog will bring you each month 
news about items that have recently been embraced by our merchandising 
plan or that have just been put on the market; tell you about our special 
values for the month; bring seasonal merchandising to vour attention: 
ind give you a handy check list for taking inventory of your needs. We 
hope you will find it both interesting and helpful.’ 








MISSING MACHINES 


The following companies ask dealers everywhere to be on the lookout for 
office machines (described and numbered beside the firm’s name) which 
are reported lost, stolen or strayed. Information concerning the where- 
abouts of these machines should be forwarded to the company concerned 
at the earliest opportunity. 





Central Business Machines Exchange, Hillsboro, ti.—National cash 
register No. 105-43835. Remington Rand portable adding machine, N: 
168101 (ten-key). Remington noiseless portable typewriter, No. 8, new, 
with case Number not given. 











BUSINESS OPPORTUNITIES 


Lines Wanted Abroad 


Lines Wanted for South Africa... The 





firm of Pepys & Company, 65 & 69 


Permanent Buildings, Corner Fox & Harrison streets, Johannesburg, seeks 
several types of office equipment and supplies for the South African mat 
ket, including celluloid strips and signals for visible files, angular celluloid 
tabs for folder use, punches for attaching tabs to folder, flat files, metal 
tab i line of visible card systems, a line of posture chairs, steel shely 

i! irbon papers and inked ribbons, adding and calculating machines 
ind paper for gelatin and spirit process duplicators. Pepys & Company 
is a fiseal concern acting as agents for clients that are in the process of 
forming a company which is to handle a wide variety of office utilities 
Stationery Lines Wanted for Dutch East Indies.—G. (. T. Van Dorp & 


Company, Prinsegracht & The Hague, Holland, a substantial stationery 
ind office equipment house, seeks agencies of American products for the 
Dutch East Indies, where it maintains four branches. The company issues 
i pocket size catalogue of more than 400 pages. Its references inelude 
some of the top concerns in the industry. Manufacturers who care to di 
should send italogues o1 irculars and quotations to the Holland 
iddress The Van Dorp company has New York shipping agents. Pay 
ments are to be made cash with order or against bank credit to be 
established in New York 
Office Specialty Lines Wanted for Canada. T. A. Weir Agencies, 30 


Metropolitan Building, Toronto, desires to make arrangements to repre 
sent American manufacturers of office specialties. This concern has beet 
representing British manufacturers but because of present conditions 
prefers to substitute American contacts. Mr. Weir has been in the office 
equipment business thirty vears, was with one of the leading typewriter 
companies twenty-five year ind has since handled other office devices 

Lines Wanted for Export. Engineering Products Company, 122 Sout! 


Michigan avenue, Chicago, export representatives for Keen Manufacturing 
Company (duplicating machines) and Henry 1 Adams Manufacturing 
Company (book rings and Ollapsible steel files), desires to add another 
office line rhe company reports excellent current business with Seandi 
navian and Latin-American countries 

Stationery Lines Wanted for Argentina. The firm of S Axelband 
Casilla de Correo 714. Buenos Aires, desires to hear from American manu 
facturers of commercial stationery For reference the National City Bank 
of New York is giver Information s to lines carried is not available at 
the time this notice is writter 


Lines Wanted Here at Home 


Chicago Dealer Asks For Trade Literature. All-Types Office Equipment, 


415 North State street, Chicago, wishes to be placed on the mailing lists 
of office supply manufacturers. Communication should be addressed to the 
ittention of Mr. J. Paull 

New Furniture Dealer Asks for Catalogues. Jos. R. Blum, for the past 
twenty-three years associated with Chas. S. Nathan, has opened up his 
own business under the name of United Office Furniture Corporation, at 
80 Broadway, New York, N. \¥ where he will carry a full line of new 
ind used office furniture and equipment. He would appreciate receiving 
italogues from manufacturers 


~ > 
Current Corporation Reports 


ss Machines Corporation for the nine 
nonths ended September 30, 1989, as reported October 26, were $8,237.69 
subject to year end adjustments and after deducting $855,000 


blocked 
reign net profits, and before providing for federal taxes. They compare 


Net earnings of International Busin 








vith net earnings for the corresponding 1988 period of $7,612,859, after 
deducting $572,258 blocked foreign net profits applicable to that period 
After providing for estimated federal taxes, net income for the first nine 
months of 1939 was $6,590.69 equivalent to $7.70 a share on 855,408 

par capital shares outstanding. It compares with net income for the 
orresponding 1988 period of $6,051 ) $7.43 a share on $14,674 shares 


then outstanding 

Directors of the W. A. Sheaffer Pen Company, Fort Madison, Towa, 
declared a dividend of $1.50 per share on common stock of no par value 
payable October 15, 1939, to holders of record September 30. Net income 


for six months ending Angust 31, 1939, after provision for depreciation and 


estimated income taxes, was $243,297.82, equivalent to $1.52 plus per share 
f common stock, subject to possible year-end audit and federal income tax 
idjustments Net income for the same period last year was $164,242.94 
Net income for year ending August 31, 1989, was &770,166.42, equivalent 
ifter preferred dividends (paid prior to retirement of preferred stock) t: 
$4.79 plus per share of common stock AK 

Net income of the Wilson-Jones Company of Chicago was nearly trebled 
luring the year ended August |, it was reported vesterday, despite 
trike which interrupted operations last January The company, whic 
manufactures loose leaf books and supplies, had net income of $95,655 

ring the fiscal vear, equal t ents a share, against $32,552 in the 

eding year (Chicago Tribune October 9, 1939.) 
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PATENTS 


Copies of patents shown here can be obtained 

from the Commissioner of Patents, Washington, 

D. C., for ten cents each in cash, postoffice 

money orders or certified check. Stamps and 
personal checks not accepted. 





2,174,625. Ring Book Mechanism. Carl Rudolf Ehr- 
lund and Johan Edvard Magnusson, Stockholm, Sweden. 
Application January 21, 1937, Serial No. 121,687. In 
Sweden January 25, 1936. Granted October 3, 1939. 

2,174,683. Accounting Apparatus. James W. Bryce, 
Bloomfield, N. J., and George F. Daly, Johnson City, 
and Gunne Lowkrantz, Binghamton, N. Y., assignors, 
by mesne assignments, to International Business Machines 
Corporation, New York, N. Y., a corporation of New 
York. Application December 31, 1930, Serial No. 505,- 
770. Granted October 3, 1939. 

2.174.708. Stapling Appliance. Hartley M. Sears, 
Pasadena, and Sam Rothenberg, Los Angeles, Calif. 
assignors by direct and mesne assignments, to Patek & 
Co., a corporation. Application April 5, 1937, Serial 
No. (34,944. Granted October 3, 1939. 

2,174,834. Pen and Pencil Holder. Nathan M. Pur- 
viance, Lewiston, Idaho. Application November 2!, 
1938, Serial No. 241,676. Granted October 3, 1939. 

2,174,939. Filing Cabinet. Erwin S. Howard, Os- 
wego, N. Y. Application August 22. 1938, Serial No. 
226,159. Granted October 3, 1939. 

2,174,973. Cash Register. Tord Olof Rickard Dahi- 
berg, Nockeby, Sweden, assignor to Kooperativa For- 
bundet, Forening u.p.a., Stockholm, Sweden. Applica- 
tion September 30, 1937, Serial No. 166,557. In 
Sweden, October 30, 1936. Granted October 3, 1939. 

2,174,979. Mechanical Pencil. Paul S. Hauton, At- 
lanta, Ga. Original application September 9, (931, 
Serial No. 561,829. Divided and this application July 
19, 1935, Serial No. 32,229. Granted October 3, 1939 

2,175,024. Weighing Seale. Marius H. Hansen, Chi- 
cago, Ill., assignor, by mesne assignments, to Hanson 
Seale Company, a corporation of Illinois. Applicaiton 
June 25, 1938, Serial No. 215,719. Granted October 
3, 1939. 

2,175,091. Illuminated Globe. Edward A. Peterson, 
Indianapolis, ind., assignor to The Geo. F. Cram Com- 


pany, Indianapolis, ind., a corporation of Iliinois 
Application May 18, 1936, Serial No. 80,291. Granted 
October 3, 1939. 

2,175,210. Mechanical Pencil. Nathaniel H. McPhee, 
New Rochelle, N. Y. Application January 13, 1937, 
Serial No. 120,346. Granted October 10, 1939. 

2,175,222. Manifold Material Pack. John Q. Sher- 
man, Dayton, Ohio. Original application September 


28, 1931, Serial No. 565,591. Divided and this appli- 


cation August 28, 1936, Serial No. 98,353. Granted 
October 10, 1939. 

2,175,239. World Novelty. Leon H. Amdur, Brook- 
lyn, N. Y. Application December 7, 1938, Serial No. 
244,355. Granted October 10, 1939. 

2,175,346. Accountirg Machine. Maximilian M. 


Goldberg, Dayton, Ohio, assignor to The National Cash 
Register Company, Dayton, Ohio, a corporation of 


Maryland. Application August 27, {93!, Serial No. 
559,720. Granted October 10, 1939. 

2,175,508. Envelope. Leon Mandelbaum, New York, 
N. Y. Application June 2, 1938, Seriai No. 211,313. 
Granted October 10, 1939. 

2,175,602. Typewriting Machine. Edwin S. Hall, 
New Haven, Conn. Application August 6, 1937, Serial 


No. 157,741. Granted October 10, 1939. 

2,175,657. Inkstand Set. Frank M. Ashley, Great 
Kills, N. Y., assignor to Lewis Gompers, as trustee. 
Application March 17, 1(938, Serial No. 196,305. 
Granted October 10, 1939. 

2,175,959. Tape Dispensing and Moistening Machine. 


Lewis G. Goldstein, New York, N. Y., assignor to 
Lipton Manufacturing Co., Inc., New York, N. Y. Ap- 
plication July 18, 1939, Serial No. 285,153. Granted 
October 10, 1939. 

2,176,050. Pencil. 
Ga. Application June 13, 
Granted October 17, 1939. 

2,176,123. Type Lever Pad Attachment for Type- 
writing Machines. Ludwig Denzer, Hamburg, Germany 
Application September 29, 1936, Serial No. 103162. In 


Aeworth, 
213,530. 


Raymond E. Bailey, 
1938, Serial No. 


Germany October !, 1935. Granted October 17, 1939. 

2,176,124. Selective Magazine Pencil. Wilhelm Durr- 
ler, Pforzheim, Germany, assignor to Adolf Waldmann, 
Pforzheim, Germany. Application August 7, 1937, 
Serial No. 157,858. In Germany August 10, 1936. 
Granted October 17, 1939. 

2,176,183. Signal Card File. Julius A. Krieg, 
Waterville, Conn., assignor to E. Stanley Wright, 
Shrewsbury, Mass. Application April 23, 1938, Serial 
No. 203,948. Granted October 17, 1939. 

2,176,205. Calculating Machine. George C. Chase, 


assignor to Monroe Calculating 
Machine Company, Orange, N. J., a corporation of 
Delaware. Original application November 27, 1935, 
Serial No. 51,810. Divided and this application Jan- 
uary Rif 1938, Serial No. 186,077. Granted October 
. 1939. 


South Orange, N. J., 


2,176,216. Container and Method of Making the 
Same. Robert C. Fenner, Evanston, Ill., assignor to 
Dixie-Vortex Company, Chicago, III., a corporation of 
Delaware. Application June 19, 1937, Serial No. 149,- 
106. Granted October 17, 1939. 


2,176,314. Binding Arrangement. John Francis Rus- 
sell, North Arlington, N. J. Application January (0, 
1938, Serial No. 184,116. Granted October 17, 1939 

2,176,568. Fountain Pen. Samuel Freeman, New 
York, N. Y. Application February 10, 1937, Serial No 
124,960. Granted October 17, 1939. 

2,176,581. Fastner-Applying Implement. John F 


Cavanagh, Providence. R. |., assignor to Boston Wire 
Stiteher Company, Warwick, R. |.. a corporation of 
Maine. Application July 7, 1937, Serial No. 152.339 
Granted October 17, 1939. 


2,176,628. Typewriting Machine. William F. Hel- 
mond, West Hartford, Conn., assignor te Underwood 
Elliott Fisher Company, New York, N. Y., a corpora 
tion of Delaware. Application Januarv 9, 1937, Serial 
No. 119,744. Granted October 17, 1939 


2,176,640. Keyboard Construction. Walter B. Payne 
Rochester, N. Y., assignor to The Todd Company, Inc.. 


Rochester, N. Y., a corporation of New York. Original 
application December 28, 1933, Serial No. 704,328 
Diided and this application February 8, 1937, Serial 


No. 124,709. Granted October 17, 1939 














2,175,939 

















a 
2,175,506 
2,179,239 2.175.546 
— ES 

















&174939 








2175222 





2,175,657 





2,175,602 





£176 185 














2176 205 ° — 52 
famacibeh ; wes 2,176,581 
2.116 314 ates 
- ) 
Pe ar eee eames il, 
& rH sz =? is 
TaN AR «_/ ; : 4 nat 
Ms 7a | 
Lit} *‘s l" 2,176,695 
SE ae 116,928 
2176.6 
2,176,628 — ol ies 
4176 6él 
cf’ 
— 
\ —“* 
\ > 
\ y 
St ] 117144 
—a 117110 117,190 
116,934 116,936 : 
116970 
2,176,661. Fountain Pen. Leon H. Ashmore, Col 116,970. Design for a Smoking Stand. Chauncey E. 
lingswood, N. J. Application January 4, 1939, Serial Waltman, Chicago, I1l., assignor to The Howell Com- 
No. 249,236. Granted October 17, 1939. pany, St. Charles, Ill., a corporation of Illinois. Ap- 
2.176.695. Duplicator. Albin B. Wahiquist, and Otto plication June 2!, 1939, Serial No. 85,598. Granted 
De Cardy, Chicago, Ill., assignors to The Heyer Cor- October 3, 1939. 
poration, a corporation of Illinois. Application October 117,110. Design for a Combination Stapling Machine 


21, 1936, Serial No. 106,722. Granted October 17, 1939 


DESIGN PATENTS 


116,928. Design for a Writing Guide. Thomas Dowd 
New York, N. Y. Application July 12, (939, Serial 
No. 85,967. Granted October 3, 1939. 

116,934. Design for a Combination Desk Unit. Ray- 
mond S. Huss, Bala-Cynwyd, Pa. Application June 
29, 1939, Serial No. 85,756. Granted October 3, 1939 

116,936. Design for a Duplicating Machine. Willis 
A. Kropp, Oak Park, Ill., assignor to Victor Addirg 


Machine Company, Chicago, II!., a corporation of Dels- 
ware Application July 26, 1939, Serial No. 86,254 
Granted October 3, 1939. 


Lou Obstfeld, New York, N. Y., and John 
Fancher, Chatham, N. J. Application February 7, 1939, 
Serial No. 82,825. Granted October 3, 1939. 

117,144. Design for a Stapler. Robert Heller, New 
York, N. Y., assignor to The E. H. Hotchkiss Com- 
pany, Norwalk, Conn., a corporation of Connecticut. 
Application August 19, 1938, Serial No. 79,444. 
Granted October 17, 1939. 

117,190. Design for a Seale. David A. Meeker, Troy, 
and Kenneth C. Allen, Daytox, Ohio, assignors to The 


and Tacker. 


Hobart Manufacturing Company, Troy, Ohio, a_ cor- 
poration of Ohio. Application August 9, 1938, Serial 
No. 79,200. Granted October 17, 1939. 
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Navy Pier, Chicago, Scene of the Thirty-Sixth Annual 
National Business Show, October 23 to 27, and Two 
Views Half Way Down the Long Aisles 


(See page 24) 





OFFICE 


APPLIANCES 


THE NEWS AND TECHNICAL 


TRADE JOURNAL OF 
OFFICE EQUIPMENT 


When the Selling Talk Backfires 


Fu stationer naturally boosts 
the items he has for sale. He has 
stocked them because he believes 
in them. Confidently he explains 
their good points to his customers. 
As long as he is handling only 
the products of reliable and re- 
sponsible manufacturers, he’s safe 
in encouraging his customers to 
buy them. But if he is handling 
goods of doubtful quality and per- 
formance, or if he promises cus- 
tomers more than his items can 
deliver in actual use, he is letting 
himself in for legal and financial 
grief. His selling talk may back- 
fire with disastrous results. 
Whether he realizes it or not, a 
stationer’s selling talk is apt to be 
chockful of what the law calls 
“warranties.” Any statement or 
promise made to a_ prospective 
buyer about the quality, charac- 
teristics, or performance of the 
goods is, in law, a “warranty.” 
Some states have gone so far as 
to rule that any statement made 
about the goods to induce the cus- 
tomer to buy them is a warranty. 


Statements That May Be Con- 
strued as Warranties 


A stationer, for example, assures 
his customer that a certain item 
he recommends possesses certain 
qualities of wear or durability. He 
urges his customer to order a cer- 
tain appliance because it will de- 
liver satisfactory ard efficies:t per- 
formance or solve a specific office 
problem. Such statements are 
warranties in the eyes of the law, 
and if the customer buys in reli- 
ance on them, the stationer is 
legally “bound” by them. That 


Pitfalls the Stationer May 


Avoid by More Careful Con- 

sideration of Sales Presenta- 

tions Made by Himself and 
Members of His Staff 


By C. R. ROSENBERG, JR. 


business of being legally bound 
simply means that if the goods do 
not “live up to” the statements or 
promises made about them at the 
time of the sale, the hapless sta- 
tioner will be required to pay out 
to the customer. The failure of 
the goods to come up to the state- 
ments or promises is said to be a 
“breach of warranty,” and it is for 
such “breaches” that the law en- 
ables the customer to collect. 

In many states the customer is 
permitted to return the goods and 
get his money back for a breach 
of warranty. In a quaint Massa- 
chusetts case of horse and buggy 
days Smith sold a buggy to Hale 
and assured Hale that the springs 
would hold up under a certain 
weight. Hale bought the buggy, 
and Smith accepted Hale’s cow in 
full payment. Maybe that’s where 
the trade-in idea started! Some 
months later the springs gave way 
under a weight less than that 
which Smith had “warranted.” 
Smith refused to take back the 
buggy, so Hale took the cow away 
from Smith’s barn. The court ap- 


proved Hale’s removal of the cow 
on the ground that he had a legal 
right to “rescind” the deal because 
of the breach of warranty repre- 
sented by the broken spring. Be- 
lieve it or not, that case is valid 
precedent in many, though not 
all, states today. 


Damage Suits for Breach of 
Warranty 


But whether or not the buyer is 
permitted in a particular state to 
return the goods for breach of 
warranty, he may in practically all 
states today sue the seller for dam- 
ages resulting from the breach. 
Sometimes that merely means a 
suit to recover the purchase price, 
but in some cases it may include 
a claim for so-called consequen- 
tial damages. Thus, where the 
promised performance of the goods 
fails at a critical time and the 
buyer suffers injury or damage as 
a result, he may hold the stationer 
legally and financially liable for 
the consequences. 

Statements or promises about 
the qualities or performance of the 
items made at the time of sale are 
called express warranties because 
they are expressly stated by the 
seller to the buyer. Yet even 
where the stationer does not open 
his mouth about the goods, the 
law will under some circumstances 
“imply” warranties for which he 
may be liable. The most promi- 
nent of these so-called implied 
warranties is a warranty of fitness 
for the purpose for which the cus- 
tomer wants the goods. 

If a customer inquires about an 
item and states the purpose for 
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which he wants to use it, or the 
seller is otherwise aware of that 
purpose, there is an implied war- 
ranty by the stationer that the 
item which he sells the customer 
is fit and suitable for the custom- 
er’s purpose, particularly where it 
is obvious that the customer relies 
upon the seller’s knowledge and 
judgment. As one court put it, 
“Where an article or commodity is 
to be made or supplied to a pur- 
chaser for a particular purpose 
known to the seller, there is an 
implied warranty that it shall be 
reasonably fit and suitable for the 
purpose intended.” 


Distinction Between Promises 
and Opinions 

There’s a sharp distinction be- 
tween a sSeller’s definite state- 
ments and promises about his 
goods and a mere opinion about 
them. A_ stationer may speak 
highly of his merchandise to a 
customer, he may express the most 
confident opinions about their 


qualities and performance—and so 
long as he sticks to mere opinion 
he incurs no legal liability if the 
goods should not come up to ex- 
pectations. Of course, he should 
bear in mind that, if anything 
should go wrong with the goods, 
the customer will try to show that 
the opinions were definite state- 
ments and hence warranties. 
Where he is able to sell certain 
goods at an unusually low price, a 
stationer may assure his customer 
that they have a “value” far in 
excess of the selling price. Ordi- 
narily he cannot be held liable for 
such statements. “Statements of 
value,” says a recent court deci- 
sion, “are but a part of the trade 
talk and bargaining which cus- 
tomarily accompany negotiations 
for a sale. A buyer is not entitled 
to rely on such statements where 
he has an equal opportunity to 
ascertain the facts affecting the 
value of the thing to be sold.” 
Similarly, a stationer cannot be 
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held liable for statements regard- 
ing legal matters affecting the 
goods he is selling. If, for exam- 
ple, he states that certain paper 
meets the legal requirements or 
court rules for law briefs he does 
not “warrant” that to be true. The 
buyer is supposed to know the law 
as well as the seller, and the sell- 
er’s statement is really only his 
opinion about the law as it applies 
to the item he is selling. 


For the stationer trving to build 
a permanent clientele, extrava- 
gant statements and promises are 
definitely “out” as poor selling 
tactics as well as legally danger- 
ous. Conservative statements that 
promise only what the goods can 
really do, inspire respect and con- 
fidence on the part of customers. 
Stocking only the honest product” 
of reliable manufacturers, assures 
sound merchandising and legal 
safety—for then there’s no danger 
of backfire on the stationer’s sell- 
ing talk. 


Guarantee-Hounds 


ti 
"9, YOU don’t like it, bring it back’ has made a good many sales that never 


added anything to the right side of the ledger. 


Plenty of customers can be 


induced to take something home and try it, when they know very well they are 
not going to buy. Too much emphasis on the return privilege and on the guar- 
antee of “Money back if you want it.”” means too many refunds and replacements. 


And yet, how else can one sell today? Customers expect liberal guarantees and 


they have learned to take advantage of 


customer is always right.” 


People expect their purchases to be guaranteed liberally. 


the old Marshall Field slogan, “The 


A man will use a 


fountain pen on rough wrapping paper or even in putting an address on a 
wooden packing box, and then come back to claim that pen is unsatisfactory. 
Very likely he will be given another pen, for isn’t the customer always right! 


The guarantee is 
their products and that is perfectly proper. 


good thing 


Manufacturers are willing to stand behind 
It is proper that the retail stationer 


warrant the goods he sells. But there ought to be some explanation along with 
the sale, explanation of what the guarantee covers and explanation of what it 
does not cover. It is not enough to make mental reservations when giving the 


guarantee 
explained. 


There are customers who are veritable guarantee-hounds 


Everything 


about that guarantee ought to 


fully and openly 


They buy things, 


use them for a time, and then bring them back to demand a refund or a re- 
placement to which they are not entitled by any reasonable right. 

It is one thing to guarantee an article against imperfections in construction. 
It is quite another to guarantee against difficulties that come from use, misuse 


or neglect. 


Even though the 


customer is given to understand just 


what the guarantee 


means and covers, there will be claims that ought not to be made, but explana- 
tion of the guarantee will go far toward keeping such claims within reason- 


able limits. 


p= 


The guarantee ought to be incidental to the sale rather than the main argu- 


ment that puts the sale across 


Guarantees of a privilege of return, of money 


back, of replacement with new, may help in making the sale but after all, the 
main thing is to make money and a sale that results in an entry on the wrong 
side of the ledger is a sale that might better not be made. 

The “guarantee-hounds” are not all on the buying side of the business. There 
are salespeople who seem to think of sales talk mainly in terms of guarantees.—FF 





Huocrescent Lighting 


) is the property 
of some materials, giving off a 
light and color different from 
their own when illuminated. The 
fluorescence or light produced is 
usually of different wave length 
than the illumination responsible 
for it. Violet and ultra-violet rays 
are the best exciters of fluores- 
cence and because of this they are 
the principal agents used to pro- 
duce it. 

Fluorescent lighting is achieved 
by an evacuated glass tube with a 
drop of mercury together with a 
slight amount of Argon gas sealed 
within. The inside is coated with 
a fluorescent mineral salt or 
chemical, and is provided with the 
positive and negative electrodes at 
either end. When the current is 
turned on, the mercury becomes a 
vapor throwing off quantities of 
ultra-violet that excites the coat- 
ing. This coating, in turn, trans- 
forms the invisible short waves to 
visible daylight. 


Fluorescent Light Is Easy on 
the Eyes 


The principal benefit to human- 
ity of this “man-made daylight” 
is that it is kind to the human 
eyes. In color, temperature, and 
softness, it approximates the light 
coming from an_ overcast sky 
which is accepted as standard for 
all severe visual work of the mod- 
ern civilization. For the first time 
we have artificial light that truly 
minimizes eye strain, which takes 
such a toll of human energy. 
Nearly one-half of the total num- 


A Discussion Concerning Its 
Origin and Its Application to 


Modern Illumination Needs 


By L. L. STEWART 
Van Dyke Industries 
Chicago, III. 


ber of adults in this country have 
defective eyesight* and much of 
the fatigue in this world is due to 
inadequate illumination. Impaired 
vision manifests itself in the shape 
of many human ailments. When 
such symptoms occur, the effi- 
ciency of the worker is reduced. 
It is reasonable to assume that 
fluorescent light, approximating 
natural daylight so closely, will 
help to end this widespread and 
needless eye abuse. 
Unquestionably, the most valu- 
able contribution of fluorescence is 
in providing the world with a new 
source of illumination. However, 
it is worth mentioning that the 
principle of fluorescence has other 
practical applications as well. In 
medicine, ultra-violet rays are di- 
rected upon human tissues and by 
the way these tissues react, cer- 
tain diseases may be diagnosed. 
It is used in distinguishing coun- 
terfeit bills, since the chemicals in 


Seeing and Human Welfare. By Mathew 
Luckish, D.Se. Williams and Wilkins, 1934 


different inks do not respond 
alike. Adulteration in oils, drugs 
and fabrics may be detected by 
its use and the authenticity of old 
paintings can be detected from 
imitations. For years magicians 
have used these invisible rays to 
astound their audiences, but until 
the recent development of th> 
daylight tube its use was re- 
stricted. 


Origin of Fluorescence 


The discovery of fluorescence is 
old. It originated with an Italian 
cobbler. This man quite by chance 
discovered by directing the sun’s 
rays through a magnifying glass 
upon a particular rock that the 
rock would give off a most unusual 
light and color which was not due 
to reflection. In 1650 the study of 
this phenomenon was begun to 
ascertain the reason why mate- 
rials when activated by beams of 
light produced this unusual illu- 
mination. Among others, Newton 
investigated the subject, but it 
wasn’t until 1852 that Lord Stokes, 
who wrote the first paper on the 
subject, gave the world the true 
nature of fluorescence. He named 
it “Fluorescent” from the rock 
Fluorespar, which is readily ex- 
cited by violet and ultra-violet 
light. From his time, scientists 
have been constantly seeking and 
finding uses for this wonderful 
discovery until today it has be- 
come a necessary part in our 
everyday life. 

Since its 


humble _ beginning 


(Turn to page 19, please) 





FLUORESCENT DESK LIGHT IN RECOMMENDED POSI- 
TION AT THE LEFT OF THE WORKER.—This arrangement 
provides unshadowed illumination in the majority of cases. 








Dealer Converts Own Office 
nto Sales Laboratory 


a, A small town of about 40,000 
population near Chicago, there is 
a most progressive office supply 
retailer. In addition to having two 
local competitors, he has the com- 
petition of representatives from 
concerns in the near-by city. Also, 
business men in this town when 
making frequent trips to the city 
find time and reasons to buy sta- 
tionery and equipment there 


Problem of Competition 


The city competition, however, 
is not such a big factor with which 
to contend in selling stationery, 
but it has proved an important 
factor in competition for office 
equipment sales. So important, in 
fact, that it led this small town 
merchant to make an experiment 
which worked very satisfactorily. 

This dealer has only four sales- 
men; two of whom specialize in 
duplicating machines, while the 
remaining two do most of their 
business by calling on the trade 
for small supply orders. Before 
the experiment was tried, it 
seemed that in almost every case 
when an order was in the making 
for a desk, files, cabinets, shelving, 
or other office equipment the big 
city salesmen or dealers could 
usually beat the small-town fel- 
lows. Those from the city ap- 
peared to have superior knowledge 
and other qualifications which for 
some unknown and mysterious 
reason seem to be associated with 
the salesmen in larger cities. 

The dealer in question knew 
that his salesmen might well use 
more information—even training 
by factory representatives—on the 
lines which were most profitable 
to sell. However, he also knew 
that this sort of knowledge spread 
over many products would be of 
little avail to him. Previous at- 
tempts had shown that attempt- 
ing thoroughly to school his sales- 
men in all the lines he carried was 
impracticable from the standpoint 
of time required; hence the result 
was a smattering of information 
spread out too thin for practical 
sales purposes. While the cata- 
logues were filled with data on 
product information, durability, 


and other features, little space 


Competition of City Office 
Suppliers Forces Small Town 
Dealer to Improve Ability of 
His Salesmen, Which He Does 
by Modernizing Own Office 


as Training Place 


By ATWELL JACKSON 


Sales Consultant, Sheldon School, 


Chicago, Ill. 


was devoted to the application of 
the product in such a manner 
that with no further information 
the salesman could convince his 
prospect and make a sale. 

Then he reasoned there are two 
ways to train men. One is by the 
ear, which is the easiest method, 
and most quickly forgotten. The 
other is by the eye and by actual 
use, which a man _ understands 
and does not quickly forget. 


Uses Equipment He Sells 


The idea he hit upon is of value 
to stationers in both large cities 
and small cities, regardless of 
competition, and it offers a profit 
in two ways. The idea merely in- 
volved the use in his own office of 
the equipment which he was try- 
ing to get his salesmen to sell. He 
found upon trying the plan that 
he got one profit from the savings 
in time, labor, and money which 
the modern equipment and sys- 
tems offered; and he got the sec- 
ond profit by making more effi- 
cient and competent salesmen 
and service men of his staff. 

In working out his plan, he be- 
gan by studying his own office set- 
up in terms of possibilities for 
improvement in methods, proced- 
ures and equipment. Next he con- 
sidered how he could effect these 
improvements by employing the 
lines which he carried in his store 
He then installed a complete mod- 
ern office for his own use. This 
completed the introduction of the 


plan. In its operation, the office 
became a Sales training laboratory 
for these salesmen. 

Each morning, with all salesmen 
present for a period of about 
thirty minutes, the dealer went 
over in detail the application, util- 
ity, service, and other appeals of 
the merchandise which his office 
force was using. The salesmen 
responded with enthusiasm, and 
rarely was there a meeting when 
one or another of the men, to 
clear up some point on an index 
file, loose-leaf system, or some 
other equipment, did not try to 
use it in order that he would ob- 
tain a more thorough understand- 
ing of its functions and possibili- 
ties. 


Constructively Meets Competition 


Actually it was a training school 
for his men, under the most prac- 
tical office conditions, giving them 
a visual education which they 
could in turn project with much 
more sincerity than in the past, 
because they knew rather than 
believed. This new method gave 
competition a serious battle, and 
sales of the quality and quantity 
desired began to appear 

Here was a simple means of at- 
tacking the problem of construc- 
tively meeting competition by 
enhancing the ability of the sales- 
man. Yet it is one of those ele- 
mentary things we are prone to 
overlook, as did the shoemaker 
who let his daughter go without 
shoes. Yet, it is a safe assumption 
that a high percentage of station- 
ers believe enough in their own 
merchandise to use it. 

The use of this equipment in 
the retailer’s own office makes it 
virtually a laboratory of experi- 
mentation which enables his men 
better to serve their trade. It 
equips them with knowledge that 
can be interpreted into dollars for 
both the dealer and his salesmen. 

So, if you are a dealer, through 
this plan you can ride both your 
own horse and that of the other 
fellow—by letting your salesmen 
see and know what can be done 
under practical conditions. Then 
they can better explain to their 
customers and prospective buyers. 





Gift Ideas Used by Office 
Ilachine and Other Dealers 





= in office equipment 
who fail to go after the holiday 
business are neglecting a wonder- 
ful opportunity. The reason more 
people do not buy typewriters, 
desks, filing cabinets, chairs, pic- 
tures, and all the smaller desk ac- 
cessories as gift merchandise is 
because in many cases these lines 
are not presented in a “gifty” 
manner—either in newspaper ad- 
vertising, direct mail, or store or 
window display. 

Then there is the period imme- 
diately after the Christmas sea- 
son, which offers another splendid 
chance to sell a piece of worth- 
while office equipment. Scores of 
people receive Christmas checks. 
With most of them it’s a case of 
“easy come, easy go.’ Many of 
these people fritter away this 
money and have nothing of prac- 
tical value to show for it. The 
office equipment dealer should 
suggest that something worth- 
while be bought with the money, 
—either something for the desk or 
office, or the money used as a 
down-payment on ae piece of 
equipment; such as a typewriter, 
filing cabinet or desk. Attention 
to these things will pay big divi- 
dends during January, usually a 
slow month in equipment sales. 

A few illustrations of how some 
wide-awake firms have gone after 
this Christmas gift business will 
readily suggest other plans to 
modern, up-to-date dealers. 

Typewriter Display 

M. L. Bath .Company, office 
equipment dealer of Shreveport, 
La., had a window worked out 
with a Corona lithographed dis- 
play. At one end was shown the 
life-size cutout of a woman stand- 
ing by a telephone, and at the 
other side a similar figure of 
Santa on the receiving end. An 
actual telephone wire ran between 
the two. Beneath the woman was 
the caption, “I want to give some- 
thing useful, practical, and last- 
ing,” and at Santa’s feet was the 
response, ‘Well, my dear lady, 


nothing I have heard about is bet- 
ter than a typewriter.” 

The floor of the window was 
covered with artificial snow, and 
several open typewriter cases con- 
taining machines were displayed 
attractively on this white setting. 
Within a holiday wreath, laid on 
the snow, were a number of boxes 
of typewriter ribbons. The lower 
half of the background was of sil- 
ver paper, and the upper half of 
deep blue, sprinkled with silver 
stars. 

A big island window was fitted 
up as a completely furnished mod- 
ern office. A card suggested, 
“Father would greatly appreciate 
a new desk and chair. Why doesn’t 
the whole family chip in and get 
him one for Christmas?” 

Another display that made a 
typewriter seem one of the giftiest 
of Christmas gifts was arranged 
by The Eastern, of Los Angeles, 
Calif. A large window showed a 
dozen typewriters of many differ- 
ent makes, two of them being en- 
veloped in red and yellow cello- 
phane tied with clusters of gay 
ribbons. At the top of a wall panel 
was a Cluster of Christmas bells, 
and long streamers ran from these 
to branching candelabras_ tied 
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with red ribbons and clusters of 
holly and mistletoe. Cards at- 
tached to each machine bore the 
words “For Brother,” “For Sister,” 
“For Dad,” etc. 

A second typewriter display ar- 
ranged by this enterprising firm 
showed a typewriter on a pedestal 
and a small Santa in red, fur- 
trimmed coat gazing up at it. On 
a small table were book ends be- 
tween which were ten small vol- 
umes of “The World’s Best Litera- 
ture,” which were offered in com- 
bination with a portable typewriter 
as a very welcome Christmas gift. 

There are other methods of call- 
ing attention to typewriters at 
this season. For instance, “Radio 
is very effective in selling type- 
writers during the month of 
December,” declared Wilbur E. 
Walker, sales manager of the Cen- 
tral Typewriter Company, Wichita, 
Kan. “We have four announce- 
ments of fifty words each during 
the month, in which we suggest 
either a new or a rebuilt machine 
as a Christmas gift. During the 
last week in December we vary 
this suggestion by advising that 
the recipient use check or cash he 
has received for Christmas as a 


(Turn to page 19, please) 
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PORTABLE TYPEWRITERS FEATURED AS CHRISTMAS GIFTS.—The Eastern Com- 
pany of Los Angeles found this display. described in the accompanying article, 
effective last year. 
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SLANTED SHELVES PROVE VALUE IN KAUTZ STORE.—Installed by the Kautz Stationery 


Company, Indianapolis, Ind., in March, 1938, this open display arrangement has come through 
a nineteen months testing period with flying colors. 


Advantages of Open Pidsplay Selling 


an realization of the need for 
better display of merchandise and, 
particularly, the advantages of 
having on display a greater quan- 
tity and variety of merchandise 
provided the inspiration for inau- 


gurating a new modernization 
plan of open display selling which 
was put into operation by Mr. 
John I. Kautz of the Kautz Sta- 
tionery Company, Indianapolis, 
Indiana. 

This plan was originated in 


March, 1938, and was reported in 
detail by this magazine early last 
year, but the system had not been 
in operation long enough, at that 
time, for the management to de- 
termine accurately the advantages 
or disadvantages as a result. The 
plan consisted of placing the 
Shelves in a slanting position on 
each side of the room, from floor 
to ceiling. The shelves are eight- 
een inches deep and are built to 
extend about twelve inches from 
the walls. As the plan now oper- 
ates, about 2600 items are on dis- 
play at one time whereas, before, 
only about 450 articles were on 
open display. The shelf merchan- 
dise, under this modernization 
plan, is placed as follows: 


Shelf Items Listed 


At the right, as you enter the 
store, the shelf items are listed or 
labeled in the following order, 


from front to rear of store: 
Ring books 

Time books 

Order books 
Binders 
Sharpeners 


Or 68 to 


Experiment Inaugurated by 
Kautz Stationery Company, 
Indianapolis, Ind., Last Year 


Proves Its Efficiency 


By K. M. HAAFF 


6. Hardware 
7. Columnar pads 
8. Scratch pads 


9. Typewriter supplies 

Likewise, on the left side, as you 
enter the store, the placard at the 
top of each shelf section an- 
nounces the following items: 
File guards 
File folders 
Card guides 
Expanding files 
Covers 
Pencils 
Inks and pastes 
Staples and clips 
Seals and labels 

10. Rubber goods 

Mr. Kautz has received many 
inquiries regarding this plan from 
many dealers or merchants from 
all parts of the United States and 
many from England, and he is 
now in a position to report the 
results since the plan has been in 
operation more than a year, to 
date. 

Many questions presented them- 
selves to the minds of those who 
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were interested in knowing the 
results; questions such as the fol- 
lowing: 

1. Was it difficult to keep the 
items dusted and in order? 

2. What was the reaction of the 
buying public to this ar- 
rangement? 

3. Was there a great deal of pil- 
ferage where such a large 
number of items were on 
display? 

4. Did this plan result in a 
greater number of sales? 

5. Did the advantages of the 
plan outweigh the disadvan- 
tages? 

In answer to the first question, 
Mr. Kautz says that it requires so 
much less time to dust the mer- 
chandise that it offsets the prob- 
lem of having to handle it con- 
stantly. The janitor spends about 
one and one-half hours each day 
in dusting the stock and keeping 
it in order. 

In some sections the stock moves 
fairly rapidly so that this prob- 
lem takes care of itself because of 
the quick turnover. Merchandise 
does not stay on the shelves very 
long until it must be replaced with 
new supplies. 

One advantage that Mr. Kautz 
pointed out is that the shelves are 
easily accessible and visible so 
that whenever one shelf becomes 
empty, it is at once noticeable to 
the salesperson in charge, who re- 
places it at once. 

“The public has reacted to this 
arrangement favorably from the 
beginning,” says Mr. Kautz. “Regu- 
lar customers are_ increasingly 
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coming to know where things are 
and have a tendency to want to 
serve themselves. (Incidentally, 
Mr. Kautz describes this plan as 
a cross between a Piggly-Wiggly 
and a 5-and-10-cent store.) Also, 
customers Keep themselves amused 
while waiting, by picking things 
up and examining them. 

“As to the question of pilferage, 
we have been unable to detect any 
at all where the shelves on the 
side walls are concerned, where 
the greatest quantity of merchan- 
dise is on display. The percentage 
of missing articles on the center 
counters is very small, compara- 
tively speaking. This may be at- 
tributed somewhat to the high 
class clientele that patronizes an 
office supplies store. 

“The important thing is that, 
during a period of time when sales 
ordinarily dropped off fifteen per 
cent, stock sales increased eight 
per cent. 

“Stocks of small inks and paste 
which we purchased in October, to 
last through March, began to be 
depleted some time in January. 
Similarly, the sale of small goods 
such as the Dennison items in- 
creased noticeably. There has been 
very little difference beyond that 
of convenience of selling in the 
heavier lines. 


Customer Service Speeded Up 


“I do not believe that we have 
appreciably increased the sale of 
loose-leaf merchandise or ring 
binders because of their being on 
open display, but we do know that 
we have been able to assist the 
customers in the sales a great deal 
more promptly because of it. 

“As was mentioned before, the 
stock is straightened when it is 
dusted; as a matter of fact, there 
is a great deal more time available 
for the salespeople in the stock 
arrangement because the prices 
are on the front of the bin and 


CHRISTMAS WINDOW IDEA. — Both 
fancy gift wrapping materials and sta- 
tionery gifts were effectively drama- 
tized in this attractive Christmas win- 
dow of Kistler’s, Denver. Back and side 
walls were completely covered with 
star-design paper. The huge Christmas- 
wrapped package on the background 
caught the eye from a distance. As- 
sorted stationery gifts were displayed. 
The theme slogan, “Gift Guide”, ap- 
pearing in cutout letters on the back 
ground, carried out the idea of variety. 
—Bart. 


individual packages do not have 
to be marked.” 

The only change that has been 
made since this plan was put into 
operation is the replacement of 
the center counters, which were 
formerly of the flat type, with 
those of pyramid style. Obviously, 
this helps the sale of this mer- 
chandise because it is raised to a 
conspicuous position. Everything 
is immediately visible and it is 
easier to keep the items in order. 

“This open display plan lends 
itself to the small narrow room 
rather than to the massive store 
space.” 

———-* - = 


FLUORESCENT LIGHTING 
(Continued from page 15) 


when the Italian cobbler sent his 
beam of light through the magni- 
fying glass, several methods have 
been developed of producing ultra- 
violet. Stokes and others used 
carefully cut quartz prisms to sep- 
arate the violet from the other 
colors in the sun’s rays. In recent 
years, scientists have found by en- 
closing a drop of mercury within 
a quartz or glass tube, and then 
passing through it a current of 
electricity, that the mercury va- 
porizes and gives off a_ great 
amount of this ultra-violet radia- 
tion. This radiation is principally 
composed of invisible light rays, 
too short to be seen by the human 
eye but having tremendous power 
o excite materials to fluorescence. 


Importance to Stationery Industry 


Fluorescent lighting is impor- 
tant to the commercial stationery 
industry because of its adaptabil- 
ity to the business office. At pres- 
ent fluorescent desk lamps and 
fixtures are available for officc, 
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store and factory uses. The com- 
mercial stationer will find interest 
in the following aspects of fluor- 
escent lighting. It is unequalled 
for color discrimination. It pro- 
duces “cold light.” The tube has 
a guaranteed life of two thousand 
hours, which means two years of 
normal usage. Fluorescent light is 
truly “man-made daylight”; it is 
soft on the eyes and efficiently 
adequate for all visual tasks. 


———_——_ 9 


GIFT IDEAS USED BY OFFICE 
MACHINE AND OTHER 
DEALERS 


(Continued from page 17) 
down payment on a typewriter, 
which will be a lasting remem- 
brance of the giver.” 


A Newspaper Advertisement 


The Clegg Company, San An- 
tonio, Texas, prepared a news- 
paper advertisement in advance, 
and when the first crisp morning 
made its appearance the firm ran 
the announcement: “Frosty Morn- 
ings Say, ‘Here Comes Christmas!’ 
and we are fully prepared for St. 
Nick stationery, calenders, memo 
pads, waste baskets, filing baskets, 
pen and ink sets—everything for 
the desk of the busy executive.” 
The Clegg window showed a mod- 
ern office with Christmas cards 
attached to a desk, chair, framed 
picture, filing cabinet, hat tree, 
typewriter, desk and chair. An 
appealing display sign presented 
this message: “Christmas Comes 
to the Office. New Equipment— 
especially more comfortable chairs 

means more. efficient work. 
Make your office a present of a 
new, modern setup.” This very 
practical suggestion resulted in a 
number of sales. 
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The Tangible Effects of Surroundings 


NOTE.—The appended address 
made a deep impression. The re- 
sults in the form of prospects for 
furniture and office planning serv- 
ice led Mr. Ellison to “pass on the 
good words” for the benefit of 
manufacturers and dealers search- 
ing for business increases. We are 
happy to cooperate by presenting 
the “sales talk,” which can be 
adapted to local situations readily 
by alert dealers 


ae on luxuriant floor 
coverings, ushered by a smartly 
uniformed attendant to a seat 
which experts have made certain 
will be comfortable, you relax in 
your favorite theatre, yielding 
your mental processes to the spell 
of those subtle influences which 
experienced and thrifty theatre 
owners have learned are vital fac- 
tors in making their productions 
successful. 

The curtain rises. An elaborate, 
minutely worked out stage setting 
offers just the proper background 
for the well poised, carefully 
groomed actors. You settle your- 
self for a delightful entertain- 
ment. And the amount you left at 
the box office appears to have 
been a wise investment. 

With this carefully worked out 
environment aiding and abetcing 
him, that theatre owner has “sold 
you” on that performance. No 
wonder the performance delights 
you. Old psychology sees to that 
View the same actors, hear them 
speak the same lines with the 
same nistrionic ability, but in a 


An Address That Convinced a 
Group of Business Men of the 
of Good 


Impression Value 


Furniture and Accessories 


By ROBERT A. ELLISON 


Bradford, Penna. 





MR. ELLISON 


bare hall, your seat an uncom- 
fortable bench. Boresome? Psy- 
chology again 

Isn’t there a lesson here for 
business? Isn’t psychology just as 
noticeably present in the office as 
in the theatre? 

What is the impression? When 
a Stranger, a potential customer, 
enters your office, make sure that 


his first impression of you and 
your company is favorable. 


Men are prone to form impres- 
sions from appearance, whether 
these impressions be of an indi- 
vidual or of a concern. 

You do not question the value 
of being well groomed, the neces- 
sity of a clean shave, smartly 
pressed clothes and the other ap- 
pointments that add to your phys- 
ical make up. 

Success radiates success. Drop 
into your bank, note the amount 
of money that your shrewd banker 
has seen fit to expend on fine 
furniture, rugs, paintings, etc. 
Bankers are hard-headed business 
men. They do not spend money 
merely for the sake of show. They 
realize the importance of thos: 
confidence-building elements that 
come from properly appointed of- 
fices. 

Let your office serve as a true 
index of your business and your 
business ideals. This policy is al- 
most universally pursued by big 
business institutions. They con- 
sider it an investment 

Would you receive your friends 
at home in the same atmosphere 
that now dominates your office? 
Could you put your desk in your 
study at home without a feeling 
that you should apologize for its 
appearance? 

Consider these facts. Perhaps 
you may deem it advisable to call 
your regular source of supply for 
furniture and supplies 

Remember—Business is learning 
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Office Windows and Furniture Salesmen 


Sz, ANYONE doubts that office 
interiors have changed radically 
within the last few years, he has 
only to look at a few of the win- 
dows in the better private offices 
he visits and see what has hap- 
pened to them. They are draped, 
in many instances, and the dra- 
pery has dignity. It is a large con- 
tributing factor in the new trend 
of making an office a man’s sec- 
ond home. 

Office supply salesmen may ask 
rather testily what this has to do 
with their work of furnishing of- 
fices. Only a few years ago dra- 
pery problems were considered to 
be the work for women interior 
decorators. But things change so 
fast in every industry that some- 
times those in closest touch with 
the details of that industry miss 
the outstanding trends until they 
have become so strongly installed 
that it is hard to catch up with 
them. And now many hard- 
headed supply men are taking the 
placement of office drapery or 
other window treatment in the 
stride of their regular work and 
thinking nothing of it. 

There is no law that says that 
the business of the world should 
be transacted in bleak surround- 
ings, and new trends in office 
walls, floor covering, lighting, use 
of colors, and window treatments, 
show that the die is cast, and thai 
the future business in the office 
supply field will have to take into 
consideration a general ensemble 
that gives a pleasing effect. And 
the fact is being established that 
the office supply salesman will 
have to be conversant with the 
entire ensemble, for he is rapidly 


OFFICE OF THE SANTA FE HOSPITAL, 

Los Angeles, Calif., where draperies 

are used effectively in combination 
with Venetian blinds. 


Knowledge of Correct Win- 

dow Treatment May Turn a 

Single Unit Order into an 
Ensemble Contract 


By ALICE FUNKEN 


taking on the contracting and ar- 
rangement of the grouping as a 
whole. 

The treatment of windows in an 
office is usually found to be rather 
simple, because Venetian blinds 
are being called upon to solve al- 
most every sort of problem, and 
they can be used with or without 
drapery. They will tie a choppy 
group of windows together into a 
harmonious panel. They will shut 
out unsightly views, and glaring 
light. They blend in with most 
color schemes, and their horizon- 
tal bars give a pleasing accent to 
most wall treatment. And they 
make the windows look finished. 

Drapery, when it is used, is gen- 
erally of a hard-wearing, practical 
type. Mohair is one of the favorite 
materials because its smooth fin- 
ish sheds the dust readily, it does 
not fade or shrink, and it retains 
its color through innumerable 


cleanings. 
Testing laboratories have in- 


sured the high quality of most 
draperies sold by reliable firms, 
and a salesman seldom goes wrong 
if he recommends the best. This 
is one item where it never pays to 
save pennies on the original cost. 

The office pictured is an excel- 
lent example of ensemble selling. 
It is in the Santa Fe Coast Lines 
Hospital of Los Angeles. The order 
was placed through H. J. Cruick- 
shank, representing the office 
furniture department of Barker 
Brothers Department Store. 

Mr. Cruickshank says that the 
furnishings for this office were 
sold as an ensemble group. The 
window treatment was worked out 
by them in cooperation with the 
woman in charge of the entire 
decoration of the hospital. 

The draperies are of figured ma- 
terial, with red predominating. 
The walls are a light grey. The 
chairs are covered with top grain 
dark red leather. The furniture is 
all walnut in bleached finish, with 
solid bronze hardware in modern 
design. 

In commenting upon the instal- 
lation Mr. Cruickshank - says, 
“Where a complete set-up of office 
furniture is involved we go into 
the matter in detail. We are con- 
sulted many times before the walls 
are finished, to work out the color, 
having in mind the complete en- 
semble such as Venetian blinds, 
draperies, carpets, woodwork fin- 
ish, and the style of the furniture 
to be used.” 











Putting Christmas Appeal in the 
Office Furniture Department 


—_— Christmas is ordi- 
narily not considered an_ ideal 
market for large-unit sales, there 
is no more potent period in the 
year for realizing the maximum 
profits from office furniture items, 
according to the management of 
the office equipment department 
of S. G Adams Company, St. 
Louis, Mo. In the opinion of those 
in charge of sales promotion, be- 
sides floor sales and a great deal 
of “impulse” buying, it is easily 
possible to go out and get an ex- 
cellent volume of holiday business. 

The first essential is getting off 
to an early start—and for that 
reason the basement furniture de- 
partment begins merchandising 
on a holiday theme immediately 
following Thanksgiving. At that 
time the handsome furniture sales 
floor is rearranged to emphasize as 
strongly as possible the items 
which fit most neatly into the gift 
category. This includes’ club 
chairs, lamps, desk accessories, 
and most important, small “home” 
desks, for the businessman or pro- 
fessional man who spends part of 
‘his working time in his own home. 
Near the front section of the de- 
partment, and designed to catch 
the eye of every potential buyer 
who enters, the Adams store builds 
complete home desk suggestion 
displays, consisting of a model 
desk, file, accessories, and an indi- 
vidual carpet and lamp. Salesmen 
suggest that their prospects visit 
these displays soon after the holi- 
day season begins, and realize re- 
sults from November 25 on until 
Christmas itself. 


Home Desks Featured in Window 


Above this arrangement, the 
store features home desks in a 
main window, with plenty of holi- 
day decoration and emphasis on 
the unusual note such a gift pro- 
vides. Careful appeal must be 
made to sell a gift in a price range 
upwards of $100, Adams’ experi- 
ence has proven, and in that con- 
nection, they merchandise the 


home desk in much the same man- 
ner as automobile dealers who 
feature automobiles at Christmas 
—on a basis of long-continued, 
useful service. Giving the home 
desk surroundings which indicate 


Holiday Promotion Methods 
That Sell Larger Pieces as Well 
as Accessories. Christmas Vol- 
ume Developed Through Year 


By ROBERT LATIMER 


the professional man’s study or 
den, “personalizes it” to the extent 
that many of the desks sold at 
this period of the year are to wo- 
men who have both artistic and 
useful ends in view when pur- 
chasing. 

Backing up home-desk emphasis 
is another feature of S. G. Adams’ 
holiday drive, concentrated en- 
tirely on a separate type of mar- 
ket—gifts from one businessman 
to another. Spaced evenly around 
the brick-tile walls of the office 
equipment basement are hand- 
somely lighted display tables and 
cases, each showing merchandise 
designed to fit in adequately with 
almost any type of business office. 
Making a tour of the four walls of 
the room, the prospect can cover 
every angle of desk-accessory sug- 
gestions, from waste baskets to 
desk clocks, and usually finds 
what he wants in a minimum 
amount of time. 

In laying out its Christmas mer- 
chandising theory, the store took 
into consideration the fact that 
the man who buys an accessory 
item for a friend usually pur- 
chases what he_ unconsciously 
wants himself—and thus deliber- 
ately has bracketed its small-gift 
lines in the upper price ranges, 
to take full advantage of this de- 
sire. For example, the first table 
shows sixteen styles of desk lamps, 
all among the best manufactured, 
which have appeal to every visitor. 
The second table displays a wide 
variety of thermos jugs, the third, 
thirty styles of desk ashtrays, 
fourth, a huge variety of chair 
cushions. Near the stairway is a 
clever bin-rack of ensemble desk 
pads and chair cushions, matched 
for color and style as a particu- 
larly appealing gift selection. 

For the man who has more 


businesslike intentions when 
thinking in terms of gifts, the 
next three tables and cases show 
practical gift items, including ten 
styles of desk accessories, a huge 
display of transfer cases, and fin- 
ally, individually-designed card- 
files for desktop use. 


Outside Men Build Christmas 
Business Through the Year 


These two features account for 
the largest part of the St. Louis 
stationer’s holiday volume in the 
office furniture field—but equally 
profitable, and even more capable 
of excellent results, is an outside 
promotion in the hands of four 
outside salesmen who handle all 
office furniture business. Making 
the rounds of their territories 
throughout the whole business 
year, the salesmen are constantly 
on the watch for needed acces- 
sories of office items which any 
prospect shows—a file, or lamp, 
for example. Of course, they try 
to sell this piece of equipment on 
the spot if possible—but if the 
sale doesn’t materialize, the sales- 
man merely makes out a card not- 
ing the fact, and bides his time 
until the holiday season. 

In almost every office regularly 
contacted the men notice some 
lack of one type or another, and 
thus, by the end of the fall sea- 
son, have a huge “bibliography” 
on which to base gift-promotion 
efforts. These are gone over care- 
fully after Thanksgiving, and 
checked to ascertain whether any 
other needs are noticeable. Then, 
knowing in advance what the 
“boss” wants, the Adams men sug- 
gest it to his employes—and al- 
ways meet with immediate results. 

A typical case history during 
September was a man who pur- 
chased a new desk and equipment 
totaling $400, but overlooked a 
matching smoking stand at $14. 
The salesman on that account 
contacted the office staff while the 
employer was out of his building, 
and closed the sale in a very few 
minutes. Employes usually appre- 
ciate suggestions of this type, and 
show it in actual purchases. Every 
type of sale from a fountain pen 
to a complete set of office furni- 
ture has been made in this way. 
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Recent Furniture Installations by Dealers 





ABOVE.—Imperial Desk Company No. 
700 series installed in the Gem County 
Court House, Emmett, Idaho, by Strawn 
& Company, Inc., Boise. Some thirty 
odd desks and tables were included in 
this installation. At the left is a view of 
the clerk's office. The right hand pic- 
ture reveals the assessor's office. 


BELOW.—Globe-Wernicke card record 
desks and vertical card units selected 
by the Earnings Record section of the 
Unemployment Compensation Commis- 
sion of Virginia. The order was ob- 
tained by the Richmond Stationery 
Company, one of the most progressive 
dealers in the Old Dominion. 


















SHAW-WALKER PRODUCTS IN MUNICI 
PAL OFFICES.—A new Shaw-Walker 
Triple-Duty counter installed recently 
greatly simplified work in the Municipal 
Water & Light Commission offices at Vir- 
ginia, Minn. Aside from the space saved 
by the handsome counter, customer serv- 
ice was speeded up because all records 
are now housed at the clerk’s elbows 
rather than scattered everywhere in the 
office. The buying committee declared 
the installation, which was made by 
Burgher-Williams Company, S-W repre- 
sentatives in Virginia, more than came 
up to expectations. 





ABOVE.—"Y and E” Style-Master Asso- 
ciate steel desks put into service in the 
offices of the Hexter Title & Abstract 
Company, Dallas, Tex. The Stewart 
Office Supply Company did the instal- 
ling. The desks were finished in No. 640 
gray. Harmonizing in style and design 
were Harter chairs upholstered in red 
leather with exposed meta! parts fin- 
ished in gray. An interesting aspect of 
this installation is that the offices were 
redesigned and refinished to conform 
with the lines and finish of the desks. 








Chicago Turns Out in Force for 
36th Annual National Business Show 


Thousands Gather at Navy Pier to View Color- 
ful Exposition— Attendance Proves Chicago 


a record-breaking 
attendance of prominent  busi- 
ness executives, stationery and 
office equipment dealers and office 
men and women, some of whom 
journeyed from points in Canada 
and the Pacific Coast, the thirty- 
sixth annual National Business 
Show was held at Chicago’s fa- 
mous Navy Pier from October 
23 to 27. 

The exposition, brought to Chi- 
cago through the _ enthusiastic 
efforts of the Chicago Association 
of Commerce and city officials, 
who prevailed upon Frank E. 
Tupper, president of the National 
Business Show company, to recog- 
nize the obvious advantages of 
Chicago situated midway between 
two World’s Fairs on the Atlantic 
and Pacific coasts. 

Navy Pier, a giant structure of 
steel and concrete extending a 
mile into Lake Michigan, proved 
more than adequate for an ex- 
hibition such as the National 
Business Show. Its easy acces- 
sibility, huge free parking space, 
modern heating and lighting sys- 
tems and relative closeness to the 
Chicago Loop were heartily ap- 
proved by exhibitor and visitor 
alike. Out-of-town visitors — and 
there were large numbers of them 

-were particularly impressed with 
the ease of travel from downtown 
hotels to the actual doors of the 
building. 

The Show 


For several nights before the 
actual opening crews of men and 
women were on hand to assist 
and supervise the decorating of 
each display booth. Blue bunting 
was strung across the glass roof 
from one end of the pier to the 
other. Vari-colored backgrounds 
were installed, carpets laid and 
electrical equipment installed and 
tested 

At 1 o'clock on Monday, Octo- 
ber 23, the show opened in a blaze 
of glory with seventy booths, 


crammed full of machines repre- 
senting the last word in inventive 


Enthusiastic Host 


genius, devices, appliances and 
supplies designed to facilitate and 
speed the office routine, and edu- 
cational and instructive material 
for the office man and woman. 
Perhaps one of the _ greatest 
lessons taught by the show was 
the year by year and month by 
month development and refine- 
ment of office machines, s!eek 
and shiny in their streamlined 
cases and capable of performing 
intricate mathematical problems 
with a speed baffling to the hu- 
man brain. Calculators offering 
instant answers to multiplication 





FRANK E. TUPPER 


President 





CHARLES H. HUNTER 
Chicago Manager 


NATIONAL BUSINESS 
SHOW COMPANY 
EXECUTIVES 


and division problems; typewrit- 
ers which wrote perfect letters 
at a speed of 128 words per min- 
ute without being touched by a 
human hand; duplicators which 
did everything in the duplicating 
line except write the stencils 
these were but a few of the 
intriguing machines over which 
crowds of onlookers lingered and 
pondered. 


Horder’s Sets Precedent 


Horder’s, Inc., Chicago station- 
ery company with nine Loop 
stores and a nationally-renowned 
reputation in the field, set a busi- 
ness show precedent by combining 
eighteen booths, each housing the 
products of a different manufac- 
turer, into one huge display under 
the Horder banner. Almost every- 
thing in the stationery line was 
on display, tastefully arranged 
and easily accessible to those who 
wanted a close-up. From office 
desks and chairs to desk sets and 
blotting paper this exhibit ran, 
with special sections set apart for 
a fine showing of cellophane and 
cellulose products and gifts. Man- 
ufacturers participating in this 
big display are listed alphabeti- 
cally elsewhere in this issue. 

Monroe Calculating Machine 
Company, with a corps of men and 
women demonstrators on hand, 
occupied the center section of the 
exhibition hall and featured an 
imposing structure of pillars and 
Neon lights. Through a delay in 
transit the Monroe equipment was 
not received until a few hours 
before opening time and it is to 
the everlasting credit of those in 
charge that, working like beavers, 
their crew managed so well that 
the big display was in full swing 
when the first visitor appeared 
shortly after noon. 

Royal Typewriter Company, Inc., 
occupied another large section, 
the principal feature of which 
was a giant, four-sided display 
panel showing the hundreds of 
parts which go to make up a 
Royal typewriter. Flanking this 
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were several models of Royal 
standards and portables featur- 
ing the company’s recently an- 
nounced innovation—‘“Magic Mar- 
gin.” Roytype ribbons and car- 
bons also came in for their share 
of the limelight. 

The Shaw-Walker Company, in 
a center exhibition space, was an- 
other large showing which pro- 
vided food for thought. Tables, 
desks, counter equipment, chairs 
there were in plenty, but the fea- 
tured item was the Shaw-Walker 
Fire-File, cross-sectioned for ex- 
amination and set up against a 
background of photographs of 
actual fires in office buildings and 
other business structures. The 
Master-Craft Corporation shared 
this display. 

The Elliott Addressing Machine 
Company was another occupying 
an exceptionally large display 
space consisting of seven sections 
in a line. It was spaced off by 
a barrier which was in itself a 
miniature library of specimens of 
work done by the Elliott machines, 
testimonials from users and other 
printed and written matter. Be- 
hind this was a battery of ad- 
dressing machines any one of 
which, at a touch of a switch, 
went into lightning action for the 
gratification of curious onlookers 
who wanted to “see how it works.” 

Down the side aisles, as far as 
the eye could see, were smaller 
booths, elaborately decorated with 
drapes, flood-lighting and mod- 
ernistic chrome and leather furni- 
ture for the ease of display at- 


VISITORS AT THE NATIONAL BUSINESS 
SHOW 


1. S. J. Graff. Speed-O-Print Corp.; Oscar 
Adams, Henry T. Adams Mig. Co. 

2. Ed. Krantz, Fastener Corp.; John Grobark 
and Elmer Young. Young Office Equip- 
ment Co. 

3. H. George Hicks, Composition Co.; 

Charles H. Hunter, National Business 

Show Co. 

Dick Hoyt, Hammond, Ind.; Mrs. Hoyt. 

F. E. Tupper, president, National Busi- 

ness Show Co., in conversation with F. B. 

Morris, International Industries, Inc. 

6. L. W. Schene, Shaw-Walker Co., work- 
ing out a problem for a customer. 

7. Seated: Ivan Fifield, Waterloo Typewriter 
Exchange, Waterloo, Iowa; Mrs. Fifield: 
W. S. Tate, Zion Institutions & Industries. 
Standing: G. J. Aigner, G. J. Aigner Co.; 
J. G. Burgess and J. A. DePew, Z'on In- 
stitutions & Industries. 

8. F. C. Snow, western district manager, 
and William Arnold, general sales man- 
ager, Underwood Elliott Fisher Co. 

9. T. A. Heyer. Heyer Corp.; Ed Shapiro. 
Horder's, Inc.; William Kurth, Heyer 


we 


Corp. 
10. E. B. Babel, Marquette Paper Co.; F. M. 
Boughton, Davidson Mfg. Co., both of 
whom were connected with the American 
Multigraph Sales Co., long ago. 
S. E. Durand, Reliable Typewriter & 
Adding Machine Corp.; J. G. Doyle, Doyle 
Typewriter Co., Kansas City. Mo. 
12. B. G. Wiley and M. H. Snyder, All-Steel 
Equip Cc., Aurora, IIl. 
13. Miss Irby Russell, speedy operator of 
the Monroe. 
14. H. L. Fellowes and W. J. Nickol, Bankers 
Box Co. 


MONRO! 


Jj + fox 
— ; 
itt (dU 
SPLIT 


SECOND 
Muluplication 





26 


OFFICE APPLIANCES 


g> & wt 
WCTOR VISISLE - 
STOCK RECORDS) 


GOVENETIAW p, * € PPCipiAICAt ANCE 


iy 
ALUMILITE Mp, 








EXHIBITORS, VISITORS AND OFFICIALS AT THE NATIONAL BUSINESS SHOW 


. William Riha. Young Office Equipment Co., trying new portable type- 


J. J. Williams. 


writer shown by G. I. Mills of Springfield, Mo. 8. James H. Reynolds and C. E. Hooven, Hooven Automatic Typewr.ter 
Lou H. Warnica. Toronto; E. Thiessen, Red Cross Pharmacy Type- Co.; Clayton Hartsough, Robotyper Corp. 
writer Exchange. Kewanee, Il. 9. H. J. Adams. R. W. Magill and A. S. Arnold. Shaw-Walker Co. 
R. D. Bryan, educational director, Monroe Calculating Machine Co. 10. H. W. Hall, International Industries, Inc. 
watching R. F. (Bob) White, Chicago manager. make demonstration. ll. Harry Ferer and L. A. Kavich, All Makes Typewriter Exchange, 
. H. Ben Williams, H. S. Walcott, Jim Black, all of DoMore Chair Co. Omaha. 
. Homer Sheets and William Block, Victor Safe & Equipment Co.; Dor:s 12. Seated: W. J. Pickering. president, A. J. Bolles. Chicago manager, 
Willman and John Fellowes. Bankers Box Co. A. E. Henderson, assistant sales manager. Allen-Wales Adding 
. Some of the forty Elliott Addressing Machine Co., branch managers Machine Co. Standing: Stewart Brooks, Phil Albright. E. H. Reuter, 
who gathered at the Elliott booth. E. S. Parker, Chicago manager J. A. Sillars. E. L. McDonald and O. D. Phillippy. all Allen-Wales. 
is at the extreme right. 13. R. B. Currie, Chicago Venetian Blind Co.; G. 3. Stevens. Stevens, 
W. W. Garrison. W. W. Garrison & Co.; Frank Gregor, Ditto, Inc.; Maloney & Co.; William Boyd. Acco Products, Inc. 
tendants. Here the visitor would equipment field which was not desk sets, storage and transfer 
have found it difficult to name an on display. Fountain pens, auto- files, fasteners and staplers, cash 
article in the stationery and office matic pencils, carbons, ribbons, registers, office machines, folding 
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Office Equipment ave Systems Viewed 


Royal Typewriter Company. 
Monroe Calculating Machine 
Company. 

The Technygraph. 

Standard Mailing Machines 
Company. 

Fastener Corporation. 


6. 
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8. 
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Phillips Ribbon & Carbon 
Company, Inc. 

Bonnar- Vawter Fanform 
Company. 

Dun’s Review. 

Hooven Business Machines 
Corporation. 


10. 


ll. 
12. 





by Show Visitors 


Elliott Addressing Machine 
Company at left, and Shaw- 
Walker Company. 


Stevens Hotel. 


Allen-Wales Adding Ma- 
chine Corporation. 
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Units of the Horder Display at the 


1. Horder’s Paper Exposition. 
2. Banker's Box Company. 
3. Wilson-Jones Company. 


machines, packaging machines 
and equipment, continuous forms, 
chair pads and cushions, auto- 
matic typewriters, cameras and 
office photography equipment, 
scrap brooks and display albums, 
photographic reproducing ma- 
chines, posture chairs, commer- 
cial photography samples, sort- 


ing devices, maps and globes, brief 
cases, packaging tape and dispen- 
sers, envelope sealers and stamp 
affixers, duplicators, drafting and 
drawing supplies, modernistic 
venetian blinds, steel utility cabi- 
visible equipment and rec- 
mailing machines, lettering 
index cabinets, letter 


nets, 


ords, 
guides. card 
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4. Johnson Chair Company and 
Clemco Desk Company. 

5. Van Dyke Industries. 

6. Acco Products, Inc. 


scales, and a hundred other types 
of office necessities. Everything 
was there with courteous attend- 
ants to explain it all. 

The National Business Show 


Company, headed by Mr. Tupper 


and Charles H. Hunter, the Chi- 
cago manager, did much to pro- 
vide comfort for exhibitors and 


visitors alike. A large restaurant 
and lunch counter were ready to 
serve hot meals day and night 
Telephones were scattered about 
the exhibition hall at strategic 
points, accommodations 
included chairs and 
comfortable upholstered 
and a corps of messenger 


seating 
overstuffed 
leather - 


settees 








Business Show 


7. George E. Fox & Company. 
8. J. L. Hanson & Company. 
9. Frederick Post Company. 


boys ran errands and carried 
telephone messages from the show 
company’s Offices to far-away 
booths. Men and women were on 
constant duty at checkrooms and 
information booths, restrooms and 
shoeshine stands. Navy Pier was 
a miniature city in itself—a city 
of stationers. 

Mr. Tupper and Mr. Hunter were 
the recipients of a large number 
of telegrams and messages from 
business organizations and manu- 
facturers in every section of the 
country wishing success to the 
show and complimenting their 
foresight in Chicago as 
in which to stage it 


choosing 


the city 
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Producers Cooperate with Horder's in Showing Lines 


' 


1. Minnesota Mining & Manufac- 


turing Company. 4. 
2. Columbia Steel Equipment pany. 
Company and Weis Manu- 5. 


facturing Company. Company. 


3. W. A. Sheaffer Pen Company. 6. 
Socony-Vacuum Oil Com- 


Victor Safe & Equipment 8. 





Chicago Venetian Blind Com- 
pany. 

7. Frank Mashek & Company. 
Horder’s Gift Division. 

9. Darnell Corporation. 


win & | 


DESCRIPTIONS OF EXHIBITS 


ACCO PRODUCTS, INC., Thirty-ninth avenue and 
Twenty-fourth street, Long Island City, N. Y.—(See 
Horder’s, Inc.) 


ACE FASTENER CORPORATION, 3415 North Ash- 
land avenue, Chicago, Ill—Showing the entire line of 
Ace fasteners, staplers and staples capable of perform- 
ing every type of stapling, tacking and fastening job 
for office, factory and other business establishment. 
President W. F. Weber was in charge 


ADAMS, HENRY T., MANUFACTURING COMPANY, 
8561 South Chicago avenue, Chicago.—Displaying the 
company’s line of “knock-down” steel boxes, for stor- 
age and transfer purposes in twenty-two sizes with 
labels and pulls furnished. Attendants, under the 
direction of Henry T. Adams, were on hand to show 
how the all-steel box can be set up from shipping car- 


ton to complete box in a few seconds 


ALLEN CALCULATORS, INC., New York, N. Y., and 
343 South Dearborn street, Chicago.—This booth was 
a reception place for visitors with no machines or dis- 
play except a sign asking callers to visit the company’s 
Chicago headquarters. Gordon Laurence, assistant to 
the president was in charge assisted by F. H. Staat, 
Chicago manager; F. X. Bier, manager, cash register 
machine division, and R. J. Smith, Central division 
manager. 


ALLEN-WALES ADDING MACHINE CORPORATION, 
New York, N. Y., and 209 W Jackson blvd., Chicago.— 
A display of the company’s entire line adding machines 
for every purpose, from the smallest to the largest 
under the direction and management of A. J. Bolles. 

(Turn to page 141, please) 








EDITORIAL 


The National Business Show 


@ THE Thirty-Sixth Annual National Busi- 
ness Show was held in Chicago this year, chiefly 
because of the New York World’s Fair. The 
story and illustrated descriptions of this pe- 
riodic exhibition of modern business tools are 
presented on pages 24 to 29 and in several col- 
umns starting on page 141 of this issue. 

While the number of exhibitors was not as 
large as usual, the variety of manufactures 
shown was about the same. Beside certain fea- 
tures of their general line of supplies, Horder’s, 
Inc., grouped, in separate displays for each, 


eighteen outstanding lines on the market. An 
impressive display which attracted many 
visitors. 


The architecture of Navy Pier enabled the 
arrangement of a line of booths in the center 
and a single line along each side, making two 
full-length wide aisles running the extent of the 
exhibition space. Visitors could walk down one 
side and back the other and see every exhibit. 
The interest of executives in the Chicago metrop- 
olitan area was made apparent by the great 
number who saw the displays. 


THE prudent will prepare themselves to encounter 
what they cannot prevent.—James Russell Lowell. 


— 


Typewriting Aid to Penmanship 

@& ANGELO PATRI, noted child psychologist 
and educator, last month advocated that type- 
writers be used by children with faulty vision 
and faulty co-ordination which yield slowly to 
treatment. In a syndicated column appearing 
in the Chicago Daily News, Mr. Patri declared 
that poor penmanship may be due to these de- 
fects. He said that in teaching children with 
such difficulty to use the typewriter “the exer- 
cise the fingers and hands get helps faulty co- 
ordination and so improves the penmanship that 
suffers from that handicap.” Mr. Patri also 
stated that some poor spellers are helped by use 
of the typewriter, particularly those who do not 
see words clearly in terms of the letters that 
form them. 


HALF a truth is often a great lie—Benjamin Frank- 
lin. 


—_e-- 


On Price Policies 
@¢ ONE of the keys to successful retailing is 
a sound price policy. Although most every firm 
has learned by experience that volume without 
a fair profit is worthless, some merchants con- 
tinue trying to teach their teacher. 


Among recent discussions on the subject, one 
which well epitomizes its ramifications was that 
of M. J. Casey, of the Philadelphia Stationers 
Association, who in his “President’s Letter” on 
June 7 declared: 

“There are two sides to pricing; one to know 
the market and in that way to gauge volume 
of sales at various prices. The other to know 
costs and profit margins. 

“There is no golden rule that low prices always 
stimulate sales. Sometimes a good stiff price 
makes for success. Sometimes a low price brings 
volume. It depends on many things—whether 
or not the goods are in demand, and upon the 
value of the product to the user. 

“When prices are cut from a generally high 
level to a much lower level, a market stimulation 
may be obtained. But costs must be reduced 
enough to make it pay. When prices are cut 
from a generally low level to a still lower level, 
the stimulation in dollar sales may be quite dis- 
appointing and put a company on the rocks. 

“In one case a 10 per cent cut required a 44 
per cent increase in volume to get the same net. 

“In fixing a price policy it is necessary, there- 
fore, to know a great deal about what customers 
will pay and what costs will be under different 
conditions.” 

LET the dawn of every morning be to you the be- 
ginning of life, and every setting sun be to you as its 
close; then let every one of these short lives leave its 
sure record of some kindly thing done for others, some 
goodly strength or knowledge gained for yourself.— 
John Ruskin. 


_—_—-_-- 


"Keep on Keeping On" 

@ GOING a step beyond price in considering 
the problems of management, continuity in 
sales-promotion is likewise important. “A study 
of the sales-promotion materials used in indus- 
try after industry proves conclusively that where 
price, product, and distribution are nearly equal, 
sales leadership follows the flag of the best pro- 
motional efforts.’” Thus said L. R. Walter, adver- 
tising manager, The Flintkote Company, New 
York, and president of the Direct Mail Advertis- 
ing Association the past year. 

In Executives Service Bulletin, published by 
Metropolitan Life Insurance Company, Mr. Wal- 
ter continued with advice every advertiser should 
remember: “It is the persistence of keeping on 
with a sales-promotion program that makes the 
saies curve maintain its steady upward climb... . 

“It has truly been said that the memory of 
man is only two seconds long. In order to im- 
press our product indelibly on the minds of those 
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we want to sell, we must repeat our message 
over and over and over again. All this takes 
time, for which there is no substitute. The point 
is that a genuine, lasting sales success can be 
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achieved only when you keep on keeping on!” 

Intermittent promotion and frequent changes 
in types of promotion are unwise, according to 
average experience. 


HERE AND THERE 


CAMERA CATCHES OBSTFELD 
AT WORLD SERIES GAME 

When an enterprising cameraman 
of the New York Daily News swung 
his lens around to catch Judge Ken 
esaw Mountain Landis, high commi: 
sioner of baseball, tossing out the 
first ball to open the world series 
he accidentally disclosed how the 
busy manufacturer of office equip 
ment managed to keep busy. 

For the cameraman caught Judge 
Landis tossing the ball from the re 
served section of the ball park, but 
the picture also shows another gen- 
tleman who is gripping the back of 
his chair placed next to the judge. 
The gentleman, tired executive of 
the office equipment industry, was 
identified as A. |. Okstfeld of the 
Markwell Manufacturing Company. 

P. S. Everybody knows baseball 
games, and particularly world series 
start long, long before 5 o'clock 
the usual quitting time for the t.b.m. 





TEXAS STATIONER MAKES GOLF 
A PROFITABLE HOBBY 

For years R. E. (Bob) Morelana, 
vice-president, secretary and trea: 
urer of Clarke & Courts, Houston 
Tex., has found opportunity to lift 
his nose from the grindstone of busi 
ness with some degree of regularity 
in order to indulge in the ancient 
and honorable game of golf. When 
his skill at pushing the little white 
pellet around the course reached the 
point where it was almost automatic 
he beaan to concern himself with 
golf bags and their efficiency. The 
result of his cogitation is a new line 
of bags ‘that stand up when set 
Jown. 

Despite the 
Moreland bag is a combination fold 
ing chair and receptacle for golf 
clubs, balls and shoes, it is 
as being "lighter than the average 
golf bag." In our opinion the More 
and Golf Bag Company, | 108 Van 
Buren St., Houston, Tex., is going + 
keep Bob Moreland so busy that he 
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won't have time to go out and play 
the game himself. Perhaps he wil 
find satisfaction in knowing he is add 


t and conveni 
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ence To tne play indulged by otner 
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ing so much comfor 
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who have the sagacity to buy 
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MISS YOUNG WINS REMINGTON 
RAND PROFICIENCY AWARD 


A silver plaque, representing an 
3ward for statistical proficiency, last 
month was presented to Miss Amelia 
Young by Benjamin LaFon Winchell 
hairman of the executive commit 
tee of Remington Rand, Inc., in the 
Remington Rand building at the 
New York World's Fair. 

The girl, for ten years star mem 


piast 
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CONGRATULATIONS !—So says Ben- 
jamin L. Winchell, chairman of the 
Remington Rand executive board, to 
Miss Amelia Young, winner of a 
plaque for statistical proficiency. as 
Ralph P. Fahey, manager of the Rem- 
ington Rand World’s Fair building, 
looks on. 


ber of the statistical staff of the R. 
Hi. Macy Company, was a guest of 
honor at ceremonies which intr¢ 
Juced the new Remington Rand 
printing calculator. 

Miss Young was given an oppor 
tunity to operate the new calculator 
which was pictured and fully de 

ribed in a recent issue of Office 


Appliances. 





SLICKER FINDS CHECK PROTEC- 
TOR NO HELP! 


A''demonstration ona check pro 

rin a stationery store recently 
furnished a would-be forger in Okla 
ma City with his ''stock-in-trade 

J in identally helped him to jail! 

ice officers who arrested the 

in after he allegedly presented a 
gus draft for $2.20 to a down 


store manager, reported that 


he had obtained a blank check and 
then went into a stationery store and 
asked for a demonstration of a check 
protector. He used it to fill out the 
check; then endorsed and attempted 
to pass it.—EVH 





CRUIKSHANK TELLS OF BRITISH 
“BUSINESS AS USUAL" SPIRIT 

The Pembroke Standard Observer 
of October 12 reports an inspiring 
address by Dwight P. Cruikshank, 
president and genera! manager of 
The Steel Equipment Company, Ltd., 
Pembroke, Canada, at a joint meet- 
ing of the Pembroke Junior Board of 
Trade and the Retail Merchants As- 
sociation. 

In late midsummer Mr. Cruikshank 
returned from the _ International 
Chamber of Commerce at Copen- 
hagen to which he was one of the 
Canadian delegates. He gave a 
vivid account of his impression of the 
preparations being made for war 
eventualities in the countries he vis- 
ited. He spoke of defense prepa- 
rations in England with "business pro- 
ceeding as usual’’ and recommended 
that Canadian business carry on in 
normal manner during the war. 

(Note.—The British spirit for 
“carrying on” under whatever cir- 
cumstances is inspiring. And what 
they call “muddling through” is 
but routing a movement by Robin 
Hood’s barn for sound and definite 
reason disclosed when objective is 
achieved. ) 





HONEST! THEY'RE SELLING ADD- 
ING MACHINES FOR $6 

Residents of New York City re- 
cently were given a golden oppor- 
tunity to stock up on adding ma- 
chines, typewriters, etc., at better 
than wholesale prices, being aided 
and abetted in a big way by no less 
than the police department itself. 

But that wasn't all! They even had 
3 chance to purchase automobiles 
for as low as five dollars each. Baby 
carriages changed ownership for a 
Jollar and even a rowboat was sold 
for practically nothing at all. 

Price cutting? Not at all. It was 
the New York Police Department's 
285th public auction of goods gath- 
ered at the property clerk's office 
3nd never claimed. 
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NEW “SUPERSPEED” L. C. SMITH TYPEWRITER 

L. C. Smith & Corona Typewriters Inc., Syracuse, 
N. Y., last month introduced to the trade a new model 
of the “Superspeed” L. C. Smith standard typewriter. 
The new machine was announced to the public after 
the company held a convention of all branch man- 
agers in the United States and Canada, followed by 
dealers’ meetings everywhere. 

One of the principal features of the Superspeed 
is its streamlining effect, designed by company engi- 
neers to make the typewriter outstanding in beauty. 
A ripple finish adds to the general attractiveness 
and entirely eliminates glare. Some of the special 
mechanical features of the Superspeed are listed 
below. 

New automatic margin set. A quick, convenient 
and positive means of setting both right and left 
margin stops, the setting being controlled by a single 
lever. 

New 
tive adjustments 


posi- 
heavy. 


Giving seven 
to extra 


selector. 
very light 


concealed touch 
from 
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THE NEW SUPERSPEED L. C. SMITH 


Once set to suit the operator the degree selected 
stays set with the selector out of sight and reach of 
meddlers. 

New line space mechanism. This is a refinement 
in one of the most essential operating parts of the 
machine, with a spacing lever redesigned for greater 
ease and speedier operation. Action of the regulator 
has been improved and indicator numerals made 
extra clear 

New card-envelope fingers. These fingers replace 
the old style ribbon guard; moving up when in use 


and down when not in use. 
New typebar segment lock. This feature has been 
added to the well-known Smith “floating shift.” The 


typebar segment when in position for writing small 
letters is automatically locked, yet is released in- 
stantly upon depression of the shift key. 
*—- 

CLEMCO ANNOUNCES NEW “15 GROUP” SUITE 

One of the most impressive of the new executive 
suites made by the Clemco Manufacturing Company, 
Inc., 4405 West North avenue, Chicago, is the Clemco 
Group 15 designed in the simplified-modern trend. 
The group includes 66 and 72-inch executives desks, 


NEW MACHINES AND DEVICES 








table, bookcase, telephone stand, costumer, swivel 
arm and side arm chairs. 

The desk has many new and distinctive design fea- 
tures such as the placement of the underpinning. 
The curved base effect is harmonious and unusual 
and at the same time provides much additional knee 


and leg space for the user. Drawer pulls are placed 





THE CLEMCO NO. 15-172W EXECUTIVE DESK 


nearer to the user and toward the top of the drawer, 
adding to the general convenience and smart appear- 
ance. Rounded corners on the writing bed and body 
displace sharp corners. 

Other features found in the entire line of the com- 
pany include the patented Clemco Card Combifile 
and Letter Combifile, and a shallow top (or fourth) 
drawer in each pedestal to accommodate “in and 
out” correspondence. Desk and table top veneers are 
of book match and butt match to form an attractive 
design. The line is illustrated in the company’s new 
catalogue R, available to dealers on request. 

*—- 

VAN DYKE’S NEW FLUORESCENT LAMP LINE 

The Van Dyke Industries, 2857 South Halsted street, 
Chicago, Ill., is offering to the trade a new series of 
fluorescent desk and bench lamps of which the former 
is illustrated here. An outstanding feature of the 





THE VAN DYKE FLUORESCENT DESK LAMP 


series is a means of adjusting the lamps to best suit 


the user’s requirements. This feature, according to 
company officials, has won considerable favorable 
comment from business men and women as well as 
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students who use fluorescent lighting. The lamps are 
equipped for either AC or DC current, optional with 
the user and in addition to the desk model there is 
a clamp-on type available for draftsmen, stenog- 
raphers and factory bench workers 

—- 
COMPTOMETER ADDING-CALCULATING MACHINE 

The new “Cushioned Touch” Comptometer adding- 
calculating machine has just been introduced by Felt 
& Tarrant Manufacturing Company, 1735 North Pau- 
lina street, Chicago. This new machine represents a 
distinct departure from previous Comptometer models 
both mechanically and in appearance. Included among 
the new features are a smooth, cushioned key stroke; 
modern streamlined design; one-hand subtraction, and 
greater ease of operation. The entire machine has 
been scientifically sound proofed. 

The operator can carry the Comptometer easily 
from one desk to another, using the convenient hand 
grips recessed in the sides of the case. The grey green 
finish is particularly restful to the operator’s eyes and 
harmonizes with office furniture. Even the answer 
dials have been designed for greater legibility and elim- 
ination of glare; also, the cancelling lever at right of 
keyboard is enclosed for protection 

The case is drawn from one piece of metal, trimmed 





THE COMPTOMETER ADDING-CALCULATING MACHINE 


with smart chromium beading which is an integral 
part of the base plate. The controlled-key, clear reg- 
ister signal and all other Comptometer safeguards are 
incorporated in this new machine which is manufac- 
tured in eight, ten and twelve column sizes. 

°—- © 


YORK’S “OUT OF SIGHT” DOOR SAFE 

Based upon months of research and experimenta- 
tion, a new type of safe equipped with doors which 
are completely hidden when the safe is open and in 
use, aS well as a number of other modern features, 
has been introduced to the trade by the York Safe & 
Lock Company, York, Penna. 

Named the Out of Sight Door safe, the new num- 


ber is manufactured with all of the York standards 
of sturdy construction, including the tonguing and 


grooving of the door and door frame, the sole differ- 
ence being that the door is not hinged to the safe 
but is conveyed by a “door carrier frame” in which the 
door, during the process of being opened or closed, 
is free-moving—travelling by means of ball bearing 
steel rollers along perfectly aligned steel rails located 
in upper and lower horizontal members of a door 
supporting and carrier frame. This frame is attached 
by fixed hinges to the safe front at the outer side of 
the unit and has the stability of the usual hinged 
safe door. 

The construction permits the door to be swung open 


‘ 
se 
, 
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in the usual hinged safe door manner when access 
to the safe for a short time is needed, but when the 
interior is to be in use for a long period the door 
carrier frame (with the door) is swung open on an 
are of 90 degrees. This places the door and its carrier 
parallel to the center of a pocket located on the 
hinge side of the safe. Steel rails in the side pocket 
unite with those in the frame to form a continuous 
steel rail or track upon which they glide easily out 
of sight 


The interior or cabinet may be arranged to glide 





THE OUT OF SIGHT DOOR SAFE 


forward on rollers so that it is flush with the out- 
side front of the door carrier frame. Details of how 
the York Out of Sight doors may be installed on York 
standard safes and other valuable details of the new 
line are contained in illustrated literature available 
to the dealer on request. 
—>-——— 

NEW HIGH SPEED DUPLICATOR BY DITTO 

Ditto, Inc., Harrison at Oakley boulevard, Chicago, 
last month announced a new “Hi-Speed Automatic,” 
an electrically-driven, self-feeding, self-ejecting 
direct process duplicator. The machine is capable of 
producing 500 copies direct from an original writing, 
without the aid of stencil or type. 

Designed for fast and accurate duplicating the Hi- 





DITTO’S NEW HI-SPEED AUTOMATIC DIRECT PROCESS 
DUPLICATOR 


Speed Automatic produces 70 bright copies per min- 
ute and affords perfect registration. The cost of 
making copies is about four cents a hundred and they 
can be made on paper of any size up to 9 by 17 inches. 

Among other special features of the machine are 
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the following: Sheets are ejected face up and abso- 
lutely flat, tissue or card stock can be fed automati- 
cally, four colors can be produced in a single opera- 
tion, and the original copy can be used again and 
again for months until 500 copies have been run 
—> 
NEW FOUNT-O-INK “EXECUTIVE” MODEL 
The Gregory Fount-O-Ink Company, 2652 Pasadena 
avenue, Los Angeles, Calif., has a new model added to 
its line of desk writing sets under the name of the 
Fount-O-Ink Executive model. 
The Executive is equipped with a base measuring 





FOUNT-O-INK EXECUTIVE SET 


three inches in width and five and one-half inches in 
length. The base is made of Trophy metal with weight 
enough for stability. Finished in beautiful Roman 
gold, Antique silver or high-lighted bronze, the new 
model is felted on the bottom and is equipped with 
either a 14-kKarat solid gold pen point (retailing at 
$8.50) or a standard Irid-A-Tip point 
at $5.50). 

The designing and general build of the Executive 
set combine to make the model attractive and digni- 
fied and a fit object for the desk top of the most 
critical business executive. 

°—-¢ 
AMPLICALL INTER-OFFICE SYSTEM ANNOUNCED 

The Webster Company, 5622-5660 Bloomingdale ave- 
nue, Chicago, Ill., has recently produced and intro- 
duced to the market an inter-office communication 
system under the trade name of the W-400 Amplicall 
series. Pictured here is the Amplicall master station 

The device provides instant, natural conversation 
between department heads at the touch of a button, 
and is described as a de luxe communication system of 





THE AMPLICALL MASTER STATION 


extreme flexibility allowing two-way conversation be- 
tween any number of stations up to forty. Station 
selector switches are of the push-button type permit- 
ting the calling of more than one station at a time, 


(retailing 


OFFICE APPLIANCES 


thus allowing several persons to hold conversation 
from various sections of a building without leaving 
their desks. A volume control is located on each unit, 
and the user of a sub-station may receive a message 
and make a reply even though standing several feet 
from the instrument 

Other features include models with earphone attach- 
ments for private conversations, sectionalized con- 
struction permitting the addition of more units at will, 
and an attractive black case in which each unit is 
housed together with its push-button station selector 
switches, volume control, talk-listen switch and cur- 
rent switch 

Additional details of the Amplicall system may be 
obtained by writing to Dept. PN-54 of the Webster 
Company at the above address. 

© 
TWO-COMPARTMENT ENVELOPE BY QUALITY 
PARK 

The Quality Park Envelope Company, Merchandise 
Mart, Chicago, Ill., has recently announced a series of 
new and novel two-compartment envelopes which may 
be put to a number of important uses, principally 
wherein currency and documents are to be mailed 
together. The series consists of two sizes, 3% by 6 
inches, and 4!% by 6!% inches. 


The envelope, made of a strong Kraft paper with 
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| COIN POCKET 
Place Coin, Cyxrrency or Check In Pocket 


and Seal Flap Securely 


TWO COMPARTMENT ENV 
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THE TWO-COMPARTMENT ENVELOPE 





heavily gummed flaps, is of especial use to organ- 
izations sending out self-addressed envelopes expected 
to bring a return letter plus varying amounts of cash. 
Built into the large envelope is a smaller one which 
is equipped with its own flap thereby sealing the 
money compartment separately from the portion con- 
taining the written matter. When the small com- 
partment flap is sealed, the envelope is so constructed 
that it is in turn covered by the flap of the major por- 
tion, thus affording a double seal. The necessary post- 
age required according to content is fully explained to 
the recipient to avoid confusion. 

The two-compartment envelope is specially adapted 
for subscriptions, donations, photo finishing and direct 
mail solicitations. 

*—- © 

“STAR-8” ALL PURPOSE SEALER ANNOUNCED 

Completely streamlined and handsomely designed, a 
new type of gummed tape sealing machine, named the 
“Star-8” all-purpose sealer, has been announced by 
the Metal Specialties Manufacturing Company, 3200 
Carroll avenue, Chicago 

The new machine is described as a “speed ace” of 
the shipping, packaging and wrapping room and is 


sold under the slogan “Showroom appearance—ship- 
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special features 
automatic 
one-move- 
two 


ping room stability.” Among the 
claimed for the sealer are the following: 
loading and starting, automatic tension, 
ment operation, four-way tape size—one 3-inch, 





THE STAR-8 GUMMED TAPE SEALER 


144-inch, three 1-inch, one 1l-inch and one 2-inch 
any weight. 

The machine is made to sell for $4.95. Further par- 
ticulars will be furnished on request to the manufac- 
turer’s home offices. 

- a? 
NEW “STEEL AGE” TABULATING FILE 

The Corry-Jamestown Manufacturing Corporation, 
Corry, Penna., has recently produced a new tabulating 
file as the latest number of its “Steel Age” office furni- 
ture and equipment family. It is a twenty-two tray 
unit efficiently handling up to 87,000 tabulating cards. 

An easy-to-operate compressor holds cards firmly in 
the trays without danger of spilling even if the tray 
is turned completely over. Finger pressure releases the 
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THE TABULATING FILE NO. 6287-L 


compressor. Smooth drawer action is assured by pro- 
gressive, ball-bearing suspension and the trays, easily 
removed at will, are equipped with slotted tray-bottoms 
to facilitate card removal. 

The fine steel cabinet construction includes con- 
cealed horizontal shelf construction interlocking with 
heavy front reinforcements with six vertical reinforce- 
ments to provide maximum rigidity. Label holders and 
pulls are of solid bronze with convenient drawer re- 
lease buttons on each tray. Tabulating card may be 
inserted in label holder and torn off to provide quick 
index card for tray. 

*—- 


NEW POSTURE CHAIR BY STURGIS 


The Sturgis Posture Chair Company, Sturgis, Mich., 
has announced the new No. 505 posture chair which 
is featured by a number of important improvements 
and developments. 

The No. 505 is equipped with a ventilated seat due 
to a steel mesh built into the under side. This not 
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only provides ventilation but resilience. A form-fitting 
back, measuring 6 by 14 inches, is quickly adjusted 
by the turn of a rubber-tired hand wheel. The back 
also bears a name plate for identification with user. 

Other features include a double support for added 
strength, tubular legs measuring 1% inches, hooded, 
hard rubber casters (soft when specified), a back 
assembly which is independent of the seat and there- 
fore out of the user’s way, a 13 by 16 inch seat up- 





NEW STURGIS POSTURE CHAIR.—(Inset) Tilted to show the 


ventilation features. 


holstered over a thick, rubberized pad, a seat height 
adjustable from 17 to 21 inches, and a guard over 
the spindle to keep oil from dripping. 

At a small additional charge seat covers in brown, 
green and white are available as also is a chair base 
with chrome-plated legs. 

*—<>_ 


NEW OFFICE WARDROBE BY QUIGLEY 
The Quigley Furniture Company, manufacturers of 
office furniture, Whitesboro, N. Y., has produced and 
introduced to the market a new office wardrobe listed 
under the name of the Moderne. Made of walnut, the 
wardrobe is 27 inches wide, 18 inches deep and 75 





THE MODERNE WARDROBE 


inches high. Handsome in appearance, it is designed 
to match any type of conservative and modern line 
of desks. 

The Moderne can also be furnished with an island 








base if desired and is also manufactured in rich and 
attractive quartered oak and mahogany. The com- 
pany, which also manufactures a line of typewriter 
stands, will gladly furnish additional particulars to 
dealers on request. 

°—- 


DAWN’S NEW STENOGRAPHER’S LITE 


The Dawn Manufacturing Corporation, 181 St. Paul 
street, Rochester, N. Y., has recently produced two 
new models of stenographer’s lights which have been 
named the Dawn Lite Nos. 50 and 53. 

Illustrated here is the No. 53 model which can be 
used with or without a copyholder and is installed 
permanently on the desk. The No. 50 attaches rigidly 
to any make copyholder and demands no additional! 





The NO. 53 DAWN LITE 


desk space. Both lamps provide shadow-free, glarc- 
less light with the least output of current, eliminating 
eyestrain and increasing efficiency. When not in use 
the No. 53 folds away in the desk with the typewriter 
it illuminates. 

—-> 


PROTECTING BOOT FOR JOHNSON CHAIRS 

A new and outstanding development of the Johns 
Chair Company, 4491 West North avenue, Chicago, 
Ill., is the Johnson protecting boot (patent applied 
for) which is described as a soft glove-fitting rubber 
so constructed as to be held firm!y and permanent.y 
in place over the nose of each revolving chair leg 
The device is pictured on the Johnson No. 918 cha 

The protecting boot prevents scuffing of shoes which 
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JOHNSON CHAIR NO. 918 WITH PROTECTING BOOT 
despite their color or texture, cannot be 
discolored by the device. It protects hosiery 
snags and prevents other furniture or woodwork mar- 


from 


marked or 
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ring the base of the chair to which it is attached, at 
the same time affording a soft and practical foot rest. 
Applicable only to the bases of Johnson chairs the 
protecting boot is available at slight additional cost. 
*—- © = 
ART STEEL’S “PERSONAL” FILE 
Designed and constructed to meet requirements of 
the office, home or school, a new Personal file listed 
as the Asco No. 122 has been announced by the Art 





THE ASCO NO. 122 PERSONAL FILE 


Steel Company, Inc., 300 East 145th street, New York. 
The Personal file is attractive and ruggedly con- 
structed. It is equipped with a sturdy fibre expand- 
ing index with alphabetical and b!ank headings which 
provide ready reference. The handle drops flush with 
the front and there is an extruded cardholder. 
Electrically welded throughout, the file glides 
smoothly on a perfect bail suspension. It is individ- 
ually packed in a corrugated carton and is priced at 
$4.50 complete 
The company has available to dealers a three-color 
window or counter display as well as other advertising 
and promotional material on the Personal file. 
<> e—___—— 
UNIVERSAL’S NEW “JUMBO” VEECUP 
Manufactured to meet the demand of business houses 
and organizations desiring a larger type of paper 
drinking cup, a new “Jumbo” Veecup has been placed 





THE JUMBO VEECUP 


on the market by the Universal Paper Products Com- 


pany, 1104 South Wabash avenue, Chicago. Holding 
approximately fifty per cent more water than previ- 
ous models, the new cup is said by the manufacturer 
to be available at a slight additional cost above that 
of the usual cone-shaped cup and at about the same 
price of the flat-bottom drinking cup. 

All-metal streamlined dispensers, holding 300 of the 
new cups, are also provided. They are finished in black 
crackle with a chromium-plated dome. The dispenser 
loads from the top and contains no glass or mov- 
ing parts 
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NORTHERN LITE FOR DRAFTING ROOM 
The Frederick Post Company, Chicago manufactur- 
ers of drafting and engineering specialties, has recentiy 
announced a new North’rn Lite illuminating unit for 
the drafting room work table or desk. 
The electric lamp produces, in a three-foot circular 





THE NORTH’RN LITE FOR THE DRAFTING ROOM.—(L. to R.) 


Comet model and Saturn model. 


area, an illumination which practically duplicates the 
working advantages of natural north daylight. With 
the light source entirely out of the range of vision the 
“north light” is produced through the use of artificial 
sky, which in effect has the same action as atmos- 
pheric particles in the atmosphere. By means of the 
device harsh, irregular light rays are delivered to the 
working area in a uniform, true-color illumination. 

There are four models of the lamp available for 
draftsmen, architects, artists, office workers, etc. Prices 
and additional particulars will be sent free on request 
to the company at Box 803, Chicago, Il 

<2 
PRONTO’S NEW CHECK STORAGE FILE 

The Pronto File Corporation, 349 Broadway, New 
York, N. Y., has recently produced a new steel can- 
celled check storage file which was designed after 
months of experimentation to find such a file com- 
bining sturdiness of construction and lightness of 
weight. 

Made entirely of heavy gauge steel the file is being 





THE CANCELLED CHECK CABINET 


manufactured in such a manner that it can be pur- 
chased at the same price of the Pronto line of corru- 
gated board storage files. A cabinet consists of four- 
teen drawers, each drawer being 10!» inches wide, 


ord 
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43, high and 24 inches deep. The cabinets may be 
interlocked into solid batteries without need of setting 
up. They are rodent and fireproof and will not deteri- 
orate. 

Further particulars as to price, etc., are available 
to dealers on request to the home offices. 

—2_-. 
ULRICH FLEXIBLE SORTING TRAY 

The Ulrich Planfiling Equipment Company, James- 
town, N. Y., has announced a series of sorting trays 
of varying sizes listed under the trade name of 
Ulrich Flexible Sorting Trays. The series includes 
a six by four-inch card sorter, check sorter, bill sorter 
(freight or express) and a letter sorter. 

The principle involves a series of movable parti- 
tions which are easily separated by the insertion of 
the operator’s hand so that merely placing or re- 





FOUR MODELS OF THE FLEXIBLE SORTING TRAY 


moving papers actually opens the required s2ciion. 
The trays are equipped with an all-metal tab or a 
cy-indrical cellulose tab, and the company furnishes 
sub-divisions of the alphabet up to one thousand 
as well as a numerical index for any requirement. 
aie 
NEW EHRLICH UPHOLSTERED CHAIR 

A new, handsomely decorated and heavily uphol- 
stered armchair is one of the new offerings of the 
Ehrlich Upholstery Works, 520-528 West Forty-third 
street, New York, N. Y. It is listed as the No. 285. 

The chair’s dimensions are width, 32 inches; depth, 





THE EHRLICH NO. 285 CHAIR 


38 inches, and height, 33 inches. It is of brown ma- 
hogany and designed to be completely form-fitting 
with down cushions for additional comfort. Uphol- 
stery may be chosen from the company’s line range 
of leather to suit the customer’s taste. 

This number is illustrated and described in a re- 
cently issued catalogue which is reported elsewhere 
in this issue. 


New Machines and Devices Section 


Continued on Page 110 











OKLAHOMA CITY NEWS NOTES 

Don L. Branham, president of Branham’s Inc., office 
supply firm at 316 North Robinson avenue, landed in 
St. Anthony’s hospital recently with a fractured right 
knee cap, received in a motor car collision, October 10, 
near Pocasset, Okla., in which another man was fatally 
injured. Mr. Branham, who is secretary of the Okla- 
homa City Stationers Club, was returning from a busi- 
ness trip to Chickasha. He lives at 2554 Northwest 
Nineteenth street. 

* * *~ 

Miss Sarah Douglas, daughter of H. Dorsey Douglas, 
head of an office supply firm here, who represented 
her school at the New York World’s Fair for six weeks 
this summer, has re-entered Northwestern University 
at Chicago for her senior year. Miss Douglas was 
hostess at the Elgin Watch observatory on the Fair 
grounds. 

* » = 

Miss Catherine Bryan, daughter of Mike Bryan, head 
of Mike Bryan, Inc., office supplies, 224 West Second 
street, has returned to Mills College, Oakland, Cal., 
where, for a second time, she has been awarded a 


NEARLY A PRIZE WINNER!—This unique 
and interesting window featuring Corona 
typewriters came within a half point of 
winning first prize in a contest recently 
held by the Hartford (Conn.) Chamber of 
Commerce. The display was staged by 
the National Typewriter Company, 247 
Asylum street, Hartford., local representa- 
tives of L. C. Smith & Corona Typewriters 
Inc. The company received honorable 
mention and its officials were sent a 
complimentary letter by the mayor of 
Hartford. 
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FLUORESCENT LAMP DISPLAY 
ATTRACTS ATTENTION.—This 
one of a series of windows fea- 
turing Van Dyke fluorescent lamps 
in the nine stores of Horder’s, Inc., 
Chicago, proved to be a traffic 
stopper. Combining color, light. 
information and action (the center 
pedestal rotated) it brought a num- 
ber of purchasers into the stores 
with a subsequent sale of lamps 
and other merchandise displayed. 
The display was furnished by Van 
Dyke Industries. 


trustees’ scholarship. These scholarships are awarded 
only to students of outstanding ability. Miss Bryan, 
who is majoring in chemistry, attended Classen high 
school here, where she was a straight A student and a 
member of the National Honor society. 

* * * 

The map and globe business is booming in Oklahoma 
City according to office supply houses, department 
stores and book stores. They report maps are selling 
by the thousands to people who are trying to keep up 
with the war in Europe. One filling station company, 
operating a number of locations, bought 10,000 new 
maps of Europe recently and is giving them away for 
the asking to people who drive into their stations. 
Lots of map purchasers keep track of war operations 
with a system of pins, they say. Globe sales have been 
made possible by the decalcomanias furnished by globe 
makers to bring the old globes up-to-date. 

* * * 

W.S. Plant, vice-president and sales manager of the 
Western Bank and Office Supply Company, and Mrs 
Plant had as early fall guests Mrs. Plant’s parents 
of Hattiesburg, Miss., Mr. and Mrs. G. A. Parsons.—EVH 





NOVEMBER, 1939 


THE STATIONERS, INC., REBUILDS 

It’s an ill fire that does not permit the stationery 
or office equipment house to rise Phoenix-like from 
the flames, since in a number of instances such de- 
struction permits better building and capitalizing on 
the future. And The Stationers, Inc., of 926 Pacific 
avenue, Tacoma, Wash., are far from being an excep- 
tion to this old American custom—being, in fact, the 
latest to prove the rule. 

Thoroughly remodeled, renovated and redecorated 
after a disastrous fire, The Stationers, Inc., has re- 
cently enlarged as it rebuilt and added to its holdings 
and displays. Moreover, the staff is now able to reach 
folks on two main thoroughfares upon which their 
store gives in the Puget Sound community. So the 
company has risen from its ashes in better shape than 
formerly and is now highly departmentized with a 
host of new merchandise. 

The management has recently announced, further- 
more, a brand new connection, having been appointed 
exclusive agents in Tacoma by The Shaw-Walker Com- 
pany. This has necessitated a number of Shaw-Walker 
products which have been placed on parade in a fine 
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new division added to the set-up for greater display 
of the principal lines of this company. 

Triple entry may be made into the store of which 
T. M. Baker is president, since besides the address 
on Pacific avenue, both 925 and 927 Commerce street 
were made to converge into the large establishment. 
Remodeling after the fire of the summer included in- 
corporation within the store of two completely new 
departments, besides entrances on Commerce street. 

In the improved establishment stationery, typewrit- 
ers, office equipment and allied merchandise which 
constituted main lines handled are well arranged over 
three large floors where displays “click” from direct 
contacts with customers... and the stocks are readily 
accessible to the managers and staffs of the respective 
sections of the store. 

Thus a model of merchandising efficiency has been 
created in the wake of the disastrous conflagration 
which has spurred salesmanship and enabled The Sta- 
tioners, Inc., to plan anew and face the future with 
a better set-up than ever before and an organization 
which adds greatly to the selling strength of the entire 
staff —CML 
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GLOBE-WERNICKE DEALERS WHO WON HONORS IN A COUNTRY-WIDE WINDOW DISPLAY CONTEST 


The contest involved two classes of dealers—in cities 
over and under 150,000 population.—and hundreds of 
photographs were viewed by a group of judges se- 
lected for the event. Winners in the “over 150,000 
class” (top to bottom on left) were: First prize, Sta- 
tioners Corporation, Los Angeles. The window attracted 
much attention and resulted in increased sales of G-W 
office accessories and filing supplies. Second prize, 
Palace Office Supply Company, Tulsa, Okla. This in- 
teresting arrangement in an L-shaped window proved 
profitable for the company which followed the tried- 
and-tested plan of “exposing” the customer to the 
goods for sale. Third prize, J. K. Gill Company, Port- 
land, Ore., whose window dressers used the arrange- 


ment shown above. Either section of the window can 
be used to make a complete display. Winners in the 
“under 150,000" class (top to bottom on right) were: 
First prize, Twin City Printing Company, Champaign, 
Ill. The company created a simple and dignified ar- 
rangement of merchandise with a few display cards 
and good lighting, combining these two factors to make 
a prize-winning display. Second prize, The White 
Company, Columbus, Ga. A check-up of company 
officials definitely traced a large number of profitable 
sales directly to the window display shown here. Third 
prize, Santa Fe Book & Stationery Company, Santa Fe, 
N. M. In this window were cleverly combined both 
office accessories and equipment to earn a prize. 
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S-W SALES PLAN FOR TYPEWRITER DEALERS 


A thoughtfully conceived plan for increasing the sale 
of rebuilt typewriters by dealers was put into function 
last month by the Shipman-Ward Manufacturing 
Company, Chicago. The basic elements of the plan 
are: (1) a combination offer of an S-W remanu- 
factured typewriter and an authoritative, fifteen vol- 
ume encyclopedia; and (2) the providing of dealers 
with envelope stuffers, self-mailing folders and sug- 
gested copy for a sales letter. The plan involves the 
sale of a rebuilt typewriter and a set of encyclopedias 
at a combined retail figure of $49.45, and allows a 
substantial profit on each transaction 

Well bound, profusely illustrated, exhaustive in cov- 
erage, up-to-date, the Standard American Encyclo- 
pedia, in the words of C. A. Thompson, vice-president 
in charge of sales for Shipman-Ward, “is a fit quality 
companion for an S-W remanufactured typewriter.” 
The set is a fifteen volume work, standard size pages, 
bound in a serviceable simulated leather. 

The letter for dealers to send to prospects is a 
snappy, convincing sales presentation that dwells upon 
the advantages of having a good typewriter in com- 
bination with a dependable reference work when ideas 
are to be put on paper. Used as a supplement to the 
folder, it should prove effective. 

Color and skillful designing are nicely unified in the 
self-mailing folder. When folded, the printed piece 
measures 3144 x 534 inches. The only printed words 
then exposed are “Sensational Combination Offer,” 
on the address side of the folder. Opening the first 
fold reveals an illustration of a rebuilt typewriter in 
the upper left corner, from which an arrow carrying 
the word “Plus” leads to the lower right corner where 
the fifteen volume encyclopedia is pictured. At the 
bottom are the appealing words, “Both for only $49.45.” 

When the reader opens the remaining fold, he en- 
counters a strip of eight pictures which graphically 
portray steps in the Shipman-Ward process of re- 
manufacturing a typewriter. From chemical cleaning 
of the frames to final inspections, the photographs 
indicate the thoroughness of the rebuilding job 

Text on the left page refers interestingly to the 
combination offer, while the right page is devoted to 
explanatory sales copy on the encyclopedia 

Worked out to the minutest detail, the new sales 
plan has been favorably received by a number of 
representative dealers. They have expressed them- 
selves as anticipating a profitable business, even if 
the percentage of returns on the number of prospects 
reached by the sales letters and the circulars is small. 


STEPS IN THE SHIPMAN-WARD PROCESS OF 
REBUILDING TYPEWRITERS. — Reproduced 
from the folder described in the accompanying 
news item, the steps shown are. left to right: 
1. Chemical cleaning and drying of frames. 
2. Re-enameling. 3. Baking ovens, where dur- 
ability is added to the lustre bright finish. 
4. Putting new type into position on the type 
bars. 5. Applying duo-nickel plating. 6. 
Grinding new platens. 7. Inserting new feed 
rolls. 8. Making final inspections. 
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REMODELED HOME OF MATTHEWS 
BROTHERS, INC., WILMINGTON, DEL.— 
(Left) The newly-decorated stationery 
department with (left to right) J. S. Mat- 
thews, Paul R. Matthews, Fred Downs, 
J. B. Harrington, Thomas Smith, R. D. 
Wallis, Susanna Lopez and Dorothy 
McElwee. (Right) The new and modern- 
istic store front. 
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MODERNISM IS THEME OF MATTHEWS’ NEWLY- 
DECORATED STORE 

As a means of celebrating twenty years of successful 
business, the office equipment and supply firm of 
Matthews Brothers, Inc., last month opened their 
newly-decorated and equipped store at 105 West Ninth 
street, Wilmington, Del. 

Modernism was the theme upon which the remodel- 
ing and redecorating job was based. The entire ex- 
terior is of black structural glass with chased metal 
trim. The doorway is flanked by two large display 
windows and the extensive replanning has provided 
more than 1000 square feet of additional space. The 
windows and interior have been entirely rebuilt so 
that merchandise can be displayed to its best advan- 
tage and the establishment becomes a “daylight” 
store due to the large first and second floor windows. 

The firm was formed by Paul R. Matthews who, 
after many years in other fields opened his own busi- 
ness and met instant and continued success. Affiliated 
with him is his son, John S. Matthews. 


: pl 
MICHIGAN STATIONERS TO ELECT NEW 
PRESIDENT 
The Stationers Club of Michigan will meet on No- 
vember 8 for the purpose of electing a president to 
succeed C. W. Leonard, who was obliged to resign after 
being elected governor of District No. 5 at the recent 

N. S. A. convention. 
*—-? 


ALLEN RETURNS FROM EUROPE AFTER MANY 
WEEKS’ DELAY 

Dexterously dodging whole armies, cranky customs 
officials and meandering submarines, Ralph C. Allen, 
president of Allen Calculators, Inc., is back home in 
New York. And his only home-coming souvenir is a 
caricature of himself, of which more later. 

Mr. Allen was confronted with many difficulties 
in his attempt to get home before the various armies 
really got mad at each other. He was stranded in 
Finland and Belgium for three weeks and found 
steamer space selling like gold rush claims. But he 


eventually got back and is very happy about the whole 
thing. 

While in London Mr. Allen completed the set-up of 
the company’s wholly owned subsidiary, R. C. Allen 
Adding Machines Ltd., 75 Queen Victoria street, of 
which he is the president, James N. Feeley is vice- 
president 


and treasurer, and G. Vernon Nielson is 
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ALEXANDER CAPTURES ANOTHER 
SECTION OF THE HAWAIIAN ISLANDS! 
—But it is a peaceful and progressive 
capture, brought about by Alexander 
Bros., Ltd., Honolulu, H. T., opening a 
branch office at Wahiawa and celebrat- 
ing the event with a banquet. (Top) The 
new store at Wahiawa photographed be- 
fore the front was finished. (Lower leit) 
President Fred Alexander shakes hands 
with James Parker, manager of the new 
branch. (Lower right) Members of the 
Alexander staff at the banquet in Hono- 
lulu. 


managing director. Prior to that organizing job he 


established a Canadian subsidiary at 21 King street 
East, Toronto, with himself as president and K. P. 
Phelps, and C. L. Milne, vice-president and treasurer 
and managing director respectively. 

Allen cherishes, 


The caricature Mr. and which is 
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R. C. ALLEN AS SEEN IN LONDON.— 

This caricature of Mr. Allen was made 

by Kane, well-known artist, when the 

former paid his first visit to the Shut- 

tleworth Club during his stay in Lon- 
don, England. 


reproduced here, was made during the London visit by 
Kane, a well-known British artist, and was the occa- 
sion of Mr. Allen’s first visit to the Shuttleworth Club, 
an organization with a membership composed solely 
of office equipment industry men. 





ALEXANDER BROS. OPEN NEW HAWAIIAN STORE 

Another milestone in the impressive and progressive 
career of Alexander Brothers, Ltd., Honolulu office 
supply house and Underwood Elliott Fisher Company 
exclusive agents for the Hawaiian Islands, was reached 
recently when the company opened a new branch 
store at Wahiawa. 

Wahiawa, officials of the company explain, is a sec- 
tion which has experienced phenomenal growth dur- 
ing the last two years, causing a number of Honolulu 
business firms to establish offices there. There is a 
great deal of business in the district, both civilian and 
military, and uninterrupted growth of the branch 
is assured. 

The opening of the new office was the occasion 
for a banquet in Honolulu in which the entire execu- 
tive and sales staff, headed by President Fred Alex- 
ander, participated. In a short speech, in which he 
named James Parker as manager of the branch, Mr. 
Alexander said the store will carry a complete stock 
of Underwood typewriters, Sundstrand bookkeeping 
and accounting machines, Friden calculators,’ the 
Dictaphone, the Speed-O-Print duplicating machines, 
Error-No copyholders, Speed-Write echeck-writers and 
Mittag & Volger products. Other branches of the com- 
pany are located at Maui, Kauai and Hawaii. 


—><-—_—— 


PITTSBURGH BUSINESS SHOW SET FOR 
NOVEMBER 15 

The fourth biennial Pittsburgh Business Show of 
the Office Appliance Managers Association and the 
local chapter of the National Association of Cost 
Accountants will be held in the William Penn hotel 
on November 15, 16 and 17. The majority of the sixty- 
four spaces available have already been reserved by 
members of the O.A.M.A. 

To officially start the show the N.A.C.A. will sponsor 
a dinner on Wednesday, November 15, and will have 
as guests members of the two organizations staging 
the show, as well as members of the Executives Club, 
Purchasing Agents’ Association, Comptrollers Associa- 
tion and other associations. At the dinner speakers 
will explain the theme of the 1939 show, which is 
“See Tomorrow’s Office Today.” 
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MODERN REMINGTON BRINGS MEMORIES TO 
FIRST WOMAN TYPIST 

Memories came flooding back to Mrs. C. L. Fortier, 
America’s first woman typist and daughter of Chris- 
topher Latham Sholes, inventor of the machine, when 
she used a modern Remington typewriter last month 
while on a visit to Chicago. 

Mrs. Fortier, now eighty-two years old, displayed a 
charming personality and a love of reminiscing as she 
visited the Remington Rand, Inc., Chicago offices at 
309 West Jackson boulevard, She was en route from 
her home in Milwaukee to New York where she was 


Cc. L. 


Fortier, daughter of Christopher Latham Sholes, inventor of 
the first practical typewriter, uses a modern Remington ma- 


SIXTY-SIX YEARS AGO AND NOW!—(Above) Mrs. 


chine in the Chicago offices of Remington Rand, Inc. Now 

eighty-two years old, Mrs. Fortier is shown (below) as a girl 

operating one of the early models invented by her father. 
She became the first woman typist in 1873. 


to attend the Business Women’s Centennial celebra- 
tion. With an old-world courtliness Mrs. Fortier was 
delighted to recall old memories while news pho- 
tographers posed her before the modern Remington 
machine, in almost the same position in which she 
was pictured as a young girl before one of the early 
models invented by her illustrious father in 1873 

“Typing in those days,” Mrs. Fortier explained with 
a smile, “was called ‘playing the piano’ and we all 
thought it was just as much fun. I learned to use a 
typewriter just as a toy.” She explained that neither 
she nor her father, even in the remotest way, en- 
visioned the future of the “writing machine” when 
she tapped out her first message in 1873. 

“Father never dreamed the machine would be of 
any importance and he never encouraged us to be- 
lieve it would be widely used,” Mrs. Fortier said. 
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The Guest Book 


J. E. Thrasher of Woodstock Typewriter Company, 
Woodstock, Il., dropped in the office of this publica- 
tion for a brief visit October 4. Although only fifty 
miles from Chicago, he is not exactly a frequent visitor 
in the large city. He reported an excellent volume of 
business. After a brief conversation referring largely 
to his early experiences abroad as well as his present 
activities he hustled across the bridge to get the late 
afternoon train for Woodstock. 


Claude M. Conger, vice-president and general man- 
ager of Trussell Manufacturing Company, Poughkeep- 
sie, N. Y., affixed his signature to the Guest Book 
October 4. Calling upon the trade in Chicago on one 
of his regular trips by which he maintains personal 
contact with dealers throughout the country. Highly 
gratified with the reception of the new Trussell 
“Multo-O” ring book, which is making a fine upward 
curve on the Trussell market graph. Agrees that the 
wooded hills of the Mid-West, the Adirondacks and 
White Mountains are impressive in their autumnal 
foliage, but enters the nearby Catskills for top award 
for autumnal grandeur. 


C. L. Gimmel, of Gimmel Brothers Company, San 
Francisco, affixed his name to the Guest Book October 
12. He had called at the office two weeks earlier on 
his way to the East. The purpose of his trip was to 
call upon eastern manufacturers. For about thirty 
years he has been established as a distributor of office 
specialties in the West. With offices in both San Fran- 
cisco and Los Angeles, he has a sales force which 
covers the state of California. He is just as energetic 
as when he started and sees a good volume of orders 
on the business horizon 


Elizabeth Mulliken, general manager of the Fritz- 
Cross Company, St. Paul, signed the Guest Book Octo- 
ber 12, complimenting us by making her call early in 
the morning before attending to important business 
affairs. From Chicago she was bound for New York 
and elsewhere in the East in the interest of furthering 
the distribution of the Fritz-Cross line of posture 
chairs. Business, she said, was good, with the volume 
growing. 


Frank E. Tupper, president of The National Business 
Show Company, pulled our latch string October 17 
In Chicago, accompanied by Mrs. Tupper, several days 
in advance of the opening of the Thirty-sixth Annual 
National Business Show October 23, for final arrange- 
ments. Enthusiastic over Chicago business executives’ 
interest in the show, indicated by the number of 
requests for admission tickets. This genuine interest 
proved later by the character of the attendance. En- 
thusiastic, too, about the show to be held in Boston 
next March. Decided upon after conference with dis- 
tributors in Boston and vicinity and their assurance 
of hearty public interest. 


H. B. McCoy, chief of the Specialties Division of the 
United States Department of Commerce, lightened the 
labors of the day by a visit on October 23. In Chicago 
on business for the Department, one of Mr. McCoy’s 
principal objectives was the National Business Show 
in process at the Navy Pier. A Hoosier who first saw 
the light of day in Evansville, Ind., Mr. McCoy entered 
the government service in the Department of Com- 
merce in 1919. Now, as chief of the Specialties Division 
he has under his jurisdiction the office equipment in- 
dustry among several others of a specialized character. 
He admits a particular interest in our industry, which 
explains his extensive knowledge of the field. Despite 
the chaos of the international situation, Mr. McCoy 
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expressed optimism concerning at least the immediate 
future for office equipment. 


Kurt Heineman, Modern Office Appliance Company, 
Los Angeles, Calif., called upon us on October 24. In 
Chicago on his way back to California, after a week 
in New York and vicinity to contact manufacturers 
whose lines he handles and to visit relatives. Two 
days in Chicago calling upon manufacturers and Ssee- 
ing the business show. The trip both ways was made 
by United Air Lines. Reports business on the Pacific 
Coast better than through the summer and with good 
outlook for fall. 


James F. Vreeland, manager, Roytype division of the 
Royal Typewriter Company, Inc., gave us the pleasure 
of a call October 25. In Chicago for business engage- 
ments and to see the Royal exhibit at the Thirty-sixth 
Annual National Business Show on Navy Pier. Mr. 
Vreeland’s father, chairman of the Royal board, was 
one of the founders of the company. Mention of which 
fact led us off to reminiscence of those who first 
carried the Royal banners which have been steadily 
advanced up the heights. For to some members of 
that first group, we are debtor for inspiration. 


C. W. Straubel, The General Fireproofing Com- 
pany, Youngstown, Ohio, looking in upon us on Octo- 
ber 25, made another bright spot in our day. In Chi- 
cago on special business of his department of the 
GF Co., appointments for which made our visit too 
short. Long enough, however, for us to catch some 
of Mr. Straubel’s infectious enthusiasm for his work 
which stimulated our determination never to drop 
back on our heels. Exposure to such contagion is 
grand for an elder: fine, too, for those younger men 
whose progress is retarded by lack of snap and go 
Mr. Straubel’s demonstration of selling—not the thing 
but its economical function—is impressive. 


Robert Alan Reed of Reed & Reed, Sistemas y 
Suministros de Oficina, Guayaquil, Ecuador, gave us 
the pleasure of a call on October 25. In Chicago for 
a few days to visit manufacturers of lines handled by 
his firm. Arrived in New York with Mrs. Reed in 
August. Impressed with the New York World’s Fair. 
Completed parts of his business in the East and went 
with Mrs. Reed to visit her family in Toronto, then 
proceeded to Detroit to attend sessions of the Bur- 
roughs Company’s advanced training school. Two 
weeks in Cleveland attending Addressograph-Multi- 
graph sales schools. Another visit, not so delightful 
but equally satisfactory was to the Mayo Bros. hos- 
pital at Rochester, Minn. The Reeds return to New 
York early in November and will sail for Ecuador later 
in the month. Although born in Ecuador, Mr. Reed 
attended grade schools, “high” and college in the 
United States, of which he is a citizen. The Reed & 
Reed business is built around the products of U. S. 
manufacturers. They are Ecuador agents for Acme 
Visible Records, Inc.; Addressograph-Multigraph Cor- 
poration; Burroughs Adding Machine Company; A. B. 
Dick Company; The Shaw-Walker Company; Triner 
Scale & Manufacturing Company; The Wahl Com- 
pany; Wilson-Jones Company and others. The special 
purpose of Mr. Reed’s trip this year was to acquaint 
himself at first hand with new developments in all 
lines handled, to study the new applications and to 
observe improvements in business methods and prac- 
tice. In short, to draw from all sources to keep the 
business of Reed & Reed in step and tempo with the 
times. One day of his Chicago visit was spent at the 
business show at Navy Pier 


E. O. Morris, Jr., of Morris Brothers, Stockton, Calif.., 
visited with the office of this publication by telephone 
on October 26. He had been absent from his busi- 
ness for five weeks and by the time he reached Chi- 
cago had decided to speed up a bit. His travels took 
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him east to Boston. He called upon manufacturers in 
New England, New York and Philadelphia. Several 
days were spent with Art Metal in Jamestown. More 
time was put in at Sandusky with American Crayon 
Company and at Monroe, Mich., with Weis Manufac- 
turing Company. At Chicago he planned to go to 
St. Louis, Mexico, Mo., Kansas City, thence on to 
Butte, Mont., Seattle, down the coast back to Stock- 
ton, completing probably seven weeks in which busi- 
ness was combined successfully with pleasure. 


Howard S. Sanders, executive secretary of the Sta- 
tioners and Publishers Board of Trade, New York, 
dropped in at the offices of this journal October 27. 
Two days earlier he had conducted a meeting for the 
western members of the organization at the Sherman 
hotel. An account of the meeting appears elsewhere 
in this publication. Mr. Sanders is blessed with a keen, 
analytical mind and a vigorous personality. His chief 
interest in his connection with the board of trade 
is to assist dealers in matters of finance. He expressed 
his gratification at the codperation of the manufac- 
turers belonging to the organization in helping him 
to accomplish his aims. 


Wilbur E. Kouw, of Kouw Office Supply Company, 
Holland, Mich., signed the Guest Book October 28. 
While in Chicago he was looking up some of his" 
sources of supply. Business in Holland, he reports, is 
good. He established his present enterprise two years 
ago and since that time has made substantial progress. 


C. J. Schubert, Jr., of Western Wholesale Stationers, 
Ltd., Los Angeles, was in Chicago following a crowded 
schedule but took time to phone the offices of this 
publication. Mr. Schubert went East to attend the 
stationers’ convention, after which he spent several 
weeks with manufacturers in New England and else- 
where before coming to Chicago, from which point 
he planned to return direct to California. He was 
thoroughly optimistic, which is a regular Schubert 
trait. 

tittttiiiatiene 
SCHLIEBNER TO HEAD NEW DIVISION OF 
REMINGTON RAND 

R. V. “Dick” Schliebner last month was appointed 
sales manager of the recently-created typewriter 
agency division of Remington Rand, Inc., a depart- 
ment organized to handle sales of standard and Noise- 
less typewriters through dealers in rural territories. 


Although Remington Rand has long enjoyed a grow- 
ing agency business in some rural territories the en- 





R. V. SCHLIEBNER 


thusiastic demand for its Noiseless and new “Model 
Seventeen” machines has made it necessary to expand 
the company’s agency coverage to include many terri- 
tories not previously assigned to dealers. 

Mr. Schliebner will concentrate on sales promotional 
activities designed to assist Remington agents and 
dealers in the sale of the two models mentioned 
above. He will maintain headquarters in Buffalo, 














Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices 

of this journal their headquarters. The staff at the main office, 20 North Wacker Drive, Chicago and the staff at 

the branch in charge of C. H. Everly at 418 Pershing Square Bldg., Pershing Square, 42nd St. and Park Ave., New 

Vork, will be happy to be of any possible service. While the facilities at New York are not so many as at Chicago, 
there will be found the same desire to serve. 


LONDON NOTES AND NEWS 


By Mrs. S. S. Elliott 


Trades lssociation of 


5. London, E. C. + 


O fhice lppliance Great Britain and Ireland, 


6 St. Bride Stree 


Issistant Secretary, 


Mr. Vincent Jackson, who served in the Royal Flying Corps during the Worid 
War, has been granted a commission in the R. A. F. volunteer service, where he 


will be eonnected with the administration department. Mrs. Elliott will take 
over Mr. Jackson’s work “for the duration.” 


evacuees. This proved only a temporary dislocation 
and after a month of war conditions, there are already 
signs of a very fine adjustment to somewhat strange 
conditions and the tension of war, resulting in more 
stable business conditions. 

There is a very full realization of the vital neces- 
sity of maintaining commerce and the acceptance of 
minor discomforts. Petrol rationing, loss of staff 
through the calls of the services, government regu- 
lations and orders influencing practically every aspect 


London, 2nd October, 1939. 

Far reaching events have taken place since the date 
of Mr. Vincent Jackson’s last note to OFFICE APPLI- 
ANCES, the outcome of which only a very wise man 
would dare to forecast—Mr. Jackson has personally 
joined the fighting services, he having been granted 
a commission in the R A F Volunteer Reserve. Pilot 
Officer Jackson had flying experience in the 1914-18 
war. 

On the outbreak of war business was somewhat dis- 





located by the removal of head offices from the heart 
of the city to places of comparative safety. From the 
small business to the great banks all sought safety 
for their vital records and joined in the trek south- 
wards or westwards and we became a country of 





of business, the many adjustments attendant on the 

change over from a state of peace to a state of war, 

presenting new problems and unlooked for develop- 

ments, and yet withal a spirit of cheerfulness in the 
(Turn to page 105, please) 


A BUSY FIRM IN A BUSY CITY.—Shown 
here are four views of the Cia La Ca- 
mona, office equipment and machine 
firm of Buenos Aires, Argentine, and one 
which maintains one of the largest repair 
departments in its territory. (1) The 
spare parts department. (2) Chief of the 
technical department of the Friden cal- 
culating machine division inspecting one 
of the machines. (3) Chief of the spare 
parts department selecting material for 
an incoming job. (4) Partial view of the 
company’s large workshop in which a 
large staff is steadily employed. The firm 
is located at 39 Maipu 43, Buenos Aires. 
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Newest members of the 
streamlined family 
—Mimeograph 91 (left) 
— QMimeograph 92 (right). 

Both in the middle-price class. 
They feature simplified 
construction, modern 

beauty and accuracy 

at moderate price. 





“For the growing business 
or smaller school’ — 
Mimeograph 90. 
Streamlined, sturdy, 
willing—and 

low-priced (at left). 

The finest stencil 
duplicator ever built 

—the proud 

Mimeograph 100 (at right). 


lor business 


loday 





Business these days wants its tools 
alert, attractive and able to take it! 
Business will find those characteristics 
in the full new family of streamlined 
Mimeograph duplicators. 


Our engineers have built them 





with a ‘“‘fine car’ feel—and ‘‘fine 





watch’’ conservation of space. 





Excess baggage is out. Every part 
does its part. Fewer parts mean fewer 
adjustments and less need for service. 


The prints turned out are clean- 





cut and smart—the kind a good firm 





is proud to sign. 





Actually, one of these new duplica- 
tors will do practically everything in 


stencil duplication except tell you 


what to say. They'll put down exactly 
what you tell them, they'll take the 
blank paper you put on the tray, feed 
themselves, and turn out dozen after 
dozen, or hundred after hundred 
copies which are as like each other as 
two ball bearings. 


There’s a method in everything 





our designers have done. Even the 





color is deep brown with efficient 





looking red and nickel buttons and 





trim so that a model fits neatly into 





anyone’s office—no matter its type. 





MIMEOGR APH is the trademark of A. B. Dick Co., Chicago. 


Mimeogra 


You can see Mimeograph’s modern 
looks with your own eyes. And you 
can take our word that the “stripped- 
for-action” insides of these new 
Mimeograph duplicators are an en- 
gineer’s ideal in their smooth, func- 
tional simplicity. 

A brief demonstration by the 
Mimeograph distributor in your city 
will show you what a Mimeograph 
duplicator will do for you. He is listed 
under Mimeograph in your telephone 
book. A. B. Dick Company, Chicago. 


Registered in the U. S. Pat. Off. 
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REPORT OF IMPORTANT EVENTS AND ACCOUNT OF 


NOTEWORTHY ACTIVI- 

















TIES FOR THE MONTH IN EVERY DIVISION OF THE INDUSTRY 
OLD TOWN BUYS NEW SEVEN-STORY HOME Town trucks will be able to deliver goods quickly to 


From a modest beginning in 1916 with a space of less 
than 2000 square feet in a loft building, the Old Town 
Ribbon & Carbon Company, Inc., Brooklyn, N. Y., 
has grown steadily through twenty-three successful 
years into one of the largest and best equipped ribbon 
and carbon manufacturers in the world. On October 
2, 1939, the firm purchased for cash a beautiful mod- 
ern seven-story steel and concrete building with 86,000 
square feet of space, as a permanent home. The build- 
ing is located at 750 Pacific street in Brooklyn, just 





NEW HOME FOR OLD TOWN |—This seven-story building will 

shortly be reconditioned and made ready for occupancy of 

the Old Town Ribbon & Carbon Company. Located at 750 

Pacific street, Brooklyn, the structure will be completely re- 

modeled throughout and, when finished, will be an ideal build- 
ing for Old Town activities. 


a few blocks from the present location, overlooking 
the Long Island railroad and Atlantic avenue, a broad 
main thoroughfare leading from the business district. 
The building is easily accessible from Manhattan on 
all subways, is but a few minutes’ walk from the busi- 
ness center of Brooklyn and all transportation facili- 
ties are readily available. From the new building Old 


the railroads and steamship piers and delivery service 
to the five boroughs of Greater New York by a corps 
of messengers on motorcycles will be maintained effi- 
ciently as at present. 

Work has already begun on the new building where 
laboratories are being built, offices are being planned 
and within a short time new equipment now under 
construction will be installed. New machines of vari- 
ous types representing the latest in modern scientific 
equipment are being provided. The new offices will 
be air-conditioned and conference rooms are being 
provided for the use of visitors from all over the world 
who, year after year, have called at the factory to 
observe manufacturing operations and keep abreast 
of the progress which the company has made con- 
tinuously from the beginning. 

The purchase of the building represents a milestone 
in Old Town’s progress in keeping with the achieve- 
ments in the manufacture of ribbons and carbons. 
The line of today is among the world’s finest inked 
ribbon and carbon paper products, including new 
trademarked brands, namely, Stratosphere, Hi-Test, 
Sable, Double Duty and Notack. 

In a statement mailed to its customers concerning 
acquisition of the new building, officials of the Old 
Town organization said: 

“During the next few months important announce- 
ments of new products now being developed in our 
laboratories will be made. In a period of unsettled 
conditions throughout the world we are planning for 
the years ahead with a deep and unshakable faith in 
the future of our country and a confidence that a con- 
tinuance in the future of the principles which have 
motivated our business in the past will retain for us 
the same loyal friendships.” 


= © 
GENERAL FIREPROOFING EXTENDS PLANT 


The General Fireproofing Company, Youngstown, 
Ohio, is building a new manufacturing building, 40 by 
150 feet, to house tanks for the anodic treatment of 
aluminum, the structure to cost about $65,000 when 
equipped. The anodic treatment of aluminum pro- 
vides a permanent bright finish. The new department 
will employ about twenty men when it is in operation. 
Meanwhile, George C. Brainard, president, said, “Our 
business continues good. We are doing about twice 
as well as a year ago, and more business is in sight.” 
Employment at The General Fireproofing Company 
plant is within 15 per cent of the 1937 peak and opera- 
tions are still expanding —AK 
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SUPERBLY DE- Tomorrow's typewriter—today! A step beyond 
SIGNED FROM 
EVERY ANGLE! Yet 


there s more to the new 


all others in modern, efficient designing ... 


a step ahead in mechanical refinements and | 





LC Smith than its mod- typing aids. F 
ern appearance. ] here _ 
are many new typing aids Yet, basically this new model retains all the 
. the pei Automatic sound, trustworthy principles which have 
Margin Set... not a = Ns cna 
FAST, EFFICIENT gadget, but a simpler, made the Super-Speed | Oe 8 Smith the choice 
sie > “ eee ° . 
MORE COMPLETE easier way to set margins. of exacting operators and successful business 
THAN EVER! Other executives everywhere. 


features of the 1940 
Super-Speed model are 


the new Type Bar Seg- 


THE NEW 1940 Sigaee Speed 
C SMITH 


For demonstration call any L C Smith branch or dealer. Booklet on request. 
ee | ak. ae ae “~ “IT1enu Wurw v > 
LC SMITH & CORONA TYPEWRITERS INC ° DESK 1M STREET, SYRACUSE, NEW YORK 


ment Lock ... new Line 
Space Indicator ... new 
Card Holder. oo OCW Over- 
head Bail... new Touch 


Selector and improv ed 





Tabulator Mechanism. 








MEETINGS—CONVENTIONS—DINNERS 





THE NEW YORK GOLF ASSOCIATION ANNUAL 
TOURNAMENT 

October 17 was one of those brisk autumn days 
which sends poets into rhapsodies. Nature sure formed 
a colorful background for the long, rolling terrain of 
the Richmond County Country Club on Dongan Hills 
in Staten Island, where the twenty-third annual tour- 
nament of the Stationers Golf Association of New 
York was held. 

So eager were the boys to get off that the vanguard 
was off the first tee before many had eaten lunch. 
From twelve noon on, foursom? after foursome (some 
eighty odd in all) shoved off for the annual battle to 
match their skill against the cunning of golf archi- 
tects aided and abetted by a capricious wind which 
couldn’t quite make up its mind in which direction to 
blow and consequently blew everywhere at the wrong 
time. As the afternoon progressed, old Sol slipped 
behind the hills and the last foursome to arrive at the 
nineteenth hole was plenty glad to get in. 

During the usual frolic at the nineteenth the gather- 
ing was augmented by another group who arrived for 
the evening. It wasn’t too long before dinner was 
ready and devoured with a gusto. 

President Louis H. Tavernier took the chair. George 
Fairchild, one of the older members of the club, was 
presented with a token of appreciation of his earnest 
efforts for the club and as a remembrance on his birth- 
day. Eberhard Faber received a real round of applause 
as he was called upon by the chair. In brief but fitting 


remarks he expressed his sincere gratification. The 
evening was enlivened by the expressive baritone of 
Bill Horn, Jr., whose rousing rendition of “On the Road 
to Mandalay” pulled the boys out of their chairs in 
their enthusiasm. 

The following cups were awarded to winners of the 
season’s play: Eberhard Faber cup, Al Ficks; Louis 
Tavernier cup, Sam Kahn; Ray Weissenborn cup, Ray 
Weissenborn; Harry Levy cup, Ben Leedom; Guy D. 
Hill prize, L. McCready; William G. Whittemore cup, 
Irving Levy; D. A. Davies prize, Tom Rudel. 

The meeting adjourned promptly, with the early 
birds scooting off to their respective domiciles while 
the rest remained for cards and “what have you.” It 


was a fitting climax to a very successful season. 
*—-> 


CONNECTICUT VALLEY STATIONERS MEET 

Featured by the appearance of two interesting and 
well-known speakers, a meeting of the Connecticut 
Valley Stationers Association was held on October 17 
at the Hotel Kimball, Springfield, Mass. 

Thirty members of the association were present to 
greet Albert Farr, merchandising manager of the 
National Blank Book Company, who gave a capital 
talk on products of his firm, illustrating his address 
with several samples. This was followed by an illus- 
trated address by Mr. Massick of the New York office, 
who spoke on the New York World’s Fair. 

The November meeting will be held in New Haven 
on a date not yet made public. 





NIBLICK WIELDERS AND NOTABLES AT NEW YORK STATIONERS GOLF TOURNAMENT 


l. Harry Levy, Silver Stationery Co.; J. B. Kemp, Ever Ready 
Calendar Manufacturing Co.; Al. Ficks, Wilson-Jones Co.; 
J. W. Bradbury, Eugene Tower. 

2. R. A. Sainberg., Sainberg & Co., Inc.; Julius Kahn, David 
Kahn, Inc.; R. A. Weissenborn, General Pencil Co.; Harry 
Yager, David Kahn, Inc. 

3. Ben Leedom, LaPorte & Austin; R. A. Jonas, Jr., Oxford 
Filing Supply Co.; Harry Lynn and R. W. Mueller, Ester- 
brook Pen Manufacturing Co. 

4. Max M. Dreyer, American Colortype Co.; Les. Milton, Bain- 
bridge, Kimpton & Haupt; H. W. Bowman, American Pencil 
Co.; Herb. Hein, Seaboard Pencil Co. 

5. G. Porrini, Eberhard Faber Rubber Co.; Eberhard Faber, 
Eberhard Faber Pencil Co. 

6. G. F. Nicklaus, National Blank Book Co.; F. J. Willock, Sr.. 


guest. 
7. Max Lowenstein, Universal Stamp & Stationery Co.; Si 


Donnelly, R. A. Stewart & Co.; Frank Casey, LaPorte & 
Austin; Ben Conrad, American Numbering Machine Co. 

8. J. Quinn, guest; R. R. Ballenger, Dowst Manufacturing Com- 
pany; D. G. Volkert, Fifth Avenue building; L. A. Carl, 
Kingsbury Manufacturing Co. 

9. Mac Saron, Blumberg & Saron; Ben Josephson, Josephson 
Manufacturing Co. 

10. Ben Sandner, Russia Cement Co. 

ll. Henry Maedel, Eagle Pencil Co.; Irving M. Levy, Art Steel 
Co.; Charles Kuehne, S. E. & M. Vernon, Inc.; Joseph Bur- 
ger, Art Steel Co. 

12. N. L. Pierce, L. M. Brown, J. N. Campbell and H. W. 
Maucher, all of Eberhard Faber Pencil Co. 

13. C. P. Finck, Tom R. Rudel, J. C. Musser, all of Eberhard 
Faber Pencil Co., George Pfann, guest. 

14. Fred G. Huber, Eberhard Faber Pencil Co.; L. H. Tavernier, 
Fulton Specialty Co.; Paul Runyan, celebrated golf pro- 
fessional; Bill McAllister, pro at Richmond Country Club. 
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GLOBE-WERNICKE OFFERS MANY 
DEPENDABLE AND FAST-MOVING 
ITEMS NEEDED IN EVERY OFFICE 


There are many G, W office accessories you can sell your 
customers—useful business helps that speed up routine, 
increase efficiency and enable people to do more work 
with less effort. 


Now is the time to check your stock and order merchandise 


Protects floors and floor 
Soverings:. . . twa anne needed to meet the demands of your customers. 


needed at every desk. Write for catalog and prices, together with information 
about an attractive proposition to dealers. 
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MASONITE DESK CHAIR MATS 








Agate Card 

ex senye 
Made of heavy 
binders’ boar 
oe bottom 
.. . steel follower 
... 3x5, 4x6, 5x8, 
6x9, and check 
file sizes. 












Clip Boards Box Files 
; Striped wood or Meet most every 
STEEL WASTE BASKETS Masonite board. filing requirement, 


Clip has powerful 
spring for holding 
WECM bMha (eit. Sen stdal papers. Note, let- 


Prete atten: ET Ty asm fer, Cap, and way- 
keep clean. bill size. 


Available in fif- 
teen different sizes 
with many styles 
of indexing. 











Wood Card 
a er 

ith or without 
hinged f 
STEEL COSTUMERS 


"1730 aat-\o(- Mr bao alot 


tive...lasts a business 





lifetime...customers 
like them. 
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Service Steel and Wood Office Furniture, Filing Equipment, Bookcases, Partitions— Special! Stee! 
and Wood Equipment for Libraries, Schools and Public Buildings—Filing Supplies, 
Stationers’ Products; Storage and Visible Record Equipment and Stee! Shelving 
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STATIONERS HOLD ANNUAL 
BANQUET 

With more than 125 guests present, including a num- 
ber of men prominent in the industry, the annual 
banquet of the Philadelphia Stationers Association was 
held at the Benjamin Franklin hotel, Philadelphia, on 
Thursday, October 19. 

President M. J. Casey was on hand to welcome the 
members and their guests, and with him was Ned 
Baynon, of the Eberhard Faber Pencil Company, chair- 
man of the entertainment committee of the Penn- 
Mar-Va Club, who did a first-class job and received 
enthusiastic thanks from everyone present. 

Speeches were brief and few in number. A. W. Wil- 
liams, president of Penn-Mar-Va and general manager 
of the Stationers Guild of America, was introduced 
to the gathering and made a few remarks expressing 
his pride in the work done by the Penn-Mar-Va 
organization. 

Robert Thomas, regional governor of the district, 
touched a serious note when, after expressing his 
pleasure at being present, warned his listeners that it 
would be an error at this time if certain habits, 


PHILADELPHIA 


OUT FOR A GOOD TIME.—Pictured here 
are employes of the machine shop of 
the Automatic File & Index Company 
factory in Green Bay, Wis., enjoying their 
fourth annual picnic and outing at a 
nearby recreation park. All of the usual 
picnic features were thoroughly enjoyed 
by everyone present and dancing 
brought an end to a day of fun. 


OFFICE APPLIANCES 


NOTABLES AND GUESTS AT PHILA- 
DELPHIA STATIONERS, ANNUAL BAN- 
QUET.—(L. to R.) Al Williams, president, 
Penn-Mar-Va Club; Ben Wachtel, chair- 
man, dinner committee; unidentified 
guest; Regional Governor “Bob” Thomas; 
George Wustner, secretary, Philadelphia 
association; unidentified guest. (Seated) 
R. B. Yeo; M. J. Casey, president, Phila- 
delphia association; Charles P. Garvin, 
general manager; N. S. A.; Tom Stagg. 


developed during the World War, became prevalent 
now. He said that those having products to sell in 
our particular field “forget” war profits. “Don’t,” the 
speaker said, “get greedy and forget your old cus- 
tomers who stood by you when times were hard. Prices 
are sure to go up, but I urge that the increase be 
made only to that degree necessary and I strongly 
advise you to tell your customers why it was neces- 
sary.” He concluded by advising to “put your house 
in order” and stand ready to face conditions which 
always follow a period of uncertainty such as the 
present. 

Charlie Garvin, general manager of the National 
Stationers Association, spoke briefly and passed out 
some timely advice, at the same time implying that 
helpful suggestions were not always received grate- 
fully by some business organizations. He stressed the 
work being done by N. S. A., on behalf of the dealer 
and urged the same dealer to listen to the traveling 
man—the one member of the industry who gains val- 
uable knowledge and information in his travels. He 
explained why the man who willingly listens is helping 
himself. 








BANQUET CLOSES L. C. SMITH & CORONA MANAGERS’ FALL CONFERENCE 


Forty-two branch managers and two representatives 
of the firm's Canadian corporation were guests of honor 
last month at the banquet which brought to an end 
the managers’ Fall conference of the L. C. Smith & 
Corona Typewriters Inc, Syracuse, N. Y. Executives 
of the company were hosts and President H. W. Smith 


gave a short talk which was responded to by Manager 

E. H. Jones of Milwaukee, and Manager E. L. Pember- 

ton of Portland, Me. The conference, which is held 

annually to acquaint the branch managers with com- 

pany policies and advertising plans for the coming 
year, took place on October 4 and 5, 
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Deep cushioned comfort and 
roomy proportions, sturdy con- 
struction, genuine woods and 
leathers, with striking beauty of 
color and line. 








Finer quality sells JASPER CHAIR CO. 
Leather Upholstered Offjce Chairs 


The line with more points of value naturally 
interests more types of business men. Color 
and richness of craftsmanship are here sec- 
onded by quality of woods and leathers, 
thorough, restful, relaxing design and life 


long durability. 


For quick proof of its superb sales and profit 
possibilities, put the JASPER CHAIR CO. 


line on display. The usual result is inquiries 








followed by orders and re-orders and ex- 
pansion in the office furniture department. 
If you have not yet considered these fine 
chairs, why not get the facts now? Catalog 
with full details and illustrations of our 
leather upholstered line as well as a compre- 
hensive and diversified line of all wood office 


chairs, will be sent you on request. 














Jasper Chair Company 


JASPER, INDIANA 


REPRESENTATIVES 


Geo, A. Litchfield, Sales Mgr. 

R. J. Freeman, (Eastern) 505 Fifth Ave., New York, N. Y. 

S. H. MacDonald, (West) 405 Orpheum Bldg., Seattle, Wash. 

James S. Fowls, (Southern) 3414 Euclid Heights Blvd., Cleveland, Ohio. 
W. H. Brown, (Chicago-Midwest) 6708 Glenwood Ave., Chicago (Phone ROGers Park 3644) 

E. W. Thomas, (Southwest) 3004 Mountain Ave., Apt. No. 2, Birmingham, Ala. No, 883 
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F SECONDS and any 5 Deawer Super-Files Operation is Compl: ps, 









The Five-Drawer GF Super-Filer 
NOW CHANGES THE THINKING OF AMERICA ON 


FILING EQUIPMENT *« Less Frequently now does the Office 
Worker Normally Think First of a Four-Drawee Rigid Front 
File when Filing is Consideced - - - 












@ The Five-Drawer Super-Filer has changed old concepts... 
established new standards. For nearly forty years, the four- 
drawer rigid front file was the accepted standard for commer- 
cial filing. Its height marked the practical limit of filing con- 
venience as established by the average height of operators. 
Numerous attempts to increase capacity by the use of five- 
drawer rigid front files were made and, while an increase of 25 % 
in capacity resulted, height still remained the big objection. 


The Super-Filer Swing Front drawer has removed the height 
objection to a five-drawer unit. Letters filed in the top drawer 
of the Five-Drawer Super-Filer need be lifted no higher than 
to file in the top drawer of the four-drawer rigid front file. 


{ ( In addition, the supported angle spread of contents increases 
bh accessibility and convenience, and compression has been 
mechanized. These improvements have gained the acceptance 
of operators everywhere and the 48%-50% greater Fileage 
. of the Five-Drawer Super-Filer is an argument that always 
4, gets the ear of Management. 


@ Make it a Point to 
tell your Customer 


SEE 
DRAWER 


ofthe FiveDrawer .. 


SUPER-FILER 


THE GENERAL FIREPROOFING COMPANY... Youngstown, Ohio- 
Products by GF: wernt DESKS, ALUMINUM CHAIRS, FILING CABINETS, 










SAFES, STEEL SHWELVIRG, STORAGE CARES, FICI NG SUPPLIES 


‘ 
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CHARLIE STEVENS’ WELL-WISHERS TAKE TIME OUT FOR A GROUP PHOTOGRAPH ON HIS 70TH BIRTHDAY. 





SNAPSHOTS AT C. A. STEVENS 70TH BIRTHDAY PARTY.— 
(Top) Charlie Stevens and his son, Ollie, looking through 
scrap book containing sixty letters and wires of congratula- 
tion, mostly from stationers in various parts of the country. 
(Center) Charles Coles, Walter Hanson, Charlie Stevens, Sid- 
ney Collins and Bill Smith. (Lower) Mr. Stevens uses over- 
stuffed chair and ottoman presented by friends. (Inset) Joe 
Hildreth, Charles H. Coles and W. Irving Mackey talking over 
old times. 


DELEGATES TO THE ANNUAL SALES 

CONVENTION OF THE HARTER COR- 

PORATION, STURGIS, MICH., HELD AT 

THE COMPANY PLANT ON OCTOBER 
9, 10 and 11. 


FRIENDS HONOR C. A. STEVENS ON 
SEVENTIETH BIRTHDAY 


On Saturday afternoon, October 14, old timers in 
the trade, and some not so old, entered the store of 
Stevens Maloney & Company, Chicago, in twos and 
threes and quietly made their way to the basement 
sales room which had been converted into a commo- 
dious reception room. At three o'clock, closing time 
for the store, Mr. Stevens was ushered in to the party 
which was a surprise celebration of his seventieth 
anniversary. Approximately 140 friends gathered in- 
cluding many who had known him from thirty to 
forty years or more. Included among the visitors who 
might be listed as old timers were Bill Smith, who 
acted as toastmaster during a brief program; Joe 
Hildreth, W. J. Goodman, Louis Melind, Sidney E. 
Collins, Charles H. Coles, Ed. A. Meyer, W. Irving 
Mackey, Richard H. Rieger, John J. Vack, George 
Wolcott, Charles P. Mueller, Harry H. Shaffer, Harold 
E. Hawkins, James T. Lacey and Walter Hanson. Most 
of the foregoing knew Mr. Stevens before his present 
business was established and when he was salesman 
for another Chicago stationery house. 

Mr. Smith as toastmaster made presentations of 
gifts to Mr. Stevens and called upon several of the 
older members for brief remarks. One of those who 
spoke—Walter Hanson, over the eighty mark—had 
been a valuable employe of Stevens Maloney & Com- 
pany, after long service with another stationer. Mr. 
Coles, another of the speakers, also was past eighty. 

The gathering was informal. Bill Durchslag, man- 
ager of the store, had seen to it that ample refresh- 
ments were supplied so that no one went away hungry. 
Friends were there who had not met in years. The 
party lasted for several hours and will be remembered 
by those who participated as a most enjoyable occa- 


sion. 
<—-=-<e @ }| 3 § 


HARTER HOLDS SALES CONVENTION 
The annual sales convention of The Harter Cor- 
poration was held October 9, 10 and 11 in Sturgis, 
Mich., where the home office and factory of the com- 
pany are located. The Harter Corporation is a well- 
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Oxford Rol-labels—you can depend on them selling because they're 








so darned convenient to use—-there simply isn’t anything as good for 


heading up file folders, addressing large envelopes and the like. Just 
place the box on the roller of the typewriter and type as many or as ‘Ce 

‘ 

few labels as desired—it’s as simple as that. No wonder they sell! 

] : \ 


Best of all, it’s a full profit item, as hundreds of dealers will testify. 


New round-cornered labels 
mean even greater usefulness 


And now a big improvement in the design of Oxford 





Rol-labels every label is round-cornered! — This 


means a neater job, whether labels are applied to 





folder tabs, or used for addressing large envelopes. 


or for any of the many labeling jobs that keep these 





labels rolling from your counter. There is no chance 
of poorly moistened corners sticking up, to crum- 


ple or tear—-there aren't any corners! 


This new design makes Oxford rol-labels more 


attractive than ever for your trade. Packed 12 





rolls to the box and cellophane wrapped—this elimi- Every box now a 
nates spoilage. Colors are White, Buff, Salmon, counter display unit 


Cherry, Blue. Green, Canary, a Manila. Order : ' 
’ edie a a —* A brilliant four-color display 


supply today. put a box on vour counter. and watch ’ ‘ 
de dh : ; card is packed with every box 


‘em keep rolling along! ct ae 
. - of 12 rolls. Slip it in the back of 


the box, place the box on your 


OXFORD FILIN G SUPPLY CO. counter, and you have a colorful 


340 Morgan Ave., Brooklyn, New York dispensing unit. When they are 
125 South Eighth St., St. Louis, Mo. vone, get out another box. with 


a fresh display card! 
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JOHNSON “Perrechur” 


TRADE MARK 


Q New Triumph 


F OR the past twenty years the Johnson Chair Co. has led the field in hav- 
ing the most practical chair iron on the market. With every demonstration 
before impartial engineers, we have been able to prove that the funda- 
mental principles incorporated into the Johnson Chair Iron were correct. 


Now, with the new JOHNSON “PerfecTilt’” Chair Iron, we have naturally re- 
tained all of these proven fundamental principles (Low Fulcrum, Single Ten- 
sion Spring, Precision Machining, etc.), and we have taken advantage of 
the latest accomplishments in automotive engineering to make such further 
basic improvements as to place the new JOHNSON “PerfecTilt’” Chair Iron 
far ahead of any chair iron ever offered to the public. 







The 
Chair Iron 
That Never 
Needs Oil 


A NEW ILLUSTRATED FOLDER, and an 
ENGINEERING BULLETIN (giving the re- 
sults of comparative tests between the 
AMOLA Steel Tension Spring and rubber 
for tension) will point out to you and your 
customers why the new JOHNSON 
“PertfecTilt’ Chair Irons provide the “last 
word” in balance, comfort, durability, and 
safety. Write For Them. 








nr bf 


57 


NOVEMBER, 1939 


CHAIR IRON— 
of Engineering Shull 


1. With The New AMOLA Steel Tension Spring 


Because of its outstanding ability to resist fatigue, the new AMOLA Steel Springs are 
used in cars made by leading automobile manufacturers, to absorb road shocks. 


After exhaustive experiments we have found that AMOLA Steel is the best for office chair 
springs. THROUGH ITS USE THE PROBLEM OF CHAIR IRON TENSION HAS BEEN 
DEFINITELY SOLVED. Even under constant tilting, the AMOLA Steel Tension Spring 
does not show fatigue—the tension forward or backward responds instantly. AMOLA 
Steel requires ‘no time out” for rejuvenation. Its use also means the avoidance of costly 


and troublesome tension replacements, and no danger to the chair user. 
Additional Outstanding Features of the New JOHNSON “’PerfecTilt’’ Chair Irons 


2. LOW FULCRUM—For user comfort. 3. OILLESS BEARINGS—No oil or heavy 

4. NICKEL STEEL TENSION BOLT lubrication needed—no squeaks. 
125,000 lbs. per square inch tensile S. CUSHIONED STOP—No annoying 
strength. It carries the load. 


6. SIMPLE HEIGHT ADJUSTMENT—Easy 
to make. 


7. CASE HARDENED NOISELESS 
SWIVEL BEARING—Longer life than 
a ball bearing. 


8. BY TEST THE STRONGEST HUB. 


9.-9A. CARBON STEEL SPINDLE— Pre- 
vents wobble. 


10. LARGE HAND WHEEL—To control tilt- 
ing tension. 
11. ROD RIVETED INTO SLOT—So that it 


must turn in oilless bearings. 


12. STEEL BOTTOM PLATE—To make 
legs and hubs practically one piece. 


JOHNSON CHAIR CO. 


4401-4531 West North Avenue World’s Largest Manufacturer of Commercial Chairs 
Chicago, Illinois 
* 


bumps. 
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W. G. Zaenglein, president of the sales division of Monroe 
Calculating Machine Company, Inc., stands in the center of 
the first row with the managers of the five major sales divisions 
of the company. (L to R) Starting from directly behind first 


known manufacturer of modern steel seating equip- 
ment and posture chairs. 

Attending the convention were some twenty-five 
sales representatives and distributors from various 
parts of the country. The annual dinner was held 
the evening of October 9 at the Klinger Lake Country 
Club. During the three days’ meeting talks and dis- 
cussions were led by E. C. Harter, president of the 


company; E. H. Hunting of Los Angeles, Calif.; J. W. 
Metcalfe of Seattle, Wash.; A. C. Lampkin of Atlanta, 
Ga.; J. A. Sweeney of New York City; W. H. Cravens 


of Washington, D. C.; H. W. Dowd of Cleveland, Ohio; 
A. J. Gillet of Milwaukee, Wis.; A. A. Davis of Chicago, 
Ill.; R. W. Mick and D. G. Hopkins of Sturgis. 

During the meeting the representatives and guests 
at the convention were given an opportunity to inspect 
the recently enlarged factory building and remodeled 
offices of the company. 

o—--«¢ 
“HIGH POINT CLUB” CONVENTION IS 

OUTSTANDING SUCCESS 

This year’s convention of the Monroe High Point 
Club was one of the most successful ever held, accord- 
ing to the statements made by sales representatives 
of the Monroe Calculating Machine Company, Inc., 
upon their return to their territories after a five-day 
stay at The Lodge in Sun Valley, Idaho. The atmos- 
phere of informality and friendliness which prevails 
at Sun Valley is peculiarly adapted to a meeting of 
the Monroe group, Known for congeniality and for 
the enthusiasm with which they enter into the pro- 
gram of sales meetings, sports activities, and enter- 
tainment which is planned for their conventions. 

W. G. Zaenglein, president of the Monroe sales 
organization, was honorary chairman of the meeting, 
presiding at all banquets and business sessions. It was 
his pleasure to present, at the opening banquet on 
September 16, the ten president’s awards to district 
managers, which are given to the ten districts rank- 
ing highest in accomplishment for the year. The fol- 
lowing district managers received this honor: G. A. 
Preston, Omaha; J. H. Hayes, Philadelphia; R. F. 
White, Chicago; G. B. Larsen, Portland, Ore.: Hugh 
Price, Atlanta; Mac Harrell, Wichita, Kan.; O. C. Wey- 
and, Wilkes-Barre, Pa.; J. W. Hunt, Toledo, Ohio; 
S. P. Lovegren, Spokane, Wash., and R. K. Webb, 
Greensboro, N. C. 

At the closing banquet Mr. 


MONROE 


Zaenglein announced the 
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MONROEITES GROUP FOR THE CAMERA AT SUN VALLEY CONVENTION HELD IN SEPTEMBER 


man seated on the step: G. A. Jensen, Central division, St. Louis; 
Leighton Forbes, Northeastern division, Newark; A. H. Ridgley, 


Pacific division, San Francisco; Mr. Zaenglein; L. B. Taylor, 
Northern division, Cleveland; T. R. Kyle, Southern division, 
San Antonio. 


results of the election of officers of the High Point 
Club, which took place on the last day of the conven- 
tion, and introduced the officers-elect as follows: 
President, W. W. Phillips, Springfield, Il.; first vice- 
president, R. B. Brady, Denver; second vice-president, 





TWO MORE HIGHLIGHTS OF THE MONROE CONVENTION 
AT SUN VALLEY, IDAHO.—(Top) Officers-elect of the High 
Point Club are congratulated by the heads of the Monroe organ- 
ization. (L to R) R. A. Walters, St. Louis, secretary-treasurer; 
H. S. Michener, Columbus, Ohio, second vice-president; E. F. 
Britten, Jr., head of the company’s manufacturing divisions; 
W. W. Phillips, Springfield, Ill., president; President of the 
sales division of the Company W. G. Zaenglein (in hat pre- 
sented to him by the Pacific division delegates); R. B. Brady, 
Denver, Colo., first vice-president. (Lower) Monroe crooners 
join the Sun Valley songstress in a harmonious quintet. (L to R) 
J. E. Moore, downtown New York; S. P. Wolff, Dallas; F. J. 
Bernhard, Beaumont, Tex.; A. L. Jones, Huntington, W. Va.; 
Miss Sun Valley. 

H. S. Michener, Columbus, Ohio; secretary-treasurer, 
R. A. Walters, St. Louis 

Winners in the sports events were also recognized at 

(Turn to page 66, please) 
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A STRONG CHAIN WITH 
MANY LINKS 


The increasing demand for the 
COLUMBIA Line is due to its ability 
to meet the many and varied needs of 
business houses throughout the country. 

One by one its products have been 
developed to perform special service in 
the commercial world, until today 
COLUMBIA is a strong chain with 
many links—each link a complete unit 


in itself, and altogether making the 


name COLUMBIA symbolic of the 


TABI ATing 


cate ng \ | best in office equipment. 


OUP men, 


Sold Through Dealers Only 
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SCENES SNAPPED AT THE CORRY-JAMESTOWN SALES CONVENTION AT CORRY, PENNA. 


After an enthusiastic sales meeting and convention of 
the Corry-Jamestown Manufacturing Company, Corry, 
Penna., at which plans for the coming year were dis- 
cussed and policies explained, sales executives and 
branch managers of the company journeyed en masse 
to Chautauqua Lake where they were guests at the 


STATIONERS BOARD OF TRADE HOLDS 
CHICAGO MEETING 

With a large number of prominent credit executives 
in attendance, a meeting of the western division of 
the Stationers & Publishers Board of Trade held a 
meeting and banquet at the Sherman hotel, Chicago, 
on October 25. 

The business session was held in the afternoon and 
opened with Howard Sanders, secretary of the organ- 
ization, delivering an address on “The Value of Watch- 
ing Accounts.” This was followed by an address de- 
livered by A. L. Popper, legal counsel for the board 
of trade, on the various phases of the new bankruptcy 
act, known as the Chandler Act. His wide experience 





summer home of D. A. Hillstrom, secretary and general 

manager of the company. After gathering for a group 

picture (center) the visitors scattered, each to take up 

whatever kind of diversion he liked best. The rest of 
the pictures tell the story. 


in the handling of so many cases well qualified him to 
speak on every angle of the subject. 

Mr. Sanders told his listeners that the cardinal 
point of keeping tabs on their accounts to which credit 
is extended was to carefully scan the financial state- 
ment. Find out what stocks the dealer carries; the 
attitude of salesmen who are in a position to know 
the general status of the man seeking credit 

The speaker said: 

“Every credit approved should have passed the funda- 
mental tests which involve the three C’s of credit. 
First, character, expressing the degree of honesty of 
intentions. Second, capacity—the measure of ability 
to accomplish the end desired after an appraisal of the 


eK ete 


"a 


\)\ 


OFFICERS AND GUESTS POSE FOR PICTURE AT STATIONERS & PUBLISHERS BOARD OF TRADE BANQUET 
IN CHICAGO 


; 
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ALL-DAY WORKING COMFORT ASSURED 


due to Revolutionary FIXED-FLOATING KY © i 





More productive hours per day per worker go hand in hand with 
the comfort advantages of the Sikes Air-Form Posture Chair. It provides 
the correct support in the right places . . . AND its exclusive Fixed-Floating 
Seat humanizes the chair by introducing restful comfort in any position, 
working or relaxing! 

In unison with the back, the Sikes Fixed-Floating Seat, tilts from 
a pivot point at the front of the seat. It thus preserves the natural 
comfort angle for a relaxed position without lifting your feet off the 
floor. Contrast this with chairs which throw the occupant into an 
unnatural sliding slouch when leaning back . . . or the chair which lifts 
the feet off the floor when it is tilted. 

WORKING COMFORT pays dividends in greater results per 
employee. The Fixed-Floating Seat is also incorporated in the Sikes 
Rest-Flo Chair for executives. 


Write for illustrated literature. 


The patented Sikes Fixed-Floating Seat 
action humanizes the usual stiffly-erect 
posture chair. The chair scientifically 
designed for working now becomes a 
more saleable chair perfected for contin- 
uous working comfort. 


No other posture chair offers the 
Fixed-Floating Seat. Sell all-day work- 
ing comfort and you will sell more pos- 
ture chairs! 


BUFFALO 






















Only the 





Sikes 
Posture Chair 
Has the 
FIXED 
FLOATING 
SEAT 


TRES COMPANY 


BUSINESS CHAIR MANUFACTURERS 


NEW YORK 
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ACME VISIBLE RECORD 








IN CABINETS 





IN OPEN FRAMES IN CARD BOOKS 


AND Now-Super -Visille 


THE MECHANIZED VISIBLE RECORD IN VERTICAL FORM 








There is a type of Acme Visible Record stew in Gost 


Equipment for every purse and record. e Great Capacity 


e Less Space 
e Easy to Sell 





THE ACME RANGE 


Per Record 





Flexoline . . .... %cto lec 
Super-Visible . . . . . l1cto 3'4c 
Card Books .... . . 4l4c to 6c 
Insite Cabinets . . . . 434c to 8'%c 
Acme Cabinets . . . . 7lecto 14c 











Any record worth keeping should be on 


Acme—and we can prove it! 
& 


Acme dealers find that 

—the Acme range 

—the completeness of the Acme line 

—the many items it contains not 
found elsewhere 

enables them to make sales 

other dealers have to pass up. 


This one Super-| isthle°"T elefacts”’ Cahinet has a capacity of over 45,000 Vasthic cards 


Write for information regarding the Acme franchise and available territories 


ACME VISIBLE RECORDS, Inc. 


8 South Michigan Avenue « Chicago, U. S. A. 
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risks involved. Third, capital—denotes whether or not 
the undertaking is properly tooled for the job 

“Credit decisions made that are not based on a 
favorable answer to these three C’s are unsound de- 
cisions, and as such involve more than normal busi- 
ness risks. I believe that discrimination in credit is, 
therefore, more desirable in the final analysis because 
a greater than normal loss involves an expense not 
provided for in costs and budgets.” 

Another important phase of the credit manager’s 
activity, the speaker said, was that of relaying to other 
credit managers, who are fellow members of the board 
of trade, important information gained about their 
accounts. 

There is no better medium to relay to fellow credit 
managers information as to how a customer pays his | 
bills than the credit interchange reports. The com- | 
posite of all members’ reports gives the credit man 
a cross-section as to the paying habits of a debtor not 
obtainable with such a degree of efficiency from any 
other source. 

He then cited several cases of firms loaded down 
with credit failing in business and declared that in at 
least one instance the credit managers involved in 
allowing practically unlimited credit to the firm in 
question had demonstrated the ‘sense of a six year old 
child.” 

“What we need in the credit field is leaders, not 
just ‘yes-men’ for sales departments; not just collec- 
tion clerks. The credit department is one of the most 
valuable departments in any business, but unfor- 
fortunately the management of a lot of businesses 
hasn’t the sense to realize it 

“Time and time again have I seen sales departments 
overrule credit departments. Why? Because they are 
only sales-minded. There are innumerable executives 
or sales managers who do not have the ability to 
analyze a credit report. They are optimists. They 
won’t take the time to dig in and study all the facts | 
in the case, but just make their decisions on those 
facts which appear on the surface. 

“There are a lot of credit men and credit women 
who could make themselves far more valuable to their 
concerns if they would only get up on their hind legs | 
and let the management know what they know. They | 
should develop and assume leadership in their own 
organization. 

“Did you watch the American Legion parade last 
month? Did you notice any one of the several bands 
in the parade, with the drum major out in front beat- 
ing time—keeping that band in perfect time? If it 
weren’t for the fact that the band had a leader, do | 
you think you would get the perfect harmony and 
time out of the band? The best answer is, you don’t 
see any bands attempting to go out in a parade and | 
march without a leader, do you? 

“As I said before, what we need in the credit field | 
is leaders—men and women who develop the ability | 
to stand out in front with their baton, working con- | 
structively with sales departments, and preventing 
sales departments from making a lot of fool mistakes 
because of their optimism. 

“The credit man in this industry has a job to per- | 
form. To perform it with credit to himself, he must | 
have the full codperation of his sales organization. 
Unfortunately, there has not been proper cooperation 
in a number of instances 

“Every credit executive is aware of the fact that 
Saies departments resent, as a rule, the credit execu- 
tive’s refusal to approve the extension of credit. The 
credit executive knows that in most cases of disputes 
between the credit and sales departments the execu- 
tive head of the firm who is primarily interested in a 
heavy volume of sales is most inclined to take sides 
with the sales department. 

“I am convinced that 








the credit executive who 





NOW FLASH 


your hectographed data—1!50 times if need be 


—brilliantly, uniformly, economically! 


Now your fill-in stands out like a light- 
house, distinct . 


. . unmistakable . . . in 


SUPER-LEGIBLE 
SECOND COLOR! 
@ You're SAFE 


erroneous readings — run 











from 


spoilage — and 


PRINTED FORM COSTS! 
Ideal for 


internal 
shop 
forms, 
invoices, 


etc. 


The ONLY ready-to-use 
Master Form that gives 
you 2nd COLOR FILL-IN 
economically! 

@ Its faster reading speeds 
production, saves eyes and 





overhead. 

Mis-register impossible. 
Reproduce your FORM and 
FILL-IN in one run! * 


Just fill-in on typewriter as 
usual (any color you wish) 


Clean to handle and run. 


@ Guaranteed one year 
against deterioration. 


. insert in duplicator drum 
... and RUN... on BLANK 
PAPER! 


For Information and Demonstration, write: 


MANIFOLD SUPPLIES COMPANY 


Manufacturers of PANAMA and BEAVER 
HECTOGRAPH CARBON PAPERS 
BROOKLYN, N. Y. 


188 THIRD AVENUE * 
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Silent.S7 


ED 





As the arrow, swift and silently, 
from the huntsman’s bow, speeds 
true to its mark, so the Premier 
Noiseless on wings of the wind, 
leaps to its task, unfaltering. 


cow 


It's a poor parallel but the note from the boss said “I want an 
ad for November using the headline ‘Silent Speed’ 
priate copy and illustrations.” And this is the best | can do 
with it. 


with appro 


Imagine, trying to describe the smooth, flowing, silent action of 
the Premier Noiseless Rebuilt in two words! Imagine trying to 
convey in such stilted language, any adequate, impression of this 
typewriter's lightning stroke and ease of operation. After all 


I'm a copy writer-- not a genius. 
And it’s facts you want not superlatives. 


So I say the Premier Noiseless is one of the greatest typewriter! 
values ever offered the finest rebuilt job in the industry. Every 


worn part replaced by its original maker. Refinished like new 


It actually rivals new machine looks and performance at prices 


which permit your legitimate profit 


Also “‘rcughs” of all makes priced for profit. Piatens and parts 


Portables, Adding Machines and Supplies. 


cen 


SPECIAL! 


RECONDITIONED 
REMINGTON No. 6 NOISELESS 


AT NEW LOW PRICES 
cee) 

Write today for your copy of the latest AWMCO 

price list of Premier Rebuilt and Reconditioned 


Typewriters. Have you received your copy of the 
Noiseless Mechanical Manual? 


AMERICAN WRITING MACHINE Co. 
115-117 WORTH STREET, NEW YORK 


EST. 1180 
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keeps himself conversant with proper extension meth- 
ods, who keeps himself well acquainted with the facts 
and figures relating to the operations of the merchant 
in question, need have no fear of the result of a firm 
stand taken by himself on the subject of credit to 
any particular merchant. 

“There is no doubt in my mind that even if the 
head of the firm were to ultimately overrule the credit 
man and direct the extension of credit which the 
credit man refuses to approve, he will nevertheless 
have a wholesome respect for the credit man in his 
employ who shows a knowledge of proper procedure 
and an intimate acquaintance with the affairs of the 
debtor to whom credit is proposed.” 

There were more than thirty members present at 
the banquet, which was held in the evening following 
a social hour at which everyone became acquainted. 

—-><« 
CHICAGO TYPEWRITER DEALERS RE-ELECT 
JESSOGNE 

As an expression of appreciation for the fine service 
he rendered the Chicago Typewriter Dealers Associa- 
tion last year, N. J. Jessogne of the J. & T. Office 
Machine Company was re-elected president at the 
annual meeting held October 10. Other officers 
chosen are as follows: vice-president, Otto Pruitt, 
Pruitt Company; treasurer, K. A. Kreitzer, Central 
Typewriter Exchange, Inc., and secretary, J. A. John- 
son, Shipman-Ward Manufacturing Company. 

About twenty-five enjoyed the fellowship of the 
meeting and the golden liquid which was furnished 
by Larry McDonough of the Royal Typewriter Com- 
pany. Following the dinner Presicent Jessogne intro- 
duced a number of notables present, including Pau! 





N. J. JESSOGNE 


Jones, Royal Typewriter Company manager at Chi- 
cago, and William A. Metzger, sales manager of the 
portable typewriter division for Royal. 

Mr. Metzger responded by commenting briefly upon 
the evidences that he has discovered concerning the 
upturn in business. He has found that things are 
looking up and is convinced that regardless of the 
international situation, business in this country will 
be good and be steadily on the increase. He indicated 
that the production capacity of all portable type- 
writer manufacturers will be insufficient to supply 
the coming Christmas demand. His message of 
optimism helped to make the evening one of good 
cheer 

ot 3 
N. Y. FILING ASSOCIATION HOLDS ANNUAL 
BANQUET 

The nineteenth annual dinner of the Filing Asso- 
ciation of New York was held October 14 at the 
Commodore hotel in conjunction with the organiza- 
tion’s conference. The sessions were concerned with 
the fundamental attitudes and points of view neces- 
sary to give and receive good filing service as stressed 
by the following speakers: 

Miss Bess Bloodworth, vice-president in charge of 
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HI-TEST which rounds out our 
line of beautify} branded 
carbon Paper. The tissue js 
an Opaque stock of superb 


quality, coated with an ink 
formula of rich black, with a 
high gloss finish. The result is 
atruly distinctive carbon, trim 
1s the Zephyr, with an Out- 
tanding sharpness of impres- 
ion and amazing durability. 
-TEST lies flat and jis free of 
Irland smudge. We will be 
ad to send YOU samples in 
ther lightweight, medium- 
tight or standardweight. 
ch weight in three finishes, 
fa, medium and ebony. 







Johnson and Prince Streets 


ds ol gertt 


Brooklyn, N. 3 
> of Hectograph Gelatin Pro 


Duplicating eld elels Papers 
e 





uitol all fora tte 


QNd Spirit Fluid geld TT 













66 


IT’S TOT AGAIN 


..e this Christmas! 
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8 Bon-jamming Stapler 
FOR THE nome, scuooh AND OFFICE DESK 





Le 


Though late in making an appearance, thousands of TOTS were 
sold as gifts last Christmas. Again this year, you may order 
Christmas-Wrapped TOTS and free display with removable 
“Santy” Claus. TOT is the only stapler making headway in the 
gift field. Writers, 


families are 


Students, Teachers, Housewives and their 


your prospects, 





SPEED PRODUCTS COMPANY 


37-18 Northern Blvd., Long Island City, N. Y. 
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personnel, Namm Store, Brooklyn; Mrs. Mary C. H. 
Niles, consultant in management, Niles & Niles, Balti- 
more, Md.; Miss Ethel Schofield, director, Filing In- 
titute, New York City; Miss Helen Sweeney, assistant 
librarian, Time, Inc., New York City; Gorman P. 
Gensch, assistant vice-president, Bank of the Man- 
hattan Company, New York City; Charles Hulick, 
director of operations department, New York Stock 
Exchange; Luttrell Maclin, financial department, 
New York Herald-Tribune; J. L. Till, Irving Trust 
Company, New York City. 


—- + 


__ # . 
SMITH-CORONAITES AT NEWARK HOLD OUTING.—Aided 
and abetted by fine weather (as evidenced by the straw hat 
and snappy bathing suits, employes of the L. C. Smith & 
Corona Typewriters Inc., Newark, N. J., branch office, held their 
annual picnic and outing on September 9. The event, with 
Branch Manager L. L. Allen attending to details, was staged 

at Forest Lodge, Bethel, N. J. 
—>-—_—— 
SQUARE CLUB HOLDS CARD PARTY 

A fine turnout of the membership was the highlight 
of an open night and card party held by the Stationers 
Square Club of Greater New York, staged in the Flor- 
entine room of the Governor Clinton hotel on October 
19. In addition to card games, the awarding of many 
prizes and a general good time, the crowd was given 
an additional treat when Mrs. A. I. Goldberg gave a 
preview of her South American travelogue. 

—- © 
(Continued from page 58) 

the final banquet. The High Point Club golf trophy, 
most coveted sports award, was presented to R. Trego, 
manager of the downtown New York district of the 
Monroe company, winner of the golf tournament 
W. E. Harney, manager of the Rockford, IIll., district, 
was runner-up in the golf tournament, in which about 
seventy-five per cent of the club members competed. 
Other golf prizes were won by L. A. Dumas, Houston; 
R. B. Hall, Madison, Wis.; R. K. Webb, Greensboro, 
N. C.; A. C. Peche, Jacksonville, Fla. 

The usual tennis tournament was abandoned in 
favor of a badminton contest, W. G. Griffin, Long 
Beach district manager, being declared the singles 
champion, while George Monroe of Kalamazoo was 
runner-up. 

The prize for the largest fish caught, a 1515-inch 
rainbow trout, was won by J. F. McLendon, Columbia, 
S. C., district manager, and the second prize went to 
W. D. Spackler of St. Louis for his 13-inch trout. 
E. F. Britten, Jr., president of the manufacturing 
organization of the Monroe company, was consoled 
with a prize of a fly box because he failed to land a 
fish and insisted it couldn’t be done. 

H. S. Borden, district manager at Pittsburgh and 
second vice-president of last year’s High Point Club, 
won the ping-pong championship and George Durel 
of Atlanta finished second. 

A. T. Schmidt of Elgin, Ill., won first place in the 
swimming events, District Manager G. B. Larsen of 
Portland, Ore., came in second, and H. G. Rumsfield 
of Chicago was third. 
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MBRE BOARD CARD TRAYS 
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have that sturdy appearance and satisfactory ‘‘feel’’ so 
that when you show them to your customer the sale is 
half made. This line of card files is often purchased for 
some temporary filing requirement on account of their 
low cost, then later are used as permanent card file 
equipment because of their long life. Instead of suggest- 
ing that you ‘‘earry the line’’ we ask that you check 
your stock to be sure you have a sufficient number of 
the various sizes on hand to meet quick requirements. 
In addition to card files with follow blocks, the line 
embraces card transfers with removable covers and the 
shell type, both without follow blocks—two lines that 
will enable you to meet competition. 
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A RE YOU all set to 
have your salesman talk transfer equipment and 
supplies to your customers? From this one source 
of supply you can procure three types of universally 
used fibre board transfer cases, as well as indexes 
and folders to complete the transfer equipment. 
Let us furnish you free advertising material illus- 
trating and describing our Wizard pull-out drawer 
transfers; Victory fibre board transfers, made with- 
out gum tapes, dust proof with only one fastener to 
hold the cover down tight; or the Economy line 
with removable covers—a type of transfer that has 
given satisfaction these many years. Then there 
are Manila and Pressboard Indexes of any type re- 
quired, and file folders straight cut or tabbed to 
meet any requirement. ‘‘We’ll tell ’em—You’ll sell 
’em’—if you start now to advertise. 


MONROE (-¢e MICHIGAN 
New York Chicago Boston 
fhe Weis Manfg. Co., Inc. Associated Stationers Adams, Cushing & Foster, 


54-56 Franklin St. Supply Company Incorporated 
































REFERENCE LINE 


TRANSFERS AND LETTER FILES 


Here’s a small capacity Fibre Board Transfer or Letter 
File that will please your customers. Strongly con- 
structed of heavy fibre board, covered with black and 
white marble paper. Corners and edges are reinforced. 
Compact and dust proof. When equipped with set of 
A to Z indexes or folders, it makes a handy file for 
near-at-hand, quick, easy reference. The drop front 
aids in referring to contents. Just the thing for 
personal use. In sizes to meet most any need. 


- °° 
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New York Chicago Boston 
The Weis Manfg. Co., Inc. Associated Stationers Adams, Cushing & Foster, 
54 - 56 Franklin St. Supply Company Incorporated 
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E. A. LAWLER ADDRESSES CHICAGO 0. A. 
MANAGERS 


At the first meeting of the year under the new ex- 
exutive staff, members of the Office Appliance Man- 
agers Association of Chicago gathered at the Medinah 
Athletic Club on Friday, October 13, to listen with 
interest and benefit to an address by E. A. Lawler, 
general auditor of the Illinois Central Railroad. The 
meeting was called to order shortly after eight o’clock 
by President James Stewart, W. S. Gilkey Printing 
Company, who welcomed the several guests present 
and extended to them a cordial invitation to join the 
association. 

As program chairman, J. B. Ward, Addressograph 
Sales Agency, introduced Mr. Lawler, whose subject 
was, “The Market for Office Appliances in the Railroad 
Industry.” After a few introductory remarks anent 
his early experiences before entering the railroad busi- 
ness, Mr. Lawler opened his discussion by saying, “I 
think every office appliance has its place, but no one 
machine will perform every office function. Some 
office appliance salesmen make the mistake of over- 
selling their products.” 

Pointing out that he was asked to be frank in his 
comments, Mr. Lawler continued with the words, “I 
have seen some salesmen who had a pitifully inade- 
quate knowledge of their products and the applica- 
tions of them. Further, they don’t know anything 
about the business processes of their prospects. We 
know our present costs to perform a certain office 
function. When a proposition is made to us, we check 
the cost of the new equipment and its operation 
against our present costs. Unless the saving is sub- 
stantial, we’re not interested. In order to sell us, a 
salesman must know something about our business. 

“And, another thing, if a machine or system cannot 
be operated by more than one individual, we don’t 
want it. Salesmen too often fail to follow up a sale to 
assist and instruct in the operation to assure proper 
functioning of the equipment.” 

On the basis of nearly one-third of a century ex- 
perience in the railroad industry, mostly with the Illi- 
nois Central, Mr. Lawler said, “You office appliance 
men have not sold us; we have bought from you. It 
would certainly be worth while for you to take the 
time and trouble to know your products and our needs 
better.” 

In commenting about repairing and rebuilding costs, 
Mr. Lawler said that they are too high, or perhaps 
purposely set high so as to function as a wedge to sell 
a new machine. That procedure he considered as poor 
salesmanship. 

Two points were emphasized by the speaker in con- 
cluding his remarks. The first concerned legislative 
action by states, doubtless to be followed up by a 
Federal law, which will open a big market for a new, 
low priced machine to prepare statements of earnings 
to employes, showing all deductions and the net pay. 
This machine should be capable of writing a pay roll 
and pay checks in one series of operations. 

The other point was an optimistic note concerning 
prospects for a general increase in the need for office 
appliances and equipment by railroads and business in 
general. Signs observable are the best in ten years 
as harbingers of increases in railroad business. 

Following the formal address, questions were asked 
by many of those present. They were answered briefly 
and succinctly by Mr. Lawler, who received an enthusi- 
astic vote of thanks in the form of applause just before 
the meeting was adjourned. 

—>--— 


A. M. A. MET ON OCTOBER 25 





As this issue goes to press a meeting of the Office | 


Managers Division of the American Management Asso- 
ciation opened at the Hotel Pennsylvania, New York, 
N. Y., on October 25. It is expected that a report of 
the two-day gathering will be presented in the Decem- 
ber issue. 


IMPORTANT NEWS 
DEALERS ‘CASTELL 


SELLING 


DRAWING 
PENCILS! 










to know that the tem- 
porary curtailment of 
supply due to inter- 
national conditions 
has now been over- 
come. A. W. FABER 
is happy to assure you 
that it is again able 
to furnish the full 
demand for the world- 
famous ‘’CASTELL” 
Drawing Pencils. 

We have always been 
of the opinion that 
a masterpiece tran- 
scends nationalities 
and current political 
differences. That so 
many outstanding 
American Dealers 
are of the same opinion was evidenced by the rush 
to buy '’CASTELL” when conflict began abroad. It 
proved to us that ’’CASTELL”, backed by 178 years 
tradition, holds high rank with the builders and 
creators of all things that are good in expanding 


American life. 





For the slight inconvenience and delay over 
| which we had no control—our apologies! For 


your loyalty—-our deepest gratitude. 
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Na Grit 
Na Scratch 
No Smudge 
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~ CASTECC 


DRAWING PENCIL IN THE METAL BOX 


15¢ each * $150 per dozen 
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Leadership! 


—A SYNONYM FOR “AUTOMATIC” 


For over 33 years the 


AUTOMATic 


trademark has been a sym- 
bol of revolutionary im- 
provement in office equip- 
ment. 


t 
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NEVER has any upright file 
been offered with operation 
features that are comparable 
to the exclusive, patented, and original 


Imp: 
UIOMATic 


Expanding and Compressing 


File Drawer 


When the drawer is re- 
turned to normal posi- 
tion the contents are 
tightly compressed in 
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Note how 
the drawer 


is Expanded 

by merely k an UPRIGHT 

parting the POSITION. 

contents at Only “AUTO- 
; MATIC” has 

the point of ae eanedl. 


reference. a 


This provides a 9” V- 
shaped opening, or 
extra working space, {) 
at any point, al- 
though the drawer is 
tightly filled. 


nated, mech- 
anized fol- 
lower that 
makes this 
operation 
possible. 


“There is no substitute for these exclusive features” 
— 


NOWHERE else will you find standard 2-drawer sub- 
stitute inserts that will accommodate lift-out length- 
wise, or crosswise trays for 3x5, 4x6, and even 5x8 
cards, individually and collectively. Nor will you find 
3-drawer substitute inserts that will accommodate 
lift-out lengthwise, or crosswise trays for 3x5 cards, 
impairment or tabulating cards. An example of this 
flexibility is demonstrated in the 12-drawer Tabu- 
lating File shown above of standard 4-drawer height. 


—— 


These Exclusive AUTOMATIC 
FEATURES represent actual, im- 
mediate, and measurable sav- 
ings to the user. They offer the 
most powerful selling 
force you can muster. 
Why not let them work 
for YOU? 


Write us today! 


AUTOMATIC FILE & INDEX CO. 


DEPT. A2, 629 W. WASHINGTON BLVD. 
CHICAGO, ILLINOIS 
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A. B. DICK COMPANY BOOKLET STRESSES VALUE 
OF BETTER READABILITY TO INDUSTRY 
Participating in the campaign of industry, busi- 
ness and school authorities to promote better read- 
ability, the A. B. Dick Co., Chicago, manufacturer 
of the Mimeograph, has recently reproduced by Mime- 
ograph, in a thirty-four page, 814 x 11 brochure, the 
Leo Burnett, Inc., copyrighted “Easier Reading—The 

Eyes Can Have It,” by George H. Miller, Jr. 

Entirely Mimeographed the booklet is itself an out- 
standing and impressive example of the message its 
pages carry. Printed on dull-finish paper it is glare- 
proof. Black lettering upon a yellow-tinged paper brings 
a clarity to the type that is startling. Diagrams, sub- 
heads and chapter designations are “comfortably” 
large and easy to read even at a distance of several 
feet. The booklet is a fitting exemplification of the 
two major factors of better readability—strong, vivid 
type in properly spaced lines and an eye-easing, non- 
glare paper. 

The story, written by George H. Miller, Jr., and 
illustrated by Richard Amos, is timely in these days 
of scientific research for better lighting, improved 
type and a hundred and one other conditions which 
are the essential qualifications of better readability. 
It is not stilted nor is it too technical. In addition 
it is highly educational to both the man seeking 
improved readability and the man, woman and child 
needing it. A passage in the text warns that “poor 
printing can materially counteract the good read- 
ability provided by adequate lighting, excellent typog- 
raphy, cream-tinted paper and dull black ink.” 

In the first nine pages the author discusses such 
all-important subjects as “Why Worry About Your 
Eyes,” “What Affects Reading Conditions?” and “What 
Makes a Page Readable?” Under these headings is 
brought home the startling fact that if eye defects 
could temporarily be changed into comparable degrees 
of crippled bodies, at least forty per cent of the 
passersby would be listed as cripples. That bad read- 
ability is responsible for a substantial portion of this 
percentage, goes without saying. 

The next section deals with visibility under the 
following sub-heads: quality of production, print and 
paper colors, tinted papers, readable typography, type 
size, type design, space between the lines, line length 
and the visibility meter. Speed of reading is dealt 
with in “effect of color” and “leading,” and a long 
chapter on eye comfort includes: the blink test, 
glare, paper surface, off-white papers and typography. 

The booklet throughout is liberally sprinkled with 
drawings, charts and graphs which have the added 
attraction of being unusually placed on the wide mar- 
gins of the pages and thereby giving the impression 
of ornamentation as well as illustration. 


— o—e 
NEW WAY TO SELL PENCILS 

Paul Anderson Company of San Antonio, Tex., has 
created an ingenious method for merchandising lead 
pencils that is enjoying marked success. A wire waste 
basket has been fitted with a false bottom, lined with 
crepe paper of a bright color, and filled with a varied 
assortment of pencils. Practically every type of pencil 
required in the business world is to be found in this 
assortment, which not only makes the display a suc- 
cessful one, but one which is interesting as well—BCR 

ae 


ALLIED DEALER MOVES TO NEW QUARTERS 


Fred J. Langston, owner of the Langston Office Sup- 
ply Company, St. Augustine, Fla.. has moved his or- 
ganization into new quarters in the lobby of the Ex- 
change Bank building. The company, which is the sole 
distributor in the Florida city for the Allied Carbon & 
Ribbon Manufacturing Corporation of New York, an- 
nounced that steadily increasing business forced the 
move into larger quarters, with an increase of more 
than double the former stock carried. 
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New Neva-Clog J-60 Stapling Plier 





PERMANENT 
FASTENING 
c= 


TEMPORARY 
FASTENING 
ee ae 








No. J-60 List Price $3.50 


A TWO-PURPOSE 
FASTENING DEVICE 


NEVA-CLOG now offers a dependable Stapling 
Plier that will deliver either a temporary 
(spread), or a permanent (clinched) staple. 
The anvil is easily and quickly set at either 
desired position by slight pressure on a button 


WITH ANVIL INWARD— 
PERMANENT FASTENING 


WITH ANVIL OUTWARD 
TEMPORARY FASTENING 


in many offices for a temporary fastening device 
which is practical, efficient, portable and dur- 
able. It has all the exclusive features of the 
famous NEVA-CLOG J-30 Stapling Plier, plus the 
temporary anvil. 

Order your stock supply and salesmen‘s sam- 


in the base of the lower jaw. It is simple and 
fool proof, and remarkably efficient. 
This new NEVA-CLOG J-60 fills the demand 


ples now for quick delivery. A new display 
card-illustration like above, 14x19, FREE ON RE- 
QUEST. 


NEVA-CLOG PRODUCTS, Inc., Bridgeport, Conn. 








eM RR ae 





OFFICE APPLIANCES 








TRANSFILE 





Steel Roller Bearing 
Drawer Suspension 
in the DeLuxe 
TRANSFILE. 





TRADE MARK 





You can sell this line! 


Every concern on which your salesman calls—everybody who comes into 
your store—day in and day out—all are good prospects for TRANSFILE 
steel reinforced corrugated Files. For this is a line made to fit your cus- 
tomers’ needs. You don't have to spend hours figuring how you can adapt 
your customers’ problems to the line, for in the 4 styles and 13 sizes of 


TRANSFILE FILES there is just the right file for every need. 


Once you get TRANSFILE FILES in operation in your customers’ offices you 
are all set for a steady repeat business. They stand up so well, work so 


easily and cost so little, many applications will suggest themselves. 


You can sell TRANSFILE FILES and make a good, steady profit with just a 
little sincere selling effort. It's worth trying. Why not now? 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET, NEW YORK, N. Y. 


FILING <>» SUPPLIES 


A complete line of good quality, priced to help dealers beat 
competition from direct sellers and still make a good profit. 





2-Way Interlock 
locks individual 
units both vertically 
and horizontally. 
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J. J. DUNCAN 

John J. Duncan, for the past five years district sales 
manager in the central district for The Victor Safe & 
Equipment Company, Inc., passed away at his home 
in Dayton, Ohio, on September 17. He was forty-eight 
years old. 

For the past several months, Mr. Duncan had been 
in poor health, yet his loyalty and faithfulness to his 
company and his family, and his determination to 
carry on with his work led him to minimize the seri- 
ousness of his illness so that his passing came as an 
unexpected shock to his business associates. 

Mr. Duncan was highly regarded by the stationery 
trade in his territory, where he had been associated 
with several well known dealers before joining the 
Victor organization early in 1935. His visits will be 
missed by his many friends and business associates 





THE LATE J. J. DUNCAN 


who will remember him as an intensely loyal and con- 
scientious individual for whom no act of service to 
his dealers or to his company was ever overlooked or 
neglected. 

Mr. Duncan is survived by his widow, Mrs. Mar- 
guerite Duncan, and two sons, Robert and Edward 
Duncan, all of Dayton, Ohio. 
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J. P. SMYTH 

James P. Smyth, for ten years a member of the 
advertising staff of Remington Rand, Inc., died at 
the Millard Fillmore hospital, Buffalo, October 10, 
after a five-week illness. Mr. Smyth was a lifelong 
resident of Buffalo, having been born there March 9, 
1893. He was graduated from Hobart College in the 
class of 1918 and was a member of the Sigma Chi 
fraternity. 

A gifted writer on business topics and an adver- 
tising man of rare ¢reative ability, he brought to the 
office appliance industry specialized experience that 
centered chiefly on typewriters and typewriter sup- 
plies. Much of Remington Rand’s national adver- 
tising was a product of his exceedingly capable brain 
and pen. 

Mrs. Smyth, the former Rachel Harmon, survives, 
together with their three children, his parents and 
his two sisters. Burial was at Buffalo on October 13. 
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R. S. HIGHTOWER 
Robert S. Hightower, owner of the Hightower Type- 
writer Agency, Augusta, Ga., died at the University 
hospital in that city on Thursday, October 6, follow- 
ing a short illness. Going to Augusta from Tennessee, 
his native state, Mr. Hightower lived in Augusta since 
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Sold Thru 
Dealers Only 


Champion Clasp Envelopes 
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The finest envelopes you can offer your 
customers! . . . Plus These Advantages— 


—Plated metal clasps that won't injure 
fingers. 


—Extra well gummed, deep flaps and 
wide seams that give added protec- 
tion to heavy mails—at no extra cost. 


fii Your Supply Today ! 


QUALITY PARK 
ENVELOPE CO. 


11-116 Merchandise Mart CHICAGO 
Factory at St. Paul 


























Model 23-AAX 


The right stand means greatest usefulness from 
business machines—and with the complete 
Ideal line you can sell the right stand for the 
job every time. More sales mean extra profit. 

Ideal Stands include a type and size for every 
need, in light, medium, or heavy-duty models, 
with any desired combination of hinged shelves, 
or accessories. Rigid, safe support assures cor- 
rect operation of heavy business machines, plus 
safe, easy portability. 

Investigate the extra profit opportunities of 
the Ideal line. Write for general catalog, price 


list and dealer's discounts. 


SHERMAN-MANSON MFG. COMPANY 


625 South Kolmar Avenue Chicago, Illinois 
We sell through dealers only 


IDEAL 


STANDS and STOOLS 
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1923. He was a member of the Masonic order, the 
American Legion and the Disabled American Veterans 
of the World War—JHR 


' + + 


DONALD WATROUS 


Donald Watrous, for many years well-known and 
prominent in the sales field of the office equipment 
industry in many sections of the country, died in his 
Chicago home following a heart attack on Septem- 
ber 18. He was forty-eight years of age and had re- 
sided in Chicago since 1933. 

Mr. Watrous at the time of his passing was con- 
nected with the Chicago sales staff of the Automatic 
Electric Sales Company, having joined that firm in 
1937. Preceding that connection he was a member of 
the sales staff of the International Business Machines 
Corporation where, through hard work and unflag- 
ging interest in his profession, he earned a reputation 
as a salesman of unusual ability. 

Although his activities had confined him principally 
to the Middle West in recent years, Mr. Watrous be- 
came prominently identified with the industry in other 








THE LATE DONALD WATROUS 


sections of the country when he was connected for 
more than seven years with the Dictograph Products 
Corporation, Inc. Starting as a salesman his acute 
business acumen, perseverance, and ability to make and 
hold friends paved the way to promotion and he was 
given the difficult task of establishing and placing 
on a successful basis various branch offices of that 
organization. In this capacity he was sent to several 
cities, including Tulsa and Dallas, Texas; Kansas City, 
Mo., and Philadelphia, Penna., to organize and open 
branches and it is recorded that, under his manage- 
ment, each office thrived and prospered. 

C. C. Moore, sales manager of the Automatic Elec- 
tric Sales Company at Chicago, in speaking of the 
passing of Mr. Watrous, said: 

“Don was a man of sterling character and one whom 
we will miss very greatly. He was industrious and a 
clever salesman with an aptitude for more and more 
work. During his comparatively short time with our 
organization he built up a number of sincere friend- 
ships with men who keenly feel their loss in his 
death.” 

Mr. Watrous, who was connected with the Masonic 
order, is survived by his widow, Mrs. Emily Watrous, 
and a daughter, June. 


+t bt + 
J. J. BARRON 

Jasper Jesse Barron, founder of the firm of Barron 
& Friedlander, the first Royal typewriter agency in 
Houston, Texas, died September 26 at his home in 
that city. He was a native of Houston and resided 
at 1108 Hyde Park boulevard. 

In addition to founding the company which bears 
his name, Mr. Barron was for a number of years con- 
nected with the Royal Typewriter Company in various 
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tanchised Victor Dealers are enthusiastic with 
eir new line-up, and they are expressing their 
tisfaction in two mighty pleasant words: In- 
eased Sales! Now the Victor Line meets... and 
ats... all competition. Whatever the prospect 
‘the job, there’s a Victor model that exactly 
s in performance and price. 


New VICTOR PORTABLE Sells on Sight 


and-size in weight; man-size in work—the new VICTOR 
0 PORTABLE opens a vast new market. Here’s a ma- 
ine that everybody wants—and buys! The small busi- 
$s; or for several departments of big business—they all 
ipreciate the full-duty performance of this streamlined 
odel that weighs less than 10 pounds, with 6, 7 and 9- 
dumn totaling capacities. 


VICTOR ELECTRICS at New Low Prices 


ore big news, because the VICTOR 500 Line has been 
dusiness favorite for 21 years. Now every price is under 
{comparable competitive models. 


BIG PACKAGE OF DEALER HELPS 


ational advertising; store and window displays; effec- 
€ literature; selling helps in the field—all support 
ttor’s most complete line, and Victor’s extremely low 
icing. You ought to get the facts . . . today. 


VICTOR Adding Machine Co. 


Adding Machine Specialists Since 1918 
3900 North Rockwell St. - 





TANDARD ADDING MACHINES 
'The COMPLETE Line @ The FULL-PROFIT Line 


CHICAGO 






PORTABLES 


A732 































ELECTRICS 


$ 50 to : 
11416959 a 


VICTOR 
ELECTRIC 
Model 512-S-12 


$14950 














VICTOR ADDING MACHINE CO. 
3900 N. Rockwell St., Chicago, Illinois 










You may send, without [— Descriptive literature on the 


: t ‘a Details regarding the 
obligation: \_J complete 1939 Victor Line 


1939 Victor Franchise 
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THESE NEW HARTER STEEL CHAIRS 
MRE Money, Makers FOR DEALERS 














tL a 


NO. 1400 ARM SWIVEL CHAIR 


HEIGHT~ Overall— 344" Seat to top 184" HEIGHT — Overall 
SEAT 18°’ wide deep, * thick. Ad SEAT 18"° high. 1 
justable 1 “to 19 i 1’ thick —Curled 

BASI Sheet Steel. CASTERS * Soft GLIDES ~~ Rubber 
Rubber Ball Bearing WEIGHT 
ARMS~--1'"’wide~ Width between arms 20° Packed one to crate 
WEIGHT 13 Ibs. net Shipping 70 Ibs 
Packed one to crate 


ARTER now presents office equip- 
ment dealers a special opportunity 


to make money. With these new Uni- 


weld Steel Chairs—built the modern way 
for modern offices—a dealer can meet 
competitive prices and secure quick 
sales and profits. Indeed these chairs are 
often referred to, at the home office, as: 
“The Money Makers.” 

These new Uniweld Chairs combine 
beauty of design with true comfort. 
They are sturdy—all steel frame con- 


struction—built to endure. All joints are 





NO. 1420 SIDE CHAIR 








NO. 1410 ARM CHAIR 


Seat to top 18’ HEIGHT — Overall 34%" Seat to top 18%". 
‘ wide, 15'2"" deep SEAT 18’ high, 18’" wide, 17'2"" deep, 1° 
ir and Cotton Felt Pad thick — Curled Hair and Cotton Felt Pad 
hioned, hardened ste« GLIDES— Rubber cushioned, hardened steel 
Shipping 45 II ARMS ' wide Padded — Width be 
tween arms <U 

WEIGHT | lbs. net Shipping is! 

lbs. Packed one to crate 


electrically welded—neither bolted nor 
riveted—and cannot loosen with con- 
tinued use. In these smartly styled steel 
chairs the leg stretchers are curved, con- 


forming to the symmetrical design. 


These new steel chairs are just the type 
that interest alert Harter dealers—they 
spell opportunity. We believe they will 
also interest “‘live’’ dealers not now on 
our list, who would like to know more 
about making sales and profits the 


Harter Way. Write us. 


THE HARTER CORPORATION 


STURGIS, 


MICHIGAN 


NOVEMBER, 1939 79 


capacities, and spent his leisure time in activities 
connected with the Masonic order. 

Mr. Barron is survived by his widow, Mrs. Marie E. 
Barron; two daughters, Mrs. Gladys Ruth Buchanan 
of Lampasas and Mrs. Elizabeth A. Carothers of New 
Iberia, La.; a son, Jesse Barron, Jr., and a sister, Miss 
Addie Barron, both of Houston, and two grandchildren. 


a 
- i t 


E. A. DUNN 
Edward Dunn, who retired two years ago as vice- 
president of the Filing Equipment Bureau of New / 
York, died October 3 in Muhlenberg hospital, Plain- 
field, N. J. Born in Gardner, Mass., he had been re- 
siding in Plainfield. Surviving are his widow, a son, 
two daughters, and two brothers.—NJNS 











-. »« OUR 1939-1940 
MRS. C. T. SULLIVAN 


. 
Mrs. Cecilia T. Sullivan, wife of Thomas F. Sullivan, SA L E .) P R 0 M oT 0 N 
vice-president and general manager of the Monroe 
Paper Products Company, Monroe, Mich., died Septem- r 0 a 0 4 a 


ber 24 after a lengthy illness. She leaves her husband, 
a daughter, her mother, three brothers and five 
sisters.—AK 

v ’ 


Y y 
a ‘os x ar Yo 


W. H. PATTON 


William H. Patton, president of the Old Hickory 
Furniture Company, Martinsville, Ind., and prominent 
for many years aS a civic leader, died September 25 
in an Indianapolis hospital. He was seventy-five years 
of age—AK 

<= ° 
PARNHAM TO MANAGE NEW CORRY-JAMESTOWN 
KANSAS CITY BRANCH 

In line with the firm’s program of consistent ex- 
pansion with resulting better service to dealers, a 
new branch office has been opened in Kansas City, 
Mo., by the Corry-Jamestown Manufacturing Com- 
pany, with C. S. Parnham appointed manager of the 
important office. 

Announcement of Mr. Parnham’s appointment was 
made by David A. Hillstrom, secretary and general 
manager of the company, who Said the territory which 
will come under the jurisdiction of the new appointee 





~~ zp. 
STAXON SECU 
a” 


The Economical Fibre Board 
Transfer File That “Builds Its 
Own Steel Shelving’ —As You 
Stack it! 





New-style, fast-breaking sales 
helps of all types—from rec- 
ord-storage equipment head- 
quarters! Write for yours 






C. S. PARNHAM 


includes North Dakota, South Dakota, Minnesota, 
Nebraska, Iowa, Missouri and Kansas. WATCH THESE PAPERS FOR AN IMPOR- 


“Mr. Parnham is well qualified to assume his new TANT AND PLEASING “SURPRISE” 
duties,” Mr. Hillstrom said, “having been connected ANNOUNCEMENT—COMING SOON! 


for the past two years with the Durabilt Steel Locker 


Company at Aurora. Previous to this he was connected 
536 So. Clark St. Chicago 






with the metal furniture industry for several years, 
gaining a wealth of experience which he takes to his 
new job.” 

Mr. Hillstrom said the new office is being opened 
for the purpose of giving “Steel Age” dealers in the 
territory better service than was possible before. 
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CEN-TR-KOTED 
CARBON PAPER 


CEN-TR-KOTED is UNCOATED ALONG 
THE EDGES! This ingenious feature pre- 
vents “curling’’ and insures finer, cleaner 
copies! CEN-TR-KOTED lasts extra-long, 
too, because it’s made with special for- 
mula ink and because it’s so rigidly in- 
spected at the factory for perfect uni- 
formity! 























Send for our helpful booklet “Car- 
bon Paper Facts.” It will be sent 
to you free on request and will 
give you many informative facts 


n Carbon Paper. 














An Exclusive Agency on Grand 
Prize Carbons and Ribbons in your 
city is a sure step toward greater 
profits. Write for our dealer prop- 
osition booklet. 


GRAND PRIZE 
CARBONS and RIBBONS 


PACIFIC CARBON & RIBBON MFG. CO. 


J. FRANCIS O'CONNOR, PRES. 


Head Office and Factory: 
1451 Harrison St., San Francisco 


Los Angeles Denver 
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Seen and Heard 


in Southern California 


By Hobart W. Martin 
814 Highland avenue, Manhattan Beach 


Bas recent intense hot spell—possibly we should 


| say the unusual hot spell—caused some disappoint- 


ment to those who came to southern California to 
avoid the eastern heat. For a few days business was 
almost at a standstill, while those who could leave 
Los Angeles fled to the beaches. We, who live at the 
beach rather enjoyed the sudden influx of visitors, 
many of whom brought mattresses and pillows and 
spent the entire night. Manhattan Beach, usually 
quiet and peaceful by ten o’clock in the evening, was 
teaming with activity as late as two or three in the 
morning. The typewriter companies, as well as com- 
panies in other parts of our field have had their 
outings, so that the summer has been on the whole 
an enjoyable one. 

Mr. Johnson of the Underwood Elliott Fisher Com- 
pany tells us that business is a bit above normal now 
that the weather has calmed down, and we in southern 
California can again turn our thoughts to the war in 


| Europe and “Ham and Eggs on Thursdays.” 


* * * 


“Dad” Locke.—“Dad” Locke of the Locke Binder 
Company, 1240 Main street, Los Angeles, passed away 


| on September 23. Mr. Locke was Known to his many 
| friends under the sobriquet of “Dad.” He headed the 


Locke Binder Company for many years, and enjoyed 
the affectionate regard of a host of friends. 


a * * 


Merkling Takes Position With UEF Company.—E. G. 


| Merkling is now located in Los Angeles with the Un- 
| derwood Elliott Fisher Company serving as accounting 


machine representative. He came here from New York 


' where he was employed in the same capacity at this 


company’s exhibit at the New York World’s Fair. 


* > 


Peerless Stationers Take New Men.—Harold Morse 
and Ed Cowie have joined the staff of the Peerless 
Stationers at Los Angeles. 

ca * - 

Carl Grimes and Family Return.—Car] Grimes, head 
of the Grimes-Stassforth Stationery Company, Los 
Angeles, recently returned from an extended visit to 
eastern cities. He was accompanied by his family, 
and they were away about a month, during which 
time Mr. Grimes attended the stationers convention at 
Boston. 

oe aa * 


Hollenbeck Visits L. A.—Russell N. Hollenbeck, vice- 


president of the Bower Company, visited Los Angeles 


last month. 
” * . 

New Stationery Houses Open.—Bernard Shorr has 
opened an attractive store at 925 South Broadway, 
Los Angeles. Another new concern has been opened 
by Henry Swanee under the name of Swanee’s Pen 
and Card Shop at 315 West Eighth street, Los Angeles. 


* * * 


MacLeod Visits West Coast.—N. D. MacLeod, supply 
sales manager of the Underwood Elliott Fisher Com- 
pany, was a visitor to the west coast last month. He 
came here to attend a Victory dinner which was held 
in Portland, Ore., the winning city of this district 
in a recent sales contest. A similar contest was con- 
ducted in each of the other six districts throughout 
the United States, and a Victory dinner was given on 
October 27 by the company for each of the winning 
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SPEED-FILE and WAN WERE 


T’S an entirely new principle! It's the biggest 

single forward step in office filing since the 
first vertical file! And it's available only in the 
Art Metal Speed-File. *« ‘‘Auto-Tilt Compres- 
sion’’ (automatic release and lay-back of file con- 
tents) speeds filing, finding and reference to a 
brand new tempo that will step up Art Metal file 
sales to a swifter, more profitable pace. * Its two- 
way, self-starting action automatically releases 
the compressor as the drawer is opened 
—creating a traveling ‘‘filing zone” at 
any point where filing isto be done . . . 
Plenty of working space, both top and ™\™ 


Vit eral 


Jamestown. New York 





bottom . . . No need of touching the compres- 
sor. . . Bottom drawer handles as easily as any 
other — without stooping or squatting! . . . And 
when the drawer is closed its entire contents 
are returned to upright position, under correct 
compression pressure. * New speed, new accu- 
racy, new simplicity and new visibility are 
automatic with the fast-selling Art Metal 
Speed-File. Is your territory still open? 
Write today to Agency Division, Art 
Metal Construction Company, 
Jamestown, New York. 


Copyright 1939, Art Metal Construction Company 
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Art Matal steeL OFFICE EQUIPMENT 
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SPECIALTIES CO. 


FARGO, N. D 


66 

I 1938, we showed a 45% increase . . . for 
the first nine months of 1939 our sales are 33% 
over the same period for 1938!" 

Mr. Claude Tritschler, Vice-President of Office 
Specialties Company, Fargo, N. D., is responsible 
for this splendid word picture of another Colum- 
bia sales success. The photo above shows you how 
the Office Specialties Company, like hundreds of 
other Columbia dealers, use their Columbia win- 
dow displays as a sales tie up when they go about 
making substantial sales and profits. But good 
window displays have to be backed up by good 
performance of the merchandise if the sales they 
get are to bring repeat orders and steady cus- 


tomers. 


TYPEWRITER RIBBONS 


OFFICE APPLIANCES 


and CARBON SALES 


Columbia dealers know that they have this as- 





surance of ribbons and carbons that prove their 
quality and economy. Customer satisfaction plus 
Columbia cooperation and service mean the ex- 
tra dividends that make the Columbia line so 
attractive. 

You, too, can build your business the Colum- 
bia way. Write and let us tell you how. 


COLUMBIA RIBBON & CARBON 
MANUFACTURING CO., Ine. 
Main Office and Factory: 

GLEN COVE, L. I, N. Y. 


New York: 305-313 East 45th St. 
Kansas City, Mo.: Pwight Bldg. 


Factories: 
Milan, Italy; London, England; Sydney, Australia 


BIA 


CARBON PAPERS 
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cities. These sales contests, as well as another national 
contest open to all secretaries, typists and student 
typists which will not close until November 6, are 
in celebration of the completion of the manufacture 
of the five millionth Underwood typewriter which is 
now on display at the New York World’s Fair. Inci- 
dentally this typewriter will be the grand prize in 
the latter contest. 

While here Mr. MacLeod visited all the branches in 
the west coast district including El Paso and Phoenix 
and spent several days about the middle of the month 
in Los Angeles. 

” x * 

Autry a Los Angeles Visitor.—Jack Autry, who visited 
Los Angeles recently was with the Cooke and Cobb 
Company in Brooklyn, New York, for fourteen years. 
He is now with the Wilson-Jones Company in Chicago, 
and is making a tour of the entire United States in 
the interests of the Wilson-Jones Leatherlife line with 
which he anticipates great success. 

+ + * 

Some Visitors and Others.—Among the visitors prom- 
inently connected with the trade we note the follow- 
ing last month: 

Bob Smith of the Hotchkiss Sales Company; Jack 
Abbott of Ace Fastener Corporation; Herman Halper 
of the Steinway Leather Goods Company; Jim An- 
derson and Jerry Horton of the Wilson-Jones Com- 
pany; Harry Homer and Guy Denison of the Ester- 
brook Pen Company; Franklin E. Rising, manufac- 
turers representative; Walter P. Funck of the F. S. 
Webster Company; Will T. Hughes of the Weis Manu- 
facturing Company; and Arthur Carlson of the Oak- 
ville Company. 

* * - 

UEF Picnic.—The Los Angeles branch of the Under- 
wood Elliott Fisher Company held its annual picnic 
and outing in September. This is a greatly antici- 
pated affair and is attended by the entire branch 
organization including families and friends of the 
employed. The picnic this year was held at Brookside 
Park, Pasadena, which is an ideal spot with facilities 
for games of all sorts. Baseball, golf, swimming, tennis, 
bridge, and many other sports were enjoyed by all. 

The branch of the company at San Diego again at- 
tended as in previous years, headed by Branch Man- 
ager J. L. Hoyt. C. J. Sourbier, assistant comptroller 
of the company was also a guest. 

- > © — 
PAPELERIA UNDER NEW OWNERSHIP 

Papeleria, the export trade publication established 
in 1932 in the paper, stationery, office supplies and 
equipment, toy, book and photographic fields, reaching 
buyers in the Spanish-reading markets of the world, 
has been bought by Samuel G. Krivit, formerly with 
Chilton Publishing Company, together with George 
Miller and John S. Samuelson, who have been asso- 
ciated with Papeleria for many years. The new owners 
have organized Guildhall Publications, Inc., with offices 
at 280 Madison avenue, New York, for the purpose of 
publishing Papeleria as well as other periodicals they 
now own or may acquire. Under its new ownership 
and management Papeleria is to undergo a complete 
revitalization and will be issued six times a year, 
every other month, starting January 1. 

*—--—- - 
PAYNE OPENS TEXAS BUSINESS 

The Quality Typewriter Company has opened for 
business at 407 Builders’ Exchange building, San An- 
tonio, Texas. The firm will handle all lines of portable 
typewriters and will have a general rebuilt line of 
business machines. Repairs of all types of office ma- 
chines will be featured, in addition to lines of type- 
writer and business machines supplies and accessories. 

T. D. Payne, formerly connected with the San An- 
tonio branch of Underwood Elliott Fisher Company, 
operates the business.—BCR 









































A Big Time Saver 
Ames Universal 
Type Soldering Gauge 


With this new Ames Soldering Gauge you 
can now replace all worn type on all makes 
of machines in your shop, quickly, eco- 
nomically and accurately. It handles type 
bara for all machines equipped with con- 
ventional flat type bars, including all port- 
ables, and eliminates the need for carrying 


separate tools for each style of type bar. 


AMES SUPPLY COMPANY 


Manufacturers and Distributors of Typewriter and 
Adding Machine parts, tools, equipment, platens, 
ribbons, carbons, and supplies. 


Home Office: 564 West Randolph Street 
Chicago, Illinois 
Telephone Franklin 1946 


Foreign Offices 
and Branches: ENGLAND, Longs, Ltd., 80 Queen Street 
London, E. C. 4., England 
Tel.—City 1621 
MEXICO—L. Gomez, Jesus Carranza No. 28 
Mexico City, D. F. Mexico 
Tel.——Eric 6-67-46 
Branches ATLANTA—11 Pryor Street 
Tel.—Walnut 2443 
DALLAS—— 206 Lane Street 
Tel.——2-8894 
NEW YORK CITY—37 Murray Street 
Tel.—Barclay 7-2191 
SAN FRANCISCO—583 Market Street 
Tel.—Garfield 1264 


Offices and Agents 


Boston—Ames Supply Agency Minneapolis—Precision Platen Co. 
136 Federal Street 126 South Third Street 
Tel.—Hubbard 6895 Tel.—B.R. 6482 

Cincinnati—Peter Paul Service New Orleans—Peter Paul Mech. Ser. 
808 Main Street 509 St. Charles Street 
Tel.—Parkway 0866 Tel.—Magnolia 1205 


Philadelphia—Liberty Typewriter Co. 
132 South tith St. 
Tel.—KIN. 0417 


Cleveland—Typewriter & Supply Co. 
1006 Superior Ave., N. E 
Tel.—Main 0136 

Denver—J. S. Stahl & Co. Pittsburgh—Standard Typewriter Co 


926 Seventeenth St 129 Fifth Avenue 
Tel.—Main 1024 Tel.—Atlantie 0342 


Detroit—John J. Mooney Co. St. Louis—Fleteher Typewriter Co. 
169 W. Jefferson Street 806 Pine Street 
Tel.—Cherry 0355 Tel.—Main 0843 

Iindianapolis—King Typewriter Exch Seattle—Seattle Platen Mfg. Co. 
207 Massachusetts Ave. 91 Spring Street 
Tel.—Linecoin 9470 Tel.—E.L. 1576 


Los Angeles—Ames Supply Agency Washington—General Typewriter Co. 
524 S. Spring Street D.C. 806 F. Street, N. W. 
Tel.—Michigan 0259 Tel.—NA. 2249 
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ULRICA 
FLEXIBLE 
SORTER 


A New Office Utility with Countless 
Money Saving Applications 


Note particularly the ease of adjusting to fit 
requirements under any particular heading. 
The guide cards are moved backward or for- 
ward by only a touch of the fingers at the base. 
In effect the space between guides is adjusted 
automatically to fit the contents. A guard rail 
at the left makes for faster sorting. The cards 
are equipped with two types of tabs — an all 
metal tab, angular for quicker reading, and a 
rounded celluloid tab, as shown in the illus- 
tration. 


Made in Four Sizes 


No. 40 4x 6 Card Sorter 
No. 41 Check Sorter 
No. 42 Bill Sorter (freight or express) 


No. 43 Letter Sorter 


These four numbers will take care of prac- 
tically every sorting requirement. The sorter 
trays come with any subdivision of the alpha- 
bet up to one thousand, also with numerical 
index as may be desired. 


Agents Wanted 


There are countless prospects for this up-to-date 
Ulrich sorter in every business community. It 
is a specialty which makes a convincing dem- 
onstration. Investigate. You can build attrac- 
tive new business with it. 


ULRICH PLANFILING 


EQUIPMENT COMPANY 
JAMESTOWN, N. Y. 
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POMERANTZ CELEBRATES 50th ANNIVERSARY 
WITH UNIQUE SALES PROMOTION PLAN 
“The goose that laid the golden egg” is the theme 
of a novel sales promotion plan launched last month 
by A. Pomerantz & Company, Philadelphia, as part 

of a celebration of the firm’s fiftieth anniversary. 
The motif was aptly stressed at the company’s 
big store in every possible manner. In the window 
was a large, stuffed goose perched over a golden 
egg. Throughout the store price tags on furniture, 
duplicating equipment and other stocks were china 





A. Pomerantz 


eggs painted gold and lettered “Golden Opportunity,” 
besides the price in figures. 

Fifteen thousand copies of an eight-page, 8% by 11 
inch booklet, printed in black and gold by the Pom- 
erantz printing department, were mailed to customers 
and prospects. Featured within the pages were “An- 
niversary Specials” in every department and stress- 
ing good buys in Stow-Davis executive office furni- 
ture. Invoice stuffers and package inserts featured 
a comic drawing of the goose and golden egg and 
also listed highlights from the anniversary booklet. 

An editorial page in the booklet pointed out that 
eighteen of the company’s employes have been with 
the firm for twenty years or more, and join with 
officials of the company, now located in its own 
building at Fifteenth and Chestnut streets, in mak- 
ing the organization’s fiftieth birthday one to be 
remembered. 

The company was started in a small shop at Eighth 
and Locust street in the heart of what was then the 
city’s insurance and banking center. Through the 
years, in good times and in bad, the company has 
prospered and grown until today it ranks among the 
foremost stationery, printing and office supply houses 
of the country. 

The present officers are: A Pomerantz, president; 
C. R. Thomas, Jr., vice-president; Ray L. Neal, treas- 
urer; M. M. Johnston, assistant treasurer, and Wil- 
liam P. Reinhardt, secretary. 


© 


SEITZ OPENS FOURTH SEASON AS RADIO STAR 


Ernest Seitz, world famous Canadian concert pianist 
and composer, and son of J. J. Seitz, president of 
Underwood Elliott Fisher Limited, Canada, on Octo- 
ber 15 opened his fourth consecutive season as solo 
guest artist on the widely followed Underwood Elliott 
Fisher weekly radio hour 

Each Sunday for twenty-six weeks, Mr. Seitz’s radio 
recitals, popular in neighboring United States com- 
munities as well as throughout all of Canada, will be 
heard at 1:30 o’clock E.S.T. over stations CBL in 
Toronto, CBO in Ottawa and CFCF in Montreal. 

As in previous years, the weekly half-hour will be 
devoted by Mr. Seitz to his own arrangements of a 
wide variety of classical and semi-classical numbers. 
His opening program was a faultlessly played selection 
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STEEL AND CHROME METAL FURNITURE 


® You can now offer TROY Tubular Stain- 
less Steel Furniture to your customers at 
prices only slightly higher than Chrome 
Metal Furniture . .. with a good profit for 


you! Write for catalog and price list today. 





| 
| 





1 Park Avenue, 
New York City 
666 Lake Shore Drive, 
hicago 
2155 E. Seventh St., 
Los Angeles 


110 N. Biscayne Blvd., 


ami, Fla 
1005 Liberty Avenue, 
Pittsburgh 
1004 S. Michigan Ave., 
Chicago 
102 Portland Street, 
Boston 
1136 Prospect Ave., 
Cleveland 
209 Mills Bldg.. 
Washington, D. C. 
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DISCRIMINATING BUYERS CHOOSE 


DO/MORE 


POSTURE SEATING 


THE BEST KNOWN — and — KNOWN AS THE BEST 





The “Ambassador” 


THE MOST COMPLETE LINE OF POSTURE CHAIRS 
FOR THE 
EXECUTIVE — CLERICAL AND FACTORY WORKER 





A FEW TERRITORIES AVAILABLE 
Its always easier to sell the leading line. If you are not now selling Do/More 
write for particulars about our exclusive franchise. If your territory is open 


we will send complete information. 











DOMORE CHAIR COMPANY, INC. 


AN INSTITUTION DEVOTED SOLELY TO POSTURE SEATING 
1101 FRANKLIN STREET ELKHART, INDIANA 
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of Chopin, chosen by way of commemorating the 
ninetieth anniversary of the great Polish composer’s 
death in Paris October 17, 1849. 

Known on every continent as composer of the long 
popular “The World Is Waiting for the Sunrise,” Ernest 
Seitz is regarded as Canada’s ranking concert pianist. 
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MAVERICK-CLARKE OPENS TYPEWRITER 
DEPARTMENT 

Continuing their activities for giving Texas one of 
the most modern and complete business equipment 
stores in the country, the Maverick-Clarke Company, 
San Antonio, Tex., recently opened a typewriter depart- 
ment in which are stocked all lines of new and used 
machines. 

The addition of this department was made in order 





ROYAL UNDERWOOD L.C.SMITH | 
CORONA REMINGTON 


2TABLE TYPEWRITERS 
Fawipment Teken tn Trade 





A NEW DEPARTMENT.—This display of the Maverick-Clarke 
Company, San Antonio, Tex., heralded the addition of the 
store’s new typewriter department. 


that the firm might render a more complete service to 
its thousands of customers, making it possible to pur- 
chase practically everything required in the operation 
of the modern office. 

The new department is under the supervision of 
Alvin Eisemann, merchandising manager.—_BCR 


<< 
BANSEMER JOINS STATIONERS LOOSE LEAF SALES 
STAFF 


LeRoy T. Bansemer, for the past twelve years con- 
nected with the Stationers Loose Leaf Company, Mil- 
waukee, Wis., last month was appointed a member of 
the firm’s sales staff. 

Mr. Bansemer has “majored” in visible records and 
due to that training will devote his efforts to pre- 


ae . 





LeROY T. BANSEMER 
senting to dealers the company’s bookkeeping equip- 
ment, including the Flexi-Post binder and the entire 
Faultless binder line. At the same time he will ac- 


quaint dealers with the firm’s proposed Flexi-Post 
sales contest scheduled for an early beginning. 
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GET AN AUTOPOINT..THE LEADS 
CANT WOBBLE AND THEY WONT 
BREAK EASILY ! 


THEN ITS 
AUTOPOINT 
FOR ME ! 





@ Of course ‘‘Real Thin Leads” make a selling point! But put 
them in the famous GRIP-TITE TIP—as Autopoint has done 
in these handsome new models—and you have an unbeatable 
sales combination. Tell your customers about the always-sharp 
points, the clear writing line, and THEN ADD THIS: “In the 
Autopoint Real-Thin-Lead pencil, leads can’t wobble, slip or 
drop out—nor will they break readily. Autopoint assures you 
years of comfortable, never-failing writing.’’ That’s the way to 
cash in on Real Thin Leads. Try it! 


SOLD SEPARATELY OR IN 
COMBINATION SETS 


Autopoint pencils using Real Thin 
Leads are sold separately or in com 
bination with six extra erasers and 
fifty extra leads. Pencils only retail 
from 49c to $1.00 each. Combinations 
at 75c to $1.25. Prices slightly higher 
in Canada. Order from your jobber 
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AUTOPOINT COMPANY Dept. OA-11 





1801 Foster Avenue Chicago, Illinois 
DISTRIBUTED BY 
Mutual Stationery C Inc., 368 Broadway, New York 
Assoc. Stationers Supply Co., 229 S. Jefferson St., Chicago 


A. C. McClurg & Co., 333 E. Ohio St., Chicago 
Zellerbach Paper Company, West Coast 
Brown Bros., Ltd., 100 Simcoe St., Toronto, Canada 























* DURABILITY 
* GOOD LOOKS 
* ECONOMY 


: oe can show your customers CANCO 
wastebaskets knowing that their quality 
will never let you down. Not only are they 
made of long-lasting, durable metal that can 
stand rough treatment ... they are attrac- 
tively lithographed in a variety of colors and 


wood finishes. So they look good, too. 


Because they combine practical construction 
with good appearance, you can sell them 
easily on both points. And they'll win reorders 
for you on the strength of their service and 
economy in use. The CANCO line is a fast- 
selling one—which means steady, profitable 
turnover. It will pay you to get facts and 


prices. Why not write today? 


Galvanized Ware Department 


AMERICAN CAN COMPANY 


CITY PARK AND HAMILTON ST., TOLEDO, OHIO 
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YEARBOOK AND DIRECTORY ISSUE OF MODERN 
PLASTICS 

The demand by manufacturers, engineers and de- 
signers for a quick and complete reference to avail- 
able data on plastic materials, their methods of 
fabricating and sources of supply is ably supplied 
by the October issue of Modern Plastics Magazine. 
A number of office equipment items, such as adding 
machines, autographic registers, fountain pens and 
desk sets, card index boxes, dictating machines, ash 
trays, etc., are illustrated because plastic materials 
are used in their manufacture. 

This 454-page catalogue and directory number of 
Modern Plastics contains a complete description of 
the general characteristics of all synthetic plastics 
from alkyd to vinyl, each treated by a Specialist in 
his field, in easily readable form and embracing de- 
velopments during 1939, typical applications, trade 
names and chemical formulas. 

The machinery and equipment section of the 
catalogue reveals all recent developments in plant and 
equipment and the molding and fabricating section 
is devoted to processes and techniques of handling 
the various plastic materials—an invaluable source 
of information contributing to the complete under- 
standing and specification of the materials for 
specific purposes. 

A properties chart—reported to be the only one of 
its kind ever complied—illustrates the comparative 
physical characteristics of each material, giving soft- 
ening point, molding temperatures, moisture resist- 
ance, thermal conductivity, etc., in tabular form 
which makes comparison simple. 

There is a chapter devoted to nomenclature which 
acquaints readers with the terms familiar to the in- 
dustry and another chapter is devoted to bibliog- 
raphy which lists all worthwhile printed works on 
the subject of plastics. The directory section gives 
complete names and addresses of those engaged in 
the industry, including packaging, equipment and 
supplies, custom molders, laminators, fabricators and 
designers; chemicals and raw materials, and trade 
names of all plastic materials. 

This book is profusely illustrated and makes use of 
a decorative laminated plastic cover, an application 
of plastics in itself unusual and probably the first 
such use in connection with commercial bookbinding. 

*— — 

FETTER ANNOUNCES NEW BUSINESS PROGRAM 

A new set-up in its business involving the sale of 
a printing department and the purchase of office furni- 
ture and equipment stocks was announced last month 
by the George G. Fetter Company, Inc., 410-412 West 
Main street, Louisville, Ky. The statement read in 
part: 

“The George G. Fetter Company, Inc., sold their 
printing plant to the Fetter Printing Company, Inc., 
and all printing machinery has been moved to a new 
location, 233 East Walnut street, formerly occupied by 
Jenne-Hardy Co. and Lewis & Parsons Co. However, 
the George G. Fetter Company will continue to co- 
operate in the sale of good printing.” 

At the same time the firm reported buying the entire 
stock of office supplies and furniture of both the 
Jenne-Hardy Company and the Lewis & Parsons Com- 
pany, moving it to their own establishment 





WEDD I 


MANOLIDOU-DESPINIS 
On Sunday, September 17, 1939 at 4:00 p.m., Georges 
J. Despinis, proprietor of the Despinis Typewriter Com- 
pany, Cairo, Egypt, and Miss Despina E. Manolidou 
were united in marriage at the St. Spiridon a Helouan 
church. Mr. Despinis is a well-known office machines 
dealer in the Egyptian market. 


























THE CASH REGISTER MACHINE DIVISION OF ALLEN CALCULATORS, INC. 


NOUNCES 28 IMPROVED CASH REGISTERING MACHINE MODELS 


Model 


‘omium ~ r 
U.U ce 


CASH REGISTERING 
+ MACHINES — 


ee 


Every retailer will be interested in this big line. 
A model to fit every need. The biggest register a Rete oo. 
value in the field. Serves both as a cash register «Beauty ; 
and an adding machine. Popularly pnced. Simple vase ae 
bookkeeping system included free. Hand and 
electric models. Write for details and prices. 
Allen Calculators, Inc., 22 East 40th St., N. Y. C. 









































Audit strip Model #75-6G - . Ms “4 : 
GAS 5 125 ' RYE 1s 6 325 
aS 5 125 7700077 sco 2P 3 250 
OIL 30 J CAGES) 6 WKY10 8 350 
(S15 375 CH ®seooeo:s Ae deel a 
5 oe 22000: : RUM1P 27 1.50 
LU 225 | : WINIZQ 32 1000 
TAT 3 5 332000: > BDY 1¢P 23 50 
5 00 PO vie 2 2 2) COR1 YW 3 AS 
300 RA ??000 MIS iL 3 25 0 


Eee 
pis aoa ae 








APPROVED 
by All Hands! 


Here’s a claim that can be honestly made for the 


lutely right that your hand instinctively rests on it just 
where a slight pressure drives and clinches the staple. 
There’s no inclination or need to pound or slam it. 








FOUR REMINGTON RAND PROMOTIONS 
ANNOUNCED 
Four important sales staff promotions were an- 
nounced last month by Remington Rand, Inc., through 
Fred M. Echoff, general sales manager of the type- 
writer division. Those involved in the changes are 
T. M. Ralph, S. L. Hooper, who become sales managers 
of the standard machines and noiseless machines divi- 
sions respectively, and T. P. Daugherty and Harris 
Swahn, who become typewriter branch managers at 
Columbus, Ohio, and Hartford, Conn. 
Mr. Ralph joined the Remington typewriter sales 
organization in New York City in 1927, where, over a 


| period of years, he demonstrated his ability as a sales- 


man so convincingly that he was given a field assign- 
ment as a special representative of the home office. 
For the past two years he has been acting in the 
capacity of relief manager in various branch offices 
throughout the country. 

Mr. Hooper was originally with the old Noiseless 
Typewriter Company and went into the Remington 
Rand organization at the time of the Remington 
merger. He has recently been acting as field super- 
visor of Noiseless sales activity, working out of the 
home office at Buffalo, N. Y. 

Mr. Daugherty was formerly a salesman in the 


| Pittsburgh office of Remington Rand, and district 


manager at Wheeling, W. Va., in both of which posi- 


; | tions he established enviable records before his promo- 
Hotchkiss Zephyr. Its palm-fitting contour is so abso- | 


tion to the branch managership at Columbus. 

Mr. Swahn joined the Remington Rand sales organ- 
ization as a junior salesman in Madison, Wis., and 
was successively a senior salesman at Janesville and 


| district manager at Madison. His promotion and 


This saves energy—saves time and gets more work | 


done—a very convincing argument in selling business 
executives who are your customers. 


THE FAMOUS FRONT LOADING FEATURE 
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1, PRESS RED BUTTON VPWARD TO RELEASE SLIDE 2. PULL OUT SLIDE 





























3. LAY STRIP OF STAPLES ON SLIDE 4. PUSH SLIDE BACK IN. CLICK! 


Another feature which everyone likes is the 
exclusive Hotchkiss front loading feature. Press 
the red button and it releases the staple slide 
in front. You can drop a strip of staples on it in 
a jiffy and—best of all—you can't overload the 
Zephyr. The staple slide shows just how many 
staples are needed. 


If you are not enjoying the boom in stapling business 
which the Zephyr brings, wire us today for a sample 
lot. Remember, the Hotchkiss guarantee protects you 
and your customers. 


HOTCHKISS 


NORWALK, CONNECTICUT 


“Pioneers in all that’s best in stapling!” 





transfer to the branch managership at Hartford is in 
line with the company’s policy of rewarding sales 


accomplishment. 
¢—t 3° 


“BAERS’” OF CANTON, OHIO, NOW “BAERS, INC.” 

The following announcement has been made over 
the signatures of Belle S. Baer, executrix of the 
last will and testament of Edwin I. Baer, deceased, 
and Paul W. Volzer, president: 

“Baers’ of Canton, Ohio, after having been for 
thirty-nine years in the retail stationery, supply, 
printing, ruling and binding, and office equipment 
business, is now pleased to advise the sale of its 
business to Mr. Paul W. Volzer, who has been with 
Baers’ for twenty years. 

“The new business will be known as Baers, Inc., 
Mr. Paul W. Volzer being the chief stockholder and 
party in interest, and will continue at the same loca- 
tion and in the same business 

“It is needless to state that Mr. Volzer, having been 
with the old Baer concern for a period of twenty 
years, is very well acquainted with the retail outlet 


| as well as with the manufacturers and distributors 
| with whom Baers’ have been in contact these many 


years. 

“Baers’ desires to take this occasion to express its 
deep gratitude to its many kind friends and trust 
that the same relationship existing between Baers’ 
and its suppliers, will continue with Mr. Volzer, oper- 


| ating as Baers, In. 


“The change of business is effective with the close 
of business, October 7, 1939.” 

The host of personal friends of the late Edwin I. 
Baer, and the friends of the organization through 
the years will be glad to know that the business is 
to be continued and the name Baer included in the 
new corporate title. Mr. Volzer’s long connection with 
the firm assures carrying on of the established Baer 
policies and methods. The business will go on as 
before, an active memorial of the enterprise of its 
founder, whose passing is felt so Keenly in the sta- 
tionery industry. 


OFFICE APPLIANCES 




























































ev 


The two new Steelcase lines of smart roll-edge island base 















desks announced here last month have squarely hit the 
bullseye of public approval. Dealers are buying them and 


users are ordering them. These streamlined desks are the 








last and best word in today’s office equipment — each is truly 





BTEELCASE 


eet Equipment, , 








- 7720—4 drawer pedestal desk for the executive—66"x 
36”. Steelease is proud to place its name on this out- 
standing example of the best in metal desks. The desks 
and table shown above are for the general office. 


With their pleasing roll-edges and stainless steel trim, their attractive 
chrome hardware and rich metallic finishes, their clever and efficient 
TH E FACTS? working features and outstanding craftsmanship, these new desks “have 
everything”. Priced right and displayed right their ready saleability is 
a foregone conclusion. All of the famous mechanical and construction 
features of the Steelcase “600” line are incorporated in these newest 
plete particulars . . . just members of the Steelcase family. 
the things you need to know. 














We have just issued an illus- 


trated circular giving com- 





Write us for a copy. You 


owe it to yourself to get the 


mrvmnns es TH METAL OFFICE FURNITURE COMPANY. 


GET THEM NOW! 
Grand Rapids Michigan 
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No. 275 Sofa 
Length 76 in., Depth 39 in. 
Height 34 in 











No. 420 Chair 
Width 32 in., Depth 36 in. 
Height 35 in. 





“DEPENDABLE” 
“sx GOOD QUALITY 


WHEN IT’S APPLIED TO 


Ehrlich Upholstery 









After eighteen years of building fine furniture, 
we take great pleasure in issuing our latest 
catalogue of Leather Upholstered Furniture 
for the contract, architect, home and office 
trade. 








EHRLICH UPHOLSTERY WORKS 


520-528 WEST 43RD STREET « NEW YORK, N. Y. 





NOVEMBER, 1939 


OXFORD FILING PRODUCES NEW DISPLAY UNIT 
FOR DEALERS 

The Oxford Filing Supply Company, 340 Morgan 
avenue, Brooklyn, is offering their dealers a new type 
of sampling display for their Red Fiber expanding 
envelope items. 

This rack is of steel offered in a rich crinkle finish, 
olive green. It is fitted with a large capacity arch on 
which twelve to fifteen samples can be mounted, de- 
pending on thickness of each and in all sizes up to 


ase " PY pis %. 
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Oxtoud. EXPANDING 
ENVELOPES 





NEW OXFORD UNIT.—This display cabinet is offered free to 
dealers by the Oxford Filing Supply Company for the display 
of that firm’s Red Fiber expanding envelope line. 


10 by 15. Each dealer specifies the items he wishes 
shown and these are perforated with large holes for 
easy swinging and mounted on the display at the fac- 
tory. To each sample is affixed a label showing stock 
number, style, size and space for retail price. 

This new display is the result of a survey among 
dealers, the majority of whom expressed their prefer- 
ence for a sampling, as against a dispensing display. 
The actual stock is kept on the shelves in fresh, un- 
damaged condition, ready for sale in any quantity 
to those who have made selection of their needs from 
the display. P 

The new Oxford display is available without cost to 
dealers selling Oxford Red Fiber envelopes and file 


pockets. 
*—- «+ 


TWO SMITH-CORONA VETERANS COMPARE FIRST 
AND LATEST L. C. SMITH TYPEWRITERS 


Way back in 1904 two young fellows sat back with a 
sigh of content as they gazed upon the first L. C. Smith 
typewriter ever produced. One of them had just com- 
pleted aligning the machine and the other had in- 
spected it and given his official O.K. to the job. 

“That’s quite a machine,’ quoth one, “and believe 
me, it’ll be a long time before they ever produce any- 
thing to equal it.” 

The other answered with ..1e 1904 equivalent of 











NON-SKID EASEL 
NOTEBOOKS AVAILABLE 


BOX-WRAPT /G 
° 






NO BULGE AT 
THE BINDING 
EDGE 












Re THERE ISA 
NON-SKID EDGE 
ON EACH COVER Z— 














@ Non-Skid Easel Notebooks, the patented 
wire bound stenographiec notebook that “stands 
alone,” is now a member of the “Box-Wrapt” 
family. 

“Box-Wrapt” (patent applied for) is the new 
Rockwell-Barnes method of packaging papers 
—the package that looks like a box, and is like 
a box. And now, Non-Skid Easel Notebooks 
come to the dealer in this sealed, box-like 
package at no extra cost. 

Uniform in appearance Box-Wrapt is de- 
signed for the convenience of you, the dealer, 
and your customers. It makes it easy to keep 
your store neat and attractive looking, because 
now, you can stock your shelves with a full 
line of papers—all attractively packaged in the 
same uniform design. 

Here are a few “Box-Wrapt” products: Non-Skid 
Easel Notebooks, Typing Papers, Second Sheets, Mani- 
fold Papers, Mimeograph Papers, Manila File Folders, 
ete. 


Write today for samples and price information. 


ROCKWELL-BARNES COMPANY 


1515 West 38th Street Chicago 








INCREASE YOUR SALES 
25% to 50% with 


Cash Drawers for all 
Makes of Adding Machines 


Ir YOU are not selling one 
combination cash register for every three add- 
ing machines, you are missing an opportunity. 
An adding machine on a cash drawer is EASY 
TO SELL because 

it serves the merchant as a cash register 


it provides him with an adding machine 
it sells at a price he can afford to pay. 


MAIL THIS COUPON FOR HELPFUL HINTS ON 
SELLING COMBINATION CASH REGISTERS 





Indiana Cash Drawer Company 
Shelbyville, Indiana 
Please send full information, prices, etc., on cash drawers for use 


with an adding machine. 


Check make 
of adding 
machine handled 


) R. C, Allen 
(j Allen Wales 

| Barrett Address 

| Burroughs 

-) Corona 

) Monarch 

} Remington Rand 

) Sundstrand 

) Victor 
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“Brother, you said it!” Whereupon the two gentlemen 
hung up their aprons and quit for the day. 

All of which is by way of introducing William Cope- 
land and S. A. Gower of the L. C. Smith & Corona 
Typewriters, Inc., staff at Syracuse, who recently made 
more history when they aligned and inspected the first 
model of the new L. C. Smith Super-Speed machine. 
And, naturally, it called for a little reminiscing. Mr. 
Copeland recalled that he did his first work of aligning 
on a Caligraph in 1882, working for George W. Yost, 
inventor of the machine. Soon after the turn of the 


TWO SMITH-CORONA VETERANS!— 
Seated at bench is William Copeland 
who aligned the first L. C. Smith 
typewriter in 1904 and recently did 
the same job for the first model of 
ihe first Super-Speed L. C. Smith. 
Standing behind Mr. Copeland is S. 
A. Gower who inspected the first L. C. 
Smith machine ever produced and 
likewise did the same honors for the 
first model of the Super-Speed. 


century he went to Syracuse to work in the Monarch 
typewriter plant but switched to the Smith Brothers 
when they erected their plant in 1903. 

As a hobby Mr. Copeland makes miniature violins, 
carving them from spruce and maple. These intricate 
carvings are small enough to be placed in a spectacle 
case. He also plays the violin for his own amusement. 

Mr. Gower also remembers “way back when,” and 
recalls with pleasure the first L. C. Smith upon which 
he was called, as official inspector, to pass judgment. 
He believes that, pooling his knowledge of typewriters 
with that of his co-worker, they have a “pretty fair 
idea” of what a good typewriter should be. 

*—> 
WATERMAN BRAVES WAR ZONE IN VISIT 
TO FRANCE 

Because urgent business demanded his presence 
abroad, F. D. Waterman, Jr., of the L. E. Waterman 
Company, last month sailed aboard the United States 
liner President Roosevelt for France 

Mr. Waterman experienced almost two weeks’ delay 
because the government refused to issue him a pass- 
port until he could exziain the urgency requiring his 
entry into the war zone. The refusal was based on a 
clause of the neutrality law which prohibits Amer- 
icans from going abroad except on missions of ‘“ex- 
treme necessity.” 

After explanations were made by Mr. Waterman 
he was given a passport which, however, specifically 
forbids him to travel on ships of belligerent nations. 

—-> « 

NEW ALLIED RIBBON PACKAGE ANNOUNCED 

The Allied Ribbon & Carbon Manufacturing Cor- 
poration, New York, N. Y., announced a change from 
the former two-color cardboard ribbon container to a 
modernistic brown pastel metal ribbon container which 
will be used exclusively for their Contract cotton rib- 
bon line 








Color advertising like this in the 
SATURDAY EVENING POST 

COLLIER’S 

GOOD HOUSEKEEPING 

AMERICAN ° F 

McCALL’S 

is bringing customers into sta- 
tionery stores everywhere for the 
UN AOL Tita am D)t-) of-) ol-1-) met ele Meters) (ol 6] 
Cellulose Tape. 

Display prominently on your 
counter, and get your share of 
“pick-up” sales and profits on 
this new item which is fast be- 
coming “standard equipment” 
eM =D A=) g'Ake) ti (ol-ME-tol Vole) Mos ele Meloy ee (-M 


Made and Patented in U.S.A. by 


MINNESOTA MINING & MFG. CO. 
SAINT PAUL MINNESOTA 


Under one or more of the following U.S. Patents: Nos. 1779588, 1856986 
1814132, 1895978, 1959413, 1954805, 2156380, 2173829, Re. Nos. 18742, 19128 





















Write today 
for complete - 
information. 
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SOUTH POLE SNOW CRUISER 
CHOOSES "COMFORTAIRE CHAIRS 






EXTERIOR VIEW of SNOW CRUISER 


Combination office and living room outfitted 
with Shepherd Steel Posture Chairs. 
Chosen for merit. 









Snow Cruiser for 
Antarctic, Plan 


e 
ed . a, . 
utp lity In act 
“Oe Re o%i- Scientists Could Speed 
Mop: over Frozen Wastes. 


EXCLUSIVE WITH “COMFORTAIRE” 
“ORTHOFORM” BACK SUPPORT 


Body Conforming . . . Automatic Reclining Action. 
Supreme in Comfort and Support. No other posture chair 
can make this claim. 

















“AIRFOAM” CUSHION 212” THICK 
with Rolled Edges Flanged to Form Bumper all 
around SEAT. 





RUBBER BUMPERS 
A great protection to SHOES and DESKS 


We invite comparison with any posture chair at any price. 
All new features including 1%-inch tubular base and 2-inch 
ball bearing, nickel-plated casters, standard equipment 
without extra cost. Speedy adjustments without tools or 
keys. Positively the biggest posture chair value in America. 








Patents applied for 


Exclusive Sales Rights to Alert Dealers 


SHEPHERD CHAIR COMPANY 


3100 CARROLL AVE. CHICAGO, ILLINOIS 
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PACIFIC NORTHWEST NOTES 


A quarter-century of service was celebrated this Fall 
in the twenty-fifth birthday anniversary of the Desk 
Exchange Corporation of Seattle. Artnur M. Hansen, 
president, organized this office furniture firm in 1914 
and has guided its course through the business world 
since then, being assisted by A. E. Westin, treasurer, 
with the company since 1915. Together, they have 
developed the enterprise to one of the largest in the 
city. 


* * 


Featuring sales, rentals and repairs on all types of 
typewriters, Ruel’s Typewriter Service Shop and Retail 
Store has been opened at 6724 Greenwood avenue, 
Seattle. Mr. Ruel has been located in the north end 
of Seattle for 27 years. 

* 

Combining all manner of purchases for various 

bureaus and offices of King County, Washington, in 


» * 


which Seattle is the chief city, a centralized purchas- | 


ing system is to be inaugurated under the new 1940 
budget which will affect extensive purchasing of office 
supplies and equipment. 
$100,000 annually is expected for the taxpayers. 


purchases, specifically, Chairman of the King County 
Board Jack Taylor pointed out that if one department 
needs five typewriters, another twelve, and another 
twenty, after considering the types and uses to which 
they are to be put, then bids will be asked on the total 
number of thirty-seven to effect some saving and rep- 
resent, likewise, a nicer order for the bidder. 
* * 
The North Pacific Bank Note Company, founded in 
1902 by B. E. Buckmaster of Tacoma, Wash., its presi- 
dent and general manager, has bought the Griffin 
Envelope Company of Seattle, following the death this 
year of W. J. Griffin, founder of the latter company 
in 1923. Fred Hawley continues as superintendent of 
the envelope company under its new ownership. 


* * * 


* 


Francis R. Gerber of Portland, Ore., has invented a | 


new pocket calculator, which he has termed an 


“Answer-Dial,” and he left last month for the East | 


Coast to arrange for national distribution of the 
new device. Principal outlets are expected to be book 


stores and stationery outlets. The device is an 1l-inch | 


Slide rule with nine scales, a protractor, and a wide 
variety of tables and formulae, all packed into a space 
4 inches in diameter, 1/16 inch thick. It consists of 
two discs of hard laminated cardboard and a piece of 
transparent celluloid, eyeletted together so that they 
rotate. 


* * * 


With an elaborate parade of Royal Typewriter Com- 
pany products and data on its $2500 prize contest, the 
new display case in Lewis Hall within the University 


of Washington, at Seattle, has its first exhibit, excit- | 
ing the interest of the collegians and co-eds of this | 


college, in which Dr. August Dvorak is attracting inter- 
national attention by means of his simplified type- 
writer keyboard. 


* * * 


Stationery went to the Western Washington Fair at | 
Inc., | 


Puyallup, Wash., this Autumn, when Pioneer, 
Tacoma, Wash., set up an impelling display and booth 


there. These stationers and office equipment special- | 


ists focussed attention on their supplies before many 
thousands of Fairgoers. 
er ae” 

Continuing its expansion, Stationers, Inc., of Ta- 
coma, Wash., which recently underwent considerable 
remodeling, has combined the retail business of the 
Royal typewriters and the Allen-Wales adding ma- 
chines at its new Commerce street address. In connec- 


On the whole, a saving of | 
Pre- | 
viously each department head has been purchasing his | 
own office supplies, which system is to be changed. | 
Operations, maintenance and capital outlays are to be | 
placed in the general outlay budget. As to typewriter | 
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The Ideal Holiday Gift 


New Bates List Finders, for man 
or woman, for office and home 
Now is the time to get orders for List Find- 


ers, plain, imprinted or individually engraved 
—the perfect business good will builders. 
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THE BATES MFG. CO., Orange, N. J. 
New York Office: 30 Vesey St. 


Makers of Bates Numbering Machines, Bates Staplers, Bates Indexes, 
Bates Eyeleters, Bates Mun-Kee Stamp Pads, Bates List Finders, 
Bates Inks, Bates File Fasteners, Bates Eyelets, Bates Perforators, etc. 
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SECTIONAL CARD CABINETS 
Oak, Mahogany and Walnut Finishes 


No. 503-3 and 504-3 





No. 503-3 and 806 


Furnished in 1, 2, 3, 4 and 6 drawer size in standard card sizes 


Forest Park Iinois 
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tion with this new typewriter and adding machine 
business, L. G. Lucavish has taken charge as manager 
of the service department, which comprises not only 
general repair of such business machines but monthly 
and quarterly inspections, and complete maintenance 
service for commercial typewriter users. 

In order to care for awakened Army activities, the 
big expansion of aviation and soldier usage of machines 
and tremendous amount of paper work in connection 
with enlargement of McChord Field and Fort Lewis 
nearby, where part of the strengthening of the mili- 
tary establishment of the United States is daily more 
manifest, J. E. Wilcher has been named as sales and 
service representative by Stationers, Inc., and has been 
making friends with Army officers and personnels of 
the Army encampments using a large number of type- 
writers and other business machines to carry forward 
unprecedented development of the Army at this point. 

Retail sales have been placed under direction of Miss 
Louise Diel. R. A. Raymond, who was manager of the 
typewriter department of Stationers, Inc., for years, 
until he became representative in Olympia for the 
Royal Typewriter Company a year ago, has returned 
to Tacoma to manage the territory for Royal and 
Allen-Wales. 

Booths and demonstrations of the latest business 
machines for banking efficiency were provided by the 
International Business Machines Corporation, Mar- 
chant Calculating Machine Company and Remington 
Rand, Inc., exhibits at the American Bankers’ Associa- 
tion’s national convention in Seattle, Wash., recently. 
These displays were among the main features of the 
conference in the Hotel Olympic, which attracted more 
than 2,000 of the leading bankers of the nation.—CML 


—- 





STORY-WRIGHT DISPLAYS AT FAIR.—One of the most im- 
pressive displays at the recent East Texas Fair was that of the 
Story-Wright Printing Company, 213 North College street, 
Tyler, Texas. The exposition lasted for six days during which 
more than 3800 visitors registered at the Story-Wright booth 
for two prizes given by the firm. The company kept one man 
at the display during the day and two at night and reported 
establishing contact with a large number of important pros- 
pects. Among lines shown were those of The Globe-Wernicke 
Co., and F. S. Webster Company. 
<> 
REMINGTON RAND BROCHURE IS CLEVERLY 
CAMOUFLAGED CATALOGUE 

Containing most of the necessary elements of a 
catalogue of products although made up and written 
in the nature of an interesting book about a Cin- 
cinnati bank, a novel brochure, entitled “Vision” has 
been published by Remington Rand, Inc., Buffalo, N. Y. 

Measuring nine by twelve inches and containing 
sixty pages, the book is a clever dramatization of the 
company’s products in use in the bank field. It is in 
fact a history of the First National Bank of Cincinnati, 
an institution which has been completely equipped 
with Remington Rand products. On each page ap- 





ASSURANCE OF ACCURACY AND QUALITY 
IN AN ADDING MACHINE | 
IS MORE IMPORTANT THAN A LOW PRICE 





COMPLETE LINES OF ADDING MACHINES. 
*STANDARD MODELS *DUPLEX MODELS *STATEMENT MODELS 
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ALLENW WALES 


ADDING MA*®HINE C ORm@eRATION 
S915 MADISON AVENUE, NEWigeeenk CITY 
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Yos, Mr. Dealer, 
thore ts an 
IMPERIAL SANTA CLAUS 


When a “deal” is so sensational that dealers don't believe 
it—that's something for the record! To all skeptics who have 
written for verification, we say "We don't blame you!" BUT 
ITS ALL TRUE—and Dealers who have gleefully seized the 
opportunity are enjoying the biggest carbon boom they ever 
experienced. IMPERIAL 711 is the super carbon with exclusive 
features found in no other sheet. If you have not yet jumped 
on the 711 SPECIAL, lose no time. Every day is 
precious—for profits! 











less Tuchtype Keyboards 


Rings, all sizes * Rubber Cushion Feet © 


to customer's specifications * Rubber Typewriter Pads « Imperial Ribbons 






escription and for every purpose * Carbon Rolls for all uses 









Mr. Kretchmer, president, proudly displaying a set of 
PEERLESS TUCHTYPE KEYBOARD. "‘TUCHTYPE" is Mr. 
Kretchmar's ‘'baby'’. He has spent countless hours ex- 
perimenting with his staff of craftsmen in producing the 
finest keys science can make. ‘‘TUCHTYPE" decreases 
fatigue, lessens mistakes, eliminates “headache” glare 
No wonder dealers are daily chalking up phenomena 
sales! Are you selling ‘em? 


PEERLESS KEY-IMPERIAL MFG. CO., INC. 
Newark, N. J 


We make Peerless Rubber Keys for all Office Keyboard Machines © Peer 


for all Office Keyboard Machines * Rubber Twirler 


Molded Rubber Goods 
and Carbon Paper of every d 





General Office & Factory: 409 Mulberry St., 


THE KEY MEN OF AMERICA.Manufacturers with the dealers’ viewpoint 


BRANCHES: 
New York City, 321 Broadway Chicago, 19 South Wells St 
Detroit, 808 American Radiator Building Los Angeles, 827 S. Main St 








OFFICE APPLIANCES 


pears one or two large photographs of various depart- 
ments of the bank, opening with photographs of the 
organization’s executives seated at their desks. Be- 
side the picture of each is a short history of his 
career and connection with the bank. Where Reming- 
ton Rand equipment appears in the picture a brief 
caption points out the use to which it is put. For 
example a brief resume of the history of Bank Comp- 
troller W. S. Gunckel is followed by this short but 
telling line: “Remington Rand Safe-File 60’s protect 
his irreplaceable records.” Short, but cleverly calcu- 
lated to draw the reader’s attention to the battery 
of files seen beyond the executive’s desk. 

Another picture shows a number of quiet, restful- 
appearing rooms for customers of the bank and, with- 
out a typewriter in sight, the caption explains that 
Remington Noiseless machines are used throughout 
the bank’s offices. Other Remington items pictured 
and discreetly mentioned are counters, money trucks, 
steel wainscoting concealing the radiation, and a host 
of other important pieces. 

But the book is adroitly balanced by several pictorial 
pages without mention of Remington Rand material. 
For instance, photographs show the massive and dig- 
nified entrances, safe deposit vault doors and modern 
lighting systems. A two-page spread at the close is 
devoted to Remington Rand tabulating machines 
which are not, however, part of the bank’s equipment. 

Color brightens the various pages and adds to the 
general beauty of format. The cover, showing the bank 
entrance, with modern clock and revolving doors, is 
done in a pleasing scheme involving the use of white, 
black, blue and orange, artistically blended to make 
an attractive whole. 





~ : oa 
THEY DEMAND CORRECT POSTURE EVEN AT THE SOUTH 
POLE!—Pictured here is the gigantic Snow Cruiser being made 
ready for the use of Rear Admiral Richard E. Byrd on his com- 
ing expedition to the Antarctic. Every item aboard the strange 
vehicle was chosen with the utmost care and with an eye to its 
utility, space-saving and sturdy construction so it is with pride 
that officials of the Shepherd Chair Company, 3100 Carroll 
avenue, Chicago, point out that Admiral Byrd has selected 
their steel posture chairs to serve in the combination office 
and living quarters of the Snow Cruiser. The type of chair 
chosen is the “Comfortaire” posture chair, which the Shepherd 
organization manufactures in collaboration with the Precision 
Metal Workers Company, Chicago. 


—_>- 


HILCO IN NEW HOME 

Forced by expanding business to find larger quar- 
ters for stock and business offices, the Hilco Cor- 
poration has recently moved into Room 1157 Merchan- 
dise Mart, Chicago, where the space available more 
than triples that in the former location. With ample 
room available the corporation will display each of 
the three models of its stencil duplicator, namely 
the Hileo Streamlined Automatic, the Hilco Senior and 
the Hilco Junior. 





















When you sell the Cie, Steel Transfer Line 
you make a friend of every customer 








A FULL LINE 


WITH ROLLERS THAT ROLL...Easy to operate 
Severe’ when stacked to any height 


case (A) and 2 at bot- 
tom rear of drawer (B) 


aah dutins ti heinae. TWO complete lines of superb steel transfer cases — two outstand- 

ing lines of “10 Star’’ corrugated cases — all kinds of card cases and 

shelf box type transfer cases for special and miscellaneous transfer records — and thous- 

ands of guides, cards, folders, in all weights, sizes and cuts — make transfer time the big- 

gest profit time of the year for “Y and E” dealers. Whatever your customer needs, 
“Y and E” has it — with a quality and at a price that automatically clinches the sale. 

And what's more, the year end always leads to sale after sale of “’ Y and E” Direct 

Vision Sets, Empire Folders, Empire Files, Sorters and dozens of other profit opportuni- 

ties for you. It’s not too late to cash in this year on the many added advantages of the 


“Y and E” Franchise — Write today. 


YAWMAN4%0 FRBE MFG.(O. CR. 
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‘Foremost for Over Fifty Years’’ 





FACTORIES AND EXECUTIVE OFFICES, 1099 JAY ST., ROCHESTER, om Y. 
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Important Necessities 
to 
Modern Business 


Metal paper fasteners of every 
description are being used in 
greater quantities to speed the 
handling of business. It is impor- 
tant that you offer your custom- 
ers the best the market affords. 


Vail Paper Clips— Pins — Brass 
Fasteners—Staples and Thumb 
Tacks satisfy the most discrimi- 
nating buyers. They are per- 
fectly formed, each and every- 
one, from the finest of raw mate- 
rails. Packaged to give eye 
appeal. All to help you sell more 
of these business requisites. 


You will sell more metal paper 
fasteners—when you sell the 
Vail line. 


Write for more information today. 


VAIL 


MANUFACTURING 
COMPANY 
900 E. 95th St. Chicago, III. 
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use during the last war. 
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CANADIAN NEWS NOTES 
Typewriter makers and distributors are already ex- 
periencing an increased demand for typewriters, due 
to their use in the army. Need for legibility and 
accuracy in army work brought the typewriter into 


* - * 


The Hay Stationery Company, Richmond and York, 
streets, London, Ont., had a truly splendid display 
of the latest office equipment and supplies, along 
with its general booth at the Western Fair held in 
that city, recently. 

+ ” ” 

John Chimpman, vice-president, The Brown Bros., 
Ltd., wholesale stationers of Toronto, Ont., is busy 
in military affairs now, being the very popular and 
efficient Lt. Col. of the Forty-Eighth Highlanders of 
Canada. Norman Brown, of the same firm, who was 
taken suddenly ill at his summer home in August, is 
making gradual and encouraging recovery. 

+ * * 

Canadian firms manufacturing wire specialties for 
the office trade report that Canadian steel mills are 
so busy in the manufacture of munitions and other 
war supplies that they are finding difficulty in secur- 
ing wire for manufacture of clips and the like. 

* * * 

Reich Bros., wholesaler importers of office and gen- 
eral stationery, have moved their offices and ware- 
houses from St. Paul and St. Peter streets, Montreal, 
Que., to new and larger quarters at 68-72 Bresoles st. 

* * * 

C. G. Easton, vice-president and general manager, 
Eagle Pencil Company of Canada, Ltd., recently ex- 
pressed the opinion that pencils cannot remain at the 
present price for long, due to the rise of materials. 
The pencil trade uses brass, graphite, clay and wood, 
all of which have risen since the outbreak of war. 

* * * 

York Township Board of Education, recently 
awarded the contract for supplying forty-nine type- 
writer desks to an Ontario firm, though the tender was 
thirty cents higher per desk than that of a firm in 
Quebec. The majority of the trustees of the town- 
ship, which is part of Toronto, believed that Ontario 
office equipment firms were entitled to the business be- 
cause of the higher wages they pay. 

* a * 

The third All-Canadian Stationers convention, 
which was to be held on October 2 to 4, has been called 
off until a later date, yet to be announced. The war 
situation is believed to be the main reason. 


* * * 


Manufacturing stationers and makers of office 


| equipment in Canada report that the war instead of 


definitely slowing up business and causing a lot of 
“cancellations” as was the case in 1914, has literally 
rushed business. In the former war purchases of 


| office supplies and equipment lagged seriously from 


1914 to 1916, but a different picture has so far pre- 
sented itself today. While stationery firms in Canada 
are not at all pleased over the turn of events in 
Europe, it is encouraging to them to know that busi- 
ness has not taken a completely hopeless outlook upon 


| the future. H. F. E. Kent, general manager of the 


W. J. Gage Company, Ltd., manufacturing stationers 
of Toronto, believes that the experience gained in 
the last war and the lengthy program of prepared- 
ness has given a background of experience to trade 
which will stabilize production and prevent prices 
from getting out of hand as on the previous occa- 
sion.—SJL. 


o—- . 
VOORHEES HEADS BOWLING LEAGUE 
W. W. Voorhees of the Monroe Calculating Machine 
Company, Orange, N. J., heads the bowling league of 
Newark chapter, National Association of Cost Account- 
ants, which recently opened its new season.—NJNS 
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YOU GRIP A LIFETIME OF PROFIT 
WITH THE TRADE'S MOST 


VALUABLE FRANCHISE 
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Do you now 
Qualify for It ? Ser 


DEALERS who possess a Shaw-Walker franchise do not give 
it up easily; they regard it as their most valuable business asset. 
Right now there are a few cities where we are willing to 
make a change. Yours may be one of them. 






a 
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Why This One Franchise? 


WITH SHAW-WALKER, you have the one CO-ORDI- 
NATED line—8,000 items each matched with the others. 
Once customers start using Shaw-Walker, they continue. 

Shaw-Walker’s trade mark is the best known in this industry. 
The Shaw-Walker BUYERS’ GUIDE is recognized as the 
greatest silent salesman, the biggest single source of con- 
tinuous repeat orders in this business. Moreover,’ Shaw-Walker 
products cost no more. 

And, by deating with this one source of supply, Shaw- Walker 
franchise owners earn larger quantity discounts. Since sup- 
plies alone can amount to 30°, of your entire business, since 
Shaw-Walker products often exceed 50°, and more of a 
dealer’s sales volume, the Shaw-Walker franchise owner’s 
profit picture is easy to see. 

Perhaps this money-making franchise can be yours. Inquire! 


GHAW-WALKER 


MUSKEGON, MICHIGAN 
The Most Highly Prized Franchise in This Industry 





s “Built Like a 
Skyscraper” 
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In Other Lands Section 
Continued from Page 44 


prosecution of the national effort, one marvels at the 
apparently effortless adjustment—the spirit of Eng- 
land. 

7 * * 

Members of the office appliance industry advise they 
have very little to report other than this adjustment 
to changed working conditions, interspersed with re- 
marks as “It will be some little time before I can 
send you news for our interested friends overseas, as 
we are still working and going all out adjusting our- 
selves to the new conditions and so I ask your in- 
dulgence until we get our house in a little better or- 
der”; “In common with most other firms in this 
country, we have had to face many problems and one 
of the first of these was our publicity campaign, modi- 
fied to some extent for two principal reasons. Firstly 
we are faced with a heavy demand for our products, 
which has resulted in a temporary delay in deliveries 
and also the production of leaflets has to be strictly 
limited to economize paper as far as possible. We 
think it may interest readers of OFFICE APPLIANCES 
to Know we are, however, continuing a very strong 
campaign.” 

* % * 

The Business Efficiency Exhibition arranged to open 
on the 26th of September has been indefinitely post- 
poned. Many new models in office equipment had been 
held up pending this event and are now being 
launched. 


The Automatic Telephone & Electric Company, Ltd., 
have a new communication system for Industrial 
A.R.P., whilst providing the service required is so ar- 
ranged that emergency conditions will not impair its 
efficiency. When gas masks have to be worn, this con- 
tingency is covered by provision of special throat- 
transmitter attachments which convert the larynx 
vibrations into speech. The clarity and volume of 
speech is equal to normal transmitters. 

co x * 

Bell Punch Co., Ltd., have a 4-register machine for 
the analysis of sheet steel invoices by weight and pro- 
duction period, capacity, weight, 9,999 tons, 19 cwts., 
3 qrs., 27 lbs.; Sterling, £99,999.19.11, £9,999.19.11, 
£9,999.19.11. 

Continental Typewriter Co., Ltd.—New 135-character 
typewriter. Overcoming the limitations of standard 
machines in relation to technical terms in business 
and professional typing, with two carriage shifts and 
three characters per key, 135 characters in all. Scien- 
tific and technical terms no longer present difficulties 
to Continental’s new 135 character keyboard—acute, 
grave, circumflex, umlaut, tilde and accent symbols 
for mathematical work can be put on special keys 
that do not cause horizontal movement of the car- 
riage; back spacing is not required. 


The Office Appliance Trades Association is doing 
its part to keep the’ industry informed of the many 
requirements to which they must conform in relation 
to the changed business conditions. 

7 * a 
So we look forward to the ultimate Peace.—SSE 
°° ~—tE <¢ 
AMARAL & CIA, TAKES FACIT CALCULATOR LINE 

Alberto Amaral & Cia., Ltda., Rio de Janeiro, Brazil, 
has been appointed exclusive distributor for Facit cal- 
culating machines, made by Aktiebolaget Facit, Atvida- 
berg, Sweden. The territory covered is Central Brazil, 
including the Federal District. 

Taking the new line has involved moving the head- 
quarters of the business from Recife, Pernambuco, to 
Avenida Rio Branco No. 9, Rio de Janeiro, but will not 
change the activities of the firm in the interests of 
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POSTURE CHAIRS 
/ 
For Comfort . . For Health . . For Efficiency 
EASY e QUICK e POSITIVE ADJUSTMENTS 





No. 505 
with VENTILATED SEAT 


Large, roomy seat 13” deep, 16” wide—uphol- 
stered over thick rubberized pad. 

Steel mesh on under side of seat for ventilation 
and added resilience. 

Back support completely independent of seat— 
out of occupant's way. 


Baso of 1'/,”” diameter tubing—note double sup- 
port at top and first bend for added strength. 


Chrome plated base available—small extra charge. 
Hard rubber HOODED casters—soft rubber when 
specified. 


Back support and seat height casily and quickly 
adjusted by hand—wide range of adjustment with 
positive locking device. 


Note. e The STURGIS line is sold exclusively 
e through dealers. There is a model for 
every need in a wide range of prices and color combina- 
tions. The No. 505 is just one of many popular, fast sell- 
ing models. 

You can get your share of this business by selling 
STURGIS Posture Chairs—the favorite of hundreds of 
outstanding dealers. 


Write today for full particulars. 


STURGIS POSTURE CHAIR CO. 


STURGIS, MICHIGAN 
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9.S. Mowe 


OFFERS 


a complete line of 


USED 


BUSINESS MACHINES 


TYPEWRITERS 
ADDING MACHINES 
BILLING MACHINES 

BOOKKEEPING MACHINES 
CALCULATING MACHINES 
DUPLICATING MACHINES 
DICTATING MACHINES 
CHECKWRITERS 
CASH REGISTERS 
AND SUPPLIES 


Over 10,000 machines right here in our quarters— 
an exceptionally complete stock of the choicest 
material available. Both roughs and rebuilts. All 
these machines are backed by over 25 years of 
experience in serving office machine dealers in 
all parts of the world. 


Get our latest price list. It will save you money! 
2 


AN INVITATION 


To serve our many customers to better advantage 
we have just moved into more extensive quarters. 
Make our offices your headquarters on your next 
visit to New York. You are always welcome. 


“J. S. MORSE 


TYPEWRITER COMPANY 
296 Broadway at Reade Street, New York 
Cable—MORSETYPE 


NEW ENGLAND SALES OFFICE 
99 BEDFORD STREET, BOSTON, MASS. 
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United States manufacturers of office machines and 
equipment. The Recife office will be continued as a 
branch. 

For many years the company has represented a 
number of well known U. S. producers. Development 
work in the new and extended market will be intensi- 
fied under the direction of the head of the firm, Sr. 
Alberto Jayme do Amaral, who will also continue push- 
ing the sales of lines represented in the Pernambuco 
area. New United States agencies are being sought on 
an exclusive basis for the enlarged territory now 
covered by the firm. 

ee 


FRENCH IMPORTS OF TYPEWRITERS TOLD 


An informative report on typewriters exported to 
France by the three leading manufacturing countries 
is contained in a special article which appeared re- 
cently in the “La Revue du Bureau,” Paris, France. 

Written by Felix Bardach, who possesses a thorough 
knowledge of the markets of the world, the article 
covers the French importation of typewriters for a 
period of four years beginning with 1934, and reveals 
some enlightening and significant facts. For one 
thing, the report shows that in 1938 the volume of 
American importations noticeably diminished on all 
kinds of machines, while the importations from Swit- 
zerland and Germany continued to increase. Another 
interesting fact disclosed is that the statistics for the 
United States distinguish between the different types 
of machines and show the relative importance of used 
and rebuilt typewriters to reveal that in the year 1938 
the importation of machines of this class was equal to 
80 per cent of that of new machines. 

From 1934 to 1938 importations of machines from 
America, Germany and Switzerland were as follows: 


Year U.S. Germany Switzerland 
1934 76% 19% 5% 
1935 . 62% 32% 6% 
1936 . 68% 23 % 9% 
1937 . 60% 25% 15% 
1938 50% 31% 17% 


Indicative of the demand in France for portable 
typewriters is the disclosure that while importations 
from the three above countries have increased con- 
siderably, the French have begun to construct this 
type of machine as well, indicating that the demand 
for portable typewriters is continually growing. This 
fact is shown by the report of annual sales of type- 
writers in France for 1937 and 1938 which were 54,000 
and 58,000 respectively. These figures include the total 
of used and rebuilt machines imported from the 
United States. 

After explaining that the consumption of typewrit- 
ers in France is one per year per 1,000 inhabitants as 
compared to four per year in Germany and six per 
year in America, Mr. Bardach explains this consider- 
able difference by declaring that typewriters in France 
are used too long (averaging about 10 years per ma- 
chine) as compared to the average of four years in 
the United States. He adds that a great number of 
used machines are rebuilt in French workshops, many 
of which “could scarcely be considered competent,” 
and that in such cases “the consumer purchases a 
typewriter which is depreciated by too long use, where 
even a careful reconstruction can never compensate 
the disadvantages.” Still another reason given for the 
diminished consumption in France is the restriction in 
importations which cause insufficient quotas to im- 


porters. 
———*— 


ROCKWELL-BARNES DESIGNS NEW LABEL 

The Rockwell-Barnes Company, 1511 West Thirty- 
eighth street, Chicago, has recently designed and put 
into use a new and attractive label for use on all of 
its “Box-Wrapt” packages. Replacing a label printed 
in blue on gray stock, the new label is in yellow and 
orange with clear black type to designate the box 
contents. 
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MEW SALES and MEW PRORTTS 








Typieal Installations 


Alfred I. Du Pont Building, Miami 
Dime Savings Bank Building, Detroit 
Ford Building, Detroit 

Marine Trust Building, Buffalo 
Kraft-Phenix Building, Chicago 
irchhishop Diocese Building, Seattle 
Post Office, Hilo, Hawati 

City Hall, Marysville, California 


@ Business everywhere is turning to amazing Alumilite Venetian Blinds! 
Office buildings, banks, schools and institutions are installing them! 
Alumilite is the greatest new sales and profit opportunity office-appliance 
dealers have had in many long years! 

Alumilite Venetian Blinds are made of processed aluminum with a 
soft, rich, platinum toned finish. Reflect colors of surrounding walls and 
harmonize perfectly with any decorative scheme. Made to last indefinitely 
without warping, peeling or chipping. Never need scrubbing or paint- 
ing. Will positively stand up under amy climatic conditions. Keep rooms 
many degrees cooler in summer—many degrees warmer in winter. 
Reduce air-conditioning and heating costs. 

Your own customers are buying venetian blinds! Why don’t you get 
this business! The complete profit-protected Chicago Venetian line— 
Alumilite, wood and flexible or rigid color-metal and Plastone— gives 
you high-unit sales and attractive, sound profits! Continuously increas- 
ing volume! 

Send the coupon and you'll get a real picture of the real opportunity 
that Chicago Venetian Blinds offer office-appliance dealers. Act today! 


os 
CHICAGO loadin py / COMPANY 


MICHIGAN AVENUE AT 39TH STREET, CHICAGO, ILLINOIS 


C. N. CAHILL, PRESIDENT, INVITES 
YOU TO WRITE HIM PERSONALLY 

















Chicago Venetian Blind Company — ; 
Michigan Avenue at 39th Street, Chicago ' 
Dear C. N.: Please let's have the full 
story on your “Alumilite”’ Venetian 
1 
1 
1 
1 
! 
' 





Blind, and the whole line. 
! Name eds Conidae ndtssceenaent 


1 Address 
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STEEL UTILITY CABINETS 





New Creations! | 





Three new items that your customers 


have been looking for. 


Can easily be sold from sales floor or 


catalogue. 


Designed for factory or office use 
these items have great appeal because 


of their extremely low list price. 





Just what your customers want to house their printed e 
matter, stationery, nuts, bolts or hardware. Made 
entirely of steel, finished in olive green. 


STEEL “CANCELLED CHECK” CABINETS 


STEEL STORAGE CABINETS 





14 
DRAWERS 





SIZE 30x3712x18 + a 


No. 3495S $Q95 

A new "Cancelled Check'’ Cabinet, although con- 
structed of steel can be sold for the price of 
corrugated board files. Drawers 10!/4x434x24. 





Made of 20 Gauge Steel. Olive Green. 2 adjustable 


steel shelves. 


349 BROADWAY 


PRONTO FILE CORP. carn’ 
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GEORGE ALEXANDER 80 YEARS YOUNG 


A stationer who definitely deserves the title of 
“grand old gentleman of the profession” is George H. 
Alexander, president and treasurer of George H. Alex- 
ander & Company, 308 Diamond street, Pittsburgh, 
Pa., who recently celebrated his eightieth birthday by 
doing a hard day’s work at the office. 

Spry, keen of mind and possessed of a grand sense 
of the fitness of things, Mr. Alexander is proud of 
his record of more than sixty-five years in the sta- 
tionery and office equipment industry. When his birth- 
day rolled around on September 11 he was at his 
desk, alert and watchful over the business he estab- 
lished way back in 1904. 

Mr. Alexander started his career by obtaining a 
job with a printing concern and it is typical of his 
acute sense of humor that he recalls with a smile the 





GEORGE H. ALEXANDER 


fact that in addition to doing proof-reading he was 
required to spend his evenings going out and trying 
to collect accounts, many of which were “advertising 
on hand” bills for the theater trade. And it is said of 
him that he usually collected. 

In 1878 he transferred his activities to the station- 
ery business and did well. But he still was far from 
satisfied. He wanted a business of his own, so, came 
a period of saving and self-sacrificing so that when 
the opportunity afforded there would blossom a sta- 
tionery house bearing the name of Alexander. In 1899, 
Mr. Alexander, with two others, entered the business 
as a dealer and five years later launched the company 
which bears his name today. Although the firm has 
moved into several locations since its inception, it has 
always been within a radius of four miles of its first 
store. 

To the wishes of Mr. Alexander’s hundreds of friends 
all over the country, OFFICE APPLIANCES adds the hope 
that he continue in good health and happiness through 
the many more birthdays to come. 


> 


“STEP OUT AND SELL” 


William E. Holler, head of the sales department of 
the Chevrolet division of General Motors Corporation, 
is the author of a new book entitled “Step Out and 
Sell,” published by the Dartnell Corporation and priced 
at $1.50. 

Consisting of ninety-six pages, the book is a series 
of man-to-man talks on selling problems of today and 
next year, based on the author’s stories and anecdotes 
Mr. Holler has used in talks at Chevrolet dealers meet- 
ings. There is none of the smug “I did it and I’ll show 
you how” spirit; instead the entire subject is handled 
in a Manner sure to impress the reader with the au- 
thor’s friendly philosophies and knack of getting down 
to fundamentals. Instead of a book of elementary 
instructions it is one of sound common sense appli- 
cable to the selling game. 
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THE ADAM SUITE 





A Wide Range of Authentic Designs 
Custom-Made Details 
Budget Prices 
SLOANE’S NEW STOCK 
EXECUTIVE OFFICE FURNITURE 


BUSINESS MEN with limited office-furnishing budgets 
influenced us in designing and planning this line. 


WE CHOSE authentic designs used heretofore for made- 
to-order suites. We put into these stock suites the care 
and refinements synonymous with Sloane’s custom- 
made pieces. We put 


prices on them possible only 


rchandise. 


because they are stock me 

THESE SUITES have obvious excellence of material and 
workmanship. Each one has Permo-Weld panels that 
resist checking, warping, aging and weather. 


PROMOTE your prestige and profit as a dealer by sell- 
ing this Sloane quality line. We’ll be glad to send de- 


] ie a ¢ 
talis On request, 


Illustrated: Sloane’s Adam executive suite. Desk, 
$225; costumer, $29; armchair, $71.50; telephone 
stand, $66; swivel chair, $81.50. 

send for out terat f prices, and details on 


Wholesale Office Furniture Division 


ws! Sloane 


575 FIFTH AVENUE+-NEW YORE 
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o 
Right ee | 
4oming up right now are the 
year’s best months for dater 
= 1 . 

on time business. And to make an even 
better season, Fulton presents a 

brand new Dater model—with 


for the bis an entirely new frame and new 
ow) styling throughout. 

@ Fulton daters have always led 

because they have always been 

up-to-date in appearance and 

efficient in performance. This 


season new model will help you to 


make new sales records and 


selling 


profits. 
Es Packed one dozen to the 









tainer. Get a sample dozen and 
put them to work now! 


sales-compelling display con- 





The New 
Model 
FULTON 


DATER! 





FULTON 








SPECIALTY CO. 
Factory, Elizabeth, N. J. 
Sales Office: 200 Fifth Avenue, New York City 





Pacific Coast Representative: 0. H. DAVISON & CO., 788 Mission St., San Francisco 








A NEW LOW-PRICED HAND-OPERATED 


MULTIPOST ENVELOPE SEALER 


Model SS — Price $55.00 


An automatic feed sealer, backed by our 28 years’ experience. Positive 
separation, perfect moistening—at a speed of 75 envelopes per minute. 
An ideal envelope sealer for the small or medium sized office. 

We also make a geared, hand-operated Model SH Sealer at $90. 
Seals 150 envelopes per minute. Also a motor driven Mode! SM at 
oe, This model is the finest machine of its kind. Seals 350 envelopes 
a nute. 


We also manufacture: 

4 Models LETTER OPENERS, 
2 Hand-operated, $50 and $90 
2 Motor driven, $110 and $150. 

4 Models MULTIPOST STAMP AFFIXERS, prices from 
$20 to $35. 

THE MULTIPLE MULTIPOST, an automatic stamp dis- 
penser, for handling various denominations of stamps. 


ALL machines shipped on approval—no obligation. 


DEALERS—Write for booklet and get dealer proposition. 
MULTIPOST CO., 100 Centre Pk., ROCHESTER, N. Y. 
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New Machines and Devices Section 
Continued on Page 37 


IMPROVED PAPER SHREDDER ANNOUNCED 

Blomfeldt & Rapp Company, 108 North Jefferson 
street, Chicago, Ill., last month announced the pro- 
duction of a new and improved model of its line of 
B. & R. paper shredders. 

The shredder is a device for destroying railroad, 
transfer and other tickets, premium stamps, manu- 
scripts, etc. The No. 4 model occupies a space of only 
22 by 32 inches. It can be operated by anyone, the 
user merely being required to feed papers to be de- 





THE B. & R. PAPER SHREDDER 


stroyed into a hopper, the cut paper being delivered 
into a receptacle. 

The new features of the machine include a device 
which puts pressure on the paper, automatically forc- 
ing it into the hopper. This works in conjunction with 
teeth which grab the paper and hasten it through the 
device. The frame is sturdily constructed and the 
circular knives are made of high grade tool steel and 
are interchangeable. The machine is available in five 
sizes to suit varying business organizations. 

—- © — 
AUTOMATIC SPREADING VISIBLE INDEX 
ANNOUNCED 

J. A. Best, 940 Hickman road, Augusta, Ga., has re- 
cently invented and patented a visible card index 
system which he has named Automatic-Spreading- 
Visible index cards. 

The cards may be used in any standard card drawer 
without additional fixtures or equipment. Through 
an ingenious method of folds behind each card and 
two voids at the card bottoms of varying heights, the 
filed cards automatically spread at the top when a 
compressor or follow-block exerts pressure against the 
lower part, making visible the names written or typed 
at the top edges. Guide cards, which stand slightly 
higher than the regular cards, are included in the 
set-up. Cards can be inserted or removed instantly 
without interfering with the alphabetical arrangement. 
They are sold already folded so that they may be in- 
serted into a typewriter like an ordinary card. Due 
to a special perforation the cards may be unfolded 
or refolded as often as desired without the folds be- 
coming detached. 

Further particulars may be obtained directly from 
the inventor, who is seeking a firm interested in manu- 
facturing and marketing the cards and system. 


a — 
RITE-RITE PRODUCES NO. 4909 THREADLINE 
PENCIL 


Because of the popularity which met the advent 
of its Threadline pencil made to sell for forty-nine 
cents, the Rite-Rite Manufacturing Company, 1501 W. 
Polk street, Chicago, subsidiary of the Joseph Dixon 








ee 
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DRAMATIC SALES APPEAL 
IN EVERY E XCLUSIVE FEATURE! 


Of course Invincible MODERNAIRE Desks build sales for 


dealers! Because they carry so much customer appeal— 





with selling points your customers can SEE and FEEL. New 
refinements—exclusive patented features—advanced con- 
struction. A complete line of beautifully matched business 


furniture—a desk or table for every need—and as truly 
modern in price as in de- 


sign! Build your sales 





volume—vwrite at 






once for literature 
and full details. 








INVINCIBLE METAL 
FURNITURE CO. 


2611 Franklin Street 
MANITOWOC, WISCONSIN 
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Manufacturers will find in this 
Boston Business Show an oppor- 
tunity to reach leading users of 
business machines and systems 
in one of the most important busi- 
ness centers of the country. Most 
attractive arrangements are 
offered exhibitors. Write at once 
for full details. 











NATIONAL BUSINESS SHOW COMPANY 


Frank E. Tupper, President 
50 Church Street New York City 
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Crucible Company, has introduced to the market a 
new Threadline pencil, listed as the No. 490 and made 
to sell for seventy-five cents. 

The new model is equipped with external metal 
trimmings of high quality gold finish and is furnished 
in an attractive individual box. It is also available 
in two gift package ensembles as follows: the No. 
491, the pencil and two boxes of 15-cent refills in 
colorful gift box, and the No. 492, the pencil and one 
package of refill leads. They sell for $1.00 and 89 cents, 
respectively. 

At the same time the company announces, under 
the name of Set No. 493, the regular chrome trim 
Threadline pencil with high quality fountain pen to 
match, in a handsome gift box to sell at $1.39. 


—- © 


EVATYPE VULCANIZING PRESS PLACED 
ON MARKET 
Placed upon the market shortly after being shown 
for the first time in New York last month, a new pre- 


cision molding and vulcanizing press, named the | 
Evatype, has been introduced to the trade by the | 


American Evatype Corporation, Deerfield, Ill. 

The machine reproduces rubber printing plates for 
letter press and Multigraph printing from type forms. 
Due to its novel design the machine affords a new 





THE EVATYPE VULCANIZING PRESS 


means of maintaining a regulated pressure during the 
molding and vulcanizing process. The Evatype press 
is heated by merely plugging in on an ordinary 110- 
volt lighting circuit, the heat being thermostatically 
controlled. The machine has solid steel platens, insu- 
lated from the body of the press by insulating cham- 
bers, reduces the power consumption to approximately 
one-half kilowatt per hour. 

Further particulars will be furnished by the manu- 
facturers on request. 


<2? 
ITALIAN FIRM ANNOUNCES NEW EVEREST 
TYPEWRITER 


Soc. An. Serio, Via Pisacane, 14, Milan, Italy, last 
month announced the new Model S of the Everest line 
of typewriters one of the principal features of which 
is a 100-160 space carriage. 

The machine is provided with a movable type base 
of entirely new construction, the movement of which 
is based on flexible springs to act as “longitudinal 
stabilisators,’ making loose joints unnecessary and 
providing constant alignment. The typewriter also has 
an automatic tabulator provided with a locking device 
with centrifugal action and an arrangement whereby 
the position of the type base is fixed to keep lower 
case characters perfectly level. Setting and clearing of 
tabulator stops work under one lever while a key for 
the correction of stops erroneously fixed is placed 
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An ultra-modern dictating 
machine, so small, so light, 


so attractive that it suggests 


the perfection of a _ finely- 


carved cameo, 





oo Dictaphone presents its new Cameo Model 
which in contour and every graceful line explains the 
choice of its name. 

Shorter, lower and lighter than previous Dictaphone 
models, the new Cameo bespeaks in its flowing symmetry the 
modern efficiency of its design—compels instant admiration. 

With the new convenience of smaller size, the new machine 
has all the reliability for which Dictaphone has long been 
famous. The ultra-light pick-up portability of this modern 
dictating machine extends the universal usefulness of Dicta- 
phone. You can take your office with you, wherever you go. 
Try the new Dictaphone Cameo dictating machine—with 


no obligation. Just fill in the coupon below. Mail it now! 


oe, eee —— " 
DICTAPHONE me 
Dictaphone Corporati« 42 Lexingto Ave N y ‘ | 
| In Canada—Dictaphone Corporation, Ltd., 86 R 1 Street, West Toronto 
| infor tio about the new Dictaphone | 
| | 
| I 1 d try t ew Dictaphone Cameo | 
| Name | 
| | 
| Company | 
| Address. | 
cst pes ns in arcs tsi es meen ls eg nec ail 


e word DICTAPHONI . e Registered Trade-Mark of Dictaphone Corporation, Makers 
of Dictating Ma ‘ i Accessories to which said Trade-Mark is Applied. 
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that’s destined for 






popularity! 


Equipped with 
Royal Foam Cush- 
ioning . . . the 
newest discovery in 
seating comfort, as 
well as a multi-per- 
forated metal seat 
to allow free ven- 
tilation, this new 
de luxe chair has 
plenty of sales ap- 
peal. 


DEALERS: Send 
for new literature 
just off the press. 
If you are not now 
selling Eff and C 
chairs, it will be 
worth your while to 
investigate our line. 


No. 450-L 





THE FRITZ-CROSS COMPANY 


304 E. 4th Street « St. Paul, Minn. 














Carbon Papers 
and Typewriter 


os Ribbons 


SUPER-FIBER type- 
writer ribbons 
packed in a new col- 
orful attractive con- 
tainer which will 
help you definitely 
in sales. A quality 
product that will as- 
sure consistent, top 
notch performance 
at all times. 
















ode— 


cae 


Feature Codo carbons and rib- 
bons. They are guaranteed for 
five years against deterioration 
in stock. They are accepted 
exclusively in hundreds of of- 
fices, due to high grade and 
uniform results. 


Let us help you solve your rib- 
bon and carbon problem. 


Codo Mfg. Corp. 


Chicago New York 


Factory, Coraopolis, Penna. 
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above the keyboard. The escapement mechanism is 
constructed of a light alloy, provided with nickeled 


chromium-steel supports specially treated. 
The carriage is of nickeled cast iron, with broad 


ee 


THE MODEL “S” EVEREST TYPEW 


eS 


RITER 





guides placed in a position for best operation. Its 
moving parts are supported on rollers and are inter- 


changeable. 
ie © a 
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INK SUPPLY ALWAYS VISIBLE 





KAHN’S NEW NO. 278 FOUNTAIN PEN.—David Kahn, Inc.. 
North Bergen, N. J., has introduced to the trade a new fountain 
pen listed as the No. 278 and made to sell at twenty-five cents. 
Named the Wearever Clear-Vue, the pen has a transparent 
section which shows the ink supply. It is a sided model, stream- 
lined at the tapers and is available in a selection of blue, green, 
gray. morrocco and black pearl colors, equipped with a 14-karat 
gold-plated, stainless steel point and special clip which brings 
the pen flush with the top of the user's pocket. A pencil to 
match is also available at the same price. This pen was 
erroneously named the Kahn No. 284 in the October issue. 


_—e) 


I. B. M. INSTALLS “WEATHER” ROOM 

A testing room which produces artificial weather 
of any desired kind so that its products can be tested 
under every sort of climatic conditions has been in- 
stalled by International Business Machines Corpora- 
tion at its Endicott, N. Y., plant. Since the company 
does business all over the world, the various account- 
ing machines and other electric equipment which it 
produces must function properly in such extremes of 
climate as the Philippines, where the annual rainfall 
may exceed ten feet, or the dry climate of Persia, 
where dry, hot winds blow unceasingly for four months 
of the year. 

The room can automatically maintain any relative 
humidity from fifteen to ninety per cent, and any 
temperature from sixty-five to ninety degrees Fahren- 
heit. Its “climate” can be changed from one extreme 
to the other in an hour. Moisture is removed by pass- 
ing the atmosphere through glass wool filters over 
which flows a concentrated solution of lithium chloride. 
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EXTRA CAPACITY 


at no extha 


This new 
STEEL AGE 
TABULATING 


FILE has everything 
kk wk 






Extra Filing Capacity 


Advanced Design provides maximum card capacity. 
This 22 tray STEEL AGE Tabulating File efficiently 
handles up to 87,000 tabulating cards. 


Side Locking Compressor 





6287 
without 
lock 


6287-L 


Positive locking . . . easy to operate compressor holds 
cards firmly in trays without danger of spilling out even 
if the tray is held bottom side up. Finger pressure 
releases the compressor. 

with lock 


Progressive Suspension Advanced Tray Design 


p : a Trays easily removed by simply lifting up on the tray. 
ao 7 wast Suspension assures smooth Slotted tray bottoms facilitate card removal. High tray 
- effortless drawer action even when trays are heavily sides permit stacking and provide 34% inches inside clear 


loaded. Drawers can be fully extended permitting easy height of tray, which allows ample head clearance for 
access to trays and cards. index tabs. Convenient handle at rear of tray for carrying. 


Quality Construction Solid Bronze Hardware 


Finest steel cabinet construction throughout including Solid Bronze Label Holders and Pulls. Convenient Drawer 
concealed Horizontal Shelf construction interlocking Release knobs on each tray saves operator time and 
with heavy front reinforcements . . . and six vertical effort. Tabulating Card may be inserted in Label Holder 


reinforcements to assure maximum rigidity. and torn off to provide quick index card for tray. 
Offering more quality features . . . plus extra capacity at no extra cost 


. makes the new 6200 Tabulating File America's most outstanding 
Tabulating File value. Write or wire today for additional information. 


CORR Y-J ROE S TO W Nee GG. OR P-: 
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rom the new STOW-DAVIS 





STYLE BOOK 
of FINE OFFICE FURNITURE 





Courtesy of the Maytag Co. 


THE photograph shows a caretully planned grouping to 
create an atmosphere of dignity, charm and quiet ethciency. 
Many combinations and hundreds of individual pieces created 
and crafted by Stow-Davis are beautifully displayed. 

This new style book (just off the press) will be sent on 


request to responsible dealers where we are not exclusively 


represented. 








STOW & DAVIS FURNITURE COM PANY 


GRAND RAPIDS, MICHIGAN 
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ROYAL’S MINNEAPOLIS OFFICE ANNOUNCES 
STAFF CHANGES 

The Minneapolis district office of the Royal Type- 
writer Company has recently announced the following 
changes in its staff: Van B. Diehl transferred from 
junior to senior salesman with headquarters in Min- 
neapolis. John G. Hokenson employed as junior sales- 
man in Minneapolis to specialize in university rela- 
tions on both the campus and at the farm school. 
M. G. Neunsinger employed as senior salesman with 
headquarters in Mankato. The changes were an- 
nounced by District Manager Fred W. Fogg. 


—?~<—*- — 
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RO 4. E RT §N 
ONE OF DFNNA LARGEST EQUIPMENT 


EVERVINING For YOUR OFFICE 


ECKERT DISPLAYS AT ALLENTOWN FAIR.—Royal H. Eckert. 
Inc., took advantage of a fair held in Allentown, Pa., recently 
to make two capital displays of the company’s lines of office 
equipment and supplies. (Top) A display under the grand- 
stand was devoted principally to Meilink safes while the booth 
in the main building (lower) was given over chiefly to Corona 
portable typewriters and, incidentally, won first prize for the 
best exhibition booth at the exposition. Approximately 350,000 
people visited the fair. 
<-> © 

WIBRACHT MOVES TO LARGER QUARTERS 

George Wibracht & Son, representatives of the 
Royal Typewriter Company in seven counties in 
Fox River Valley, Wis., recently moved into larger 
quarters at 144 Main street, Oshkosh, in the center 
of the retail district. 

Mr. Wibracht was formerly with the Underwood 
Typewriter Company and the Underwood Elliott 
Fisher Company, for twenty-five years, and was in 
charge of the office at Jefferson City, Mo. In June 
he resigned and one month later took over the Royal 
agency, opening a store at 30 High street, Oshkosh. 
Business proved abundant and within a short time 
brought the need of larger quarters. 

With Mr. Wibracht as his associates are a son, who 
assists in the sales department, and Ed. Oates, who 
maintains the servicing department. 











THEY’LL ANSWER 
“YES” WHEN YOU 
SHOW ’EM Daun Lite 


Because it's exclusively different — gives light where it is 
really needed most— permanently installed in any desk 
and folds away with the typewriter. Write for details and 
our ten day trial plan 





The Dawa Manufactu UMAG Corn 


HALL-WELTER CO, INC. 


181 ST. PAUL ST ROCHESTER, N. Y 














Profitable Quality! 
CLEAR PRINT PRODUCTS 


Clear Print 
Stamp Pads 


Clear Print 
Typewriter 
Ribbons 


“Zipit” & Other 
Carbon Papers 


we TYPEWRITER RIBBON 
& 





Clear Print quality brings resales and 
more profits. Long-wearing, reliable, 
modern products with unusual, appeal- 
ing features. Stock them now and build 


your profits on quality. 


HILLIPS PROCESS CO. Inc. 


Rochester, N.Y. 


194 Mill Street 
Samples Sent Free to Responsible Dealers 
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A complete line of fix- 
tures for Office, Posture 
and Typewriter Chairs. 


No. 
866 














Equipped with rubber cushions or 
steel springs. C-K Products are 

sturdily built of highest quality steel | 
and are unexcelled for long service. 


COLLIER-KEYWORTH CO. 


GARDNER, MASSACHUSETTS, U. S. A. 


Pally Sig eo y 


COUNTRY S| LARGEST USERS 









































. because modern business de- 
mands advanced methods and it 
recognizes in Tempo Film the an- 
swer to its major stencil problems. 
The Film eliminates type-filling, 
type-cleaning, roller-swelling and 
loop-letter cut-outs. Think of the 
savings of time, labor, costs! The improved workmanship! 
Obviously, such maximum stencil efficiency is preferred by the 
country's largest, most experienced users. Leading dealers, 
too, prefer it for similar reasons. Try it and judge for yourself. 


No obligation with our Trial Order Plan. Order today—use 
convenient coupon, *U. S. Pat. No. 1,989,922. *Can. Pat. No. 362,885. 


MILO HARDING CO., LTD. 


Manufacturers of Tempo Brand Duplicating Supplies 
Eastern Division: 617 Commonwealth Annex, Pittsburgh, Pa. 
General Office-Factory: 432 W. Pico Bivd., Los Angeles, Cai. 


MAIL TODAY 


Ship one quire Tempo Film on your Trial Order Plan 














For... Duplicator 
Send complete details of Attractive Dealer Plan 
Please Attach to your Letterhead 
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SEATTLE PAYS HONOR TO BAYLESS AS 
N.S.A. PRESIDENT 

Signally honored on his return from the East to 
the Pacific Coast, Owen G. Bayless, vice-president of 
the pioneer stationery house of Lowman & Hanford 
Company, Seattle, Wash., was feted this October ata 
special banquet in the Washington Athletic Club, 
Seattle, at which a crowd of leading business men, 
civic dignitaries, and stationers turned out to honor 
him. 

Mr. Bayless was made guest of honor at this celebra- 
tion when he arrived in Seattle with the title of 
president of the National Stationers Association, which 
was recently accorded him. Inasmuch as it was the 
first time a Pacific Northwest resident has achieved 
the office of president of the nation-wide association 
of leaders in this selective field, the honor was shown 
to be duly appreciated in the Pacific Northwest, as 
evidenced by the celebration which followed, in which 
were a number of glowing tributes to Mr. Bayless. 


Recognized at the same time was the genius for 
organization and efficiency possessed by the vice-presi- 











OWEN G. BAYLESS 


dent and merchandising manager of the Lowman 
& Hanford organization which operates several sta- 
tionery houses in Seattle and at Olympia, Wash.—the 
state’s capitol city—and whose dry humor and wit 
have been frequently exhibited at Pacific Northwest 
Stationers’ conventions. 

Mr. Bayless’ leadership in the organization-efficiency 
fields was early manifested as a young officer in the 
United States Army during the World War— and 
carried further into his own organization and mer- 
chandising policies since then at the large office 
equipment house. 

For his splendid achievements and personal gifts 
in this direction Mr. Bayless was presented at the 
October banquet with a handsome tribute in the form 


| of a loving cup specially awarded for efficiency in 


organization work. Charles Miller, retiring after long 
service as secretary of the Pacific Northwest Station- 
ers Association, made the presentation of this eloquent 
gift of the stationers. 

Since the position of both Lowman & Hanford and 
of Mr. Bayless himself in the stationery and business 
world of the Pacific Northwest is of the highest stand- 


ing, Hon. Arthur B. Langlie, Mayor of Seattle, was 


one of the group of distinguished speakers. Richard 
Montgomery, of the J. K. Gill Company of Portland, 
Ore., was toastmaster, and other prominent speakers 
included: 

James Ball, a stationery leader in Portland, Ore., 
who has long been active in Pacific Northwest asso- 
ciational matters and identified with the progress 
of their conventions in the region; Thomas Pelly, 
president of Lowman & Hanford Company and a dis- 
tinguished Seattle business leader; Don Stewart, secre- 
tary of the Pacific Northwest Stationers Association; 
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Y CHECK THE SALES POSSIBILITIES OF 
AGE Gurora STEEL OFFICE EQUIPMENT 
IN YOUR LOCALITY 


You'll find that there are almost as many 
opportunities to sell the NATIONALLY 
ADVERTISED line of A-S-E Aurora equip- 
ment, in your locality, as there are business 
concerns. Because the files, cabinets and 
desks carrying the A-S-E trade-mark afford 
extra value and have numerous customer 
convincing features, they have helped hun- 
dreds of dealers in all parts of the country 
establish new sales records. 


{-S-E Aurora Filing Equipment: No matter 
what size or type is required—you can meet 
every need when‘you sell the four full A-S-E 
Aurora lines. And remember, you have 
58 Balanced Design features to back you up. 


1-S-E DS Files. Now you can cash in on the 
demand for an economical means of filing 
permanent and inactive records economically 


and safely. There is a DS file to fit every 
form and the cost is no more than that of 
cardboard boxes and shelving. DS Files are 
made only by All-Steel-Equip Company. 


A-S-E Storage and Wardrobe Cabinets. For 
steady year around profit-producers you 
can’t beat these cabinets. They’re always in 
demand. Two complete lines with a total of 
57 models meet virtually every need. 


A-S-E Aurora Desks. The new Diplomat line 
is in modern trend while the Standard line 
meets therequirements forconventional design. 
Check the sales possibilities for this fast 
moving line in your territory, then start the 
ball rolling with, phone and personal calls 
itll pay you dividends. Mail the coupon 
today - 


All-Steel-Equip Company, Incorporated 
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AURORA FILES 


Bape eas aek a 


ASE DS FILES 








AME AURORA DESKS 


Mail a copy of A-S-E Filing Equipment Catalog 


‘ALL-STEEL-EQUIP Ea 


COMPANY, INC. [i 


Address 


607 JOHN STREET AURORA, ILLINOIS He 


Forward details about A-S-|I 


Send complete information about 


A-S-E Cabinets 
Aurora Desks 
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“Metal Furniture since °97" 


NEW EXECUTIVE DESK 


ROYAL METAL MANUFACTURING CO. 


OFFICE APPLIANG 


DISTINCTIVE FURNITURE 


Dealers who have seen the new Royalchrome line of Office 
Furniture anticipate better and more business for 1940. Its 
businesslike appearance and practical features, finish, con- 
struction and material considered, make it easier to sell... 
more satisfactory and popular with a selling price that is 
attractive. Write for latest catalog. 


= 


ee 
ZS 





1107 S. Michigan Boulevard 


CHICAGO »y 
NEW YORK LOS ANGELES TORONTO 
MIAMI BEACH PITTSBURGH BOSTON NEW EXECUTIVE 
A pleasure to look at—practical to use. CHAIR 
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Carl English, president of the Seattle Kiwanis Club; 
Chet Williams, president of the Pacific Northwest 
Travelers, and E. L. Skeel, vice-president of the Seattle 


Chamber of Commerce.—CML 
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CORONA SCHOOL DISPLAY IN BALTIMORE.—Students of 
Baltimore, Md., were given a timely reminder just before school 
started that the Corona portable typewriter is made to order 
for school work. j. J. Enoch, manager of the L. C. Smith & 
Corona Typewriters Inc., Baltimore branch used the above 
display and cleverly augmented the school theme by contriving 
the football cheerleader and adding it to the regular display 
just above the little figure. 


oc aE 6 


DEALER SEEKS J. C. CHANDLER 
Harry A. Fish, proprietor of the Central Business 
Machine Exchange, Hillsboro, Ill., is seeking the where- 
abouts of Jerry C. Chandler, an office machine sales- 
man, formerly of Arkansas and Nokomis, Ill. Mr. 
Chandler is described as being five feet eight inches 
in height, weighing about 160 pounds and having sandy 

hair and a light complexion, slightly freckled 


——_— —___ 
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“VISUALLY BRILLIANT AND SCIENTIFICALLY SOUND.”— 
That is the description given by Charles M. Higgins & Com- 
pany, Brooklyn, N. Y., to its new drawing ink assortment of 
eight colors packed in a decorative box with a button clasp 
on the front. Holding eight three-quarter ounce bottles, the box 
opens at top and front affording convenience on studio table 
or desk. The hues approximate those of the Ostwald System, 
said to be one of the most scientific and advanced color 
theories. Colors contained are red, yellow, blue, green, tur- 
quoise blue, red violet, brown and black, a combination made 
especially for the use of artists, architects, engineers, draftsmen, 
designers, cartoonists, illustrators, letterers and colorists. 
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DUPLICATOR & SUPPLY CO. 
1203 Cortland St., Chicago, Ill. 
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UNIVERSAL 
The Choice of 
Office Machine 
Manufacturers 





Suppose you were putting a new accounting or 
writing machine into service—wouldn’t you 


select the most dependable stand you could 50 
find? Well, that’s just what a number of of- 
fice machine manufacturers did when they se- 


lected TUSCO. They tested for convenience, 
structural strength, stability and adjustment. 
Their findings are your assurance of top notch 
service. 

TUSCO Universal is mounted on 3-inch rubber tired noiseless 
casters, locks rigidly in position and adjusts for any unevenness 
of floor. Side leaf measures 16x18% inches, and top is adjust- 
able for practically every office machine in use. Stand weighs 
42 pounds packed for shipment. 

We also make TUSCO 100 line. a lighter weight low cost stand 
made with welded joints and bolted cross tubes. It is fitted 
with two cadmium plated casters and two rubber feet, and foot 
lock is available if desired. Top 16x18” and drop leaf 12x18” 
are of Masonite Presdwood. Descriptive folders sent on request. 


TUBULAR SPECIALTY MFG. CO. 
1940 Stanley Ave. Detroit, Michigan 


C. E. Ritter, 2451 E. 78th St., Chicago Representative 


retail with 
drop leaf. 
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THERE'S A HANSON 
POSTAL SCALE 


For EVERY 
MAILING 
and SHIPPING 
NEED 





No. 1585 
100 Ib. 
Heavy Duty 

Express Scale 


List $15.00 







There's volume for you in this market! See that every 
office and factory in your locality is equipped with the 
3 Hanson scales designed for specific weighing needs 

the Hanson General Utility Postal Scale, the Hanson 
Heavy Duty Express Scale and the Hanson Air Mail 
Scale. All reliable and accurate. 


Send for Bulletin No. 5 








HANSON SCALE CO. 


525 N. ADA STREET CHICAGO, ILLINOIS 








‘“‘an investment in profit” 





An initial sale of Vise Clips creates a 
permanent buyer. They're widely used 
in the better offices, and by banks, in- 
surance companies and others who de- 
sire a thin, flat clip that will not bulk 
up in a mailing envelope. 

Their two-way non-slip grip holds 
papers, ete., firmly and neatly. Of 
non-rusting spring steel, in three sizes, 
to hold from 2 to 60 papers. Eco- 
nomical, too, as they can be used re- 
peatedly. 

Kling Klips do the job efficiently 
when a low-cost flat clip is wanted for 
light duty. 


KLING KLIP 


Write us for detailed information 
GEORGE B. GRAFF COMPANY 
64 Washburn Ave. Cambridge, Mass. 
EST ea LL aR ae aE eR I 
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CHICAGO VENETIAN BLIND COMPANY ACQUIRES 
GERMAIN MANUFACTURING COMPANY 


Announcement was made last month by C. N. Cahill, 
president of the Chicago Venetian Blind Company, 
Chicago, Ill., that the company he heads had acquired 
the assets and business of the Germain Manufactur- 
ing Company, Saginaw, Mich. The deal became effec- 
tive at the close of business on October 14. 

According to Mr. Cahill’s statement, Worth Berg- 
herm, of the Germain organization, will be retained as 
president of that company; David F. Thomas, of Chi- 
cago, will become vice-president in charge of sales, 
and James F. Driscoll, Chicago, will become secretary- 











C. N. CAHILL 


treasurer. Mr. Cahill will act in the capacity of presi- 
dent of the board 

The Germain company is a pioneer organization 
and one of the largest woodworking firms in the Mid- 
dle West. It maintains a large capacity plastic mould- 
ing department and about two-thirds of its business 
consists of the manufacture of venetian blinds. 

In his statement Mr. Cahill announced that vigorous 
merchandising activities will take place immediately 
and that the Germain organization will be strictly 
competitive to the parent company in Chicago. 





OREGONIANS MEET CORRY-JAMESTOWN PRODUCTS.—The 
only exhibit displaying office equipment at the recent North- 
west Home Show, held in Portland, Ore., was that maintained 
by the Business Machine Exchange, 316 S.W. Ninth avenue, 
Portland. The exhibition booth, arranged by Forrest E. Holla- 
day, manager of the company, featured Corry-Jamestown 
Armor files and Steel Age desks, L. C. Smith and Corona type- 
writers, and R. C. Allen calculating machines. The ensemble 
was cleverly arranged and was topped by a printed offer to 
the business man to have his office equipped on the company’s 
rental purchase plan. More than 1000 men and women viewed 
the show which was held to coincide with Portland’s Rose 
Festival, 
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IN KEEPING WITH OUR 





AVAILABLE TO 


au. DEALERS* 


IN THE UNITED STATES 





Last month in a full page advertisement in this magazine, Remington Rand renewed its pledge of “an un- 
remitting flow” of Sales Aids to Typewriter Dealers of America. And so in keeping with this pledge we 
present, under a simple Merchandising Plan—our latest Sales Producing Tool . . . the NEW Remington 
Illuminated Portable Typewriter Display. 


Here is more than just an attractive store display. Here is a store fixture distinctly of the higher class! Here is a 
display that enhances greatly the appearance of the machine. It creates a dignified yet very much alive 
atmosphere of which you will be proud. It has a definite sales producing appeal that will send your profits 
from added Remington Portable sales—upward. 


Covered with a very attractive light tan crinkle finish—luxurious chrome trimmings—two-tone lighting— 
slanting base—graceful flowing lines, this store sales tool provides a beautiful display 
after the modern manner —'‘tailored”’ to fit your store. It makes fingers ‘‘itch’’ to get at 5 
those typewriter keys. Just plug it in anywhere—place it on your counters—in your win- : 


dows—see how QUICKLY it invites ACTION — leading to SALES! 








iss rrwe , “s 
HERDOURRIERS & 
Ne Pe ee 3 





SER SSSR SSSSESSSSES See eeeeeeaeee sessaate 
a 
: Remington Rand Inc. 

Dept. OA1139, 465 Washington Street, 


*SEND COUPON NOW \oatse.nv. 


Gentlemen: Please see that | get full details about your new IIluminated Portable 


FOR FULL DETAILS nas 











Remington Rand. Inc. i 
BUFFALO, NEW YORK 
City and State... ... 











OFFICE APPLIANCES 











Bassick 


RUBBER CUSHION SLIDES 











FOR METAL CHAIRS 
AND EQUIPMENT 





FOR WOODEN CHAIRS, 
TABLES, ETC. 



















FLOOR PROTECTION | 
EQUIPMENT TO Fir 


STANDARD 
CASTER 
SOCKETS 






FOR STEEL 
TUBULAR 

CHAIRS 
AND 
FURNITURE 







You'll find it easier to sell BASSICK—the 
outstanding line of quality products 
for office equipment dealers. Write for 

















complete catalog and information. 













CASTERS, | | NOMAR RESTS 


a8 s 
— ee A UX ft 
DRIVE-ON AND SOCKET - “2 ~,. 
TYPES SPREAD OUT THE * 
WEIGHT AND PROTECT 
FLOORS 


“DIAMOND- 
ARROW” BALL BEARING—THE 
ACCEPTED STANDARD OF QUALITY 











“ATLASITE” DESK CUPS RUBBER DESK SHOES 


Spe 


FOR DESK AND TABLE LEGS GLOVE-FITTING RESILIENT 


RUBBER DESK SHOES 




















THE BASSICK COMPANY ¢ BRIDGEPORT, CONNECTICUT 


The world’s largest manufacturers of Casters and Floor Protection Equipment 
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CENSUS OF BUSINESS CANVASS TO BEGIN NEXT 
JANUARY 

With schedules printed and ready for distribution 
throughout the nation, the 1939 Census of Business, 
conducted by the Department of Commerce Bureau of 
the Census, will go into operation when convassing 
begins in January. 

As explained by F. A. Gosnell, chief statistician of 
the bureau, the object of the census is to gather and 
tabulate the type of information most useful to busi- 
ness men and organizations, without unduly burden- 
ing the respondents. All information contained in the 
questionnaires is, by act of congress, strictly confi- 
dential and unavailable to even other branches of the 
government, the report stating specifically that filled- 
out questionnaires cannot “be used for purposes of 
taxation, regulation or investigation.” 

The reports cover practically every type of business 
in the United States under headings of “wholesale 
schedule” and “retail schedule,’ and are used solely 
for the purpose of preparing statistical information 
concerning “the Nation’s population, resources, and 
business activities.” 

Information to be presented in the report after the 
task is completed will include volume of business for 
the year 1939 (for each kind of business and for each 
state, county, city or town of more than 2500 popula- 
tion), how much was done on credit (open account 
and installment separately), stocks on hand at the 
beginning and end of the year, accounts receivable, 
number of employes, total pay roll, extent of self- 
employment (proprietor owners and unpaid family 
members), and other inquiries limited to particular 
fields of business. 

The census will cover approximately 1,700,000 re- 
tailers, 180,000 wholesalers, 750,000 service businesses, 
50,000 hotels and tourists camps or courts, 50,000 the- 
aters and other places of amusement, 200,000 construc- 
tion contractors and about 2500 sales finance com- 
panies. 

The enumeration will begin on January 2 and will 
be completed in June, 1940, enabling the bureau to 
make the basic facts available to the business man 
late in the summer. In order that the census may be 
completed on time and its findings be made ready for 
distribution, Mr. Gosnell urges those called upon to 
furnish the necessary information to report as 
promptly as possible. 
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BALTIMORE MEETS THE VICTOR “FIRE-MASTER”.—Residents 
of Baltimore, Md., were given a close-up of the protection 
afforded by the Victor Fire Master and Fire Master, Jr., in- 
sulated files when the Modern Stationery & Printing Company 
made a recent display of these products in their store window. 
Metallic gold finish formed a rich and colorful background 
for the Fire Master file and the main advertising message, 
flanked by a large panel of actual fire scenes and the pertinent 
warning: “This can happen to you!” Small black cards lettered 
in two colors emphasized the various features of the Victor 
files and were connected with the actual points discussed by 
colored ribbons. 











Calling all Stores 
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No. 564 


One of our out- 
standing sellers, a 
brief case DeLuxe. 


.~ NATIONAL 





Brief Cases Brief Cases 
Make Fine Zipper Envelopes 
Gifts Ring Binders 

e Dressing Cases 


Send for Latest Catalogs. 
A Complete Line at a Wide Price Range 


NATIONAL BRIEF CASE MFG. CO. 


833 Market St. 512 8. PEORIA ST., 358 Fifth Ave., 
San Francisco CHICAGO, ILL. New York City 














FAST DRYING 


A Special Duplicating Ink 
by Canode 





This ink is ideal for high speed dupli- 
cation where Fast Drying is a neces- 
sity. 


“Fast Drying” Ink combines all the 
features of the Canode line of dupli- 
cating inks such as minimum penetra- 
tion, non-separation and non-oxidation. 
Your customers will appreciate the 
sharpness of copy, jet blackness of 
print, the extra copies per pound and 
the fast drying qualities of this ink. 





Send for a Sample and—- 


Test it—you will want to hear about our 
entire line of Duplicating Inks that will 
make satisfied customers and profits 
for you! 


INK SPECIALTIES CO. INC. 


525 S. LAFLIN STREET . . . . CHICAGO 
FRED B. CANODE, PRES. 


WESTERN DISTRIBUTOR: DUPLICATING MACHINE EXCHANGE 
421 Wall Street, Los Angeles, Calif. 
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| Worthy of a leader 


in the 
OFFICE APPLIANCE 


industry 


— Executive Offices !™portant 


24th Floor tenants include 
22,145 sq. ft. s Royal Typewriter 
e . in Com Inc. 
lly light pany, Inc 
sm eg iP 'g Kee-Lox Mfg. Co. 
+ selegpelin?Vetrgicteness Miller-Bryant-Pierce Co. 


Also smaller units. 


PARK AVE. 


NEW YORK 





Midway between Pennsylvania and Grand Central Stations 
CROSS & BROWN COMPANY, Agent 270 Madison Avenue 








ANOTHER SALES PRODUCER 


for | 


diy DEALERS: 
No. 1000 Desk High Telephone Cabinet 


Provides additional space alongside of desk, switchboard, 
reception table, etc.—equipped with Yale paracentric 
keyed lock. 


Heavy Steel 
Handsome Finish 
Popular Price 
List Price F.O.B. N. Y. 
Olive Green $12.00 

Grained Mah. or 
Walnut 











$16.00 





Order your floor samples 
NOW! 


ART STEEL CO. New York, N. Y. 
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SOUTHWEST TRAVELERS NEWS NOTES 
By Fred Fenne, Correspondent 


Our district governor, G. T. Buchanan, of Wichita 
Falls, was in Dallas, making plans for the New Orleans 
regional meeting. “Buck” reports that he and his 
family had a fine trip East and that the Boston con- 
vention was a big success. 

- * ” 

Bill Clegg, former president of the National Sta- 
tioners Association, was another Texan in attendance 
at the Boston meeting. 

: = & 

Our sympathies are extended to San Thorne, of 
Paul Anderson Company, San Antonio, in the death of 
his brother in an airplane crash in California. 

* * * 

Sympathy of the Travelers is extended to Mrs. Ferd 
Levi and Bernard Levi of Ferd Levi Company, Monroe, 
La., in the recent death of Mrs. Levi's daughter. 

* o . 

Fred Shelton of Etheridge Printing Company, Dallas, 
is the proud father of a son who is a member of the 
famous Cowboy Band at Hardin Simmons College at 
Abilene, Texas. 

* ” * 

Douglas B. Suggs, salesman for Stewart Office Sup- 
ply Company, Dallas, has been made sales manager 
of the stationery department of Stewart’s. 

* + - 

Who is the largest buyer of hats in the stationery 
business? A Dallas clothing store reports that Bill 
Smith, of Ace, is as good a customer as Amon Carter, 
famous Fort Worth newspaper man. 

* * 


* 


University Co-Operative Store in Austin, recently 
completed a large addition to their store and also 
installed new and modern fixtures. Store is operated 
by Ed. Rather. 

* * * 

The new roster of the Southwest Travelers Club 
is going to press soon. It will contain a complete list 
of stationers, with names of buyers and addresses, in 
the states of Mississippi, Louisiana and Texas; also 
the names and home office address of all members of 
the club as well as a list of the firms they represent 

* 7” * 

Ten dollars will be given away to the stationery 
buyer who signs up the largest number of new mem- 
bers between now and the New Orleans regional meet- 
ing. Five dollars will also be awarded for collection of 
dues by stationery buyer. A letter explaining this con- 
test has been sent all buyers in this district. 

7 7. * 

Lorraine Saxon, formerly with Spencerian Pen Com- 
pany, is now with the Mavericke-Clark Litho Company 
in San Antonio. 

. . . 

Stanley Mollerstrom, formerly with The Carter’s Ink 
Company, is now with Esterbrook Steel Pen Company, 
traveling in the southeast. 

—>-—_ 
WIS-ILL CLUB NEWS NOTES 

Bill Durschlag of Stevens Maloney & Company was 
a guest at the Wis-Il] Club luncheon on lucky Friday 
the thirteenth. On one side of him was Bill Smith 
of Ace Fastener Corporation, on the other Bill Cox 
of The Carter’s Ink Company. Across the table were 
Bill Dalton, stationery advertising agent, and Billy 
Allen of Joseph Dixon Crucible Company. The Bills 
were plentiful. Mr. Dalton announced that the harvest 
party would be held December 2. Karl Kiesel of The 
Carter’s Ink Company expressed his thanks in person 
to the club for flowers sent to Mrs. Kiesel when she 
was in the hospital at Rochester. 


* td * 


At the regular meeting of the Wis-Ill Club held 
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REASON NO. I. 
BOUND BOOKS 


The oldest -- and still the most widely used form of business record. Strong 
in sales, particularily at the year’s end. 





National’s End-Bound books have distinctive features of design and con- 
struction that lift them out of and above competition, because any purchaser 
can quickly see their points of superiority. The National line includes every 
kind of bound book the stationer is likely to be asked for: account books, 
column books, figuring books, record books, special purpose books of all 
kinds, including everything from payroll-tax records to complete accounting 
systems in one book. 


And don’t forget Diaries -- one of the biggest end-of-year sellers to business 
and individuals alike. National’s unusually complete line is perhaps the 
most widely used of any make. 


PLANNED, COORDINATED PROMOTION 


Back of our Bound Book line -- as of other National Feature Lines, is a con- 
sistent program of promotion that helps move goods off the stationer’s shelves. 





For instance, in November and December National dealers are showing 
special bound book flasher displays -- furnished free; distributing special | 
bound book circulars -- imprinted without charge; using sales helps which 
National plans on a consistent program of cooperation with its dealers. 


NATIONAL BLANK BOOK COMPANY 


mre -g (ees HOLYOKE, MASSACHUSETTS 
SZ ATION SLE Catalog Covers, Loose Leaf, Bound Books, Visible Records 
7S N. Y. City-100 Sixth Ave Chicago-328 S. Jefferson St Boston-45 Franklin St 
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STREAMLINER 
We AUTOMATIC 


DUPLICATOR ... has the 
edge on the whole field in 
PRICE and PERFORMANCE 


Ja 





COMPLETE 
with all-metal 
cabinet 


(Machine without cabinet $79.50) 
(Retail price) 


Beautiful New Streamline Design ¢ Precision e Perfect Copies 
Special Safeguard Against Smudging « Smooth, Easy Operation 


e THE HILCO CORPORATION 


MERCHANDISE MART «¢ CHICAGO 
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October 6 a harvest party was decided upon, to be 
held at the Webster hotel, Chicago. The tentative 
date of November 25 was set, with a change to be made 
if suitable quarters in the Webster were not available 
at that time. A committee to make all the necessary 
arrangements was appointed with W. J. Dalton as 
chairman, to be assisted by William Lipner of Koh-I- 
Noor Pencil Company; Charles Mueller of Joseph Dixon 
Crucible Company; W. E. Smith of Ace Fastener Cor- 
poration; Tom Gillice of Rockwell-Barnes Company; 
Leonard Rose of National Blank Book Company; Ray J. 
Eichenlaub of Service Steel Products Corporation, and 
Herbert Walsh of Southworth Company, who also is 
president of the Wis-Ill Club. 


* * 


Oscar Modine of Marshall-Jackson Company, Chi- 
cago, new governor of the sixth regional district of 
the National Stationers Association, was present at 
the meeting of October 27. He was invited to make 
a few remarks and responded by inviting the club to 
cooperate in the program of increasing N.S.A. member- 
ship in the sixth district. Suggestions for a plan of 
action were made, out of which a regular campaign 
will be formulated, to be put into function during the 
coming year. 

Another distinguished visitor at the meeting was 
F. Rivera, of Porto Rico, who handles the J. L. Han- 
son line and was in Chicago on business with that firm 
He was enthusiastically welcomed. 


ome 


“PERFUMED” STAMP PADS!I—A recent issue of Bates Brevi- 
ties, house organ of the Bates Manufacturing Company, New 
York, N. Y., used the above illustration to announce to the 
trade the fact that three of its line of MunKee stamp pads are 
now manufactured with perfumed bases, fillers and ink. They 
are the Nos. 2, 2A and 3. The improvement was developed as 
a means of eliminating a disagreeable odor which exists when 
ink stays for any considerable time in contact with unper- 
fumed rubber. 


—-> © 
POCKET RULE IS BUSINESS CARD 

J. Andrew Smith Company of San Antonio, Tex., 
uses a six-inch pocket rule in preference to a business 
card that has done much in keeping this firm popular 
among the commercial interests of that city. The face 
bears the conventional scale graduated into sixteenths 
of an inch, together with the firm name, address, 
telephone number and business motto, “Office Out- 
fitters.” 

The back is marked off into what is termed a “smile 
meter.” In use, one end is placed at a corner of the 
mouth and the graduations are identified as follows: 
“Old Scrooge,’ ‘“Sour-Puss,” “Grumpy,” “Smirk,’ 
“Grin,” “Martha Raye” and “Joe E. Brown.”—BCR 
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PETERSON wardrobe fa- 
cilities are in hundreds of 
offices because they meet 
the specific requirement of 
wrap storage so completely 
in saving space, furnishing 
employee convenience and 
supplying just the right 
kind of equipment for 





each need. These two units 





are excellent office equip- 
ment. At the left is 
PETERSON “3-in-1" Cos- 
tumer, an interlocking 
shelf and rack accommo- 
dating 44 coats and hats. 
Knocked down it forms 
two individual costumers 
with non-tippable bases. 
Tubular steel, beautifully 
finished in choice of 16 


colors. 






















At left is PETERSON SU patented 
Individually sep- 
arated accommodations for 3 per- 


office wardrobe. 


sons per running foot, and adequate 
facilities for hats, lunches, umbrellas, 
rubbers, ete., make the 5U Rack the 
fastest selling office rack on the 


market today—misses no sales. 


Dealers write for catalog on complete 
wardrobe equipment and our dealer 
proposition. 





OGEL-PETERSON CO., 
“The Checkroom People” 
1823 N. Wolcott Ave., Chicago, U. S.A 


INC. 











No. 2004 Desk—74’’x42” 


The Superlative Elegance 
of the Georgian Period 
in Genuine American Walnut 


combining the rare beauty 
of American Butt Walnut, Ameri- 
can Burl Walnut and Artistic Carv- 
ings. 


].K. Rishel 


Furniture Company 


WILLIAMSPORT, PA. 
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STEEL FILES, MAP CASES, 
STORAGE and WARDROBE 
CABINETS 


A Model For Every Customer’s Requirement 





Write for descriptive circulars 
and price lists 


ANDERSON-HICKEY COMPANY, Inc. 


GENEVA, ILLINOIS 














36x26 & 50x26 


PEDESTAL TYPEWRITER DESKS 





2133807 


Patented—No 


THE SECRA-TYPE device makes 


possible these 





popular new sizes. 
Made in straight and turned leg styles—in Oak, Walnut and 
Mahogany. 

e For the small or professional office 

e@ For the small or special locations in any office 

e For the home; and student 

e And volume business for stenographic departments 

and colleges. 


WAGEMAKER CO., GRAND RAPIDS, MICH. 
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LeBLANC IN NEW HOME 

J. D. LeBlanc, Inc., dealers in office, bank and 
school furniture in New Orleans, La., recently moved 
into a new home at 618 Gravier street, a four-story 
building with nearly 9000 square feet of space avail- 
able. 

The building is modern in every respect and equipped 
with the latest in fixtures and lighting devices. A 


large display window is of a size to permit a presenta- 
tion of anything from stationery items to desks and 
chairs. 

J. D. LeBlanc, president of the company, started 
the firm six years ago in a small office. 
salesmanship 


His aggres- 


sive plus a pleasing personality and 






NEW HOME OF J. D. Le 
BLANC AT 618 GRAVIER 
STREET, NEW ORLEANS, 
LA.—(Top) A section of the 
firm's beautiful display on 
the first floor showing part of 
the large stock which in- 
cludes Macey’s executive 
suites, and filing cabinets, 
Ogden desks, Faultless cas- 
ters, Bickett Respirator cush- 
ions, Guide System’s Trans- 
files, Wheeldex systems, 
Fritz-Cross Facility posture 
chairs and Bright uphol- 
stered chairs and daven- 
ports. (At right) The new 
building as seen from across 
the street. 


unlimited enthusiasm caused the business to prosper 
from the first and within a short time he was obliged 
to seek larger quarters, moving into a store at 419 
Baronne street. This again proved inadequate within 
a short time and the new move was made. 

The new set-up includes two floors of displays in 
which are included Macey’s executives’ suites and 
filing equipment, Ogden desks, Faultless casters, Bick- 
ett Respirator cushions, Guide System’s Transfiles. 
Wheeldex systems, Fritz-Cross posture chairs and the 
Bright line of upholstered chairs and davenports. 


> 


MORSE ESTABLISHED IN NEW STORE 

The J. S. Morse Typewriter Company has just com- 
pleted the difficult task of moving over 10,000 business 
machines to their new quarters on the second floor of 
296 Broadway, New York City. 

The steady growth of the business and a desire to 
be conveniently located to downtown New York caused 
the firm to seek a place with greater facilities for serv- 
ing its customers and the larger quarters give better 
production and shipping facilities and assure cus- 
tomers of prompt and correct deliveries. 

The company has arranged space for out-of-town 
customers who go to New York and extends to them 
an invitation to use the premises as their headquarters 
during their stay. 
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HAIL 
DITTO D-44! 


NEW HIGH 


PRODUCTION 
FROM ONE ORIGINAL! 


Here is the complete instant-action dupli- 
cator for any office, shop or institution—the 
neu’ Ditto D-44 with revolutionary Hi-Speed 
Automatic Feed. Think of it! With D-44 
anybody can turn out Ditto copies in greater 





numbers than ever before— 


Ditto 4ce. 


2246 West Harrison St., Chicago, Ill. 


COPIES ANYTHING TYPED, WRITTEN, DRAWN 
AT A 70-A-MINUTE CLIP 

WITHOUT TYPE OR STENCIL 

IN ONE TO 5 COLORS AT ONCE 

AT 6c FOR FIRST 100, 3c THEREAFTER! 

«+» ON SHORTER RUNS, SAME ORIGINAL 
MAY BE USED OVER AND OVER. 


Gentlemen: Without obligating me please send me — 
( )New D-44 data. 
) Trade-in information. 


My Name.. a's ch Honsceseudaari ete 
P.S. Your old duplicator is worth cash on a ict 
neu’ Ditto. Whether you are considering out- = 4 | 
right purchase or trade-in, get Ditto D-44 iddress..... WITITIOCT CCC Ot ee 
City - County..... A ay yh 


facts first! Mail coupon today! 
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Piaees. 2. 
8 


FAS 


ACE 


Makers 


of. 


TEN 


the 


World's 


No. 





exterior. 





Quarter 
V-matched in 


pulls. 





2967 — Full Walnut 
Drawer fronts 
and back panels of 
Stripe 


center. Cast 
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OFFIC! 










Walnut, 


SETS THE PACE FOR 1940 


Look ahead to 1940! Get set to make new 
desk profits in the new year! Tie-up with 
the one line of office furniture that’s sure 
to please your customers. 

Imperial has set a new mark for beauty 
in its 1940 line. It has created office furni- 
ture of outstanding “eye appeal” in every 
price range. Even the lowest-priced series 
have been given new refinements of design 


that will win your customers’ approval. 





Imperial Desks are styled right—built 
right—priced right. That’s your best assur- 
ance of steady, year-round profits—and 
loyal, satisfied customers. 

Write today for your copy of the new 
Imperial Desk catalog, showing the com- 
prehensive line for 1940. 


IMPERIAL DESK COMPANY 
Evansville, Indiana 





Mr. Dealer — Business is 
always Better when you 
handle ACE—the World's 
Largest Selling Line of 
Stapling Machines. 
ER C 


Best 


, . 


ORPORA 


T10 N—3415 


Stapling Machines 


ae SI GR cha) Sale tae ores 
No. Ashland Ave., Chicago, Illinois 
and Precision Staples 


. so3 cua 
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TEN ARTISTS WIN LB.M. PRIZES AT WORLD'S 
FAIR ART EXHIBITION 

Outstanding business men, patrons of art, and direc- 
tors of several leading art museums constituted the 
art jury which awarded ten cash prizes to painters 
represented in the collection of contemporary art from 
seventy-nine countries at the Gallery of Science and 
Art, New York World’s Fair, the exhibit assembled by 


Thomas J. Watson, president of the International 
Business Machines Corporation. 
Paintings awarded prizes included: First prize, 


Ireland, “The Race of the Gael,’ by John Keating, 
$500; second prize, Poland, ‘Village in the Polesie Dis- 
trict,” by Stephen Domaradski, $400; third prize, 
United States, ‘Rock Bound Coast,” by Jonas Lie, $350; 
fourth prize, Japan, “Dawn,” by Shuho Ikegami, $300; 
fifth prize, Germany, “Swabian Peasant,” by Ernst 
F. W. Roegge, $250; sixth prize, Uruguay, “Rustic 
Scene,” by Carmelo de Arzadun, $200; seventh prize, 
Luxemburg, “Vue de Luxemburg,” by Harry Rabinger, 
$100; eighth prize, France, “Paysage de Valmondois,”’ 
by Maurice de Vlaminck, $100; ninth prize, Norway, 
“Fishermen’s Houses,” by Finn Davidson, $100; tenth 
prize, Czechoslovakia, “In the Pasture,” by Martin 


Benka, $100. 

The meeting of this jury had a special significance 
in art as well as business circles since it represented 
the first time that an art jury, composed of business 
men and art authorities, 
such 


had been asked to perform 
a service. 


meri 





WINDOW ANNOUNCES VICTOR DEALERSHIP.—When the 
Business Equipment Company, Richmond, Va., was recently 
appointed dealer for the Victor Adding Machine Company, 
Chicago, A. T. Hunt, who is vice-president of the business, 
decided to let his customers know of the new connection in a 
big way. So, besides an unusually fine piece of advertising 
in the local newspapers, he ordered the store’s window dressed 
with Victor machines as shown above. The company reported 
a fine return in sales for the effort made. 


— © 
GESTETNER *‘BULLETIN” MADE ON 
THE DUPLICATOR 

D. Gestetner, Ltd., Aldwych House, London, England, 
recently honored us with a copy of the latest edition 
of its capital house organ, Gestetner’s Bulletin. It is a 
book measuring eight by eleven inches and containing 
nearly eighty pages. But its principal feature is the 
fact that, with the exception of a number of pages ot 
photographs, it is made entirely on the Gestetner 
duplicator. 

The cover, made of stout paper, is in blue, yellow and 
maroon. Pages within are with very few exceptions 
done in-color, the job rivaling a fine printing. The 
book opens with a series of articles concerning com- 
pany business and star salesmen activities, which are 
followed by a lively section called “Around the 
Branches.” Other sections are devoted to obituaries, 


| 





G 0 0 D Companions 


A Business Man And 
His Briefcase Are As 
Inseparable As the 
Quality And Value of 
VARAT'S Beautifully 
Designed Leather- 
goods. 








The VARAT 
quality 


line 
of briefcases 
ring 

will 


custo- 


and 

binders 
bring 

mers in your 
store and 
keep them 
coming back. 


Murray VARAT Co. 


27 S. Market St. Chicago, Ill. 





<euicace 











NEW! 


... A Posture Chair 
that will give your cus- 
tomers a NEW con- 
ception of energy- 


saving 


COMFORT 


Build profitable volume with this new addition 





No. 7614 


to our posture chair line. Built to provide easier 
action, easier adjustments and positive simpli- 
Write 


for full descriptive information and prices. 


HIGH POINT BENDING & 
CHAIR COMPANY 
SILER CITY, NORTH CAROLINA 


fied control of correct seating posture. 
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G7 ctnuine 
Suisse 


IARACTER in a ring book is a 
good deal like character in a man. 








It slamps ils possessor as being 


above the ordinary. 








There’s a real reason for the dis- 





tinctive trend on the part of many 


good dealers to 


By 74 YY 


It Will Pay You To Investigate 


TRUSSELL MANUFACTURING CO. 


Poughkeepsie, N. Y. 

















popular 


, members 


of a large, well known, 





“Family” — 


1. Automatic 
Multiple-Sliding 
DESK TRAYS 
1-high, 2-high or ‘‘sky-high’’! 

Trays are reversible—Buy extra parts to make’m 
grow. 

2. Automatic \\. 

FILING SHELF 


Hangs on the side 
of the file drawer. 


Cork pads on side and \O 
bottom protects finish . 


of file. 
3. Automatic 
» c TILT-N-SORT 
a Adjustable metal leaves 
in a 612” square base. 
Lengthened by bolting on extra bases. 
Beautifully finished. 
Why not get closely acquainted with 
these low priced, fast movers? 


Automatic File & Index Co. 


629 W. Washington Bivd. Dept. A3 Chicago, Illinois 


All Steel! 
\ Strong! 
* Mi H Ul 
() XY Light! 
\ Handy! 
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social news, news from other lands, sports, a series of 
short but inspirational articles by members of the 
staff, and letters to the editor. 





THE GUARDSMAN SAFETY ASHTRAY.— 

Shown here is one of the Guardsman safety 

ashtray line for which the Seymour Conover 

Company, 350 Broadway, N. Y., recently became 

sole distributor as reported in the October issue 
of Office Appliances. 


—- 


E. E. ELLIS AND SON, OFFICE MACHINE MEN 

A few months ago E. E. Ellis of Marston, Mo., was 
appointed representative of the Underwood Elliott 
Fisher Company for the North Central Arkansas terri- 
tory, under the jurisdiction of the U. E. F. branch office 
in Memphis, Tenn. He sells the entire Underwood 
Sundstrand line with the exception of some of the 
higher priced bookkeeping machines. The R. C. Allen 
line of calculators, which Mr. Ellis carried for about 
five years prior to his affiliation with Underwood El- 
liott Fisher, has been taken over by his son, E. E. Ellis, 
Jr., an eighteen year old young man who covers South- 
eastern Missouri 

Like his father before him, Mr. Ellis, Sr., has been 
an office machine man practically all his life. His 
father, Bertram H. Ellis, operated the Cairo Typewriter 
Exchange, Cairo, Ill., for a number of years, selling 
Olivers and other machines throughout Southern IIli- 
nois. He will be remembered by veterans in the indus- 
try as the “one-armed” typewriter mechanic. He was 
also a master printer, a profession he gave up to 
devote all his time to the typewriter business, which 
he established in 1905. He remained active in the 
industry until his death in 1929. 

E. E. Ellis, who visited Chicago last month to take 
in the National Business Show and care for certain 
other business matters, is the father of eight children, 
of whom he is more than proud. They are all mechan- 
ics, too—the five girls as well as the three boys. He 
and Mrs. Ellis consider the children their biggest 
achievement, Mr. Ellis referring to them as his “eight 
million dollar investment.” 

+ —--- 


CUNDALL & PEDERSEN PARTNERSHIP DISSOLVED 


The long established partnership of Cundall & Pe- 
dersen, Chicago, for many years representative of the 
Stromberg Time Corporation in the Chicago area, has 
been terminated. Mr. Cundall continues as head of 
the Chicago sales office for Stromberg. 

Well known as a successful office appliance salesman, 
Mr. Cundall has found time for active connection with 
the Office Appliance Managers Association of Chicago. 
At present he is serving as secretary of the organiza- 


tion. 
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“You're really thinking of my interest when you 










recommend this famous permanent record paper.” 


“Yes, and I’m thinking of 
your capital, too, because 
L. L. Brown’s Linen Ledger 
actually adds nothing to 


costs. 





i 





L. L. Brown Papers 
Build Enduring 


Coad Will 





papers whenever permanence, durability, or prestige 
Ask your regular L. L. BROWN agent or 
lL... BROWN PAPER COMPANY, 


is a factor. 
. write for samples. L. 
It Ss no news 





to you that successful printers have 
proved a sound business must be built on full-price 
jobs. But they've proved, too, that a full-price policy 
works... when you offer the p/us-values of L. L. BROWN 
papers at no extra charge .* Your customers don’t really 
buy just record books, forms of stationery: they buy 
the service those articles can supply. That calls for 
the right stock for the job and usually it’s an L. L. 


BROWN paper. 


Skilled processing and exclusive formulas, the result 
yy : 
of veneratlons of he lalized experience, combine Care- 
fully selected new rags and pure water from natural 
subterranean springs into papers guaranteeing ut- 
most dependability and satisfaction. The recognized 
standard of value and security, L. L. BROWN papers 
have been famous for their extraordinary resistance 


to time and hard handling ever since 1849. 
If you sell record books, forms, documents and sta- 


tionery, you'll profit by recommending L. L. BROWN 





DISTRIBUTED BY LEADING PAPER 


MERGHANTS IN ALI 


Adams, Mass 


‘Despite their superior LL. BROWN papers 
add nothing to costs when compared with papers of their own 
increase total accounting and letter costs only 


qualities, most L 


grade levels 


a small fraction of 1% over infericr papers. 


Rags 
L. L. BROWN’S Linen Ledger 100% 
ADVANCE Linen Ledge 100% 
RESISTALL Linen Ledger? . . 100% 
L. L. BROWN’S FINE?  .% 85% 
GREYLOCK Linen Ledger 4 85% 
GREYLOCK Linen Ledger, HINGED — 85% 
L. L. BROWN’S LINENt 100% 
ADVANCE BOND} . . a 
GREYLOCK BOND? 75% 
RESISTALL Index Bristol t 100% 


tEnvelopes to match tHydroil Process 


L. L. BROWN 


LEDGER, LINEN AND BOND 


TAs 


Permanent Durable Dependable 


PRINCIPAL CITIES 
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An Exclusive Feature in the 
Drop-Head Typewriter DESK 
At last a typewriter desk so rigidly 
built and so perfectly balanced that it 
operates with a minimum of effort. 
The illustration shows a desk six inches 
higher on one side than the other, but 
still in perfect balance and operating 
perfectly. General lock controls all 
drawers and typewriter compartment. 
PEERLESS STEEL EQUIPMENT CO. 
UNRUH AND HASBROOK STREETS, PHILADELPHIA 
OFFICES 
LOS ANGELES BALTIMORE NEW YORK DETROIT PHILADELPHIA 
VN 
THE CARBON HERE ARE THE 
ARE PERFECT’ COMPLETE LINE 
Study This List—It Means More 
That’s what important Business—Repeat Business— 
dealers say about To You 
z< ) nae ¥ _ 
C L FE A ie | G & i gr CARBON CARBON INKED 
|| PAPERS ROLLS RIBBONS 
CARBON PAPER | cicsrssio | bitte omer Stormtex Silk 
Whitedge =e —- aoe Elliott- Stormtex Cotton 
s distinctive app ance ¢ h ye. ne achines 
its aaa. cleanliness, pg cone aad RESISTANCE TO Clean Pull Billing Rolls for Cameo 
CURL make it the carbon paper preferred by busy users.” Gimeo a Posting American 
~ . . ® achines 
pasuee Goes dee Chay Gapebenek aposiel Sonbeeey pesstened ty | | Asserienn Register Rolls Reine 
no others. Reliance oe om —— Ribbonsfor Address- 
It is profitable to the dealer as it brings new business and holds . . “Rolle. coagatcan ograph-Multigraph 
it against competition. Carbons in all | polis for Ellictt- Speedaumat 
DBALERS: Don't overlook this business getter. Write for weights and Addressing Machines sintipicmeattcs 
samples and prices finishes Special Rolls Dupligraph, etc. etc. 
H. M. STORMS COMPANY 
Makers of “The Complete Line” of Carbon Papers and Inked Ribbons 
561 GRAND AVE. BROOKLYN, N. Y. 
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LOS ANGELES FIRM SEEKS E. S. LOWE 

The Economy Sales & Service Company, which re- 
cently moved from 342 South Flower street to 3230 
Lowry road, Los Angeles, is seeking the whereabouts 
of E. S. (Al.) Lowe, a typewriter mechanic previously 
employed by the organization. Mr. Lowe is described 
as being a small man, weighing about 120 pounds. 
Information should be sent directly to Frank Schubert, 
owner of the company. 


°° 

















A CRACK SHOT FROM HONOLULU VISITS G-F.—The execu- 
tive officers of The General Fireproofing Company, Youngstown, 
Ohio, were hosts to a distinguished visitor from Honolulu 
recently in the person of Paul B. Porter of Messrs. Patten Com- 
pany, Ltd., G-F dealers of Honolulu. Mr. Porter, who holds 
the rank of major in the U. S. National Guard, paid his visit 
to General Fireproofing while on his way to Camp Perry, Ohio, 
to compete in the national pistol matches with a team which 
accompanied him from the islands. 
- << 
SCHUBERT JOINS FRANK A. WEEKS CO. 

C. J. Schubert, Jr., has been appointed West Coast 
representative of the Frank A. Weeks Manufacturing 
Company, 311 Broadway, New York, N. Y. Mr. Schu- 
bert, who is a resident of California, will take over 
all of the company’s lines and will work a territory 
from Denver, Colo., west. 








WINDOW FEATURES VICTOR VISIBLE.—This carefully 
planned and well executed window of Victor visible reference 
equipment was recently featured by A. Pomerantz & Company, 
Philadelphia, as their central street level display. The various 
Victor visible references were arranged around an actual tele- 
phone switchboard located in the center of the window at the 
back—carrying out the general theme of quick reference to 
any information. Enlarged photos of installations showing this 
type of equipment in use were also featured and flanked by 
a number of signs. 
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POSTAL 


PELOUZE scaces 


For Holiday Gifts 


You can sell many Postal 
Scales in the coming Holi- 
day Season. 
A scale for 
every mailing 
requirement. 








Self computing dials for mail matter includ- 
ing parcel post by zones. Simply read the 
dial and affix the postage. 


~ Pe 


Available in eleven = — 
different models— ‘tay 

beautifully finished 

in gold or green 

bronze. 


For sale by Leading 


Dealers. "STANDARD" 


2 Ibs. & 4 Ibs. 





Send for catalog of 
complete line. 








PELOUZE MANUFACTURING CO. 
CHICAGO, ILL. 


232-242 EAST OHIO STREET 





3 404 sales tips 





on TheseMRPHY Zost sellers/ 


H ER<é are two of 
table 
cash in on them: 

tion offer with one 


selling numbers—a matched chair and 
typewriters! And here are three ways that dealers 
(1) Increase portable typewriter sales by a combina- 
(2) Sell both pieces together as a 
or for small 


our largest 


for portable 


or both pieces. 


matched set for homes, for students (timely right now), 


offices. (3) Sell either piece separately for any 

number of uses 

cided be payee, eeoemtion, decile sek Aan WRITE 

cou, Thchs omontagiy Low coct with ates gee om pA 

Typentiter Table No. 6200; chair No. 6330. | MURPHY 
MURPHY CHAIR CO., OWENSBORO, KY. CATALOG! 


MURPHY CHAIRS 











SALES 
stepped up 
as if by 
MAGIC! 


2 NEW 


Sales kits to give 
added appeal to 
your sales story 
—short cuts to 
more sales. 


@ SALESFOTO VISUALIZER Shown above. Note 


how easily the salesman presents the organized picture story 
of the product he is selling. Each transparent envelope holds 
2 photos, back to back. Pockets for sales data, order books, 
etc. A complete under arm sales case, available in various 
leathers and capacities. Priced upwards from $15. 


@ VISUALOPE A!bum Style 


presentation books may either be 
carried separately or in. your reg- 
ular sales case, or ring binder. 
Each transparent envelope holds 
2 photos, back to back. Plastic 
binding. Available in various sizes 
and capacities, priced upwards 


from $1.75. 


STEIN 


Bros. Mfg. Co., Inc. 
231 S. Green St., Chicago 

















Sichihon uate ae YX IR 


helps “fill the unforgiving minute” 





As business continues to speed up, more and more busi- 
ness will find the executive hours are too short. The 
questions of associates, the demands of salesmen and 
other visitors, the insistent telephone and occasional 
absences of stenographer or assistant play havoc with 
orderly conduct of business. 
An effective answer is to step up executive efficiency 
with the ZEPHYR office desk. More information at hand 
more comfort and convenience through the day —a 
cleaner office, smarter and more modern. Full details 
with standard sizes and finishes in our catalog. 


Jasper Office Furniture Co. 


JASPER, INDIANA 
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ALLIED SALES MANAGER VISITS MIDDLE WEST 

Frank M. Weeks, sales manager of the Allied Carbon 
& Ribbon Manufacturing Corporation, New York, N. Y., 
last month returned from a two month business trip 
through the Middle West. Upon his return, Mr. Weeks 
said there was a definite upward trend in business and 
at the same time announced an increase of 27.4 per 
cent in national sales of the Allied Corporation the 
first nine months of 1939 compared with the similar 
period of last year. 





NAVY STOCKS UP ON BATES’ PERFORATORS.—This large 

shipment of perforators made by the Bates Manufacturing Com- 

pany, 30 Vesey street, New York City,—a total of 3700 machines 

—was recently sent out to the United States Naval Department. 

The big order was filled after federal experts thoroughly in- 

spected and tested the perforators and approved them for 
government use. 


°—=><« 





American Red Cross 


IN TIME OF DISASTER.—The Amer- 
ican Red Cross is this month making 
its annual membership drive and ap- 
peal for funds throughout the nation. 
All monies collected are used to re- 
lieve suffering during and after disas- 

ters. 

~<a 


ROYAL STANDARD FEATURES TEXAS SCHOOL 


The September issue of the Royal Standard, monthly 
house organ of the Royal Typewriter Company, Inc., 
carried a double page spread illustrating interesting 
features of Thomas Jefferson high school of San 
Antonio, Tex., that has commanded unusual attention 
throughout the nation within recent months because 
of its colorful “Lasso” Girls. 

The spread was published in appreciation of the 
fact that Royal typewriters are dominant in the busi- 
ness classes of the school. 

Garland L. Davis is manager of the San Antonio 
branch.—BCR 
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To help you increase your sales of the Higgins line of quality products, effective 
advertisements such as this appear regularly in Pencil Points, Professional Art 
Magazine, Industrial Arts, School Arts, Art Instruction, Scholastic and The 
Artist. Architects, Engineers, Draftsmen and Artists —all who draw—have 
insisted on Higgins for more than half a century. Keep up your stocks—order, 
today, from your wholesaler, or write us for name of nearest distributor. 














HIGGINS WATERPROOF BLACK INK—— as “Modern” as the new Museum 
of Modern Art—gives you jet-black permanence and uniformity. 


Though there is more than half a century of experience in every drop of Higgins Inks, 
yet their purpose is as modern as progress itself. Architects, engineers, designers, artists 
— all whose creative ideas originate on paper — recognize the necessity for the clearly 
defined line which makes for better blue-prints and for better reproduction on the press, 
Higgins Waterproof Black Drawing Ink gives that uniform, perma- 
nent jet-black quality which withstands time, weather and constant 
handling of the original plan, shop drawing or design. Its evener, 
freer flow suits the drawing pen or brush with equal affinity. 
Higgins American Drawing Inks come in waterproof and soluble 
blacks and 17 lucid waterproof colors, including white and neutral 


ser heeete ees 


tint. Specify Higgins on your next order — and ask your dealer for 


one of the new Higgins Color Wheels showing Higgins Inks actually 

PHOTOGRAPH AND ARCHITECTS’ 
. it $ f PLAN REPRODUCED BY COURTESY 
Lott + +3444 =) OF THE MUSEUM OF MODERN ART, 
dockets dkeednbehichokedacked REW YORK, N.Y. 


HIGGINS CHAS. M. HIGGINS & CO., INC. e© 271 NINTH STREET, BROOKLYN, N. Y, 


ae 








applied on drawing paper. 














We have been receiving 
a lot of outspoken, unsolicited bouquets since this 
powerful silent salesman went into action. 
Beautifully lithographed in colors, holding a gross 
of ribbons with 48 in open display, tying up the 
carbon paper display to reinforce our “Matched 
Packages” inspiration...a dramatic point-of-sale 
influence that means BUSINESS for our customers! 


Write for Full Particulars 


MATCHED PACKAGE 


MITTAG & VOLGER, Inc. 


PARK RIDGE NEW JERSEY 








OFFICE APPLIANCES 


140 























THE MONARCH MACHINE 

TOOL CO. INSTALLED 

BY C. K. CAIRNS CO. 
CINCINNATI 
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Equipped with Leopold Furniture which is built by Craftsmen living at Burlington, lowa 








Sell Burns Copyholders 
FOR GREATER PROFITS 


Latest Design, Complete Line, 
Attractive Prices, Combine To 
Boost Burns Copyholder Sales 


Sales mean profits. Burns Copyholders mean profits because 
they re selling. Here’s why: (1) New Autoliner, with remote con- 
trol line guide incorporates all latest. most desirable features. 
(2) Complete line of sizes and types enables you to supply 
every customer requirement. (3) Attractive list prices give your 
customers more for their money— give you an edge on competition, 

Ask today about Burns Copvholder profits. Write, too. for 
Cireular 1644. deseribing the Burns line. American Automatic 


Electric Sales Company. 1033 W. Van Buren Street. Chicago. 


a prey yrs 
SPECIALTIES Sect 


TELEPHONE BRACKETS * COPYHOLDERS * GOOSENECK LAMPS ¢ CHAIR & DESK PADS 
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NATIONAL BUSINESS SHOW EXHIBITS 
(Continued from page 29) 

AMBERG FILE & INDEX COMPANY, 1400 West 
Fulton street, Chicago, Ill—A display featuring the 
company’s catalogue and sales binders, filing covers, 
the Ringspred and Antang binders. Those in attend- 
ance were B. I. Amberg, W. A. MecNichols and J. H 
Mountain. 

AMERICAN BUSINESS MAGAZINE, 4660 North Ra- 
venswood avenue, Chicago.—A demonstration and de- 
scription of promotion and circulation activities of this 
member of the Dartnell Publications under the direc- 
tion of Charles Brooks and Eugene Whitmore. 

AMERICAN MAP COMPANY, New York, N. Y.—(See 
Horder’s, Inc.) 

AUTOPOINT COMPANY, 1801 Foster avenue, Chi- 
cago, Ill.—Display of this company’s lines of automatic 
pencils, desk pads and combination cigarette box and 
ash receiver with special stress laid on the Auto- 
point’s new Real Thin lead pencil in several models 
and combination sets. Tom Bledsoe was in charge. 

BADGER PAPER MILLS, INC., Peshtigo, Wis.—(See 
Horder’s, Inc.) 

BANKERS BOX COMPANY, 536 North Clark street, 
Chicago, Ill. (See Horder’s, Inc.) 

BAUM, RUSSELL E., COMPANY, Philadelphia, Pa., 
and 608 South Dearborn street, Chicago, Ill—Three 
models of the fourteen by twenty automatic folding 
machine with attendants to demonstrate their opera- 
tion. Under the direction of John L. Paul. 

BETTER ENGLISH MAGAZINE, 570 Seventh avenue, 
New York, N. Y.—Copies of the educational magazine 
were on display under the direction of H. Kier 

BETTER PACKAGES, INC., Shelton, Conn., and 325 
West Huron street, Chicago.—Several of the company’s 
thirty-one models of gummed tape machines for pack- 
aging purposes were on display under the direction of 


a number of demonstrators headed by O. K. Hill and | 


C. E. Beckman. 

BONNAR-VAWTER FANFORM COMPANY, Cleve- 
land, Ohio, and 130 North Wells street, Chicago, I1].— 
A showing and demonstration of Fanform continuous 
forms for billing on various types of machines includ- 
ing the I. B. M. alphabetical automatic tabulating 


machine. The display also included equipment which | 


goes with use of the forms. J. S. Cross in charge. 

BULL FROG BRANDS, INC., Chicago.—(See How- 
ard W. Rotherick Company.) 

CHICAGO ASSOCIATION OF COMMERCE, THE, 
Chicago, 1'll—Literature explaining the activities of 
the association on behalf of the City of Chicago and 
demonstrating the various civic improvements under- 
taken and sponsored by the organization, its officers 
and members. M. L. Mathews was in charge. 

CHICAGO, MILWAUKEE, ST. PAUL & PACIFIC 
RAILROAD COMPANY (The Milwaukee Road), Chi- 
cago, Ill—An exhibit featuring the railway’s famous 
Hiawatha streamlined train under the direction of 
M. Marxson. 

CHICAGO VENETIAN BLIND COMPANY, Michigan 
avenue at Thirty-ninth street, Chicago, Ill—See Hor- 
der’s, Inc.) ; 

COLUMBIA STEEL EQUIPMENT COMPANY, Lin- 
coln-Liberty building, Philadelphia, Pa.—(See Horder’s, 
Inc.) 

DANDY SUPPLY COMPANY, 38 South Dearborn 
street, Chicago, Ill—A complete showing of the line 
of Gregory Fount-O-Ink sets and featuring the num- 
ber equipped with a handsome desk lamp. This display 
was under the direction of T. E. Chamberlain, Jr., and 
Arthur L. Jones. 

DARNELL CORPORATION, Long Beach, Calif.—(See 
Horder’s, Inc.) 

DARTNELL PUBLICATIONS, INC.—(See American 
Business Magazine.) 

DAVIDSON MANUFACTURING COMPANY, THE, 737 
West Jackson boulevard, Chicago, I1]—A fine display of 


the firm’s new model folding machines in sizes to suit 
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MODERN 
EFFICIENCY 









Designed to provide the ultimate 
in efficiency this St. Johns No. 20 
office table has met with unusual 
success. Its distinctively smart 
modern lines, its durable construc- 
tion, its smooth finish, and its typ- 
ical St. Johns value has made it 
one of the most popular sellers in 
the St. Johns line of “easy selling” 
tables. This No. 20 table comes in 
three sizes, 30 x 48 inches, 30 x 60 
inches, and 34 x 72 inches. It is 
made of Solid Northern Michigan 
Hard Maple in Walnut or Mahog- 
any finish. 

Write for the new catalog and price list today. 


Office Table 
No. 20 











ST. JOHNS TABLE CO. 


CADILLAC, MICHIGAN 


Office Furniture Warehouse Co., 573 Broadway, New York 


STEEL COSTUMERS 


CAN’T TIP OVER 


Because business men won't stand for 
"tipsy" costumers, Sanymetal "Untipp- 
able’ Costumers are more in demand 
than ever before. 

Profit by this demand . . . by the fact 
that Sanymetal Costumers are guaranteed 
to stay upright . . . even when the load 
is all on one hook. Sanymetal Steel Cos- 
tumers never loosen or warp... have no 
rough edges to catch and snag clothes. 
Their graceful lines and enduring wood 
finishes make them ideal appointments 
for modern office environments. 

Write for dealer discounts and descrip- 
tive folder—today. Sanymetal Costumers 
cost no more to handle because they are 
regularly moving items with a larger mar- 











gin of profit. 
List prices f.o.b. Cleveland, Ohio: 
Green or Gray $10.00 
Mahogany, Walnut or Oak... $11.00 
White Enamel $13.50 


THE SANYMETAL PRODUCTS CO., INC. 
1681 Urbana Road, Cleveland, Ohio 








re 
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NEVER TARNISH 











Made of stainless spring steel, highly 
polished, Will not discolor paper 
Easy to attach, relocate or remove 
but always stay put. Very thin, add 
practically no bulk. Used as classi 
——— flers and reminders in files, indexes 
No. | No. 2 le poten etc. 12 colors and a type for 
Normal Tab every modern system. No. 2V—The New 


Medium Window Low Tab Signal 


OTHER PROFITABLE SPECIALTIES 
“Bull Dog” CLIPS 


Tough spring steel 
clips for holding 
bunches of paper, 
cloth, samples, ete. 
Nickeled jaws, colored 
bodies. Five sizes. 





“Burro” INDEX TABS 
(Above) 


Detachable tabs for cards and 


“Burro” PAPER CLIPS 


Fasteners for letters, enclosures 


ledgers Patent tongue insures etc. Of thin spring steel heavily 
firm grip. Supplied with alpha nickeled Four sizes: 3 wit 
on —- = months and num non-slip tongue one without 
vers 1-31; also with blank in (Circulars and prices on all above 





serts items on request.) 


_ THE H. C. COOK CO., 14 BEAVER STREET, ANSONIA, CONN 
“ONE HUNDRED PERCENT DEALER PROTECTION” 















JASPER 
SEATING 
COMPANY 


presents 


A New Series 
of Upholstered 
Office 
Chairs 


IN IMITATION 
LEATHER 


This interesting group of smart designs enables the office 
furniture dealer to provide his trade the solid comfort and 
appearance distinction of upholstered office chairs in good 
value and moderate cost, equal in quality to our fine line of 
all wood office chairs Full details on request. 


Jasper Seating Company 


JASPER, INDIANA 











OFFICE APPLIANCES 


every size of business and every type of office. W. W. 
Davidson was in charge 

DUN’S REVIEW, New York, N. Y., and 300 West 
Adams street, Chicago.—A booth composed principally 
of five large panels presenting enlargements of five 
features of the magazine and a group of material 
showing surveys and special studies presented within 
recent months. H. C. Daych was in charge. 

ELLIOTT ADDRESSING MACHINE COMPANY, 
Cambridge, Mass., and 309 West Jackson boulevard, 
Chicago.—Several models of the latest types of ad- 
dressing machines manufactured by the company 
made up this large, seven-section display under the 
direction of E. S. Parker. 

FASTENER CORPORATION, THE, 111 West Monroe 
street, Chicago, Ill—Showing the company’s iines of 
stapling and tacking machines and featuring its new 
and recently announced hammer stapler demonstrated 
under the direction of Ray M. York. 

FOX, GEORGE E., & COMPANY, 412 Orleans street, 
Chicago, Ill—(See Horder’s, Inc.) 

FOUNT-O-INK SALES AGENCY, Chicago.—(See 
Dandy Supply Company.) 

GEYER’S STATIONER & BUSINESS EQUIPMENT 
TOPICS, New York, N. Y., and Merchandise Mart, Chi- 
cago.—‘Geyer’s Stationer & Business Equipment Top- 
ics,’ a trade journal of the stationery, office equipment 
and business machines industry, was displayed. John 
Smythe in charge. 

GREGG COLLEGE, THE.—‘(See Gregg Publishing 
Company.) 

GREGG PUBLISHING COMPANY, THE, 6 North 
Michigan avenue, Chicago, Ill—Featuring school ad- 
vertising courses and shorthand demonstrations as 
well as several educational books and textbooks. Henry 
J. Holm was in charge 

FOUNT-O-INK COMPANY, Los Angeles, Calif. 
(See Dandy Supply Company.) 

HANSON, J. L., & COMPANY, 552 West Adams street, 
Chicago, Ill.—(See Horder’s, Inc.) 

HOOVEN BUSINESS MACHINES CORPORATION, 
Hamilton, Ohio.—(See Hooven Letters, Inc.) 

HOOVEN LETTERS, INC., 111 West Jackson boule- 
vard, Chicago, Ill—A display featuring the new Hooven 
Automatic typewriter with its exclusive patented 
Hooven carriage return. Also displayed were specimens 
of two and three-color facsimile typewriting and 
printing produced on the Graph-I-Color press, another 
Hooven product. Frank W. Lewis and W. J. Reynolds 
were in charge. 

HORDER’S, INC., 231 South Jefferson street, Chi- 
cago, Ill—A large and complete display of office re- 
quirements, consisting of eighteen booths, each of 
which was devoted entirely to the products of one 
manufacturer with the exception of two. Grouped to- 
gether under the Horder banner, the display included 
the products of the following companies: Acco Prod- 
ucts, Inc., Chicago Venetian Blind Company, Bankers 
Box Company, Victor Safe & Equipment Company, 
J. L. Hanson & Company, Johnson Chair Company, 
Frederick Post Company, Minnesota Mining & Manu- 
facturing Company, W. A. Sheaffer Pen Company, 
Socony-Vacuum Oil Company, Weis Manufacturing 
Company, Wilson-Jones Company, Frank Mashek & 
Company, Badger Paper Mills, Inc., American Map 
Company, Replogle Globes, Inc., Van Dyke Industries, 
Columbia Steel Equipment Company, Darnell Corpora- 
tion, Markilo Company, George E. Fox & Company 
and the Peerless Key-Imperial Manufacturing Com- 
pany. Two other booths connected with the display 
were devoted exclusively to gifts and cellophane and 
cellulose products. The entire organization was under 
the management of Ed. Shapiro. 

JOHNSON CHAIR COMPANY, 4401 West North ave- 
nue, Chicago, Ill—(See Horder’s, Inc.) 


JONES-WENDELL CORPORATION, 20 East Jackson 
boulevard, Chicago, I1l—Showing the Hunter Electro- 
Copyist in several models as well as the vacuum proc- 
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IT HAS THAT CLEMCO BUY APPEAL 


SIXTEEN 
CLEMCO GROUP 


The richness and beauty of this new 
group, with its simple dignified lines, has 
already proved its buy appeal to execu- 
tives. 


Notable design features in the modern 
trend are the pleasing effect created by 
the set-in back panel, the individual feet, 
and the rounded corners which show a 
continuous back panel. Veneers have 
been selected for their fine texture and 
unusual design, and are of book match 
and butt match walnut which result in an 
This is the 72” desk—No. 16-172W. attractive and beautiful design. 





rNS CATALOG R pictures and describes the 
JLJZMIC@® 2 








IDES many new CLEMCO GROUPS designed for 
alk small offices, general and executive offices. 
CLEMCO DESK MFG. CO. 
4405 West North Avenue Chicago, Illinois 














Better Protection 


EILIN 


LIFE LONG PROTECTION — CONVENIENT REFERENCE TO CONTENTS 





Christmas Gifts of Distinction 
Security Chests . . . Safes by 





Display These Meilink Built Units and Profit 


VAL-U-VAULT SAFES 


SECURITY CHEST 


HOME SAFE 

DEPOSIT BOX These units have 
resisted heat in 
test furnaces that 
will seldom if ever 


A Safe or Security 
Chest in the Home 
gives adequate protec- 
tion for all valuables 
and records with the 
added convenience of 
being able to refer to 
them whenever desired. 


be encountered in 
an actual fire. 





The MEILINK Line is the “COMPLETE DEALERS LINE” 


Protective Equipment from the small Home Safe Deposit Box listing at $7.50 to the largest of Underwriter's 
Labeled Safes, Vault Doors and Burglar-resistive Chests. Write for catalog and discounts. 


ORDER YOUR CHRISTMAS STOCK TODAY — IMMEDIATE SHIPMENT 


MEILINK STEEL SAFE COMPANY —- TOLEDO, OHIO xtw York 

















OFFICE APPLIANCES 








INOW 


ALWIL 
® 


MASTER 
GRADE 


100% REMANUFACTURED 





UNDERWOODS 





THE WHOLESALE 


155 SIXTH AVENUE 
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Ne wes 
TYPEWRITER CO. 


NEW YORK, U.S. A. 


CABLE — SALETYPE 








has caused an increase 
in the prices of nearly 
all commodities 








Typewriter Stands however, 


The UHL STEEL Economy’ 


No. 8931 





are still selling at the same old price. 





Top | The Toledo Metal Furniture Co. 


with 16” x 31” 


Drawer is extra 








e 








No. 8925 
(not illustrated here) 
with 16” x 25” Top 
Drawer is extra 





No. 8918 
with 16” x 18” Top 
No drawer furnished 

















Votwithstanding their low cost they are as thor- 
oughly dependable as any stand. 
Vade entirely of cold-rolled steel, with minimum 
weight and maximum strength perfectly balanced. 
{ll stands can be furnished with casters. 
Packed KD in single cartons: easy to set up. 
DEALERS should always have a few on hand: 


quick delivery often makes a sale. 


Ask for Catalog 


Toledo, Ohio 





1682 Hastings St. 








NOVEMBER, 1939 


ess model for making photo-copies in a number of 
useful sizes. J. F. Nightingale in charge. 

KAUFMANN & FABRY, 425 South Wabash avenue, 
Chicago, Il]l—An exhibit of high-class commercial 
photography in its relation to business organizations 
for advertising purposes, publicity, salesman activities, 
etc. E. McDermott was in charge. 

KOHLHAAS COMPANY, 506 South Wells street, Chi- 
cago, Ill.—A display of the latest in sorting equipment 
and card files for various types of business organiza- 
tions under the direction of M. A. Thometz. 

MASHEK, FRANK, AND COMPANY, 1916 Milwaukee 
avenue, Chicago, Ill.—(See Horder’s, Inc.) 

MASTER-CRAFT CORPORATION. (See Shaw- 
Walker Company.) 

MINNESOTA MINING & MANUFACTURING COM- 
PANY, St. Paul, Minn. (See Horder’s, Inc.) 

MONROE CALCULATING MACHINE COMPANY, 
Orange, N. J., and 20 North Wacker drive, Chicago.— 
Displaying all models of the Monroe line of calculators 
many of which have only recently been introduced to 
the trade, including the new Monroe instant adding- 
calculator, under an impressive archway of Neon elec- 
tric signs reaching almost to the overhead girders and 


flashing the Monroe in dazzling colors. This display | 


was in charge of R. D. Bryan and R. F. White. 

MULTIPOST SALES & SERVICE AGENCY, 113 West 
Jackson boulevard, Chicago.—A fine display of postage 
stamp affixing machines, envelope sealers and openers 
featuring the multiple Multipost for handling stamp 
rolls for third and fourth class mail. William LaDeur 
was in charge. 

MULTISTAMP CHICAGO COMPANY, 201 North 
Wells street, Chicago.—Displaying the Multifolder 
folding machine, both electrical and hand operated. 
Four sizes of Multistamp duplicating equipment rang- 
ing from signature up to letter size. Also displayed the 
Rapidex spirit machine and Neison spirit duplicator 
and complete line of the Niagara Sales & Service. In- 
cluded was a special display of photographic equip- 
ment for office use as well as models of the Argus 
‘candid” camera. G. E. Crabbs was in charge, with 
the Niagara line shown by E. J. Crabbs. 

NIAGARA SALES & SERVICE, Chicago, I].—(See 
Multistamp Chicago Company.) 


OFFICE, THE, 377 Broadway, New York, N. Y—A | 


monthly trade journal circulated among office equip- 
ment dealers and users. William Schulhof was in 
charge 

OFFICE APPLIANCE COMPANY, THE, 20 North 
Wacker drive, Chicago, Ill—Explaining “Office Appli- 
ances,” the news and technical trade journal of the 
office equipment industry and its service to readers. 
John A. Gilbert was in charge. 

PHILLIPS RIBBON & CARBON COMPANY, INC., 
Rochester, N. Y.—(See Howard W. Rotherick Company.) 

POST, FREDERICK, COMPANY, P. O. Box 803, Chi- 
cago, Ill.—(See Horder’s, Inc.) 

PRONTO FILE CORPORATION, New York, N. Y., 
and 305 West Adams street, Chicago.—The full Pronto 
line of filing equipment for every business need in- 
cluding the Super Pronto, one of the latest and most 
modern of the company’s offerings of storage files. 
The company’s new stationery cupboard was promi- 
nently featured. Joe Roth was in charge. 

RAPID ADDRESSING MACHINE COMPANY.— (See 
Elliott Addressing Machine Company.) 

REPLOGLE GLOBES, INC., 168 North Clinton street, 
Chicago, Ill—/‘(See Horder’s, Inc.) 

ROTHERICK, HOWARD W., COMPANY, 300 West 
Adams street, Chicago, Ill—Showing a new type of 
combination carbon sheet and second sheet for making 
any number of copies quickly and easily. This device 
is new and as yet unnamed. Also a display of Phillips 
“Tab-Edge” carbons and “Dri-Kwik” stamp pads. 
Howard W. Rotherick was in charge 

ROYAL TYPEWRITER COMPANY, New York, N. Y., 
and 427 West Randolph street, Chicago.—Royal stand- 













Made in 





eels 4 Weights 
: and 
otice 2 Enve- 
and place lope 
of busi- pr 
ness. 






Eaton’s Berkshire Typewriter Pa 


include an unique business Air Mail 
ensemble—the envelope design assures 
preferred handling enroute; the lette 
sheet design assures preferred a 

even: after the envelope is discarded. 


Write for complete details and ce 


Be ee 


EATON PAPER CORPORATION Srvrewnrtery, PITTS FIE LO, MASS. 
ale yt ee a is 
Berkshire Division — 











TUBULAR Coin WRAPPERS 


Stationers! It’s your Line. Exclusively] 


“Steel-Strong’” Products are sold 
through Stationers and Office Supply 
Dealers only. We have no retail sales- 
men to pirate your customers and cash 
in on your missionary work. 


Write for liberal discounts and sales help on: 


Coin Wrappers Lead Seals 

Bill Straps Seal Presses 

Coin Bags Teller’s Moisteners 
Currency Bags Manual Coin Counters 
Draw String Bags Currency Racks 

Metal Clasp Bags Wrapper Cabinets 
Night Depository Bags Sorting Trays 

Linen Shipping Tags Coin Seusage Trays 


Downey Change Trays 








THE CL.DOWNEY CO. cincinnati o 
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UURABILITY TRANSFER FILES 





1, STURDY COLUMNAR CONSTRUCTION 
2. HEAVY STEEL REINFORCING FRAME 


3. FULL GRIP HANDLE—4 PLY DRAWER 
FRONT-LABEL ATTACHED 


The new DURABILITY TRANSFER FILE incorporates all the strength and 
convenience of expensive Pull-Drawer Files at storage file economy. 
Made entirely of heavy solid fibreboard throughout and a reinforced 
construction permits convenient stacking. The easy sliding drawer is 
designed to withstand every stress of 
operation. 

SEND NOW .. . For complete details on 
this entirely new and exceptional value 
in Transfer Files. 






C. L. BARKLEY & CO. 


PARLISHED 1921 


cManufacturers of Filing Supplies 


$17 S. JEFFERSON STREET CHICAGO, ILL. 








WHITECO CUSTOM-BUILT 


STEEL OFFICE EQUIPMENT 
“Priced to Sell—Quickly”’ 


OUR LINE 
INCLUDES 
” 


General Purpose 
Office Trays 
° 
General Purpose 
Portable 
Shelf Tables 
. 





Correspondence and Stationery Rack 


Executive and 
Made in Letter and Legal Sizes. 


Secretarial 
Personal Files 
e 
Desk Drawer 
Utility Trays 
* 
Vertical Letter 
and Catalog 
Sorter 





Desk Drawer Utility Tray 
4 Styles 





e 

Desk Trave Write Now—for new Bulletin de- 
Single or Stacking scribing our new assortment of 
* Profit Making steel office spe- 
Stationery and cialties. 


Mail Rack 








WHITE & SONS MFG. CO. 


159-161 N. Racine Ave. Chicago, Ill. 








OFFICE APPLIANCES 


| company’s recently announced “Magic Margin’ port- 
able being accorded place of honor. In the center was 
a huge four-sided display panel containing the hun- 
dreds of parts which go into the Royal typewriter 
Paul W. Jones in charge. 

SHEAFFER, W. A., PEN COMPANY, Fort Madison, 
Iowa.—(See Horder’s, Inc.) 

SHAW-WALKER COMPANY, Muskegon, Mich., and 
210 North Michigan avenue, Chicago.—A display of the 
Shaw-Walker lines of desks, files, bookkeeping equip- 
ment, chairs, transfer cases, counters, Fire-Files and 
Master-Craft equipment in a fine and impressive set- 
ting. R. W. Magill in charge. 

SOCONY-VACUUM OIL COMPANY, Chicago, Il.— 
(See Horder’s, Inc.) 

STANDARD MAILING MACHINES COMPANY, Ev- 
erett, Mass., and 318 West Randolph street, Chicago.— 
Mailing and duplicating machines were featured in 
this display including the Master model fluid process 
duplicator. Van W. Evans was in charge. 

STEVENS HOTEL, THE, Chicago, [l—A_ well- 
equipped writing room installed for the convenience 
of exhibitors with Sidney Phelps in charge. 

TECHNYGRAPH, THE, Techny, Ill—The Master 
Printer division of this company featured the Master 
Printer Kit, an item of many uses with complete equip- 
ment of lettering guides. Joseph C. Hull and Gerald 
Meyer were in charge. 

TRINER SCALE AND MANUFACTURING COM- 
PANY, 2714 West Twenty-first street, Chicago, T1l.—A 
display of parcel post scales used by the post office 
department and a line of new industrial models. F. A 
Lang was in charge. 

VAN DYKE INDUSTRIES, 2857 South Halsted street, 
Chicago, Ill.—(See Horder’s, Inc.) 

VICTOR SAFE & EQUIPMENT COMPANY, North 
Tonawanda, N. Y.—(See Horder’s, Inc.) 





A 
| E. M. Ackerman, Crown Office 


B 
| John G. Bainbridge, Bainbridge, 


VISIBLE RECORDS EQUIPMENT COMPANY, 1432 
West Altgeld street, Chicago, I1]1—-A complete line of 
visible equipment for the business office, featuring 
systems designed to meet every type of business house 
requirement. A. S. Trezer was in charge. 

WEIS MANUFACTURING COMPANY, Monroe, Mich. 

(See Horder’s, Inc.) 

WHITE & SONS MANUFACTURING COMPANY, 
159-161 North Racine avenue, Chicago, Ill.—Showing 
general purpose office trays, desk drawer utility trays, 
personal files, letter and catalogue sorters and steel 
office equipment. S. White was in charge. 

WILSON-JONES COMPANY, 3300 Franklin boule- 
vard, Chicago, Ill—(See Horder’s, Inc.) 

— —-—_—_—_—. 


Business Show Guest Book 


H. E. Connell, Monroe Calculating 
Machine Company, Fort Wayne, 
Supply Company, Chicago, III Ind. 

Oscar Adams, Henry T. Adams Dick Cook, Dandy Supply Com- 
Manufacturing Company, Chi- pany, Chicago, IIL 
cago, Ill. F. S. Cooper, Codo Manufactur- 

G. J. Aigner, G. J. Aigner Com- ing Corporation, Chicago, III. 
pany, Chicago, III. George Cormack, Wilson-Jones 

Knox Armstrong, Victor Adding Company, Chicago, Il. 
Machine Company, Chicago. III R. G. CoyKendall, Super Sales 

W. F. Arnold, Underwood Elliott Company, South Bend, Ind. 
Fisher Company, New York, D 
N. Y M. J. Dacy, Wolber Duplicator & 
Supply Company, Chicago, III. 

A. W. Dallas, Union Pacific Head- 


Kimpton & Haupt, Inc., New quarters, Omaha, Nebr 


York, N. Y. E. Dalton, Art Specialty Company, 
Albert Balster, Balster Desk Com- Chicago, III. 

pany, Chicago, III. H. Dechert. Speed-O-Print Cor- 
Irene Balster, Balster Desk Com- poration, Chicago, l 

pany, Chicago, II John A. DePew, Zion Industries, 


W. J. Black, Domore Chair Com 
pany, Elkhart, Ind. 

Richard J. Brennan, Filing Equip- 
ment Service Company, Chi 
cago, Ill. 

Fred E. Brown, Hall-Welter Com 
pany, Rochester, N. Y 

J. G. Burgess, Zion Industries, 
Inc., Zion, Ill 


c 
F. X. Chapman, Automatic File 
& Index Company, Chicago, II 
Harry A. Cochrane, co-founder 


National Business Show Com- 
pany, Chicago, III 


Inc., Zion, Il. 

J. S. Duncan, Chicago, III. 

Ray J. Eichenlaub, Service Steel 
Products Corporation, Chicago, 
Ill 

E 

William Eismann, Nelson-Eismann 
Company, Chicago, Il 

Everett E. Ellis, Marston, Mo. 

L. A. Enright, Autopoint Com 
pany, Chicago, Ill 

F 


E. N. Eurley, Dick Hoyt Com- 
pany, Hammond, Ind. 
Louis H. Farber, Jasper Seating 
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VAN DYKE dAYiIGHT FLUORESCENT 
featured by HOURDER'S 


One of nine Horder Windows devoted to 
Van Dyke Fluorescent. These dis- 
plays sold hundreds of Van 

















Model No. 1000 
$12.75 list 


less tube 


e A proven sales opportunity 

e Dramatic window display 
available for your store win- 
dow (see above) 

e Complete line of fluorescent 
lamps for every commercial 
need. 

e Act quickly—Write for com- 
plete details on the tremen- 
dous possibilities of VAN 
DYKE fluorescent. 


VAN DYKE INDUSTRIES 


2857 S. HALSTED ST. CHICAGO, ILL. 











V1.4 CeACO 


streamlined record equipment is available for every 
commercial need? 













Cesco dealers today not only possess one of the 
most complete lines but also have the added ad- 
vantage of offering their customers any individual 
type of form, record-keeping system, or binder 
required by that particular customer. 


ata dealex 


Write today for our catalog, and acquaint yourself 
with this amazingly complete line. 


Exclusive agencies available— 





SHEPPARD CO 


44-07 a N40 is oe on 0s Ds 0 a 0) es 7 2 ee 
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» No. 1100 Sofa 


Beautiful, Dinabl odiher 
— Styled by BRIGHT 


FOR LUXURIOUS, INVIGORATING COMFORT 


Satisfying individual tastes is an everyday job with 
our organization. From fine leathers and materials 
our skilled craftsmen supply that personal touch 
leather furniture buyers want. Our customers, 
office furniture dealers, know we are always ready 
to serve them—whether it be a stock item from 
our extensive line or a special—whether it be an 
ultra luxurious lounge or an ultra comfortable 
posture chair. They profit by it. 


Write for our catalog of BRIGHT styled 
leather office furniture. You will profit, too! 


BRIGHT CHAIR CO., INC. 


127-133 Bleecker St. New York, N. Y. 























MARES 


bUU UEoShsS 


in the low price 
range 


ALMA DESh COMPANY 
HIGH POINT, NORTH CAROLINA 








A PRECISE TRIMMING BOARD 
with Salable Features 


Board is made of finest seasoned hardwood, 
highly finished in ebony. 

e Blade is made of finest steel properly ground 
to cut from wet tissue paper to heavy paper 
stock. 

e Paper Guides for quick trimming of any size 
paper without use of pins or dowels. 

e Two Rulers for perfect adjustment on top and 
bottom. 

@ Available in six sizes, 6',", 8',”, 101, 
15” and 18” blades. 


e A trimming board that will last a lifetime. 


AMERICAN PHOTO LABORATORIES 


28 N. LOOMIS ST. CHICAGO, ILL. 


REPRESENTATIVES 


ge | ae 


J Schubert Ir i390 Third St Los A geles, Calif West Coast 
Raynes Davis, P. O Box 1173, Denver ( o rex Okla N Mex 
J H Hallan 2216 S Wayne Ave Dayt« Ohio Ind Mic! kK 
« Drew 1619 First Ave S.I ( da ir R ay + Iowa Iowa, Nebr 
Bidg. Equipmt. C« 1228 Locust St Phi adeIphi (Fastern Penna. Wester 
N.dJ M. A. Robt s, 830 Ff 163d St Ne w Ye x, N Y Greater New York 




















When You re Asked 
for FACTS 





Ask for your FREE copy of OFFICE APPLIANCES 


and subscription particulars. 


THE OFFICE APPLIANCE COMPANY 


20 North Wacker Drive Chicago, Illinois 
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SMART SELLING! 





A mere suggestion is often all that is needed to 
start anew ACCO user! 
Years of repeat business follow! There are so many 


+ 
uses for the ACCO line that it 


seed 1n fertile ground 


is just like planting 


ACCO Fasteners, for all binding capacities and all 
school and punchings, have started many 
in account that’s BIG today! Our catalog tells a con- 
vincing story of how you can start this gratifying 
type of selling. Write 


ACCO PRODUCTS, Ine. 


39th 24th Island City, N. Y. 


commercial 


Avenue and Street, Long 


PRODUCT 
FOR LETTERING WITH PEN AND INK 





POSTERS 

pact oo 
BULLETING " 
WOTICES 
LETTERING | 
WOME TUES \ 
sons CH 






MAKE YOUR OWN 












CTOREREEPERS 

COLLECTORS 

ORAFTSMEN 
PROTOCRAPHER 


agtit 
cavout we" 
\ LITHOGRAPH ERS 
\\\ scHOOLs 
|) crurcre 









The Master Printer Kit, illustrated above, consists of an 
adjustable drawing board, self-locking T-square, large 
bottle of Master Printer Black Drawing Ink, Lettering 
Guide and Pen. 


It’s an item of many uses, and having a selection of 
more than 60 different lettering guides, suitable styles 
can be selected to fit the various needs for making price 
tags, cards, announcements, lettering names on 
diplomas, certificates, lettering stamp pages, making 
titles on negatives, lettering blue prints, making layouts, 
movie film titles, lettering master copies for the multi- 
graph duplicator, ete. 


show 


A supply of circulars and your dealer’s discount sheet 
will be mailed upon request. 


THE TECHNYGRAPH 


TECHNY, ILL. 























“KELEAN” 


Unground Ball Bearings for the 
Metal Office Furniture Industry 





(U. 8. Patent 1,782,622. Canadian Patent 324,059. Other patents pending.) 
All parts machined from bar stock and heat-treated, 
outer races are one piece and can be made in any desired 
shape. (No soft stampings used whatsoever.) For cradle 
slides our ball bearings and rivets are in one unit for 
quick assembly. 95% of filing cabinet drawer slides in | 
United States and Canada operate on “Kilian” unground 
' 


bearings. Samples made to your specifications. 


Kilian Manufacturing Corporation 





107 North Franklin Street Syracuse, New York 





Cath In 


ON THE NEW, IMPROVED, SPRINGLESS 


NORMA LINE 


AND ORDER EARLY 


3 Different Models 


A NORMA with 2 colors—Black and Red. 
A NORMA with 3 colors—Black, Red and Blue. 
A NORMA with 4 colors—Black, Red, Blue and Green. 


A NORMA for every need 


16 different styles . ... retail $1.50 to $10.00 
A NORMA for every pocketbook 
Fully guaranteed and price protected under Fair 
Trade Act 
Through your Jobber or direct. 


NORMA MULTIKOLOR, Inc. 
39 WEST 32nd Street 
New York, N. Y. 










Sole Distributor for West Coast 
FRED L. LEE & COMPANY 


704 Market Street 
San Francisco, Calif. 


Now advertised in 
ESQUIRE and FORTUNE 





















FIVE MORE MEN 
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MINNERPOLIS-HONEYWELL REGULATOR. 
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Sept. 14, 1939 





Lew Bonn Company 


1126 Harmon Place, Minneapolis, Minn. 


Attention Mr. Lew 
Gentlemen: 
The Webster Amplicall me cog oe igengpealge 
ved so satisfactor F 
{oer oe ing another for serving a different purpose. 
. her, states 
. C. A. Nelson, our despatc 9 , 
that Fie men working for him could not sooonet ts 
what his five Amplicalls are doing, SO, pone > 
six thousand dollars per year are being nme ° ‘ 
fons are in ver 
s you know, two of the stat 
seiay Woeettons, 000 in es toe 
other in the Automatic © i 7 
soar and yet they are both very easily heard. 
You will, no doubt, hear from us shortly in 
regard to the additional installation. 


Yours, vgry_ truly, 
a a Se, n° | Webster-Chicago sound sys- boty 
nal suk a 


tems are fully licensed and “ 
. K. Foster 


General Superintendent 






Bonn 






























marketed through reliable 
dealers. New Catalog No. 239 
on request. The Webster Co., 
Sec. N-54, 5622 Bloomingdale 














W-200 Series Up 


to 20 stations " 
any one can call 

any other ] 
»nund of Tame 


prrow 














Ave., Chicago. 


WEBSTER 


> Cmplical . 4 of S ee 




















New Improved AIRMAIL Model 


TRINER 
Airmail 
Special 
No. 300 


EXTRA 
FINE 
CONSTRUCTION 





Capacity 1 lb. x % os. 


for automatically indicating with highly improved 
legibility of figures: 

Airmail 

First-class Mail (local & out-of-town) 

Foreign First-class 

Merchandise & Printed Matter 

Catalogs, Books, Newspapers 

Publications, etc. 
Built throughout of steel, highly sensitive and accur- 
ate, handsomely finished in chrome and satin black. 
This special model offers a new range of opportuni- 
a selling scales for Airmail as well as general 
mail. 


TRINE 


Write for Circular X. 


SCALE & MFG. CO. 


2714 W. 21st St. Chicago, Ill. 














Company, Chicago, III. 

H. L. Fellowes, Bankers Box 
Company, Chicago, III. 

H. M. Ferer, All-Makes Type- 
writer Company, Omaha, Nebr. 

I. M. Fifield, Waterloo Type- 
writer Exchange, Waterloo, Ia. 

Mrs. I. M. Fifield, Waterloo, Ia. 

A. H. Foxcroft, L. C. Smith & 
Corona Typewriters, Inc., Chi- 
cago, IIl. 


G 

T. M. Gardner, W. A. Sheaffer 
Pen Company, Chicago, III. 

F. F. Garrisont, Jr., Marshall- 
Jackson Company, Chicago, III 

Marguerite W. Gastel, Commercial 
Stationery Company, Chicago, 
Ill. 

J. L. Godown, Imp-Print, Inc., 
Union City, Tenn. 

E. Gottlieb, Keystone Stationery 
Company, Chicago, III. 

S. H. Gould, Pronto File Corpora 
tion, New York, N. Y. 

B. Graff, Speed-O-Print Corpora- 
tion, Chicago, III. 

J. S. Gram, J. L. Hanson Com 
pany, Chicago, III. 

A. Guy, Frank Mashek & Com- 
pany, Chicago, III. 

H 

O. C. Hamilton, F. S. Webster 
Company, Chicago, III 

Richard T. Harris, Dictaphone 
Corporation, New York, N. Y. 

A. J. Hedman, Horder’s Inc., Chi- 
cago, IIl. 

T. A. Heyer, The Heyer Corpora 
tion, Chicago, Il. 

H. H. Hill, Chicago, Il. 

H. C. Hoffert, Ajax Tool & Die 
Company, Racine, Wisc. 

C. A. Hofstetter, Ace Fastener 
Corporation, Chicago, III. 

Lee Holton, Holton Martell Com 
pany, Kalamazoo, Mich. 

E. R. Houston, Automatic File & 
Index Company, Chicago, II] 

Jim Hullett, Springfield, Il. 


J 

L. C. Jensen, Adding Machine Ex 
change, Wausau, Wis. 

Frank W. Johnson, Filing Equip- 
ment Service Company, Chi 
cago, II. 

Harry S. Jones, Chicago, III 


K 

L. A. Kavich, All-Makes Type 
writer Company, Omaha, Nebr 

C. R. Keeran, Autopoint Com- 
pany, Chicago, III. 

Dale C. Kennedy, Milo Harding 
Company, Ltd., Los Angeles, 
Calif. 

Gordon J. Kickels, The Globe- 
Wernicke Co., Chicago, III. 

A. C. Kienly, Royal Typewriter 
Company, Inc., New York, 
uN. =z 


Mrs. W. A. Kingsley, Ames Sup- 
ply Co., Chicago, III. 

Henry H. Krol, Crown Office 
Supply Company, Chicago, III. 

John Krueger, S. Webster 
Company, Chicago, II 

E. J. Kuch, Hotchkiss Sales Com- 
pany, Norwalk, Conn. 

W. H. Kurth, Chicago, III 


M. Lauritzen, Chicago, III. 

D. L. Lee, Lee Products Com- 
pany, Chicago, III. 

Joseph M. Tewin, Warner Manu- 
facturing Company, Bennington, 
Vt. 

Granville R. Lewis, Manifold Sup 
plies Company, Brocklyn, N. Y 
L. Lewis, Crown Office Supply 
Company, Chicago, III. 

J. M. Liebig, United Business Ma- 
chines, Inc., Chicago, II. 

E. Lindell, V. R. E. Company. 

J. A. Lyons, Reliable Typewriter 
& Adding Machine Corporation, 
Chicago, II. 


M 
E. Irving Mackey, The Cooke & 
Cobb Company, Chicago, III. 
Leonard McRae, Commercial Sta 
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tionery Company, Chicago, III. 
W. H. Merrifield, Automatic File 

& Index Company, Chicago, III. 
Richard C. Miller, Duplicopy 

Company, Chicago, II. 

George I. Mills, Springfield, Mo. 
E. J. Mitchell, manufacturers’ 
representative, St. Louis, Mo. 
S. . Morris, Jr., Morris Bros., 

Stockton, Calif. 


Arthur Natenberg, Art Specialty 
Company, Chicago, III. 
Pp 


A. Peterson, Ace Fastener Cor- 
poration, Chicago, III. 

K. B. Peterson, Monroe Calculat- 
ing Machine Company, South 
Bend, Ind. 


C. R. Randolph, Sortergraf and 
Multipost, Toledo, Ohio. 

R. U. Reed, Rochester, N. Y. 

H. Rhodes, Interstate Metal Prod- 
ucts Company, Chicago, III. 

B. Richards, Technygraph, 
Techny, IIl. 
C. P. Robinson, Automatic File & 
Index Company, Chicago, III. 
George L. Rogers, G. L. Rogers, 
Inc., Chicago, Il. 

Edward Rohrs, Eaton Paper Cor- 
poration, Chicago, III. 

W. H. Roquemcre, Multigraph 
Sales Agency, Chicago, II] 

Joe Roth, Pronto File Corporation, 
Chicago, II. 

H. E. Russell, The Office Equip- 
ment Company, Des Moines, Ia. 

Mrs. H. E. Russell, Des Moines, 
Ia. 


S 

F. M. Sargent, The Heyer Cor- 
poration, Chicago, III. 

Edward Shaniro, Horder’s, Inc., 
Chicago, III. 

H. E. Shifflette, Marchant Cal- 
culating Machine Company, 
Chicago, III. 

W. M. Shipley, Reliable Tvpe- 
writer & Adding Machine Cor- 
poration, Chicago, III. 

Charles F. Slingerland, Acme Vis- 
ible Records, Inc., Chicago, IIl. 

F. C. Snow, Underwood Elliott 
Fisher Company, Chicago, IIl. 

Jack Solomon, Acacia Mutual, 
Chicago, Ill 

Ed. Songstad, Des Moines, Ia. 

P. J. Stack, Johnson-Stack Com- 
pany, Chicago, IIl. 

Thomas J. Stack, Stack Tyne- 
writer & Supply Company, Chi- 
cago, Ill, 

R. Stelmore, The General Fire- 
proofing Company, Chicago, III. 

Cha-les Sticken, Chic2go Venetian 
Blind Company, Chicago, III. 

E. M. Stratton, Stratton 
Sales Company, Chicago, III. 


ey 
W. S. Tate, Zion Industries, Inc., 


Zion, Il. 

. F. Teer, Royal Typewriter 
Company, Inc., Indianapolis, 
Ind. 

E. Thiessen, Red Cross Type- 


writer Exchange, Kewanee, III. 


U 
John A. Uden, Boorum & Pease 
Company, Chicago, IIl. 


Vv 
James F. Vreeland, Royal Type- 
York, 


writer Company, New 
N. Y 
Ww 
H. S. Walcott, Domore Chair 


Company, Flkhart, Ind. 

Lou H. Warnica, Office Supplies, 
Ltd., Toronto, Canada. 

E. H. White. Worder Lock Com- 
pany, Chicago, III. 

H. P. Whitlock, Mcsler Safe Com- 
pany, Chicago, IIl. 

B. G. Wiley, All-Steel-Equip Com- 
pany, Aurora, III. 

H. Ben Williams, Domore Chair 
Company, Flkhart, Ind. 

I. E. Wiskochil, Toledo, Ohio. 

R H. Wocd, Esterbrook Pen 
Company, Camden, N. J. 


Se ee 
TEXAS SMITH-CORONA DEALERS MEET 

The San Antonio branch of L. C. Smith & Corona 
Typewriters, Inc., held a meeting of the dealers in its 
territory on October 12 when the new L. C. Smith type- 
writers were demonstrated and sales and advertising 
plans for the year announced. The meeting was in 
charge of E. P. Haye, manager of the branch. Approxi- 
mately 25 dealers and their salesmen attended—_BCR 
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The PULPIT is a combination 
merchandise display and 
stock cabinet that was origi- 
nated by Speed - O - Print to 
produce increased sales... 
and .. . extra profits for 
Speed-O-Print dealers every- 
where. 


It has an eye-appealing, bril- 
liantly illuminated glass en- 
closed front panel that dis- 
plays Speed-O-Print products, 
invites purchase, and stimu- 
lates buying. And the conven- 
ient and roomy shelved cab- 
inet in the back facilitates 
instant selling of any item in 
the line. 


Because the Speed-O-Print 
PULPIT does a remarkable 
job of point-of-sale advertis- 
ing and point-of-sale selling 
it has increased dealer sales 
and profits in a most surpris- 
ing manner. 





PF : S&S 6 


133 NORTH MICHIGAR AVENUE — € EC Roe, T 
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Nhe Speedup ? i [ebpit- 











Put a Speed-O-Print PUL- 
PIT in your store. It will 
increase your duplicator 
supply sales and profits — 
quickly, just as it has for 
so many other dealers. 
Write at once for details on 
how you can get one — 
without one cent of extra 
cost. 













ler 


Speed-O-Print products are 
now the finest packaged 
line of duplicating supplies 
on the market. Each item 
is individually contained 
in its own colorful carton 
—giving complete descrip- 
tion, stock number, and 
price. That's why any one 
can sell them. 
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“BETTER LETTERS” 


Written and published for the benefit of all employes 
who “dictate letters or who write them,” a novel and 
useful booklet entitled “Better Letters’ has recently 
been issued by the Caterpillar Tractor Company, 
Peoria, Il. 

A foreword explains that the object of the booklet 
is to improve the standard of letters sent out by the 
company. But a perusal of the book clearly indicates 
that the major portion of it is applicable to the work 
done by clerical staffs and executives of almost any 
business organization. The section definitely referring 
to the Caterpillar organization deals with the company 
product nomenclature and the correct spelling and 
punctuation of technical phrases connected therewith. 

The booklet deals within its forty pages with the 
following subjects: Why better letters? The impor- 
tance of letters. What is a good letter? The stenogra- 
pher’s responsibility. “Caterpillar” standard practices, 
and “Caterpillar” nomenclature 


*—-¢ — 


CHRISTMAS SEALS 



































Help to Protect Your 
Home from Tuberculosis 
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Columbia, §. C.—I. K. Dennis and J. W. Lindeau e opened the Capita 
City Phot py Cor iny at 906 M treet M Dent is president and 
: 
; pal ‘ 

The firm w specialize in the photostat ey juction of documents, lega 
papers nd b 
printing.—JHR 

Columbus, Ohio. i: rt S. B I k B. Bush have formed the 
Bush Brothers Letter and Advert g ( pa t 4 Rowlands building 
to engage in it t na j i j é Spe Zing lI Ihe grapl 
ing, ,gare ng £ ied I t ting na r WOK AK 
Kokomo, Ind. Owners f the City News ( jealers in books 
and stat neé t; 2 ~ +} Broad , } . lc recent wher 
the busine eported | ea t I 

isly in partnerst th G Potte J f ‘ k 1 
B wel & p +? ‘ thy sty ¢ ‘ . it { 
Lansing, Mich. Wit , t. f ' 
the old locat the h Dek le ( pany, print and dealers it 
ffice supplie 1 equi é 

5 North G i enurt The 
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New Orleans, La. The Of 


. mplete ret le 9 
\ . eu 
e+ ipaney 
the store 4. W 
Herr ant pres ‘ t ‘ ’ 1 
Richmond, Va.—-«tting exa for ¢ the peratior ’ 
such departments, Pearne E. Ket ect { the Virginia Divis ¢ 
P hase and Printir k < 
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IDESK ROLL MEMO PAD 


A PERFECT HOLIDAY GIFT .. . for office 
or home. Packed in artistic Silver Box ap- 
propriate for Christmas. 


LIBERAL 
No. 221P RETAILS FOR FMBSHO  ocarer's 
each =DISCOUNT 








Shipping Wt. 3 lbs. each. F. O. B. Chicago 
ORDER YOUR SUPPLY TODAY 


MAYER MANUFALTURING CORPORATION 
1436-1442 W. Randolph St., Dept. O-11, Chicago, Ill. 











c WARD i1 1939 
YOUR New Parts Catalog 


Is Ready! 





It contains over 300 pages and more than 
10,000 _ illustrations, authentically pro- 
duced direct from the manufacturers cur- 
rent parts catalogs. 

In addition to the illustrations of re- 
placement parts, you will also find sections 
on supplies, accessories, Heyer Duplicators 
and allied items for stencil machines, also 
a section pertaining to adding machine 
parts together with illustrations. 

The catalog has been so arranged that 
you can quickly find any part needed for 
the Remington, Royal, L. C. Smith, Under- 
wood and Woodstock standard typewriters, 
as well as replacement parts for Portables 
—all in one handy condensed loose leaf 
volume. 

You will find it a valuable asset in your 
business, an excellent reference and it is 
yours for the asking. 

REMEMBER: You can always depend 
on Shipman-Ward SERVICE because all or- 
ders are shipped the same day as received. 


SHIPMAN-WARD MFG. CO. 


The Dealer's Quality Supply House 
WELLS ST. CHICAGO. ILL., U. S. A. 
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WARSHAW 





SUPERDEX Roll Labels 





Don't have to be sold. Just keep a 


carton handy on your counter and ® 
suggest them to every customer. You'll 8 PASTEL 
be surprised how they will go. COLORS 
Made on fully automatic machinery BUFF 
from quality stock, evenly gummed GOLDENROD 
and accurately perforated, Superdex CHERRY 
Roll Labels in their eight pastel colors SALMON 
are as fine as money can buy. GREEN 
Put a carton of Superdex Roll Labels MANILLA 
on your counter today. You will see BLUE 
the difference they make in your unit WHITE 
sales. 
WARSHAW MFG. CO., Inc. 
1 MAIN ST. BROOKLYN, N. Y. 
GUIDES INDEX CARDS FOLDERS 
PROTEX MENDING GUMMED 
STICKONS TAPE INDEX TABS 








LIN LE All Steel Collapsible 
Storage or Transfer Box 
@ 22 sizes 


@ Shipped K. D. 


e Easily assembled by cus- 
tomer 


Labels and pulls furnished 


@ Low in price 


@ Protection from Rodents, 
Dampness and Dust 





e@ Will not warp or swell 


Real selling points for you. A perfect product 
for demonstration. Can be set up from ship- 
ping carton to complete box in a few seconds. 


Write for a sample and maximum discount 
on these new Collapsible Storage or Transfer 
Boxes. Now is the time to investigate this mer- 


chandise for transfer time. 


HENRY T. ADAMS MFG. CO. 


8561 South Chicago Avenue Chicago, Ill. 




















BENTSON 











“600” Line 


Packed with Features 
to Help You Sell! 


EXTRA CAPACITY—28!/, inches deep 
outside—27 clear filing inches in every 
drawer. 

SOLID CONSTRUCTION and beauti- 
ful lacquer finish in olive green, 
mahogany or walnut. 

LOW COST—a real value which gives 
a fine margin in selling. 

VARIETY OF SIZES—made in five, 
four, three, two and one drawer 
heights, in letter, legal and standard 
card sizes and also special sizes. 
NEW FOLDER—supplementary bro- 
chure soon available on this popular 


profitable "600" line. 


WRITE TODAY—for further details. 


THE BENTSON MFG. CO. 


AURORA, ILLINOIS 








Trouble with Stencils? 
Not with the New 
SIL ASHEEN Stencil! / 


A Real stencil that will build profits 
for you in repeat sales and satisfied 
users. 
Proven results puts Silksheen in the 
"Best" stencil class. Try it with a 
positive money-back guarantee 
agreement. 

Letter Size $2.25 Quire 

Legal Size $2.75 Quire 

Subject to dealer discount. 

Write Today 





STENCILCRAFT CORPORATION 


ONE SIX TWO WEST HUBBARD STREET 
CHICAGO Pei weOs 
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CHARCOAL DISPLAY ASSORTMENT 


CHARCOAL PENCIL. 


HARD MEDIUM SOFT EXTRA 
us he SOFT 


oe 
=o 
— 


Pn 
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TCO. PHILADELPHIA. U.S.A 
623A 





623-A Display Stand, containing one dozen each of 
No. 623-T paper wrapped Charcoal Pencils, in Hard, 
Medium, Soft and Extra Soft Grades. 10c each. 

The rich, dull black tones are especially adapted to 
any type of charcoal paper. 

For commercial art work, layouts can be kept neat, 
working to sharp edges and avoiding smudges. 

For outline drawings on canvas or wall areas, the 
pencil gives a fine line to paint to without special 
sharpening. 

No trouble—No waste 

The patented string 
above. 


/aisd0e/ vencu. co. 


PHILADELPHIA, U. S. A. 


No sharpener—No knife. 


feature eliminates all of the 











300 new rTEMs 


IN A SINGLE YEAR 


In a single year Office Appliances announced some 300 


items in the section devoted to new machines and devices. 


Usually this information is given before the items appear 
on the market and always in advance of most sources of 
such news. It is not uncommon for a dealer to tell us that 
some of his best selling lines have been secured from 
seeing the things in Office Appliances. Many readers 
say this section in itself is worth the subscription cost, not 


to mention all the other features. 


If you want to keep in touch with the activities of the 
office equipment industry, there is no better way to do it 
than by entering a subscription to Office Appliances. 
The rates are $2.00 a year, $3.00 for two years; Canada 
$2.50 and $4.00; Foreign $3.00 and $5.00. 


The Office Appliance Company 


20 North Wacker Drive Chicago, U.S.A. 


























Little Things 
like GOOD 
ERASERS — 
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Maybe you think there's nothing 
But 


exciting about an eraser 


unfortunately there is — when 
your customer tries to use an 
eraser of poor quality! 

That's why we say it pays to “be 
particular about erasers.’”” Wel 
don Roberts Erasers help you to 
make satisfied customers who 
bring you repeat business—AND 


PROFITS. 

Feature “‘No. 900 Suede,” 
ample of the unvarying, depend 
able QUALITY of Weldon Rob 
Write for informa 
profitable 88 Styles 


Rubber Co. 


an ex 


erts Erasers. 


tion on our 


Weldon Roberts 


America’s Er 





Newark N. J. 


Correct Mistakes in Any Language 





THERE IS ALWAYS 


A PROFITABLE MARKET 
FOR WELL KNOWN MERCHANDISE 


MUNSON 
CUSHION 
KEYS AREA 
CONTINUOUS 
TRADE BUILDER, 
AND A WELL 
KNOWN PROFIT 
MAKER. 





INTERNATIONAL 


C0B000086086098 
GOOD VALUE FOR PURCHASER and SELLER 


MUNSON SupPLy Co., 348 Hudson St., New York City 
about the New Key 
Counter Display to @® 


Please send formatior 
New Package and 


Name. 
Address 
City...... 


State 

















156 





“REPEAT” PROFITS!s 


Sparkling, clean impressions and superior 
stamina describes the performance of “U.S.” 
ribbons and reveals why thousands of 
"U. S." dealers are enjoying repeat profits 

. . continually! 

Your inquiry will bring full facts and fig- 


Investigate! 


ures plus free samples. 


U.5. TYPEWRITER RIBBON MFG. CU. 
Filbert at Tenth Street 
Philadelphia, Pa. 


ESTABLISHED 1895 








DISCOVER 
GOLD MINE! 


“GAYLO Quality 
Chairs Produce 
RICH PROFITS,” 


Report Office 
Appliance Dealers 









Extra profits come easy when 
you feature GAYLO quality 
folding chairs. Now that 
GAYLO has taken 
the high cost out of 
seating comfort, it 
will pay you to go 
after this profitable 
business. 

Remember, GAYLO 
offers everything 
your customers can 
ask for in metal 
folding chairs at 
prices that assure 
top value. No wonder 
sales come easier 


with GAYLO. 





WRITE FOR 
DESCRIPTIVE 
LITERATURE 
AND PRICES 


* 
MFG. CO., INC. 
823 NORTH MICHIGAN AVENUE, CHICAGO, ILLINOIS 
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Erie, Pa.Joe Clougherty, for the past sixteen years connected with 
the typewriter and office machine industry in various capacities, has 
joined the staff of the Davis Typewriter Company, distributors of the 
L. C. Smith standard and Corona portable typewriters. The company is 
located at 103 West Tenth street 


Fort Wayne, Ind. Theft of a portable typewriter, valued at $50, from 
his automobile while it was parked in the rear of his home was reported 
to police October 11 by J. K. Hulbert, 1203 Barr street.—AK 


Long Island City, N. Y.—-The Ace Typewriter Service Company, Inc., 
has recently moved into a new and larger store at 32-09 Thirty-ninth 
ivenue, on the corner of Northern boulevard, where a complete stock 
f office machines and equipment will be maintained. For the past 
sixteen years the firm has specialized only in office machine maintenance. 
It will continue under the management of Ted Stubbman, one of the 
founders of the company. 


Oakland, Calif.—Hazen Ames, who has succeeded his father, recently 
deceased, as president of the Ames Supply Company, has been paying the 
West Coast his first visit. In company with Earl S. White, the western 
manager, he visited members of the trade, and Mr. White accompanied him 
to the Northwest.—sSS 


San Francisco, Calif._-F. D. Lehn, manager of the export department of 
the Underwood Elliott Fisher Company in New York, favored San Francisco 
with a visit. He arrived especially to attend the American Institute of 
Accountants, which held its session here SS 


Toledo, 0.—Contracts totaling $20,569 for business machines and other 
classroom equipment in the new Girls’ Vocational high school were 
awarded recently (9-19) by the Toledo Board of Education, subject to 
approval of the Public Works Administration. Recipients were as follows 

Underwood Elliott Fisher Company, $2895; Remington Rand, Inc., $1632; 
Royal Typewriter Company, Inc., $770; Woodstock Typewriter Company, 
$287; L. C. Smith & Corona Typewriters Inc, $867; Burroughs Adding 
Machine Company, $4154; National Cash Register ¢ ompany, $1608; Totedo 
Cash Register Company, $203; Dictaphone Corporation, $1752; Roach 
Reid Company, $1282; Charles R, Snyder Company, $381; Felt and Tar 
rant Manufacturing Company, $2140; Monroe Calculating Machine Com 
pany, $687; Marchant Calculating Machine Company, $552; Todd Sales 
Company, $90; Addressograph Sales Agency, $736; Emerson-Beard Type 
writer Company, Toledo, $192; Newell B. Newton Company, Toledo, $229; 
slade Printing and Paper Company, Toledo, $86, and The Shaw-Walker 

I K 


Company, $19.—A 





ADDING MACHINES. 





Little Rock, Ark.—E. R. Kienker Amarillo, Texas, has been appointed 
manager of the local office of the Burroughs Adding Machine Company 
The change be- 


to succeed S. F. Murphy, who goes to Oklahoma City. 
came effective October 1 Mr. Kienker was manager of the Amarillo 
branch office for ten years and well-known in the industry. 





MACHINE S 


OTHER 





Charleston, W. Va.—An important expansion of the activities of the 
Rose City Press, Virginia and Hale streets, was announced recently when 
that company became official distributor for the Niagara stencil dupli 
ecator line in this area In addition to the duplicators, the firm will 
handle the Niagarascope and Niagara stencils, ink, correction fluids 
lettering guides, styli and ink-displacing hand cream 

San Francisco, Calif._The Roberts Numerbering Machine Company of 
Brooklyn, New York, have placed their machines and daters under the 
California Fair Trade Act. Louis Melind of 593 Market street is the repre 
sentative, and carries a local stock and advertising material for the western 


trade SS 








ru aCHITe Rs 





Columbus, Ohio.-.The E. H. Sell Company, Inc., 37 East Gay street, was 
low bidder on three steel desks purchased by the Franklin County com- 
missioners for $140.0 The board also purchased on the open market three 
i chairs at $57.80 each, ignoring a lower offer of three chairs 


leather-covered 


tos $76.50 AK 


New York, N. ¥Y.—Joseph R. Blum, for the past twenty-three years asso- 
iated with Charles S. Nathan, has opened his own business under the 
name of the United Office Furniture Corporation, 580 Broadway, where he 
office furniture and equipment. Mr. 


from manufacturers 


will carry a full line of new and used 


slum is interested in receiving catalogues 


Toledo, 0. Board of Trustees of the Toledo Publie Library has awarded 
e f contracts for furniture, furnishings and equip 
Toledo Lighting Studio, book stack 


following tentative 
ment for the new main library 
lights, $5685; Remington Rand, Ilr 
ton Rand, Ine., movable furniture, $79,665; A. T. Baker, paper baler, 
$175; Multigraph Sales Agency, printing equipment, $1319; DeVry Cor- 
poration, sound equipment, $949.50; Lyon Metal Products Inc., steel 
ckers, $1164.88; American Seating Company, theater seats, $2979.20 


Contracts must. be ipproved by the Public Works Administration.—AK 


brary perforator, $79.75; Reming- 


NOVEMBER, 1939 157 


SHOOT YOUR SALES SKY-HI 
with the NEW ALL-PURPOSE STAR-8 


GUMMED TAPE SEALING MACHINE 













The New Star-8 is streamlined! It’s speedy! It’s Super- wrapping time and wrapping cost . . . steps 

Sealing! It’s Patented! Your salesmen will strike a new sales up shipping room output—delights workers 

stride with the New Star-8. Let them be first to show the Star-8 —makes for pride of work and pride of 
and no longer will they ownership. Its new features include: auto- 
hear the buyer’s bark matic loading and starting—one movement 
“the old one will do”. operation—streamlined design—adjustable 
For the Star-8 sets a new cutting knife—automatic spring tension and 
standard in appearance 1-way tape size. 


and in packaging effi- 
ciency. Its speed cuts 


Awaken Amazing 
New Markets 


...In the replacement field—in the original 
equipment field. Every sealing machine own- 
er is a prospect. The Star-8, high-styled and 
handsome, wins a welcome where old- 
fashioned, homely machines are barred. 


DEALERS, be first to stock the new Star-8. 
Write for trade and quantity discounts and 
prices on the complete Star line, including 
Star-8, 5, 6, 2, 20, and the famous Star-40 


label moistener. 


Metal Specialties Mfg. Co. 
3202 Carroll Ave., Chicago 





The New 


hate for....$4.95 
















of Paramount Importance 


Where SECURITY of Binding is it 


Especially for 
lawyers, archi- 
tects, engineers, pub- 

ic officials, etc., where 
“valuable papers remain valu- 
able only when intact.” 








In two sizes: No. 1, 50 sheet capacity $ 6.50 

No. 2. 100 sheet capacity . 15.00 

Edw. L. Sibley Mfg. Co. Ine. 

Bennington Vermont 
Since 1886 


Nothing but our own creations” 
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SPEAKING OF FOOTBALL 


OR that sustained drive down the 
field you can depend on Indiana's 
“1400 line’’ to block out all competi- 
tion, thereby scoring an easy sale. The 
many points of outstanding superiority 
in this unbeatable combination assure 
you of a scoring punch that will make 
your sales run higher than ever before. 
In addition to the 1400 line there’s 
plenty of reserve strength and versatil- 
ity, at your command, in our other ten 
complete lines of office furniture . 
So, why not team up with Indiana for a 
highly successful selling season? 





The 1400 Line, represented here by the No. 1414 (36x66), is fully streamlined. It is manufac- 
tured both in richly figured quartered striped American black walnut, and extra select Indiana 
quartered white oak. Only the finest of hardware and the best of finish are used on this group 
Second in quality and design to none; this is certainly an exceptional buy in the world of office 


furniture. For further details please inquire. 


INDIANA DESK CO. moana 













sean It's New... 


Indiana 


No. 2002 











i ™ | | % A 3 hole Punch for 
/ BAB « 3 Ring Binders 


%& Light in weight—©*" be used in 


the hand. 


* Small in size Can be kept in a desk 


Chit) ce b de 


rie tescy 


aL | 


drawer, or brief case. 
* Low in price—for quick, easy selling. 
\ modern, streamlined 3 hole punch—accu- 


rately spaced for 3 ring binders using standard 
11 x 814, sheets. 





SOLD BY LEADING JOBBERS EVERYWHERE 








A graceful design, full of solid comfort. 
More people ask for it. Pedestal chair to 
match, and leg and pedestal chairs without Manufactured by 
arms are available for regular delivery. Steel spring seat, Flotilt 
chair control—genuine leather with choice of eight colors. Many 


th ll ttracti bers hown i l N kK | | P P C 
other equally attractive numbers are shown in our catalog. LYew ane ane aper unch 40. 


Shipment in pool cars with Indiana Desk Co. desks if desired. 
95 Washington Ave., Natick, Mass.. U.S.A. 


NEW INDIANA CHAIR CO, Jasper, Indiana 
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RIBBONS AND CARBONS 














San Francisco, Calif._-An interested and interesting visitor to San Fran- 
isco the past month wa S. Eugene Mil f ler of the firm of 
Miller-Bryant-Pierce ¢ f y high-grade inke« 
ibbons, carbon papers, and stencil inks at their factory in Aurora, Ill 
Mr. Miller took time to visit the Fair for several days in company with 
the manager of the |! i ffice, Don K. Faucette Mr. Faucette reports 
that Mr. Miller was greatly pleased with the wondert lisplay of gardens 
flowers, and nursery skill I \ n of it st t 
im at he M Mi I \ ind d by 
wa {t sea iting back to Illi ani 
San Francisco, Calif.—Neal, Stratford & Ke t Market street, have 
irranged their floor to give a fine display f t ew fluorescent lighted 
Parker pen showcases They fort 3 af ey trance where thet 


August Exports of Specialties Ahead of Last Year’s 
Despite iT ed nadit ne ’ yiarke 


ettied 1 \ narketl ind increasir foreign 


Stat 
tates 


irmament materia ind wa eed United exports 
i \ ru Augu ble period last vear, 
rding to the Specialtte Di lO f tl Department if Commerce 
\ st xport t * ( 1 6 per ent 
i Augu rs t 
id , lig tly mead i 
Practicall ill speciait l ! i 1 ide t 
iclude ft ppliances, books and inter tter, glass, office supplies 
furniture, t jewelry nd itcl é ng machines, coin ope! 
ited machin container closu! ib I vhich experienced 
decreases in export sale were scientif d ional instruments 
musical ruments photograph good ind ithieth ind sporting 
lip! nt 
Phe ire i indicat I 1 t ftoreig! buve ire be ning is 
ingly interested in products spe ty inufacturers in the United 
States. During August, 175 export trade pportunities for these article 
blished by the Spe tie Ll) red to 83 during the 





STATEMENT OF THE OWNERSHIP, MANAGEMENT, CIRCU- 
LATION, ETC., REQUIRED BY THE ACTS OF CONGRESS OI 
AUGUST 24, 1912 AND MARCH 3, 1933 
of Office Appliances, published monthly Se igo, Illinois, for 


STATE OF ILLINOIS, ¢ inty of C« 
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CARBON | 
PAPERS 
TYPEWRITER RIBBONS 


Made right — Priced right — 





Sold right. Here’s a ribbon 


and carbon proposition you 
can turn into real profit. You 
can always count on our co- 


operation. 


EXCLUSIVELY for 
DEALERS *» STATIONERS 


Complete details on request 


ALLEN & COMPANY 
DEPT. Mm 
4 11-13-15 Vamdewater St., 
? New York, N. Y. 




















Service you can depend on 


PROMPT, ACCURATE and FRIENDLY 


Service is an institution with us. We 
spare no effort to serve you promptly. 
In most cases, orders go out the same 
day they are received, except with 
certain made-to-order products. Each 
order is checked and rechecked to 





All our transactions are accomplished 
in a friendly manner. Fair and reason- 
able pricing of merchandise is a 
primary factor with us too. 

A few groups of items are listed below. 
All well-known brands of marking 
devices are kept in stock. 


e The “ALUMINUM” POCKET SEAL 
e The “OFFICIAL” POCKET SEAL 
e LEVER SEAL PRESSES 
e RUBBER STAMPS and TYPE 
e NUMBERING MACHINES 
e BADGES and COINS 
e TRADE CHECKS 
eBAND STAMPS 
e NAME PLATES 


LET US SERVE YOU FOR ALL-ROUND SATISFACTION 


MEYER & WENTHE, Inc. 


Established 1854 


30 So. Jefferson Street + CHICAGO, ILL. 


insure your getting just the items you 
specify. 


Other marking devices kept in stock: 
steel stamps, stencils, timing devices 
and marking inks. Made-to-order 
items: dies, molds, pressed metal 
plates and many others 
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For Sale 


50 Used Visible Record Binders 


Type:—wWilson-Jones Deluxe, Rediref. Outside measure- 
ment 1142 x 19 in. All binders in good condition. 


Each binder contains 24 heavy index sheets with remov- 
able celluloid tabs, and will be included with binder. 
Each binder will hold 888 record sheets, size 4°%4 x 9% 
inches. 
PRICE complete for binders and index sheets—$4.00 each 


Write: Farmers Alliance Insurance Company 
McPherson, Kansas. 











Moo 


need do & ee 
cabinets 
all- mean dis we sew a Se : 
J 
a aP rushles a8 “Hanes rs. . 
e ‘int ot w 


epally ad 


H-PIN co. 


Phila., Pa. 


All you 


vertiset 


OORE PUS 


n3 seer Street, 





Chair 


for 
Every 


RY Seated 





Worker 





No. 305 


Executive 


No. 100 
Stenographic 
Exclusive Dealers Wanted—Limited Territories Available 

Cramer Air-Flow All Steel Posture Chairs 


1417 McGee Street Kansas City, Missouri 
Fastest Growing Chair Factory in U.S.A. 














anepeseaee 


CADO KERAK AND KETAG 


PATENTED. FIND THE KEY YOU WANT INSTANTLY 
CUSHMAN & DENISON MFG. CO., 241 W. 23rd St., N. Y 
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THE 
“AUTOMATIC 
MEMORY” 


Attracts High 
Grade Customers 


esmen, well 





e buy Memin 

nd of ust you war 
POCKET CASE store Win their satisfied 
tock and d lay Memindex 

A Perfect Xmas Whet Maniaies Is 

if n Ar stem on cards in two han 
Gift and inits—-genuine leather PO KET CASE 
First-of-the-Year for temporary data plus DESK UNIT 
for permanent records—but fo trans- 
Specialty cribing! Dated and otherwise indexed 
re r ecards fit botl The most re- 

DEALERS WRITE for con te nf rkable memory aid ever devised 
tior free printed § literature 1 I n by 3 years’ constant re-orders 


sful people 


cards € 


WILSON MEMINDEX CO., 151 St. Paul St., Rochester, N. Y. 





a 


WHO SAYS YOU CAN’T 
MAKE $82 to $35° SALES? 


@ The fact is, many hundred dealers just 
like you are doing it. Why be content with 
dime and dollar handouts? The 4 steps in 
the Sheaffer Rule-of-Four plan--THEY 
WORK! Write Sheaffer get the evidence 

and start making real profit on pen gifts. 
W. A. SHEAFFER PEN COMPANY, Fort 
Madison, lowa. 


SHEAFFERS 


For MORE 
and BETTER Business 


Readers of Office Appliances 
have a constant source of 
useful ideas. 


The journal contains thoughts 
that many identified with office 
equipment can use to advan- 
tage. It is a common meeting 
place for the exchange of 
worth-while information. 











If you want more and better 
business, you can profit by a 
subscription to Office Appli- 
ances. Domestic rates are $2.00 
a year, two years for $3.00; 
Canada, $2.50 and $4.00; For- 
eign, $3.00 and $5.00. 


THE OFFICE APPLIANCE CO. 


20 North Wacker Drive Chicago, U.S.A. 
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SOMETHING ENTIRELY NEW 


AN AUTOMATIC POST-CARD DUPLICATOR THAT 
PRINTS 4000 CARDS PER HOUR 


Feeding Arrangement entirely mechanical and feeds from 
the bottom of cards. Perfect registration ._.....Price $19.50 


Substantial discount to dealers. 


ATTENTION 





Can offer good proposition to distributors and to firms MANUFACTURED BY 
with large direct selling organization. Exclusive ter- THE ORTHOGRAPH CO 
ritory. 406 S. MAIN ST., LOS ANGELES, CAL. 











THE HOME OF 
THE FAMOUS 
YELLOW BOX LINE 


Dealer Sales are Soaring 
because of the New Line of 
| “Glider” Steel Files 
with the 
“Effortless Drawer Motion.” 









ee 


OAKVILLE 


COMPANY 


Division of Scovill Manufacturing Company 
WATERBURY, CONNECTICUT 


NEW YORK FRANCISCO 
In Canada BROWN: BROS., LTD. AM ORONTO 2 


Just as 
the proof of the * 





Keep your file business 


on the up-swing. 


Write for Catalog and Prices. 
_ 


Browne-Morse Co. 
Muskegon, Michigan 

































cH uddi is i 
ay thecstog FOR THE TYPEWRITER 
se So too A Dealers’ Product 

is the proof of a cushion Sold by a ———— ~ 


in the seating. 
By this test 
Respirator has proven the 


Supply and Typewriter Stores 
FROM COAST TO COAST 








best—and It Sells — Repeats and Is 
world wide fame Profitable sd 
has resulted in a demand by name 2 oz. — 7 oz. — Quart — Gallon %&, | 
oe , pe hg Manufactured By lL 
equalled by any chair cushion. 
LM. BIGKETT company | | MUSCUPCHEMECAUES™ soem 
WATERTOWN, WIS., U. S. A. 178 North Franklin St., Chicago, Illinois -°” — 











Yowr QUESTIONS 


ANSWERED Poe 


Subscribers t ce Appliances have free access 
a competent serv no st which papel te 


answer almost any y question relative to office equip- 


m Griprrt TuBEs 


Grippit’ S pac kage fits the hand, is easy to see on a cluttered 


ment 
A considerable number of our readers have found 
that this service in itself is worth many times the 


subscription price desk . . . Grippit rubs off work and fingers and leaves them 


t 
clean . . . Grippit never wrinkles paper . . . It is Peelable, 
T ° ’ T Waterproof, Transparent, Stainless, Non-inflammable ... Wri 
[The Office Appliance Company: 20 North ateeptout, Transparent, Statalew, Nos-talemiae >i 
for Free Tube and Profit Story to Harriman-Welts Products Co,, 


Wacker Drive, Chicago, U. S. A. ::::::: 500: Socmeet Stveit: Bestets: Dibiteanelibamees 

















162 OFFICE APPLIANCES 


Attention — Ink Buyor REBUILT 


Here is a QUALITY INK that will produce neat, clear, 


legible oe UNIQUE M M F O - R A p H S | 


DUPLICATING INK Every Mimeograph is 100 per cent precision 


offers . . a fine body .. quick drying . . superior rebuilt—second to none in quality and ap- 
quality plus a greater number of copies per pound. pearance. Priced to make you a profit. 


Also made in a wide variety of 
colors of deep intensity. 








Exclusive territories still open. 
Write for our specialty catalog. 





Try the super-efficiency of Unique Ink—send for a Mimeo 
sample and price list today! Products at nies cee, 
MIM 
UNIQUE INK COMPANY 395 BROADWAY, NEW YORK, N. Y. 
141 W. Jackson Blvd. Chicago, Ill. 

















Only with a 


OES Holiday Sample Kit will help you 


i ' i 7 
WEBSTER ELECTRIC e 
get MORE business from regular ac- 
wi e a counts and also add new accounts to your we 
books. It is more than a portfolio of samples. It is a 
ors 
M Oo 








complete selling unit. It tells you where and how to 
sell the beautiful Holiday Letterheads, Folders, Calen- 


. can you meet all 
dar Cards, etc. It furnishes you with copy suggestions 


intercommunication requirements for Sales and Greeting messages. It includes a splen- 

Webster Electric Sound Systems are licensed by agree did group of Imprinted Specimens illustrating many 
elke il Ries Bas deta applications for this Holiday material. Suggested i 

ment with clectric Kescarcn a ey) 7) Sa pe selling prices will allow you a handsome profit. Every 

ents owned by Western Electric Company, Inc., and one you meet is a prospect. Send for your Free Port- 


American Telephone and Telegraph Company, Inc. folio today. 


WEBSTER ELECTRIC COMPANY es G Oo E & LITHOGRAPHING 
RACINE, WISCONSIN, U.S.A. ¢ Established 1909 COMPANY ty 
Export Department: 100 Varick St., New York City Cable Address: ARLAB, N. Y 49 W. 61st St., Chicago e 53A Park PI., New York 


ROLLING UP PROFITS FOR YOU 


f No. 2479 Double Ball Bearing Caster is in 

; use in most of the country’s leading indus- 
trial and professional offices and institutions. 
It is a leader to sales of other Faultless floor 
protection equipment shown. Write for Cata- 

{log and facts about this profit-earning line. 
==” FAULTLESS CASTER CORPORATION 


Evansville, Indiana 















MAKE “UNIVERSAL” 
YOUR TRADING CENTER 
for 
Rebuilt, Refinished, Guaranteed 
VISIBLE RECORD EQUIPMENT 
And You Will Rarely Lose a Sale 














Kardex, Acme, Post Index, Globe Wernicke and other 
visible systems in cabinets, panels and book units always 
in stock. If your customer cannot afford an installation 
of new equipment, phone, write or wire us your require- 
ments. We have them at savings for your customer and 
profits for you. 


UNIVERSAL OFFICE EQUIPMENT CO. Inc. 
“The House That Confidence Built’ 

561 BROADWAY Near Prince St. NEW YORK CITY 

Tel. CAnal 6-0740 Cable—"Uniquip’’—New York 

Dealers Fully Protected On All Recommendations 





(above) Faultless Unbreakable Rockite 
and Ruberex Cups. Round or Square. 
(lef) Faultless quiet Cushion Chair 
Ghies are mounted in live rubber. 




















CELLULOID 


INDEX TABS 


HIGHEST QUALITY 
OF MATERIALS, 
WORKMANSHIP 

AND PACKAGING 





Sole Distr. A. W. KELLOGG SALES CO., waitham, mass THE VICTOR SAFE & EQUIPMENT CO., INC. 
Manufactured by BETTER PACKAGES, Inc Shelton, Conn NORTH TONAWANDA NEW YORK 











NOVEMBER, 1939 





Shannon Transfer cases 
Shannon Arches 
Shannon Boards 
Shannon Perforators 


Filing 
‘gener SUPp lies 


Boxes 
Metal Edging 
Vertical Folders 
Box Files 
Vertical Cases 
Document Cases 


Ready Sellers 
Profit Producers 
A line you have known since 1893 


Write for Prices 


JOHN F. HUNT COMPANY 


P. O. Box 606 ROCHESTER, N. Y. 

















SPEED-MO STAMP PADS 


THE ONLY PADS COMBINING 
12 DESIRABLE FEATURES 


These exclusive sponge rubber 





stamp pads are standard equipment 
with America’s biggest corporations 
- beeause they're the world’s 
most efficient pads. Ask us about 
these 12 famous features. 
Our No. 400 Fountain Brush and 
Cleaner sells on sight. For type- 





writers, office machines .. . gloves, 
clothing, ete. 


RIVET-O MFG. CO. 
80 Jason St. 


or Louis Melind Co., Western Repr. 
362 W. Chicago Ave., Chicago, Ill 


Orange, Mass. 
The “12 Feature” 
Stamp Pad 
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DOES ITS JOB WELL 


You double your profits when you sell 
Clarotype because it creates repeat sales. 
Stenographers recognize the extra type 
cleaner value offered in Clarotype. They 
like the sturdy dauber, the quick cleaning 
action, and the economy of 
Clarotype. These features make 
stenographers regular buyers 
instead of one-time buyers. 
Build type cleaner sales and 
profits with the product that 
wives your customers intrinsic 
va'ue. Order today from your 
jobber or direct from The 
Clarotype Company, Inc., 16-M 
Hudson St., New York City. 


CLARO-TYPE 


THE MODERN TYPE CLEANER 


The Best Known—Known as the Best 




























IMPROVED STEEL 


Steel Equipment TRANSFER CASES 


Priced to give you 
QUICK SALES 


Private Secretarial 
Machine Cabinets 

Sorter Tray 

Typewriter Desk and Stands 
Sort-A-File Mail Rack 
Desk Stationery Rack 





25” Deep 


Liberal Dealer Discount. 


EFFICIENCY EQUIPMENT CO., INC. 


360 W. Superior St., Chicago, Ill. 


Send for catalog. 











SELL MEILICKE CALCULATORS 
The Modern Method of Figuring 


PAYROLL, INTEREST, DISCOUNT, LUMBER, COAL, FREIGHT 
AND MANY OTHER CALCULATIONS 


No levers to pull. No 
keys to punch. No tedi- 
ous figuring. No errors 
Just copy the answers 
tabulated in convenient 
form. Sold on 10 day 
free trial basis. Nation- 
ally advertised| Write 
for details nowl 






Simply tip 
the card 
and copy 


Meilicke. Systems, Ine. Chicago, ill. 












CEL-U-DEX 
Lops 


PROTECTORS 


PAT. PENDING 


* TRANSPARENT FLEXIBLE 
* REINFORCED EYELETS 


* WATER PROOF 














THE PERFECT RUBBER SEAT 
The Seat That's Always Neat” 













Fillers used in PERFECT 
CUSHIONS are of one 
piece sponge rub- 


A Fast Moving 
Item, Reason- 


ly Priced , 
= ber, covered with 


The ''PERFECT fine grades of soft 


Sponge Rubber 
Chair Cushions 


materials to pre- 
vent shine on 
clothes 

A Wide and Varied Line 


We are Now Distribu 
tors of the GOODYEAR 
AIR-FOAM' CUSHION—THE NEW LATEX PAD 
Write for Particulars 


THE PERFECT RUBBER SEAT CUSHION CO. 


412 UNITY STREET PHILADELPHIA, PA 











YOU are the JUDGE of 
RIBBONS and 
CARBON PAPER 


Judge, have you decided to relegate Allied 
ultra-modern made products to the “hoose- 


gow” for ever without first 


hearing details of the case? 
Certainly not! It wouldn't be 
fair to you, your customers and 


Allied 
CARBON & RIBBON MFG CORP 


165 DUANE STREET 
NEW YORK, N. Y. 








A penny post card will bring 


full details—and samples too 
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A PROFITABLE. 


REPEAT ITEM / 


BEST ia 
REG US RUBBER Pat. OFF 
PAPER CEMENT 


Preferred for every  paper- 
joining need! 

Nationally advertised and at- 
tractively packaged in_ sizes 
from tubes to five-gallon drums. 
STOCKED BY LEADING JOBBERS. 


Write for Sample and 
Dealer's List 10a. 


UNION RUBBER & ASBESTOS CO. 
Trenton, N. J. 














adding + billing + 
bookkeeping + | "wert 
calculating machines 





Carbon 
Paper 








TYPEWRITERS CHECKWRITERS Make Lasting Impressions 
MIMEOGRAPHS DICTAPHONES ' F Y C 
AND OTHER OFFICE DEVICES 1 - a we 
Rough and Rebuilt. Write for Latest Price List { And Substantial Profits 
a } For You 
Reliable TYPEWRITER & ADDING MACHINE CORP. } 
303 W. MONROE ST. CHICAGO. ILL. { CROWN RIBBON & CARBON MFG. CO. 


782 St. Paul Street Rochester, N. Y. 








/ 


THE AMERICAN 
“5 IN ad 


MODEL 110 
5 MOVEMENTS IN 1 MACHINE 


PRICE $9.00 RETAIL 
WRITE FOR DISCOUNTS 


AMERICAN NUMBERING MACHINE CO. 
BROOKLYN, NEW YORK 


®NEW Fluid Type Duplicator 


100% Roller Moistener No felt wick to waste fluid 


* Self-Centering Feed Board. 
futomatically 


FEEDS— 
PRINTS— 
COUNTS— 
STACKS. 


REX-O-graph Mode F’’ 
COMPARE THE PRICE 


Only $125.00 


@® Experienced Duplicator 
Salesmen and Agencies! 


© NEW Fluid Type Duplicator ; 





T’S VERSATILE! | 


ales 
Write for full details 
terms and exclusive ter 
ritories 








ne 8 “. eS ee ee eee “s B RRR ee 


REX-O-graph, Inc. 3725 N. Paimer St., Milwaukee, Wis 
BEREBREREREREREREREREEREBEREER EERE EE SE 


MASTER SPEED KEYS 








































Spring The 
ee — Will Keep. correspond 
l'ypewriter Ideal ence and papers always 
r on hand and properly 
Keys Keys arranged. The most ef- 


ficient desk file on the 
market. Made in four 
sizes. A very profitable 
item for stationers. 





Super quality keys merchandised on a one price basis. 
Long Wear—Permanent cleanliness and _ legibility— 
Guaranteed 3 years. 

One dealer in a territory—Write for sample & prices 


SPEED KEY MFG. CO. 


32 COLUMBUS PLACE BROOKLYN, N. Y. 






Stanley R. Bristow 
24 Central Ave.West Orange.N.J. 

















NOVEMBER, 1939 
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points your way to TOP PROFITS on 
Addressographs, Mimeographs, Multi- 
if graphs, etc. 


Write Pruitt, 4] Pruitt Bldg., Chicago 





















Ideal BOOK RING 


THAT FLATTENED JOINT is there 





PATENTED = a 28 ger tie — ene! 5, Ba 
PER.17,1920 JAN.11, 1021 ays right side up. No need to | 


and fumble to find the place where 
the ring opens, if it’s an Adams ring. 
Here is the simplest, quickest-operat- jf 
ing and most satisfactory ring ever H 
invented for perforated sheets or 
binders of all sorts. Allows binder or 


mOV. 6.1823 
Eight Sizes 
inside Diameters: 














No. 00, % in. Neo. 2, 1% in. 
No. 0, % in. Ne. 3,2 In. 
No. 01,1 in. Ne. 4, 2% in. 
No. 1, 1% in. Ne. 6,3 In. 


Come also boxed assorted 
in seven sizes. 





sheets to lie flat when open at any 
point. The enlarged joint, nicely 
rounded and smoothed, keeps ring 
right side up in position to be in- 
stantly unlocked. 

Order through your wholesaler. We also 
manufacture inexpensive loose leaf metals. 


Henry T. Adams Mfg. Co. S50 final’ “ 















i tee, 


MIMEO INK 


makes clear, sharp copies, 
black as the ace of spades. 


DRIES QUICKLY —NO SMUDGE 


A really good mimeo ink sold at a price 
that will please you and your customers. 


ALSO COMPLETE LINE—DUPLICATOR—SUPPLIES 


PENGAD MANUFACTURING CO. Inc. 


Penn Building Bayonne, N. J 


THE At pays 0 seit 
waere DARNELL 


WL room PROTECTION 


aay EQUIPMENT 


The Darnell line of floor protection 
products offer maximum profits. Their 
high quality and durable service 
guarantee customer satisfaction. 
Write for special dealer proposition. 


DARNELL CORP, LTD, STA B., LONG BEACH, CALIF. 
36 NM. CLINTON, CHICAGO—24 E 22nd, NEW YORE 


+1408 





DARNELL 
CASTERS 


AND NOISELESS 


GLIDES 





MACHINES 
for testing 
and winding 





TYPEWRITER RIBBONS 
and CARBON PAPERS 


HAIDA ENGINEERING CO. « 


145 W. 24TH ST. 
NEW YORK, N. Y. 





Cig ey 


THE ONLY EXCLUSIVE MANUFACTURER OF WOOD 
OFFICE ACCESSORIES IN THE COUNTRY 


COSTUMERS TELEPHONE TABLES 
WARDROBES HAT & COAT RACKS 
BOOKCASES CHECK DESKS 


UMBRELLA RACKS DISPLAY TABLES 
MAGAZINE STANDS TYPEWRITER STANDS 
TYPEWRITER TABLES 


Quigley Furniture Company 
WHITESBORO NEW YORK 


Write For Catalogue 











DAISY WIRE LETTER TRAYS 


THE KIND THAT REALLY SELLS 





Rubber Feet. 

Packed 1 dozen or more in 
shipping carton. 

Shipping wgt. per gross 100 
pounds. 


Made of No. 16 wire. 

Top rim of No. 12 wire. 
Finished in green lacquer. 
Size 10 x 14 x 3 inches. 


Manutactured by 


The Massillon Wire Basket Co. 


MASSILLON, OHIO 











MARKILO 
IA MUM LALA ES 


Loose-leaf envelopes, punched; card-cases, any 
size; menu covers; factory record protectors; tag 
holders: bill-fold envelopes; stamp containers, etc. 
Made of acetate (flame resistant) transparent cel- 
ulose. We build to fit your particular need. Write 
f* J us for details. 


Markile Company, Mfrs. 


3633 S. Racine Ave. Chicago, U. S. A. 
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Are You interested in 
trade doings in 


GREAT BRITAIN 
? 


If so, there is only one way of keeping 
abreast of the times and that is by the 
regular monthly receipt and perusal of 
the 


BHITIo# 
OLATIUNER 


—a monthly journal for the Stationery 
and Allied Trade whose editorial pages 
are unique for news, instruction, origi- 
nality and general interest. 








To the Proprietors THE BRITISH STATIONER,. 


Send us Grand Bldg., Trafalgar Square, 
: LONDON, ENG. 
this Send to the address below FREE SPECIMEN COPY of “The British 

Stationer’’ for examination. 

coupon 
Name 

(Please attach your business card or letter-head) 

Address 


Date 














NOVEMBER, 1939 





GET DEALER PROPOSITION 


The ELLIOTT ENVELOPE SEALER 
is the 






fastest office appliance in the 
world and easily automatically 
feeds, seals and delivers 400 
envelopes per minute with an 





a average thickness of 
> contents. It was greatly 
“4 >) » changed and im- 
f proved in 1937 

and is a desirable 

SS y item for station- 


Sf SJ ery stores. 


THE ELLIOTT ADDRESSING MACHINE CO. comatidoe’nass. 











bstertrvuk 


WORLD’S GREATEST PEN MAKERS SINCE 1858 
DIP-LESS FOUNTAIN WELLS 


with Esterbrook Points make 
prospects of thousands who insist 
on Esterbrook Pens . . yet who will 
welcome the many advantages of a 
fountain well. 


THE ESTERBROOK PEN COMPANY 
86 Cooper Street Brown Bros., Ltd. 
Camden, N. J. ° Toronto, Canada 








CARD INDEX AND FILING SUPPLIES 


created to meet dealer needs 

and satisfy customer demands 
A wide range of stock forms for record keeping in banks, insurance 
companies and commercial institutions. A complete line at attractive 


prices : - 
Send for samples and prices on your SPECIALS 
Write for our NEW CATALOG 


THE DACO CARD AND INDEX CO. 


No. 9 Federal Court Boston, Mass 
ESTABLISHED 1919 












































The First Traveling Salesman . 
undoubtedly looked like this——checked 
suit. high hat and all! He was a pi- 
oneer in the field of distribution. 
The little book in his hand is one of 
BEACH’S / $f 
“Common Sense” + 





TRAVELERS’ EXPENSE BOOKS . 


also a pioneer in the field of com- 4 
plete. easy and efficient record keeping. 








It is the original and best Travelers’ 
Expense Book. and the one your cus- 
tomers will ask for. 


BEACH PUBLISHING CO. 
7338 Woodward Ave., Detroit, Mich. 





167 


YAY AVAYAYAYAVAYAYAYAYAYAYAYAYA’AYAYAYAYAY A’ AAA’) 
Adding and Bookkeeping Machine 
Replacement Parts 
NEW CATALOG WITH PICTURES 
OF OVER 400 PARTS 


Write for Your Catalog Today 


CLOYES GEAR WORKS 


17214 Roseland Rd. Cleveland, Ohio 


VAY AVAVAYAYAYAVAVAYAYAYAVAYAYAYA’AYAYA AYA’ AYA’ AYAYAYAY 
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You Can Get STEADY.. 
PROFITABLE SALES 


with VUL-COT 


the National Waste Basket 


Well and favorably known from coast-to-coast, 
VUL-COT Waste Baskets give you steady, 
profitable sales. Used by leading businesses 
because they are more durable and efficient. 


VUL-COTS won't dent, crack, splinter, rust or 
corrode. They are noiseless when handled— 
an important feature in offices! They are at- 
tractively styled to fit today’s modern trend. 
There is a wide color choice. You can depend 
on VUL-COTS for sales and profits. 

Write today, Dept. A, for complete des- 

criptive literature and generous discounts. 


NATIONAL VULCANIZED FIBRE CO. 


WILMINGTON, DELAWARE 








When customers keep coming 
back for more—you have 








T something! 


hat’s exactly what happens when they get the habit 
of ordering business cards from you, done on Wiggins 
Book Form Card Stock—which fits perfectly in a Com- 

New York City pact Binder. They zip out with perfect edges, and there 
Richard C. Loesch ¢ is no waste from pocket wear 


You will be business ahead if you insist on your 





Cl eid de Woo is ( printer or engraver using Wiggins Book Form Card Stock 
atfleld on your business ecard orders. Ask any of these paper 
Cincinnati merchants for samples of these ecards or cases, or write 
The Chatfield Paper ( to us direct. 
Detroit 
Seaman-Patrick Paper The lohn B. 
Grand Rapids . | _ 
7 j 
nario IO) 9» Company 
L. S. Bosworth ¢ Ir 


1162 Fullerton Avenue, Chicago 
St. Louis 


fobey Fine Papers, Ir Book Form Cards Compact Binders 


TWIRLIT 


The Most Powerful Office 
Paper Drill and Punch 

















100 


series 


$2.50 


list 






People want improved 
equipment — show them 
TWIRLIT and tell how it 
drills up to 150 sheets (a 
half inch of paper) at a 
single operation — how 
exactly the hole can be 


Illustrated folder and details 
on request. 


placed. how many sizes 


available. 


MITCHELL BINDER CO. itictctown, ma. 


SS! 
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ROYAL TEAMS UP” 


MISS MAGIC MARGIN with SANTA in the 


GREATEST CHRISTMAS CAMPAIGN 


EVER GIVEN ROYAL PORTABLE DEALERS 


AGAIN — for the second time this Fall — Royal 


steps out ahead! 


Again—Royal launches another concentrated at- 
tack on the entire Portable Typewriter Market... 
pages in the great national weeklies .. . full color 
in the American Weekly . . . ads in local news- 
papers. All featuring the Christmas MAGIC of 
the New MAGIC Margin Royal Portable . . . all 
are timed to hit the Christmas Buying Season at 
its peak! Powerful, aggressive advertising that 
will reach more than 75,000,000 readers during 


30 short days! 


And here’s more news! Royal’s Christmas 
dealer help campaign is the biggest yet! A smash 
of color and selling excitement! It includes a dis- 
play with both Miss MAGIC Margin and Santa 
Claus that will stop customers in their tracks, 
Christmas catalogs, letterheads, ready-to-run ads 
for your papers and many other items. Tested! 


Sure-fire to make that old cash-register run hot! 


Stock up now! Feature THE FRONT LINE for 


Christmas profits and prestige. 





For complete information address Royal Type- 





writer Company, Inc., 2 Park Avenue, New York. 


ui 6M MARGIN RO. VA é 


PORTABLE 




















THE MOST COMPLETE LINE OF DUPLICATORS AND 
SUPPLIES IN AMERICA 


Think of the advantages of handling a complete and profit- 
able line of duplicating machines and supplies, al] available from 
one source. The Heyer line includes many models of stencil and 
gelatin duplicators as well as a complete assortment of supplies for 
most known duplicators. There is a Heyer duplicator available for 
every duplicating requirement, in a range of prices appealing to 
every prospect. 

All Heyer duplicators are simply and sturdily constructed. Sim- 
plicity of operation is the keynote of all Heyer machine design. 
There are no complicated mechanisms to get out of order, and very 
little service is required. All of the machines are easy to operate, 
beautifully finished, and are equipped with an initial set of sup- 
plies. Supply items are of the highest quality, and are attractively 
packaged. All are fully guaranteed. 


Thirty-six years of experience in manufacturing duplicators and 
supplies enables Heyer to produce a line of unsurpassed value. 
Heyer products are known throughout the world for their high 
quality and satisfactory performance. Write today for catalog and 
price list. 

























THERE ARE 





5 MILLION 


UNDERWOODS 


Back of the Unedowuod. 
pow dele TODA 















ANNIVERSARY MODEL 
Famous Underwood Typemaster Portable Series 


An Underwood Portable to commemorate the 5 Millionth 


Standard Underwood . smart new taupe finish . extremely 
quiet operation ... Champion Keyboard Dual Touch Tuning 
Sealed Action Frame Ribbon Color Indicator Stencil 


Cur-out...Variable Line Spacer ... Back Spacer... Margin Release 
Lever. As advertised in The Saturday Evening Post and other 
magazines 











FIVE MILLION | standard 





not include Underwood's tremend 


, Lio , oc f ¥ 
tion of portable typewriters! W 


y ’ 
performance of the Underwood 


watermark figure 


- , 
hypewriters five million machines that a 








ff) ; 
UJ e-3 c 
J 


us produ 


hat better 


means of establishing the quality and the 


NDERWOOD has 
reached this high- 


of type- 


writer production only 
because Underwood 
Typewriters have estab- 


lished their absolute ease 


of operation, their fine 


writing qualities, their rugged durability. 


are not already selling Underwood Portabl 


11 


writers write for full details 


UNDERWOOD ELLIOTT FISHER COMPANY 
M ax t Viachine Ca 


4 unting 
s and other Su; es. ( I k A New York.N.¥ 
Sales and Sert 
lerwood Elliott Fist Spe uv Business 
{ jerwood F 


If you 
e Type- 














